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Society and Environment
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Communication and Society
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Quality of Life for New Generation
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One Voice for Social Empowerment
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I KOJIJNFETArhnl KBS NT n | KI
Good Citizen by Democratic Way
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Ec#riendly Society
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Society and Economy
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The way of Thai Ethics
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Miracle of Love
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Learning Skills to Success
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Life on Films
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Modern Information Searching
Techniques
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Information Literacy in Digital Age
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Psychology for Beautiful Life
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Reasoning an®Ethics
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Personality to Success
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Recreation
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Can@panagement
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Weight Training for Health
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Basic Skin Diving
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Health for Life
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Recreation for Quality of Life
Development
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Health for New Generation Living
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Design Thinking
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Computer and Information
Technology Skills
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Program Package for Multimedia
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Information Management for
Entrepreneur
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Thinking and Reasoning

0H1P02 e HNT LNLT KSO1 Nra@eE NKT 1 |
Mathematics for Tourism
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Mathematics in Daily Life

e/ LT NT NI DRI gNI 184
Elementary Statistics for Innovation
Development
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Introduction to Data Analytics Using
Spreadsheet Program
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Internet of Things in Everyday Life
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Digital Life
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Smart Farm and Smart City
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Chemistry in Digital Life
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Science, Creativity, and Innovation
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Green Technology
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Life and Environment
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Keep Pace with Technology

I RFEKFREAT jjr 306
Survival with Natsaater
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Renewable Energy Technologies for
Sustainability
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Modern Life with Food Safety
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English for Communication
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English Conversation
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English ReBdinglopment
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i NIl NFAEEKk| 61 DNAQKANKI n o
TnNKENE&

English for Innovation and Business
Presentation

i NIl NFAEEkK| 61 DOKANKL T
JNT Kg NI

English for Standardized Tests
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English for Job Application
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English Edutainment
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English for Business Communication
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English for Service Industry
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61 é61 6kj n

English for Science and Technology
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English for Nursing
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English for Home Economics
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English for Engineering
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English for Agricultural Technology
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English for Fine and Applied Arts
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English for Integrative Medicine
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English for Architecture
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Thai Language in Today's Society
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Literature and Life
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Reading for Creativity and
Presentation
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Reading and Writing for Lifelong

Education
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Rhetofar Corporate and

Professional Work
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Writing for Corporate and
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Thai Aesthetics in Song and Literary
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Language and Culture
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Basic Chinese
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Basic Chinese Cor@ersation
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Basic Japanese Conversation
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Innovation for the Industry
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Entrepreneurship
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Applied Economics
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Basic Statistics for Entrepreneurs
.Fa/27 NT NI DRT (OO0 0Qa@A 0 O
Elementary Statistics for Modern Investment
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Pracitce@reative Graphics Design
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Photography for Communication in Advertising and
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PracticeRtmtography for Comninication ¢
Advertising and Publc Relations
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Advertising and Public Relations Technology
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Principles of Video Editing for New Media
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Practice\ddeo Editing for New Media
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Color Psychology
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PractioaColor Psychology
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Writing for Adv@midiRgiblic Relations
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PracticeWniting for Advertising and Public Relations

. BEBENKEFEOT T LKRNEL KK 3844
Creative Design for Advertising

. B®2ENKI NOGEKNNI $j ORT K 1 &4’
Consunmasight Analysis
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Practicelotegrated Marketing Communication
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Research for Advertising and Public Relations
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Event Creation and Planning
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Media Planning for Advertising and Public Relations
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Special Study in Advertising and Public Relations
Technology 1
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Technol@gy
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Event Management and Organizing
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Strategic Campaign Planning @rdMelvblitising
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Dat®resentation
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Principle of Information Technology for Advertising
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Innovative Media Production
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Client Management
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Animation for Advertising and Public Relations

o238 6 NI I NT J No1 RrF ENKG6 s34 NOk N
Speech for Advertising and Public Relations
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Public Relations
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PhotografinPublic Relations
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Principle of Mieidiamatenmd Diglitakracy
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Practioa Media Information and Digital Literacy
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Social Innovation and Social Entrepreneur
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Creative Portfolio
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Principles of Film Production for Advertising
and Public Relations
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Practicefolm Production for Advertising
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Principles of Digital Print MedanBrDdtation
Storytelling
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Practice@igital Print Media P@yutliEiaia
Storyteling
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Sound Media Production fo@AdRaltising
Relations
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SeminaAmivertising and Public Relations
Technology
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Principle of Creating Shared Value
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Practice@meating Shared Value
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Principle of Public Relations for Crisis Management
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PracticeRurblic Relations for Crisis Management
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Cooperaficicaiian Advertising and
Public Relations
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Cooperative Education

Internatloﬁabperatlve Education
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Apprentlceﬁhué\dvertlsmg and Public Relations
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Apprenticeship
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Professional Skills for Mass Communication
Technology
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International Experience
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Workplace Special Problem
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Pre&ourse Experience

080@10 | GNT AT NENT ij Né L' T NJO cxiéssio o
Field Work
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Job Shadowing
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Practicum
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el NJLneéen&RIBIOOE ¢ B MirkinlDNRiNEE®IT 1k
LNr EOQOI hk RIFJ OJ k1 NNTLESNG NE @ NGk dNIRE
EKNTTLNr EOI hk RFJIS1 RDr ENK&nRAR
Importance of society and environment, basic concepts in ¢
resources and environment, environmental pollution and con
analysis and environmental impaiiirsssespriate
environmental management

ENKLDrFLNKEAT LAEEJ OOIED
Communication and Society

el NJLAJ 1 AT T SKNIT r NEENKL DT |
F NTT NI k&l EENKLRrFLENKT rlFENKS
TArJalFNT T NI kT rFLAEeI Ok NI n
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| r NEOFf OINLT AT LT nT ENKi AhT NI N
Relationship between comnnandicaitiety, commpricasses
and related theories, influence of communication on human |
changes in society, role of mass media influencing on Thai s
culture, applying strategies of different types of media to proi
economic, social and cultural development

ENKi nhT Nen#ijNI gnl NDO@EHn Eé J
Quiality of Life and Society Development

OTl1l éeNhndERrjJ I EAT enHijNI gnl NT O
enHij NI gnl NT OOENKL KIRINEMI | & N
&KnATj NAGT I EKNjTneeéekOl K AEEN
'k NEENKI nhT NENT G RIn|] KNLNT T
Concept of quality of life and society, philosophy and dharme
to develop quality of life, creating their own iderativashahtstituc
roles, duBesl responsibilities, principles of management and :
development, techriigimsing thedonearts, principles for
effective job development, participation in social activities

é
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Sufficiency Economy for Sustainable Development

el NJIT INp ORI NdORBGETINDPKNAGGNOG I
6LK|gENé(’5 iTJAr E] NT OOT | € Nh Ok
ENKi AhT NOLKI gEN&EOT T ] Ar Ej] NI C
1nG|NoLKlgENééKNLnEejél-Ec

I ri) KNIy @KR &

Meanlng, history, importance of sufficiency economy phil
sustainable development, concepts and practices of the phil
contribute to sustainable @evetopiment, application of the
sufficiency economy philosopby Tieas@eenomic and social
problems, case studies on succe@dfohsufijcanidjties

enHiNI gAl NTTArhné&l BOBaADDDOD]
Quiality of Life for New Generation

el NJT INj] Ok Néil NENKe K@G& T BE DK J
61 NDrFd)] RTLINGNET fArhn @&l eKEFT
L Nr EOIl hk RFJOIKkAET KKJT NELNLI
GENrj I EAT OKE&@ OE®& &l ENK]| GNT n

ENXLU LNKE jne@&rJr

Meaning and importance of having a good quality of life, ade
understandimg culture to be a good member of the fan
organization, society and awareness on the importance of
buddhism and other peifgimliss towards good citizenship, conc
of operational motivation towards effective leadership and
communication in the modern age

'Tnr E6GLRA] EOLKONE! Kk 0BDBPODO
One Voice for Social Empowerment

ENKG] RIT | KNGNEKI AarJn] K
gﬁINIJaneEOENKogNth
LKRNELKKeSOENKEJIRGgnNI N
Being effectivensitizlisciplinary creation toward power, eco
planning for life security, honoring model citizens, apprecia

culture, creative use of nfediaglediving, partidpatoral
power building

N1
K 0 J
I r
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gl NTE LAEeéJ i I'nin
Life in Multicultural Society

LAEEJEI ] néed6kEN({GNIATT $O0el N.
1 Il AhT T KKJOLNIT NOKNeIrmjélR
InhITKKjOOTITNEENKéﬂﬁ NKL Ok
ENK] F JKAT Ok Nél NJoéeNKi @& el NJ

Society in globalization, diversity af mbpllesgmups and
multiculturalism, rights and social justice, commugittatain und
dimension, guidelines for nadt@lltnealagement in the contex
Thai, Asian, and global societies, and acceptance and respe
of people

JIELAEeJI ] nNET AEI N&nj 3306
Sociological Perspective as a Researcher

' KAEENKOKNOIT | éNh o Eﬁr]IEhTKN
ENKLhE!N[KNEgENKHsTNELnE eJj
EKNYT I TENKI N&EA] 0] ] KANT EGREI §n

Principles and concepts of basic social sciedoéompseEatn me
seeking and @ilidpcial phenomena through research metl
processes, application of principles of research process to d:

I KOJNFETArhanT NJIT NT | K3B§eNT N|
Good Citizen by Democratic Way

~

el NJTINj]OYTT NI OFT RNT NEMG N1 X
T TLAEEIHIT ekl §OkNLAEeJ] ne
EKNYT I TENKOJINIEENK] EéeKI EOLNI
i NT & RI N7 i) ONSIKNENE &bk ERKENN

~

TT el NIJOT r NoT Aj dTno] LOr ENKLK
Meaning, roles, and duties of good citizens, belng a good citi:

way on social media and modpractioe®tyn the constitution
framework and ppliticessBghts and duties of Thai citizen acci
to constitution and democratic way under the contexts of Ti
societies, conflict management in society on equality leading
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gl NTTArit 81 n] EEAT ijOBBBBPGGN
Sufficiency Life with Thai Wisdom

el NJIINjJO&rT06eT Oéei NJLnenGoO
OKnj T KORéFEijOJN] AGGNceel j Ok Nij
1 61 n] ECOEKHAAMIE ILMERN B § IO TKIH®
el ] IN] KN nET S E§RE ENKhnKEG§
Meaning, scope, importance and development of Thai wit
process of Thai and local wisdom, application oflifaiamdom
liveslevelopment, case s@digsiftitiency of individuals in Tl
society, case studies of applying Thai wisdom to living and ¢
LAEeJTAro)] RIJ
Ecdriendly Society

¢

T KEAT L NI h«k

LT NT ENKHSLENr EOI hk RIF J Ok Nj Kk Et
'k NEGERHSOT DRI ET RT GBIl ENK&nRhE
ENKSLKNIJLKRNEI kT NEKKJ El RS |

| GNT nT NIJN] ENPnETEE E§ REE EBKRD
Environmental circumstances and impacts at com@unity, so
global levels, basic guidelines for environmental manageme
with environmental standards, practical giidetihebdwioeco
strengthefage studies of applying pripcctésearidr living eco
friendly society

F NOGRJ TZEl jnelLT i KKI T fr 8806
ASEAN in tR&C2htury

OT Il eNARENKKI JEknrJeélrE] KNoT Ld
El INT NT NELAEEJOk NI AnhT 1 KKJO:
60l knrjlT O] kEOKNENK] KATTAal 61 N
Concept of regional integitatioASEAN ConGolumii$EAN
Community cooperation in the social and cultural dimensior
security dimensions, @amgimg trend and adaptation f& oppc

creation for ASEAN Community membership



01 1@27

01 1®28

01 1®29

I"nEEeJEAT OLK|I gENE& 3BO6
Society and Economy

el NJIrINj] O&lT7T0687T OOKkNOT I éeNRé&l
LAEeJOKNOLK|] gEN&eOI NIl nhT NENEK

TkKNAOKkNT KAl NEKJITnljs$OLTNTA
ENKO | kinr ] T OIkrEBjLIKIIG ENE Ok NL A
Meaning, scope and concepts of Quuidyseciemethodology,
interrelationship between society and economy, evolution
systems, Gumdamentals of economics, market and human
economic institutiongcsocmievelopment affecting sustaina
economic and social transformation

| GNT AT NENKLRAdén]i LOnL®EseJeéenN
Green Activity towards a Low Carbon Society

OT Il eNhOKNENK| EREEKKIBKBNRODBE
ENT LnT nEOKk NG| knrjJ T 1 kT NEKKJ®G
Tr Nj T WAM RMUTTE 6MCadpoEhdety T NENK L 1§
Trnod 1 NrJdnr ELOrél NBG|RRILECd N B

Ecdriendly concept and adaptation, motivational activities for
creation and behavior changing for society as a whole, partic
creation and innovatioosanaii@UTT Low CarligreSocetjvity

towards a low carbafsacigigving carbon neutrality and net zero

AT KAE|] HAQENKOJI NI EEAT 13@@BI NI E
Political Identity and Modern Citizens

OT 1l eNhl AT kKA E]| HS E&NKNIIoG IErQ-eJnde
ENKOJNFEEAT I KOJIJNFE]jné&lJr OC
LIn] OENKT rFT RNITTng&KNT el Knj ¢
] KNOT LOKNGKEOTT OKAn] T Ok NEKHN®M
Politial identity concepts, characteristics of modern citizens, tl
political identity and the modern citizens, participation guide
activities in accordance@weh afg®rruption, analysis of politic
activitiescammunity, social, national and global levels, lesso
studies of membership of political society
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gl NTTNROT KRT h Q] 3BO6
Trendy Life

el el G LAEEJ] néeENKS] kiirJT0
| KNg®g N T nroEnrjl éRrE EEnTE
JarT eEE gnl NT OLT NI ENKHS L Nr E
ENKO | kiirj1 O] kE&FEGSGKESI Dr I EN

Thai citizens in the era of change, rights and dutiedeof The
democracy, waeted laws, economic management for life
environmental situation and environmental awareness, ad:
global change for sustainable development

FAT KAE] HAOI nEKNGgJEe kT 8288 n K
RMUTT Identity

el NJijNeijOIJNEe &l JrIr NI NT J Nknj
LAEEJOENKIN&ENT E8KNOKNr JOENK
oKNelNJKﬁTjNhngTrI ENlerN

~ - —~ . [

J KNg Nl N[ oel j ]| KnECEI ENKEjJRGHI

University pride, adapting to changes in technology and
initiative and being proactive, beginning withiekgpalsi pric
being professional, personality development, public consci
manners, living democracy, principles of living based on thi
Sufficiency Economy

KKENGEI gnl NT | KN&SNI Al 3806

ogic in Daife

Inl ] SEAT O8I Tn] KOENKeéeNhOENKI
Tnj ki NT AT NOknEI ANél E&RI |

gnl NT | KNéni Al

Man and reason, thinking, argumentation, deductive 3
arguentation, fallacy, characteristics of sound argument, e
verification of an argumentum dalily life

Lo
J
0



O BNKLT OT LOKNENK®en] I KNpRRDST T N
Information and Academic Report Writing
el NI KOROGEArji EAT LNKLT 8T LOE
ENKI noLT FENKLTOT LEF]rNELKRNE
ENKFRNEFNEOKkNT KKHANI nEKJ OO
Information literacy, information searching in the digital a
evaltian, creative and critical presentation of information, ac:
references and bibliography

O A ENKLNDT el LNKLET 6T L 3BO6
Information Retrieval

6TéTNé6KNEKNTIT

ENKLNRDYT éRT gNT RFJOkLNENI NTJ N
ENKLNDYT éRT gNT 8RIFJOkLALNENI N§
Techniques and procedure of information retrieval, librar
research search system, scierddiarclataioass sciences datakb
searébnultidisciplinary database search, and information ret
intern®n the Internet

ENKL RV €RI L NK
j

P A.00 NTATKKII NT A cel j 3BO6
The way of Thai Ethics
el NJo] RT INOKkNIKkAnET KKJeénLIT &
hRNTLNtTNéIEeTmT]ETéTrKNLjn
EnT I AnhT T KKJeelj & ARNIIT NTAgHI

| N| NEKKJIOJNK] NT cel ] OOk N|] KNGS 1
Hstory and doctrines of important religions in Thailand, rel
development of Thai people in different periods, relations
religious thoughts or believes and Thai culture in the aspect
economy, politics, visiembarts)y, Thai manners, and tradition



. DA D

ALEKK] QOr nEKnA E 3806
Miracle of LOve )
I Nf NJEIEéeIl NJKNEOél NJKAEENAT é
SKNr+EGSI L OENKE néhERIKIgK I 1Nl &In
_eI NJEI"IJI Nl 1TSOENKLKRNEeéel NJL
I Br Ll f ENJ

Definition of love, love and happiness, conflict of love in un
literacy, balancing love and happiness for life maadagement,
relationship buidling, sustainable relationship buildingDdevel
and beautiful love

I AEl NENKOKAn]T KOeLOneél sabE SNO

Learning Skills to Success
0ekRAkNAT LOrei NIJLnoKR& OENKEN
érrETTélnrléletnéKR
ENKLKRNETAJENIT T ArJdn) K
Ok N6 e KEENK

Key to success,effenking and decision rpekoeptgaiftowards
seliesteem andieféitfacy for sudediss,of working, modern me
literacy, effective teamworRrmlikkilly, develdponesiiccess
through activities and projects

. P A.03IFEGAI NT | nNIT Dk @J 1 &4

Life on Films
ENKOKR] T KOROKNO&ERNEegnl NT Ok
ENKS| RI LJING I A :
Kril JEAT ] r NEJALATT NLnpé&

Learniagd understanding lives and realities from®edviga, hun
good citizenship, and understégivingganiosethers toward peace
living together



. PA.050T é1l NEENKeéeol el eNLNKLT 8306 L J n
Modern Informa&@marching Techniques

TTT NI OkNéel NJLnénGelr ELNKLT 81 |
Lné&KNT & ENTTNEI NGNENKOOKk NEN
Role and importance of modern information, Medechimform
techniques, integrity in acade@pplicatigianddern information in
research presentations

. HDH.0BENKKOBGST nNI AT LNKLIT 61 L8O neéh
Information Lit@abygital Age

el NJOo)] RTINOei NJLnenGOkNOT I e
InILNKLIoILOENKEnFThéiNjT

ENK] KNOJNT LNKLT 3T LO&KN] T KKJ
History, importance, concept of informationdiggahcyge th
information literacy standards, information requirement iden
to information, information evaluation, information ethics and

P HAHO7ENTIT NTJ NSt Rrtagnl NTT nr E®&4ENO
Psychology Beautiful 0fe
ENTI NTJ NI RDrléeil NJOERNE&ETT o1
Ok Nj ORFNRDr T OENKI AhT NEKI T OT | é
| KATThAl LOrLAEeJLIn] & Jr Oeéi N

Psychology feursedfestding, #@Mareness and strengthening
esteem and others, growth mindset development, &notion
building, adaptation to modern@adiditye ltamapiness

. PA.1.Ank] (NI OInEgnl NT R
Balanceldfe

I NJT IJNj] Ok NéenHér NeFrEhrnkJ ijN
jKKluNlTNEeNTO[nGGNOKNENh
nRéel NIJLn8OENKEARENKEAT é1 NJI
AEEJOENKLKRNELKANINOBSKEBBDI
ImportanceCraide of life balance, physical balance principle
capacity building, wisdom and cognition, happily adaptati
situations, dealing with suffering, appropriate expression of
roles, faith gmidtuality building for work and success

—~ &= o



. PA.D/énHénNelrEgnAl NT Ok Né KN] BaR& J EIl

021@1 O

Value of Life and Professional Ethics

enHéer NeFEgnl NT OOT I éeNhOE
i NfTFEOLNDTTKA] LNLT K$OeéK
| NgNgn1 O

Values of life, cdabeptghe truth of the world and life, concept
external \@grerception, aesthetics, ethics and living, basic cor
professional Ethics

rji
T K

Z¢ ¢

i

ENKEJOO6TlITn] Kk Ok Né KNj L NBGO&K C
Reasoning and Ethics

LIJFEEAYT ENKéeNROeéel NJTI INj Ok NJ &k
Ok NENKIFRNEGSGTI T nj ki NT nT N@KION J
LNLT KS$O] nGI NT NE&BKN] LNLT K$ K
Brain and thinking, meaning and types of reasoning, reliab
fallacies, definition of ethics, theories and coiteemmiratitics
ethical problems

. PDA3DT nék NEij NI LOnél NJLSNOKR&4"

Personality to Success

el NJKOROT DRI ET RT &I ENKi1 AhT NT
pungrggﬁmEélQUL;Hjngm|gﬁ|Nlc
1nglejPUjﬁr§FgNNﬁgﬁQ LnEeéeJ]| ne
[ "EI NT NEZIEmNKGUE B H KIK] 1 NME O J
EILnEeJJneEIJrOENKoLKNJLKRN

Introduction to personality development, individual difference
maturity for life balance creation, personality theorgnukrsona
assessni@ayipropriate attitude inOsode@@Rwareness M a
multicultural society, manners and socigi@éritsiny frepzk
expression, Mental health and adjustment in modern socie
development for career entry



. P A3OENT T NT T NO1 RrFENKi AhT NL &4'L NT

0161@®03

Psychology for Work Efficiency Improvement
nekNEijNIi EAT ENKI nENITnarJnj |
NENT ENKOKRA] T KOR GKBEWKEN K | &K nE |
KNLNT T NijNit ENT Ok NLnpé&ijNi OENI
EKEMNKE&KHENKeTl NJT k NET k Nj &I
Ar E] DT OEk]j nT1$ENKI AhT N] KNL
Personalityl efficient work, human perceptienaddglatismhi,
learning and behavior modification at work, effects of emc
efficiency and health, excellent motivation, team, conflict me
negotiatiodiversity managa@methieworkplaOeadership and
development for sustainable success, strategies for work eff|
environnm@ntoday's world

—) O(f'— — —(

T nTTT NENK 1024 O
Recreation

elNJKORlnENmﬂmmmanT AN B MK Q717
TATTT NENKTAror IJNNLJ

General knowledge of recreation, types of recreational activi
selection of appropriate recreational activities

. B A OENKENRENKenNj 1 AnEOKJI 3806
O O Canparage Mm@t

0161@®06

 KAEENK&EAROKNENKT KNI' NKér Nj 1
er N 1 nEOKJ OOk NENK] KN6JNT j kE
Principles of camping arrarf@mageéant, types of camping,
camping acti@dies) leader@aaldatiocanping

ENKi t ERGlI JTRSNITAESI NBARE n & jj
Weight Training for Health

el NIJKORT Arl ce)] 6ERATrjJ I EAT ENKI T
LI KKTi{j Nt T NEEN] 61 Dr FENK&IijnNE 6Q T
Exknr JEKRNJIGSGI DRF OOKNENKOKNDIE

General knowledge of weight training, elements of good he:
physical fitness for health, basic skill dhwsaés teireiaPment
and appropriate weighttgiamg pelection



011®0D h SNT RSNT DRI 87 DRI ET 61 326
Basic Skin Diving
el NIJKORT Arl cel] 8 EENKhNT RnT NF
T r NEOFf OO wiNeH NKEINKKRIN B G LGHIN INT JOK K T
General knowledge of basic skin diving, principles of skin diving
swimming strokes, lifesaviphysii, fandss enhaitiefedttrip
O/1MO8 K AN K NLO1I Dr | Lnpéi Ni 226
Social Dances for Health
el NIJKORT Anri ce) 6EArj i EAT I Eé$ |
el NJOo) RTINEIEkAkNLOI AE|l NI DR
General knowledge of health compdisitess, @hiyaitaément, histo
of social dances, basic skills foRs@delalaaress for good health
. B A.OTLné&ij NI 61 Rr il NT 1 &40
Health for Life
ENKi nhT NENKeéFEJTnlj$OENK]
K AES[ T NENKOG1I Rrl-Lné&ijNi Oél N
ENKIJALR&ijNiTiarhn
Humé&rdevelopmeadaptatiooD adolescénts @ personality
development, principles of healthy nutrition, advances in heal
fithess of good health
B A THRTTTNENKG!T RDrF ENKI A hI3esq Hij N
O Recreation for Quality of Life Development

el NJIT IJNj Oél T &r NfT Oéel NJLneéenG¢(

i ORT nT AT TT NENKOOT | e NERNGKK NKTRKNI
Lnéij Nt Kr NEEN] O NT e OF NKJ HS (
] GNT AT NENEBEKKIT AT TIT NENK

Definition, scope, importance and types of recreation, charac
of recreation leaders, concepts and theories relatonto hun
principles of recreational activities managemer®@ysaabus p
mental health emotional, social and intellectual enhancemen
recreational activities concerns



. #A A .OOn&ij NI 81 Rr F ENKh SNKE § 1132850105 N
Health for New Gen@naithgn
OT Il el NJeNnROERrjiI EAT
enl NET NEl KAEENKIT NE | ,
TALFTLIKKTijNI TNBDENENR] RTEBHR
ENKFIFEEnKAEEN] OKNENKOKr I EnlL
Concepts about health, elements of being good healthy, heal
based on principles of physical edatiosalfinessrition vs
health, s&ét physical fitness, firstjargt prevention from exercis
and sports

x =
D
—;
©

OWB1IMIBENKETl T énJT RSNI'T AEOKk NK2PK PN E
Weight and Body Shapes Control for Health
hrgT nJl KkENJ OLIKKTijNIi T NEEN] O
el 7T e QXKINENKIHREGnk AEEN] &1 Dr kL
Body mass index, physical fitness, types of body shapes, he
weight contro@xetise for health

. HA A/ PAE] NEALNGSI RDrlFLnéi NI 1024
Sports Skills for Health
el NJ KEGR INMmEiRde]NOEMN/K in hT NL np&ij N
| NE] GNT nT NT AE| NI DRI g NGeddrak § |
knowledge about sport types, health development on phy
emotional and social aspects, pradkiésafichasen sports, spo
play methods, and sport rules for competition

O H.OENEEKKJIT NET RSNO 1 NDr | L n &pso
Water Activities for Health
el NJKORT Ayl el GERAT ]I En
EN@HKNGIKORT nrl el EATJ I
n] EKHS Ok NeedJr EGgRIn|] EKHS Ok NE
General knowledge about health, physical performance enhze
and after doing the activity, gedgeabkooivivater activities, be
skills of swimming, diving using equipment and without equif
activities for good health

L 1
n i 4
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|'|'|< (D¢
Z(\_



.+ ..

00®01

Dr NI NT] NkAjLASeéenj I 3296
Green University

Lij N1 Ol hk RIURdniihf REENKk OF DB D#® |
ENKEARENKI DRI TArLnoénjl OEgT
L Nr E] KNANI ¢§$

University environment, Ul ranking criteria, energy, waste an
management, green space management, introdudaen to env
project proposals and invention innovation

~
~

. ENKeNhOgNELI I EOT T 1 89
Design Thinking
ENKEjJRelI NJeéeNhLKRNE Lj K KNl SEKEWN K
OGNEFFEOT T T ArdnrESI RT ENKOER
ENKLKRNEOT I el NJeNnOj k NT ij A HF
KNAhJLJIFEGI RrF LKRNEce6hA] T hAr

T EKKITnr ENhR&ENRT OKI JT nEENKI
A use of creative thinking, system thinking, decision making
through a design thinking, whickcentadap@oach, gain dee
understanding of users via deep user absEwevordesign

products, process, service or innovation, ideate sevéral alte

prototypes, and test the innovative solutions, including creati

I AE] NENKEjoeel Ji NI oT I K&k N6 1
Computer and Information Technology Skills

el NIJKORI DRT gNIT 8FEKNY T &l Ji1 Ni
ENKLRDr I LNKFFT ek $Ok NG eKRI &r
TT 6Kk ERBOMIKNEKENOI AT EKKIANENT n &
I AEl NOGNET ni ok é

Fundamental of computer system and information technolog
to digital media, online communication and social network, di
cyber security, and davelopmiementary digital innovation
scientific process and numerical skills



0990@02 ENKEJ OENT 6] KOEKJLSNOKRRKO| 6
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Program Package for Multimedia

el NIJKORI DRT gNT A RNT 6T €61 6«kj n
Okl IBERNK] KNj n ET § E§ RENT 6] KOE k
KNLOT FK$§O6) KOEKIJ&NnhENKIi NI E
2 NT NOGNKOBKH & h BN KOS KIGH KJH a
] KNLIJOOKNENKG] ] Ot Krj kENT LDy |
Basic knowledge in multimedia technology including text,
animation and video, applications of maiensedih aeftraster
graphics editor software, vector graphics editor software,
software, video editing software, image and video file conv
multimedia presentation software, and multimedia publishing
based ondamental of inndiatielopment

ENKEARENKLNKLIT 6T LO1 Nr B2pHO| K
Information Management for Entrepreneur

el NJT INj] Ok NT T T NT & EENKeénhEN
OERT KENKI NERF I OKA®ENKT AR LNT C
TNKEN&S6h] ENKLKRNEOKNERIT I Al
LJdn] & Jr & ENKOER] nGI NOk NENK
ENKT KNI NKEARENKT KnirjJ $LNIT hNE&
Meaning eold of information management for entrepreneursh
data collection, planning and decision making based on infor
transformation by creating and using digital technology inno\
of new digital technologiestbisgdveve business operations, bt

intelligence system, and digital assets management

ENKeNh Ok NENKEI 661 T nj k GBO6
Thinking and Reasoning
ENKeNhFJT r NEJAST T nlj kiOEGNKr@E& JRIS

T NKNEér Nel NJeKNEOLA&T NKnAnl hK

Rational thinking, mathematical reasoning, statements, logic:
truth table, tautology, quar@ifgumentd



OH $02 e HNT LNLT KQ61 Rr F ENKI nl 5898 nnrj
Mathematics for Tourism
ENKLnKIi g1 DRTTarlTrtFE8TArjil OE
] KN nET $T k|l gREKNIE ENKIT | EG
Exploration tourism area, distance cal@atjcexshoseest
managemen@p@piitation of graph theory in tourism

0%/ 51 é ANT LNLT KQEl gl NT | KNe s nl O
Mathematics in Daily Life
ENKénlT i BT NEeANT LNLTKSEART 1 N
6] RNI ORRNENKEH B®Or Nj] Ok NENKF | J
Basic mathematical calculations, ratio, percentages, taxes, ir
savings, savings gegstaredspending and savings

e/ LT NT NI DRT gNT LSNIKAT ENK&4 hT N
Elementary Statistics for Innovation Development

el NJTr IN] Ok NT TV NT &FELT NT NEI E
TT ATEKKIJO6eKNr I EINIF Ok NENKT K
TKI&LFEYT ] KNELNTTNijNiTIT Al BREN
Ti AT EKKJ

Meaning and roles of statistics in innovation development, dz
innovation development, quality tools and assessment, tools
development, evaluation of innovation peesenstumtiesanfd
statistics rolerfovation development

. e/. ENKI N6 e KNNI geéelrJokeéenRlL&®T he
Introduction to Data Analytics Using Spreadsheet Program
el NIJKORI DRT gNT OERTrj i EAT 6] KC
ENKenhKO] OT 7T F] r NEJAROGEDTI I T oed
67 DRIFET RIT OEKNIJOKNENKI noLT | &
Basic knowledge for spreadsheet program, working with datz
functions, conditional formatting, creating a fraghkndadistribt

statistical analysis, graphs and data presentations
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I NT 6T FKQOoTl RTT nELKK1 L NBIBEEl § i
Internet of Things in Everyday Life

OT 1l eNhi1 DRT gNT &FEFNT ST I K$dT |
el NJ| kIF-hijn] Gl ENKEJRENI &I EI NT
LKKiI LNr ECEI gl NT| KNéeni AT OOk NC
Basic concept of Interne®@béikimgsyf Internet of Things, secu
the usage oflbernet of Things, the application of Internet
technology in everydagified afidnternet of Things technology

gnl NThAhN&NT nk 3BO6
Digital Life

ENKeNhdGgNEI NTJ NLKLENKSNRh KR
EKNTITENKT[NErOTNEiNT]NLNLI
OEfnrj i RFEEATOEI T KEKKJOI NLI
] KNf ET S E§RE hRNITr NEOFf OB 4§

O1MInE NIKORT AT Trlél NIJERNI I']
Systematicamehtific thinking, research, creative thinking thro
processes for innovative and technological developmen
agriculture, engineering andiustssnnmodern technologies
various applications such as health, food, agriculture, energy.
to keep up with progresses @dstisaigedle development

MNKQJFné GKN] NOk NGO J NI E B2#e GKN
Smart Farm@mrt City

el NJrJNjeé+rESJINEELFIRnEGKN] NOEél
Ok NTnl TKIeegniLnl KAT KNTT I néG
KNTTENKlKNINKéﬁhEN L n I KSAGHTIRN

&l ELKKI LNy EOEKHnLnEI NOJ NI ELI
ENKLKRNEGEKEENKSINI EFnNné&GKNJ
Definition of smart city, definition of smart farm and precision
tools and sensor for smart systéifhihgerpletiorm, smart farm
smart city management system design based on Internet of -
study on smart city or smart farm management, application o
smart city or smart farm project
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6eJnE jnehN&NI AK X306
Chemistry in Digital Life

| DRT gNT &1 ET NT nOk NLNK] KNEFT OF
L1 TNRO] KNTijnAHS El éKnl KNI T C
i KNTijnHEHSTr NEOf Occh RIFjr NE] KI h
Fundamentals of elements and compounds, chemical haz
extinguishing, biomolecule@hmeebtilcs, products, application
information technology in the selection and production of ve
safely and beneficially in daily life

| NTJ NLNLT KagOéi NJeNhL KaRdE ' KK
Science, Creativity, and Innovation
ENKeNhogNEINI]NLNLTKSI][NE 6]
Tr NEOF O6 |NrEﬂ INT f L INOF KN IO n hi N
E!TKEKKJOINLIEKKJOKNIQILNIE
RNTTr NEOFfO6gr T OhRRNI Lné&ijNi OF
r Fel NJERNI INKRNM®K NNE N K g Jak iEq I
Systematicamehtific thinking, research, creative thinking thro
processes for innovative and technological developmen
agriculture, engineering and modern industries, modern te
varioagplications such as health, food, agriculture, energy, ar
to keep up with progresses @ndstisaaigedle development

0
h
I

ol edl 6kjnLnoeéenjl 3BO6
Green Technology

| AGI NLNr EOI hk RF JENEENKI AnhT N
8l EOT é61 6k]J ALAnoén] |l OENK] KNG
EKHALNE|] NENKT KNI NK&EnhENKOk N
Environmental problemsycstisedeband technology developn
principle and process of green technology, life cycle assess
eceQnnovation, case studies of management and approg
environmefitahdly technology
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gl NT Ok NL Nr EOI hk el J R

Life and Environment

el NI KORI DRT gNT A RNT L Nr EOI Ak
LNr EOl hk Rl JOENKéNhENKLNTr EOI
Basic knowledgrevironment, ecology, natural cesmaemesiand

environmental pollutions, environmental management and
environment

EONI TAT 81 81 6k7] 0 3BO6

Keep Pace with Technology

OT I éeNhGogNEI NT] NLENKKOKRN
T] KNé&ni

OEnrj I 8RFEEAT il NI n
I N
|

=N m(

N
T

| 0ékn] KSOKNENKE§R] KN6J g1 $
AhT Néen#Hij NI gl NTOs6T eéd61 6kj nE
Scientific concepts andichgoapipl everyday life, integratior
technologies related to everyday life, space technc
telecommunications, nuclear technology and peaceful uses,
materials technology, technology with life quality improveme
and stainable development

~

T eFrEKIFhEATijnA] 1 NT nT NT KBRPg NT N
Survival with Natural Disaster

| KNOijT &FEijAT I NT AT NT KKJGNT NOij
I NT nd INé NIEG KIEREONKST NI Tijn] Ok NE
I NT AT NT NEij OIJ NI NENLOGST eé61 6kj T
ENKkheél NJoLAr] EENEijn] 1 NT AT N1
Types of naturatedssageophysical disasters, climatological
geosciences of geophysical disasters, warning technology
disasters monitoring, meteorology of climatological disasters,
technologyisatiduct during naturda, disastal disaster risk reducti

natural disaster and disaster risk management
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6T é61 6kjn1t kNEENITHhOT | 63087 | é
Renewable Energy Technologies for Sustainability
el NI KORI N RI g NO 'hkRrNB 16/ reJ6N 1 6k B

I KANEENI T h Ol ioaieoioxjnoKNEN
ENKEARENKEFIEOLA] T Ar8ENhENEE
Lr I T Kyl JOENK] k OE&NT L n T nEENEKN K

C

6l kiarj I O] KERRNI I kAEENI
Fundamentals of renewable energy technologies, renewable
renewable energy situation, technology and renewable ener
impact on the environment, management of waste from the
renewaldeergy, involved conservation of energy, wisely awa
of energy us@rapdration for the change in energy

Al NTjne®& JnOkNeél NJ| « B3wog nj
Modern Life with Food Safety

| ART T KKIENKNERESj ¢ OF NI NKIND KEK
I Nf né&lk EFNINKLINA] EIJr OENKL &
| kI hijAa] &I NI NKOENK1 AhT Nj k NT jj
Consumption cultures, food for moderatds, food spoilage,
preservation of novel foods, food hygiene, food safety regula
safety food product develo@reattyaridod for learning

i NI NFAEEK| 61 Rr I ENKLRDr BRps K O
English fdommunication

ENKi AhT NTAE|l NIJAEOI OhOFrr NI O8
61Riixéjn|EéxéoohjéiﬁTENKUn
ENKLRr FLNKE gnl NT ] KNéni Al OE
$|gmnmupEm«UnEoKN|rNiéiDRir

Development of listening, speaking, reading, and writing s}
everyday commuatighobal citizenship with special emph
listening and speaking, vocabulary, expressiqadtenarsd lar
essential for everyday communication, short conversatio
situations, fundamental writing in everyday life, listening ar
reflecting global culture
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0182@®04

LTTT NijNI NFAEEK | 3BO6
English Convarsatio

enLAar Ts$O0OLnT I T OOkNGEEeKELKRNE ij
EnT i AhT 1T KKIJ&lFI E6GERNEF EijN| N
Vocabulary, expressions and language patterns appropriatel
situations according to the nadicalseaker

ENKi AhT NTAE|l NENKF nNT ij 3806 n E
English Reading Development

enLAar T$O0OLNnT I T OOkN|] KN6J] € OENK
enLni T SENET KNTT OENKI Nénl RNE
| KNOhART LnenGOkNEeeli NJLnéenGo
0T eé61T 6k]j ndo1 Nrl§gril ] & ENKF NI
Words, expressions, an¢readiegaesnprel@raion straf@gies
including context clues, reference words, skintopsgaadd sca
main ideas, short simple texts andantarsnatieryday material
using technology to support reading

ENKi AhT NTAE|] NENKo&nj I B NI A
English Writing Development
énlniIOkSNBLEKIEILIKIRNEE | E] KN67J e |
ENKO&njJ T jrFIT'T RNOENKO&ER] T TK
EKNY I TENKOENKOoe&Enj I LKn]Jrl &N
Vocabulary, expressions, and sentence structucasatmoassers
paragr@phting, narrative writing of events and locations, desc
of instructé@ng procedures, summarizing from reading and list
abstracts
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j NI NFAEEKI| 61 RrF ENKI SN&pd I 11
English for Innovation and Business Presentation

enLAn1 1$0OLNnT I T O6EKELKRNEI NI N
1 &T ij N| NOENKEIRLNr ] KNEFYT ENE
TFET énT NJ KENNKIT roNsETT ok & 1 TR EENG K Ok |
Vocabulary, expressions, and language patterns used at diffe
presentation, use of verbalabdlnanguage, use of visual sup
presentation of facts and figures, asking and presseatiaigogues
of innovation and business ideas

0B2@0®ij NI NI AEEK| 61 RDr F ENKLI 738667 1 h L

English for Standardized Tests

OKO] OT T Ok N6EKELKRNE&EFIEOT T THhL
TThLETY

&nod] RI & ENKI n O7 1 |
Formatsnd structures of major English standardized test
knowledge, skills and strategies essential for taking the stant

01B2@0Dij NI NI AEEK| 61 RDr F ENKL Jnn a0 NI

0182@®08

English for Job Application
enlLnIOkNGLEKIEILIKRNE NI NT Ar 6Enfr
El ENKLIJAEKENI OENKI 1 NI | KNENL
OV T WIFKS$ITr NEFfFOT AroEnrjil erRIE
Vocabulary, expressions and language pattemglical@bded to
preparations for job application, reading a job advertisement,
filling out an application form, a job interview

i NI NFAEEK]| 61 Rr I ENKLNEBR® g NE
English Edutainment

enLA 10NN BT KORNEj NI NT fir E§F
l AhT T KKJE ENKLRDr I LNKENEENKS
TATOT NET NJTIT Al eRIFTAr LT ES
Vocabulary, expressions, and language patterns used in
contexts, English languagtire for communication from cartoc
animation, movies, dramas, songs, creation of entertainment
to topics of interest



0182@09 i NI NI AnEEK | &1 NO O GENKEAO GEOBIKA OX
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Englishr Business Communication
ENKIJAEOKk NENKI OhijNI NFAEEKI| 81
ENKI nhl IN] Kk OEERNIT NEGSGT KLAT T $
ENKFNLNOENKOLRhEeéelI NJéNnoTl RT O
Ihd 1 KKJ

Listening and speaking in situations related to business
greeting andhirsetfduction, making appointmer@nbtyteptione
message or email, requests and offers, giving opinions, ¢
entertaining chedtgercultural communication

iif NI NI AEEK | 61 MDraO-O0OoND ORI EBOI0 O
English for Service Industry

enlriT$0OLnT I TOOKkNOGeKELKRNE
hRNIGKEBRKI OOF NENKT NT OENKI nE
ENKeI EOENKenh ENKEﬁT ¢RI KRI EO
Vocabulary, expressions and language structures used in v
industries of tourism, hoteleampleaiifigsl small talks, giving
information, making a reservation, dealing with complain
emergency procedures

i N| NF AEEK] 61 DOOOD
English for Sciendeeahdology
enLniTsoLniiTO6eK
e R JOKOENKEI Reneén
KNJ ENIT T KDI 01 ELNKI
Vocabulargxpressions, and language patterns used in s
technology contexts, stating enquiries, providing informati
recommendations, and procedures, reading information, and
documents related to science and technology
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i NI NFAEEK] 61 Rr I ENKiI | NL 84 O
English for Nursing

enLAr T $0LnTT T O6eKELKRNEI NI
enEnh,éI NJOenOI NI nOenRI T T 1T
OENnrjJ Il éRIEENAT 1 J NT NK

Vocabulary, expression, and language patterns used for
enquiries, providing information, definitions, recommen
procedures, reading information and writing documents relat

i NI NFAEEK]| 61 Rr I ENIT é E B8
English for Home Economics

enLAarTs$0OLNnT I T O68eKELKRNEI( N| N
LNT NTENK] GNT AT NENT OENKOLREE
ENKO&Rn] T | KMGjo&Edr N d RIRG IENEHNT ER

Vocabulary, expressions, and language®@inuntuEED nsetcE

giving presentation and demonstration, expressing opinions,
symbols and signs, interpreting tables, graphs, and diagra
parmgraphs related to Home Economics

i NI NFAEEKI| 61 RrFENT I NLBKKIO
English for Engineering

éenLni T $0Lnl 11T O6éKELKRNEI{ N| N
ENKI|NTN]énRTTVTanm®mﬁmw@a
I NEI NG NENKI AroEnrjl 8RII EEAT E
Vocabufaypressions, and language patterns used in engines
definitions, recommendations, giving instructions, writing a cc

and writing reports or academic documents related to engine

i NI NF AEEK |60EIQNrK ENT 61 € 8306 k| i
English for Agricultural Technology

enLni T$OLNT I T OOKNGEeKELKRNE ij
ENKEARENKIr i E6Grtn] NI NT OOk N
Vocabulary, expressions, and languagepetitursl tsethiolagy
logisticsOpply chain management and business related to
technology



A @d8i NI NFAEEK] 61 RDrF ENT LNK] 8BK'KJ O
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English for Fine and Applied Arts

enLAr Ts$0LnT I TOOKNS6EKELKRNE
Il NGLNk|] $OkNhnKNj NEés O

Vocabulary, expressions, and language structures used in fir
arts including visual arts, design, music and drama

i NI NFAEEKINENEr F ENKOI T B2 OK

English for Integrative Medicine

I AEl NENKEJRij NI NFAEEK]| 61 Dr | E
AhRNT OénLni T $6GI NNT anroEfRrjl &
i KNTijAHAS LEEREA TOBN KIr it B Miod] 7 K
Skills in u@inglish for academic communication and comprel
specific feld@bularies related to Applied Thai Traditional
Aesthetic Health, and Health Product Innovation for implemel
works

. A BNl NFAEEK!I 61 Rr I ENT LT N3®®8 | EK

0181®01

English for Architecture

enLAn1 1 8$0LnT I T O8éKELKRNEI{ N| N’
KIi 3T nEoT éT NeENKIFT NV Nf OENKL Dy
Vocabulagkpressions, and language structures used in &
architectural presentation, including techniques in expressing a
architectural design concepts

j Nl Noel f &l INT NLAEeéJ) Peae O1 O
Thai Languadeday's Society

KnE|l ANENK@EJ Rij NIl NeelT j KO] O 7 17
61 Nrl & RGENR] kLAJKTTNSOI nRE
| NEKNI AEGI ENKLRrFLELNKT NJEKNTY
Characteristics of usingomasows Thai language at pres
communication ptaogssge skills for achievement in life, as:s
education, and profassiaations for communication according
modern social paradigm
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| KKEEKKJEATYT gl NT O 3806 O
Literature and Life

ENKLNE| NIl KKAREKKJS® 1 Drl1 NT N&©d
iKKHEKKJIﬁ[jOElﬁTEﬁTLNK[NOé

JnegeniAal TardnlTrlLnEed Ok NENT @
Literary studies to evedlaatiens of life, philosophy, concepts,
reflection, literature related to other arts, influence of tra
contemporary literature on society and the human mind

ENKFNNT O81 RrF ENKKAEL KK&GIPOON 6
Reading for Creativity and Presentation

ENKLr ESLKNIél NJeNhRLKRNEL KKeé
6&n] 1 O61 T NKOENKj kNTLDr I LAE
O INNLIEAT I NgNgn1 OOk NENKT no
Ceativity encouragement from different types of reading, w
styles, and rhatoatern social media production to create we
variety of formats suitable for th@rpofesk®presentation in
artistic way

ENKFNNI Ok NENKO®n] I 61 N3GOE NK L
Reading and Writing for Lifelong Education

ENKFyr NI 8FELNKO 1 Dr OLT ET NéT N.
el NI KORI ORNENKEKNKhHNENKGJKERKG
OKA] T KORT kIl hgnl NT

Reading for knowledgeasadkimic p#apeethods for content
arrangement and knowledge or academic@wodkmpais@aiation
summary from research studidsdorififtelong

| NTLNk] N61 RrF ENT I Eé QE3®& Ni N
Rhetoric for Corporate and Professional Work
' K AEENKI OhROENKLTTT NOENKOG & KE&

TrINErf OEJALNk] NOLRET nEeél NJo|

E R|] KNLT el NJLndKR&
Principles of speaking, conversation, negotiatioyspeaakimgplic
in an artistic way to demonstrate professionalism for work in
and professional success



0B1®M06 ENKS &énj T 61 NDr I ENT I Eé QE3RD& NI N

0181®07

0181@®08

AP,

/

Writing for Corporate and Professional Affairs

I k 1" E Ok N L] NKN ONijCET EENBKEBNEIGE & i) 1 O
O INNLIEAT I NgGNGnh1 81 RDrl ENK] G
Principles and art ofiyp@s@f writing and writing for preser
suitable for profession in order t@rgarkzatibe and professior
success

LnT T KiajijNi &1 Eij NI Noel | EBGBS 61 K
Thai Aesthetics in Song and Literary Creations
ENKOERNTMNELNDT T KA] ijNI OLnl 1K
] KNOTjidlk NEERIOT 6 Kk ET nLT $ OOk Nij N
Access to aesthesitteetics of using Thai languageus ppgs

of literary works reflecting the worldview and social images ir

i NIl NEAT I AhT 1 KKJ 3BO6
Language and Culture

el NJLAJ I AT T SKNIT rNEijN|I NEAT I
| ARTTKKITArirNjTIFh&NEIi NI NOk
Relationship between language andi3éamcurtditeai lgnguage
reflection of culture transmitted from language and literature

—_—

i NI Néenl 1 NR
Basic Chinese
ENKEJRLAT I AE]l K6KIJAT EnEAT 6L N
| KNGNGgT enl OENKIN DEKIEWeMBE MK I r$N
gnl NT ] KNéni Al O

Roman phonetic symbols for pronunciation, basic calligraph
language glidilening, speaking, reading and writing, numbers
sentences frequently used in everyday life

g NI 1386
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ENKLTTT Nij NI Nénl 67 DRI E B3D6
Bas@hinese Conversation

I NEl NENKIJAEOKNENKI Ohij NI N&nl
T OET RIF EOé | NJL NJ NXKAITE EJNEF R INij |
Chinese listening and speaking on everyday life topics focus
pronunciation and expressions by means of simulation

iif NI NGiir ] nkl 1 DRI gNIT O00&BO 000
Basic Japanese

FMEI KGAar ] nrT e NKNENT NOk Né NT 1|
TAl ke OKI JT AREENKI nELKRNEKDO
Japanese alpl@vatgmna and Katakana, vocabulary, greeting
daily life, numbers and practsentembasitructures constructior

LTTT NijNI NGAr | nkl 67 DRI @30®1 OO
Basic Japanese Conversation

TTLTTTNGNI MG NG M EN O JEQITKIHIS
1 OﬁéKh]TééNTﬁtEuT(H’gﬁiNT1|§Né
&7 08T FETTLTTT NG REI RNET |

Varlous types of Japanese conversailased dailgilifational
conversation practice, afidaeleeant vocabulary for extensio
conversation

© O M= -

6h] EKNY I TENKIBLrI T Kri Jb
Definitionsngples, concepts, significance, and application o
economy philosophy, the Royal Initiated Developmental Pr
Majeg®ynderstand, Achieve, and Develop, practices on projec
skill and decision making in theeconmmxicofind social, worl
performance(®fisaformation technology for communities, pra
innovative thipkowpsses, innovation creation for a better qualit
the community by the participaiwrspstaiesdle development



061063

TTATEKKIS I RDrl - nT NI EKK&DOO
Innovation fo@idustry

LNLT K$1 KNKNGNLnl KATENK] KNJ nE
LKRNELKKéS Ok NT I AT EKKJ OBNKedij] NH
Ok Nei NJ| kI hijn] I ENKI nENT OOKE
T KNI NKEARENKSEKEENKOENKI N&Aj |
The Kiggphilosofpbyindustrial application, productivity concepts
and innovativkiting, social entrepreneur, teamwork, health an
work, work motivatidrieratly concept, project maresgemwnt,
innovati@ontribution and innovation implementation

.+ 4. 11 NJO8|] RTj O8] KNEI' T ERK OIO8S80 00O

.8 F..

Entrepreneurship

éTiéNhGKNTNLTNEETENKTDTQKEN
ENKIKNhOENKenh NKI EeSENKOE
i OR] KNEFT ENKTAr | KNLY el NJLn
6|KTU|szHMﬁEmHMMUﬂNmmmlnééR
LNKLT 6T L1 Rr 61 Nr JLAE] ij NIt @&l
Concepts and direction in businésshiocpératiepreneurship
knowledge regarding marketing, organizational managem
finance and @oagsyuidelines for being a successful entref
business model conduction, business execution on ohline pl
export operations, and using information technology to ent
competitiveness

BLKI gLNLT KQ] KNj nET gOOO&HO000
Applied Economics
-n] LEESOkNIng] T NI OJheenjlnrd

Ir][ ILEééC")KNéI'Nj]DhI’jr][TéI-EI-r
| NOEKNNIS$SEFEn] T NT"' O] KjOdNKINGKONRS
OerEénlI TNET kNhj OE&NHK"' Oj K NT jj
i KTrllkn] LEESKI JOKkNEFEnR|] T NT KI J
eKNEOI 6] T N] ENKSOENT OFnlT KNhIE
6e KEENEKNKNDD e KNNI S ENKKET nlT O] KN¢
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Demand and supply, shifters of demand and supply, individt
market demand, demand and elasticity of demand, producti
cost&upply anadlysigput, price, andipaoginal analysskets
&rom competition to morGpudy National B&EReyggregate
demand, aggregate supply, shifters of aggregate demand anc
price level, growth, unemployment, inflation, fiscal policy, m
interest rate, exchange rate and the macroeconomy, prc
investment analysis, current economic and financial issues

7T NT Nt DRT gNT LSNIKADOOBHRND D
Basic Statistics for Entrepreneurs

el NI KORI DRT gNT 1T NELT NT No&1 Dr ||
ERIFJOkLnlI Knij OR] KNEIT ENKOOE!
Lnl KAT ENKI N6 e KNNT $§LT NI ENKHS |
Basic knogdedf statistics for entrepreneurs, data collection
presentation for entrepreneurs, sampling, fundamental statistic:
statistics for current situation @aalysisjdiesl of the roles of statis
for entrepreneurs

27T NT NIt DRT NI LSNI KN OBRBEODOD
Elementary Statistics for Modern Investment

el NJKORGT DRI ETRIGEnrjil En ,
LT NT ENKHSENKKEOnNORKIKND &K MK
TARLNI G E ENKKET nl

Introduction to modern investment, factors affecting investme
investment situation monitoring, market tréisk faredgsis &md
investm@etcisiomaking
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08094902

0899403

Mass Communication Technology

K AET K| gAENKLRDr FLNKOeéel NJT JN
T RNT Aré&lFr EENKLDr FLNKOJ] KNG ijl
I NIl ART NENK&FEENKLNDI NELNKODOB B
L Nr Eit NJir s$OLDRrl6el ANO] KNGNL A .
OKNLRDr @& Jr OENKKOROGT r NT Al LDy
Communication theories, meaning, communication models, char
role of communication, types, and levels of communication the
communication, the evolution of communication, photography,
television, print, advertising, public relations, multimedia technolo
media, digital nredimadia,media literacy, future trends, and innov

in Mass communication Technology.

' K AEENKI | EOT T L KONEL K&& QENT E
Principles of Creative Graphic Design

el NJIr INj Ok Néeli NJrneéenGel EENKI
ENKI@IEIOE Nh & ENKF I EOT T Ol Eé § |
ENKFFEOT T LAGKAE|l HS OENKLI | EOV
EKNIINE

Meaniagd importance of grapfpattiesigrin graphic design,
design cong@letmients of art in design, cadyurtibedegign,

font desi@ryoud®ndrends in graphic design

] GNT nT NENKFFEOT T L KONS4P KK e qE
Practice Greative Graphgign

| GNY AT NENT ARNT FFEOYT T EK

TAl FAEl KE ENKIFFEOTT OENKO KNI
LNDr F LNKOENKEJROEKNDr I EJNIF &I 6
Practice agmnaphics designs, composition fesigmsphic d
typography, emotions and relationship between colours and |
picture selection for comnasimgadiesign programming tools
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ENKT nNJjijNIi 61 DrlF ENKL 0204
Photography for Communication in Advertising and
Public Relations

61 €61 6k] Né&l EEKRFET r Nj ij

j NI okl L$s§onhnr] I 81 NhO130OJJ, O«
6KRigﬁT6TIKaéEN@iKIﬁﬁEeNE@B
I n)] EKHAS|] KNEIFT G ENKT r NjijNiI O&

Camera technology, component antl @perdigialcsingle

lens reflex camera, light and photography, light sensitivity
shutter sgeexposure setting, camera metering, camera setti
other tools for photography, image size, camera angle and c

| GNT AT NENKT nNjijNI 81 N&BLENKL I
Practice Bhotography for Communication in

Advertisaugd Public Relations

] GNT nl NENKEJIRENI EKRI ET |

] KNEIFT Gl ENKTr NjijNi Ok NENKHh O
I Ees| KNEFTijiNI Ol nENh&ée NHENG
] KNGNLAJI AT T S$OkNI NnET nE|] NENK
Practicetbea camera application for photography, camera setti
other tools for photography and equipment maintenance, ir
camera angle and composition, practicettigeagkilisfaf pho
communication in advertising and publicrelations and ba:
customization

. B IO €661 6k] NENKGel ANOk RtM NG NL n

Advertising and Public Relations Technology

el NJI JOE DI kMIENEBRNNKIOE | E B | ¢

EKNT I TENKOKO$ ©F HNO N Kfil KIN B9
0T €61 6k] RENKj K NTLRrlOeéeil NJK¢
] KNGNLAJI AT 1T$0&8KK] NT KKHAGEI EN
Definition, piexi and development in advertising and pu
relations technology, processes, models, methed@pgies, to
and technology for media production knowledge of advert
public relations organization and agencies, ethics in adve

public relations



. BEL PKANEENKLIIMT &I Pr T A NBALIT q

Principles of Video Editting for New Media

0l €61 6 k] NnOOI | éNhOOGI él Ni
ENKLKRNEGT él Née1 NOL| G REnAT i !
LnOKR&O] RI LNRrl6el HNI KRF LDy |
gr F ET NETr NE¥

Technological concepts, techniques, methods of produc
modificatiMdice input Creptul effects for audio and video
processes andppodtiction makes successful media or pu
relations tools availableefoammeltpublishing

.81 BGNYT AT NENKTART nt LNr loOl@h NT AL

. 6

Practice ¥ideo Editting for New Media

| GNT AT NENKT AhT rFij NI OEN

oL ] EOKNEKNY I T ENKIKAEENK] K
] KNGNLAJ I AT T ST ArLJdi OKHS 1 KR
Practice gnoduction and modififiteningiireating special
effects for audio and video procespesdantiopostakes
successful media or public relations tools astadlatiéd for mul
publishing

EglrJINj] KNj T KKIJOKkNENRKEDOST n N
Law Ethics and Media Literacy

el NJLneéenGélFEEgrIJN]LDr |

L ELNRNr O KEKNT T EFrELRr FT r kT
OKNIFEKAT LNKOENK] KNj nET $ Eg Ré
LAEEIJKORSGT r NT AT L NDr |

The importano®edfa law, media literacy, and ethics, the impz
media towards individual and society, the analysis princi
application of media literacy knowledge for individual and the
for supporting the media literacy

~
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Color Psychology
OLEOKNLAOENKJIEOIRI Ok
ekNrlToli&llERI ETNOOTT &nxkl
| NJT INj] OLAREAT 1 kT NEKKJJT nl
r Ej kT rok B.NK KNG TnkOD Rchil G okgkr JTOE N
eKNrFEI IN] ENKERNOENKE§RL A C
Light and color, vision and color perception, cdlor deficie
movement, color models and color systems, color naming
meanings, color aad etmavior, color preference, color emoti
color attractiveness, factors influencing to color such as ge
culture, and so on, color in marketing and branding, color in
advertisements and public relations

Oc = M- O«
— T

1 gNT AT NENKhONT &NT | NOG2M L i
Practi@a Color Psychology

| GRINKHENRI n] EKHSIT Ah OL EO¢
ENK3eékNDrtTcell 8ERl ET NOENKI A
| AARKNhAT ENKIJII ESDRIEQIGNE iIn N NEL
6el ANOKN] KNgGNLAJI AT T $
Practiceightland color instrument usage, quantitative psycho
measurement, eye movement test, psychophysical metho
color preference and emotion, visual acuity and color disc
tests, color practices in advertisements and public relations

ENKOENR] T O1 NDrlFENKGel i@k N|] KN
Writing for Advertising and Public Relations

el NJITINj Oei NJLnenGOOIMIT & Hi KIN
ENKOE&NRnJIT o1 NrlF ENKGel HNOI Kk A EI
Ok NT T el NJsrnRrk ] KNgNLAJ I AT T $
Definition, importance, purpose, Formats, principles of co|
concept of writing for adwaitisiptes of Writing iéor Publ
Relations, principles of writing news and articles for publicity

media



022202 | GNT AT NENKENKOG&énj] I ccomt ENKG
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Practice Wfriting for Advertising and Public Relations

| GNT AT NENKS&n] T 8RFei NJ

el ANO& RI el N aNKaoedsmFAIE R1l- 1 N NI |
ENK&@mﬁHENKlKNgNtnj|nTTéOE
] KNgNIhg JEGRIOT G T 6k] nd BEWEIN| K
ITnolLlT & RLIFhékRIFIET NJOIFI e NRT
Practi@mnwriting advertising text, headline writing, storyline
witing, key messkgasy mes@agewriting farckeengine

marketjigiting newsgveanitioles for public @ydtitegrating
artificial intelligence tethpodsgyt them in accordance with the
main conc@ptzdvertising and public relations in various medi

ENKFFEOT T LKONELKKeé qBEMMGEe | HN
Creative Design for Advertising

Ol l éNhOlFI Eés$s|] KNEFT O] negé
ERIFél NJOOKNIij NI 61 Dr I & REI EN
] KNOij nEf SBNODAONENKLKRNEOG L K
LDrl6el HNENEEKHALNE| N
Concept, element, factor and technique in creative thinking
of text design and advertising, strategies and tactices for ¢
various mamactice amative design of advertising materials fr
case studies

ENKI NoéeKNNT qgj Ot KNG§ it
Consumer Insight Analysis

ENKI N6 & KNNT $] né& &mjRIE] m&Ee é nj

i NJ T FHE&F Ej| OFRGINIKN A ijNa IGIERBNNIR NIT KN
i ORT K NEGWBERAI 11 epdel NG Wi IR Ik PO &) PR
Analysis of factors affecting ttge demisiamenaking in buying
goods and services, including the internal and texsernal affec
the process of colgsdmeesion making in buying goods and sen
practice osingrtificial intelligeicb@ology for consumer data
analysis



. O ®M2 BKAEENKLDr FLNKENKT k NB&OT 7 7 OK

022

Principles of Integrated Marketing Communication

OT I eNRENKT k NROKNENKLRDr I L NKE
ENKI NoéeKNNTI$T k NAhOkNEknr Jo| R
ENKT K NAOENKLRr I LNKENKT KNhR j
ENKLDr I L NK BNEKN KA NRNGh g Ny BNLErk EDeEJe d
Marketing and marketing communidasitratioon camd,
communication analysis, segmentation and cons@ner analy
and tools, digital marketing communication, content m
communication, social marketoagiconpoumsbomer relationship
marketing communication

] GNT nT NENKLRr FLNKENKI@@NH OT 1
Practice mtegrated Marketing Communication

| GNT AT NENKI NE OjENKN KLhd rN-QT N KeE
OGKNFEEIROEKNDTITr FEINEFLNrFLELNKE
ExknrJo] RNI'INj OOk NinEenl i HE
T OKANENK

Practicestrategic marketing communicatievebbgmmykgy
messagesing of appropriate marketingatimm tools for
communication situation and consumer, and calculating mar
budget

. B ®M2 BKAEENKT NN]if NIt 61 Dr | B&OREe | HN

Principles of Photography for Advertising

K AEENKT r NJ ijNi 61 Dr I0@E&RNEE Nk
OLEGE ENKTr NjijNiIi 6el HNOGIT el Né
Principles of photography for advertising, the art of composit
techniques, photo creation techniques, production proc
photography for advertising



. O ®M2 GNT AT NENKT nNjijNIi 61 PPMOENKSG e
Practice Bhotography for Advertising
] GNT AT NENKT r NjijNi o1 Drl
ENKT r Nj ij Ni F NI NKS81 Dr I ENKGS el f
ENKEANhOLNKER ih OB ROl OB 6 NiN& EN
ENKeéelTeénJénHijNi &F Eij NI
Practiomphotography for advertising, portrait photography, |
photography, food photography for advertising, lighting equif
studio, lighting tecinémiies remouching and quality control of
photos for advertising

. B @2 TKAEENK] kNTLRrFLnEeé JI&OT ekl C
Principles of Social Media Content Creator
OT 1 e NhOI KAEENKI F EOT T Ok
ERFél NJOij NI T NrEOijNi dexknDr 1 c
ExknrJLAEeJF T cekl $
Concepts, principles, designs, and processes for producing
content on various platforms, indingncan, resource
management, text files, animations, sounds, interaction cre
social group management

.8 ®2 ] GNT AT NENKj] KNTLRrFLORRIIFT o

Practice 8ocial Media Content Creator

| GNYT AT NENKIF FEOT T Ok Nj k N
JAFNTT NI K@ LRrFFFT ekl $ 07 KN
i NI 6ekNGNT el NONKNF EBk ) £ KRN E
FFT kK RNEREINGKK é 8 P hIBBN] KKANJ B &
Practiomdesigning and producing social media content on
platforms, being an influencer, manage file resources such
images, animations psaciios on designing and managing so
network, and creatingconter®@ with artificial intelligence
technology



. 6 ®2

.6 ®©D

OTENKESNOLT FENI 6el HN@ON|] KNJ
PresentatiecthniquesAdvertising and Public

Relations

5T eT Ne Ok NEk] ni 1 FEONKIN S T ENK
ENKEnlrThOT i el NJeNnOLDr | Ok N
&nd|] RI O n| E KHBEA KN 6| LK CEHDBKIIKENI
OkKN|] KNgGNLAJ1I ATTST AREKNYT T F I
Useful presentation techniques and strategies, the preparati
copept creation, presentation media and content, preparati

equipment, software and technology for both online and
advertising and public relations presentation

I AEl NENKI SNoLT FENI 6e0l@NOK N|
Presentat®kills fédvertising and Public Relations

| GNT AT NENKTI nSLT IENT 6e|
ENKLKRNELKKeéesSLNDrF Ok NOGTA@REF N
] GNT AT NENKI F EOT T EINoKIT KardTLE N Kal F
ENI 6e|] HNOk N] KNgNLAJI AT T $
Practice presentation for online and offline advertising and
relations, outstanding presentation media and content cre

utiliation of equipment, software, artificizicimelogsnioe
desigrdvertising and public relations presentation

.B62 ENKI NEA] 61 NDrF ENK6el BNBK N| KN

Research for Advertising and Public Relations

Ol l éNhdT DRI ETRI Oél NJI'J

EKNY | ENKRNKADINEem[ rOGI NENKI N&nj C
ENKI AnhO] KNGNEKOExknr JT Al ] r N
| N6 e KNNI $8RIFIJOkOimES&n] 1 6éK
Concept, definition and importance of reseseecitype of
research process, research issue development, literatur
variables and measurement, population sample and samplir
tools, statistic and data analyze, and practice to write resear

for advertising and public relations



. B6® ENKLKONELKKé Ok NI NEQJ&ENK & n

0R24 .

Eve@reation and Planning

] KNGijl Ok NKO] Oi i €l EENI E
ENéEKKjuméLIOENKIrEOTT”
 néenj] OINKE & ENI I Ok KIR NEIOE & E N

] KNOJNIj KENEEKKJI I NOL| OI nRECI
Types of the event, processes of creating and managing eve
and creating events to reach the target audience, success
event desigmaarthgement, and the evaluation of both online
offline event

ENKI NEOGj T LRr o1 Nrl E&B8e| HNC
Media Planning for Advertising and Public Relations

|l GNT Al NENKI NEOj I LDrtom
ENKOKDI IKEEgRR]U@LrNKE[XIEI\NmummMr[GBQEI‘Rm
ENKIENNEK@nlT IO® K h I K HENGK K NN N T
Practicerardia planning, analyzing media charecteristics an
selecting to effectiveness aridaffimeantyicial intefiigent
plannitigidget culcuthticiyet allocation, evakiatelh as
implementation

0228 2ENKLNE| N6 Gi NNIT NEGSTI e @8k ]| i EN

Special Study in Advertising and Public Relations
Technology 1

EnlThE RITAELNEI NokNDIFEO

LT T nrdERfrjl eRIEBRELHT &R @&
61 €61 6k ]6nhjALCnGN | NG NN | KgRSECE N K-
] KNGNLAJ I AT T$TAardol INNLJ Ok N

EKKIJENKLLF T

Student special projects of individual intecesttoksturdghand
topics related to advertising and public relaovslteshtadbogy
searching by using artificial intelligesitle techsolodgye forms
regulations, principles and statistics for writing project p
presentations of the sturdy@ikdorojects in appropriate forms



0R22 .

0R22 .

. B8 @2

ENKLMNI WEH&EH € 61 6 k] 8 ENK&Re | HNO
Special Study in Advertising and Public Relations
Technold@y
| N§g NG s (NN E | N6 Ga |NFNN ONKEND T
OO AJ 1 nl 1T O/ 00O
PreequisBe@246 (BPecial Studydvertising and Public
O CRelatior Dechnblogy
Enl’Th(EFRTIﬁELT1EIPﬂﬁnéT NI
I NENK] $) ORLI6IEf RhBEDH NI B& KL
ENKLhE!NOKN-IKDIENK[GNlﬁTNE
Proceedings of the approved project proposals and presente
study or the practice in the form of a dissertation

ENKEARENEEKKJ I NoO L | R68

Event Managemefirgadizing

| GNE MK NIEMIIKE Eg RO T é 6 1B il EOT )
I KRNELKKésSOI NEO] T OF KNI NKénR
OER] AGI NODERNKGKNOTINENK®Ok KN &
Practice merg productiorteariohologgvent design, céeation,
planning, management, publicity, teamwaolkng,problem
evaluatiand practice @ganizing special events

ENKT KNI NKENHhENKEK] n13&68061 Dr |
Strategic Campaign PlaAdwveytismg and Public

Relations

| GNT nORNK MK RNEEEDS &1 ENT 6e| ANOK
tTNTEN@H§EME&®E@Em@®§@E£©Ke
Practlcmfladvertlsmg and publlc relatlons can@angn plannlr
writinganalyzing the situation of marketing and commun
identifying target greapng concept idea, using appropria
communication tools and s#téingdisyetinkulatingliae

budget, and evaluating the advertising and public relations c



. O ®M3 ENKI SNOLT I eoel JOx 182"

Data Presentation
ENKEARENKERFJIOKkhRI ] 6] K

EnOl E| KNBKIE§REE RODERQREONRI g NI

A

~ -

TrNEOF O6gr 1 OT NKNEOOj T OJ

Oj TijOINI NEAROENKOLREEéI NJLnA
] KNINHENK] kkn1 1§

Data management by basic sppi@atienisg, data sorting,
data categorization; basic applications for gatabiecsentatior
bar chélihe chart, histaeatmap, scattered plot; relationshir
among variables, trendline for result estimation

. O ®MI OKAEENKLIDrOaNKKNESCNIENNKE&@®NG 1 Ny
Principle of Brand Communication for Entrepreneur

Ol eNhOGENRNTrjJ I EATI KNLNI e

T KNENKERRNEeO KA EEEIKn KNFNK®a
LNRr FLNKT KNLNT éRNE jneéeil NTAT A
Brand concept, importance and value, compoaeat of brar
loyaltyprand management and planning principle for |
communication in the next normal era

. B ®M3 L gNT AT NENKLRDr FELNKT KNSRT ¢ ON G
Practice Brand Communication for Entrepreneur

] GNT RO BIENKTI $LijNI ENKOeér
TnekNEi{j NIl OOkNTnOlITrE&FET KNI
ExknrJorNr I NEOj T ENKLRr FLNKI
Practice aalgizompetitive situation, consumer truth, develop
brand essence, personality and pos§itexting igoning

brand communication



0RBO . PKNEENKLNKLT 6T LO1 Nr IORDT 6e| F
Principle of Information Technology foardlvertising
Public Relations
ENKEARENKERFJOkOOLDNY éR
Ok N] KNGNLAJ1 AT T S$O0OENKEJRG] K
Datamanagement, search, stora@mreasatgsisn and
application deedising and public relations, utilization of softw:
data management

0RB2 3] GNT AT NENKLNKLT ST LSO/ B ENIT 6
Practice loformation Technology for A@wertising
Public Relations
| GEINI6E Alh ENKE RN 8 Ok DO KON N
el ANOKN] KNgGNLAJ1 AT 1T $0O0ENKA
Practice atadnanage®esant;h, storage, analysis,@nelsentation
application for advertising and public relafisofywatikziaiion
data management

. B @3 ESNEAT LNKk|] NEI ENT 6e| Ok N| KN
Art Direction in Advertising and Public Relations
FEe$] KNEFVLNKk] §81F EENT |
El ENKj K NT ENT 6el B GEi NI NE N
I n] EKHS] KNEFT GNEOGI R6I I NNLJ
The art direction of production, design processes of art dir
television production and advertising, the practices of prod
design, production eqttipgent, props and costumes for
advertising and public relations



~ Ve — -

.08 . 0OOEENK|] Kk NTLRr 1l NTjJh&@ KT ALT
] KNGNLAJI AT 1 Q]
Principles of Digital Television Media Production for
Advertising and Public Relations
K AEENKOI k] gnOol é1 Né Ok N
6T KT AnLT SKNTTANENT nk OENKI NEO]
I NT]no6T KTALT $KNYThANENT Ak El KC(
Principles, technigue®@sses of production, advertising al
public retaus, digital televisionodbtop planing Resource
managen@arthe production of digital television and radio in v
formby choosing the right technique and technology

. B @3 J GNT AT NENKj kNTLRri NTG&261 KT Al
] KNGNLAJI AT 1 Q
Practice Digital Television Media Production for
Advertising and Public Relations
] GNT nl Nj KNI ENI el ANOK N
| NEO] NENKNk NKO@BEhENKI Kni1 ] NE
ANENT Ak E KO|] OT T Tr NEf O6h] 6k I
Practice advertising and public relations for di@ital telev
production planeswurce management in the production of di
television and radio in vatpesbmsingy the right technique and
technology

&)

. B3 ENKLKONELRr T 1T AT EKK 1184
Innovative Media Production
ENKLKRNELKKéSLDr | & Jr 61
LRrFKri JrinjoLnrtogNE] GNLAJ
L Dr I L NEKN KNEKENNRKG TkTNTRIFCEST N KNG D BET
6] RT LNDr I 6 ¢l KANTNG TN ijKNN GONGLI1JIN N
Creating new media by integrating traditional media pr
technologies, new niedangemporary megaGtive media,
alternative maatduding keting communication techniques,
referraharketiog guerrilla markkéngpplication of effective

advertising or public relations for target audience



0R34 .

0R34 .

. B 63

ENKLKONELKKéeQOST NRIT 1490

Content Creation for Advertising and Public Relations
TITNERHARINT AF el Ej] ORLKR

] KNOijTTrNEFfFOTTeél NJOékN|] I NhT
ENT 6e| ANOKN] KNGNLAJ I AT 1806
] KN&ijO Tr NE

Role responsibility and charectnistntscodator, content
creation practice; article, video clip, infographic, picture, |
advertising and public relations and published to app
communication channels

ENKT KNI NKENT Kk OEé 6N 1 &2
Client Management

TITTYNITIRNIArOél NIJKAT | N°

el ANOI nET AE] N&FEj ORT nr & NI
LT NT ENKASOENKI AhT NT nékNEi Ni
TnolT I ENT OOKNENKO®&N] I KNj ENI

Role responsihiityharecteristics of account executive in adve
agencliyractice account executive; situation analysis, persol
improvement, communication skills, negotiation, presente
report writing

OF TANIGAGMENKGSGe | ANOk N IK#8g NL n J
Animation for Advertising and PubGc@Rel@ian® O O O

K AEENKOOT I é Nh Ol NI hi iBNSEENKAQ |
L KRNEij NI 0ek@EMNMKGT d BIRT RN @d d
] KNOIh BERNGSEERjRie | HNOKk N|] KNgNLAJ

Concepts of evolution, type of technology, anjm@tion, ar
Animation with various teBivigjoesof duties and teamwork
Application of animation in advertising and public relations



. B63 6 NTT NTJ NG1 RDrlENT 6el| M@k N| KN
Speedbr Advertising and Public Relations
el NJIINj] Ok Néil NJtneéenGé&l EI NI
6T KAnj JOT NDRIET NLNKOk NENK 1 Oh EI
El I EESEKOENKLNRr FLNKEkAdr J Ok N
ENT 6e| ANOKkN|] KNGNLAJI AT T $
Definitiand import&@icgpeech in advertising and public relatia
message preparation and speaking in press conference, pre
organization communication, group communication, and

negotiation as wedlcdicing communication in advertising and
relations

.0 @3 ENKj kNI LBl HEMKMN] KNgigd nJ 1 nl
Interactive Media Production for Advertising and Public
Relations
el NEBININNjL@ énGe&l E6T e61 6kj REN
] KNGNLAJ 1 nT1TS$SOENKIIEOT T OKO]J
El ENKj k NTLRr ] GNLAJIi nlTTS$OL
] KNGNLAJI AT T $
Definition, importance of interéativealoggian advertising and
public relations, designing appropriate formats for display de
in process of media production, virtual media and applic
advertising and public relations

. B @I ENKT nNJ NI 61 RDrF ENK|] K8HNL A J |
Photogphy for Public Reatibns
ENKT r NJT Nt &1 Dy FENK] KNG
OKr NOKNRrF EOOLESG!I Rr I ENKT r Nj
Tr NFijNIi 61 RDrF ENK] KNgNLAJ 1T AT 1
Photography for public relations, photography to create the
lighting, composition for photography, type of public r
photographgchniques, control and selection of photogre
equipment for public relghi@tdicd@motographers for public
relations



. B3 Bl él NEENKOKNNOKRNYr | E 344

Storytelling Technique

Ol él NEENKOKr NOKNENEKIEKRE |

KNIl r NESGKRr I EKNI EAT L NT é RNT
EKNT I TENKSOkr NOKRr I EOLMGEI N N
Jnel NJ6nnhohrl GBI OKNRr F EENKO KT
Techniques of storyteliagigingd techniques of organizing th
story, creating a relationship between a story and a produc
creating the interest of the story, learning the narrative proces
from advertisement, film or other media that has a uniqgt
pacticing the story telling

.0 A0HOBEERHNKE A1 LNDr F OLNKLI/ &9

. B a3

. B a3

Principle of Med@matiand Digitateracy

Il "hl NENKélFEOI | éNhOeéel NJI

| NG e KNNTI $ Exk @k Nio N & & KATTN N EARIHL
L NKOk Bh N®ONT n K

Development of media informdiiptaliEmdcygoncef,
definition, importance, situation and problem analysis, medi:
and analyze the case studies

1 GNG Inni NNEMNBK RhNONT nk 0 &0
Practice Bledia Information and Digital Literacy

] GNT nl NI N0 é KNNIT $§ LT KIDE N
LKRNE&T AN KEBER®N NONT 1k

Practice amalyzing situation and problem, planning and cr
media or activities fomhbeddingformation and diggkillliteracy
KKJ rnEéJ Ok N[ Oejll@HEl I EN
ovation and Social EQt@ppeDedr
ijOOIieNhOKnE!HNOEKNT
OF TT NT &FEj OR] KNEI'T ENK
r NEJ nr Ef] DT &l EijNéeT nKENe& Ok N
Definition, concepts, chaacezstes, models and case studie
of social innovation, role of social entrepreneurs to drive s
social problems of the business sector and society

I
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080 @/3301Jt Jj KENIT L KONEL KK eé g X44

Creative Portfolio

ITnl kNnEENKFTONTTLINA A JE ®OR OF 7 T 1
KIi T KIJj kENT & KO] Ov 11 nr OT ET ¢
Kk NeT OOkNO6] RT ENKS31 NrJJoOkeér Nd
Principles of media production to create portfolio, collecting
works in various forms artdecveatksgto fit indgvidead,

add value to the assigned works

. B@®3 I KAEENK] KNTijNIJITKQ/ &'

Principles of Film Production for Advertising and Public
Relations

 KAEENKOI k| g BEKOKINHKEWK | k NT O
ENKj KNTijNIi jTTKSTAr E RE ENK]j
Principles, theoriesfandymton process, production process &
posproduction process of film for advertising and public relat

. B®3 OGNT Al NENKj KNI ijNijI 0&0"

. 8 @3

Practice Eﬂm I_qudl_Jc'gio_n for_Adv_ert_isi_ng a_nd Public
Relaticd® D O 0000000000000

| GNT Al NENKj KNI ijNijI1KS$
ENKj Kk NTijNiJTTKENKAESRI NI [EKH
i NIl JTTKSOBT él NeENK&nhOLEOSI

Practice fdm production for advertisiogugiien process,
production procespyquisttion process, edenpatiest on
film production, lighting techniques, production techniqoes

1 KkNEENKj k NTLRr I LNr Ei1&40®1 gh N&
Principles of Digital PriRrigldgiciand Data
Storytelldg@ OO 000000000000

] KNoOijl el ELRDr FLNr EIr NJ1I §

ENKI NoéKNNTI$YT KNTT Or k REENKOKk
ENKEIRT Al FAE] KOijj NI OKNLRAOB I I
The type of digital printheegiacess of digital print media
production, context analysis, appropriate visual display, ai
composition, the use of typography, image and color for prodi
print media and data storytelling



. B ®3 2 GNT nT NEINKK GNN FNDK & K iON&BK NNrJ h K
Practice Digital Print Medbductiand Data
Storytelling
] GNT AT NENKj Kk NTLRrFLNrEI NJI
| NOeKNNIST KNYT OENKeénhi NEI E
L Nr Eit NJ1 SANENT nk Ok Nokr NO KNy
Ractice digital print media production, the design of sketch,
and artwork, context analysis, the design of typography, imax
to create digital print media and data storytelling

. B8 ®3 ENKj KNI LRrlFoLA] EOGI T 3068
SounMledia Production for Advertising and Public
Relations
K NEENKEJIRLDrFoLA] ECEI E
GeKNrFEIJNIFLnl KAT ENKj k NTLRT |
ENKj K NTLBEKNOLAENGEKNKSD EDj I 01
i KNT OOk NEART I KkANEENK|] k NT
Principles of sound media production for advertising and pub
sound production equipment and tools utilization for analog
system, sound media produgties, oot writing, sound media
production process

. BRI £nJIJT NhONI 6T €61 6 k] NnERMKGe | HN
SeminarAdvertising and Public Relationsd echnology
OT i ei NJeNhROI KAREENK& AR L
Ok NENKOKRn] T KOR6Rh] EKNYT I T ENKE
ITAroEnrjl eRFEEAT ENKE&EARLA
] KNO6JNT j Kk OOk NENKG&n] I KNJj
] KNGNLAJI AT T $
Concepts and principles dfraensiteaiming for problem solving,
collaboration and learning by grouping process, seminar cc
personnel and their responsibilities in seminar arran
documentation, evaluation and report writing for future devel
advertising and pellations technology

J
N

M« <



. B@®3 BKNEENKLKONELKKégenHEBOENKNnIT J
Il Ahl NENKéIl EOI |l éNheéel NJK
el NJT INKNOOTTTENNKE@EKHEALNE] NOO
éenHeéer NKri Jor nr ENKI] Or Kri JE
Development of corporate social responsibility to creating st
concept, definition, approactagestadars] challenge of
sstainable coexistence of business and society

. B®@3 GNKEK®BNEL KKeéedenHenw@yl J
] GNT Al NI NEOj | 6 € KB EKNKGLIKT | Kk K
] KNJ N#HOxBENMENrERINGNiENE N &k KIK H En
ENKInoLT |l 6éKEENK
Practice @hanningeating shared value evajeeting
guantitative and qualitative outcome from creating share
activities frbmsiness to societyOsseLtpracticing project
presentation

. ORI TKAEENK] KNGNLAJ I AT T Q&@Nr | én
Principle of Public Relations for CrisisOM&nagement
OT I éeNhnOeél NJII JEN]] Od i1 NIELNKE rKANG@|
| NEKT OENKEARENK] KNSR RI OOk NI
| AGI NT AREGEI ] KN6T LOKNT r NE] KN
Concept, definition, importance, process, and public relation:
crisis situation, issue managemenndrgldballoaak studies
using public relations to solve the problem

. B8®3 ] GNT AT NENK] KNgGNLAJ 1 o1& a &l ij N
Practice Boblic Relations for Crisis Management
| GRNKd NhENK)] KNGO hRT OENXk N
| NEOj T ] KNGNLAJ I ATT$81 Nré&nh
Practice isaue management, content and strategy creating
selection as well as planning public relations for crisis manas



B SR

ENKOT Knj Jel NJ1 KOl Ji @A KNLT E
PreparationHoofessional Experience
el NIJKORST DRFETRT BERTTI |
&l EENKI NE] KNLT ENKHST NgN§gmn1 «
] KNEFT ENKOI KAEENKLAJIij NI HS EN
EKK] NT KKHAI NgN§gn i KeNnERTT K KaJESKIN
B3OLOKNTTINT KNI ENK] KNEAT én-
0 T OEArj I EAT ENKO] RT|j C
E KNj] ENT OENKIT nd BIEN jNk E
\ K ] NGl N6 Gi NNI'T RNOk NENK
LNKLT 0T LOKkNEGIJIJNj] ol é61 6kj nlL
' INQOBDRRPRROOINT j kKT AELNEI NOGE

|, eSlDIr Sais@dory

J, eyl rundauEror) &
Basic knowledge of forms and process of professional e
importance of professional experience, application letters p
workplace selections, job interview, organizational culture,
development, professional meraditipics| labor laws, social
securifBgd Keys, systems of quality assurance and safety sta
work, English communication in the workplace, report
presentations, planning skills, analytical skills, immediate
solving skillssidaanaking, basic concepts of information techr
IT laws, and information retrieval
Note Student evaluation is graded as

CsBatisfactory

QUaDnsatisfactory



. 0@2 BIENELNE| N61 NDrFENT 6488NOK N|
Cooperats@ucativddvertising and Public Relations

| NgNT AMEQATERNKAO8rG.J6e | NJ 1 K6
Preequisig @ . 8 Preparation for Professinmsh&xp

] GNT AT NENT &I LT NI Tdar ) GNT AT N
] GNT AT NENT OG TnOIT rETNJITArT

(

6] RT KNj] N8I k NeeJr T RIF] EIl r NO/ 4«
1 ELT NI T fir | GNEMNITONIEMNTN &N KjKSNIj
anTﬁNiﬁrErﬁéanhE!NKNrirN
] GNT AT NENT Fjr NES&] RI KNT T OT «
1KNLTENKHseKNEeNEENKlGNTnTR
I3 NO GENDKOKONDS J NT j kT AELNE| NOCE

|, ESIDI FG&ory

J, eyl KundaERaLiEy
Practice in a workplace as a témpozarplayke in a relevant
position that suits algtlidehbf study which is advertising an
public relationsMaeiinimum of placement in compliance wit
the workplggemandatory terms, conditions, and obligati
responsibility and commitment fulfillment for a particular role
by the workplace, supervision and evaluation under a systen
up processoughout the course by both a certified coopel
education teacher and a cooperative education coordinatot
workplace, an opportunity to enhagceszisbadéedrning
while developing greater awareness and understahding of th
of work to develop skills, knowledge, and attitudes needed t
a productive and satisfied member in a work environment in
after graduation
Not® O O Stalenb&val@atiorOiytaded as

SiGatisfactory

Ul@nsatisfactory



. 862 4+t EENI 61 Dr I EONDIOEEO] ORDNXORID] OHONDFON
Apprenticeship for Advertising and Public Relations

| NgNT AMEQATERNKAO8rG.J6e | NJ 1 K6
Preequisig @ . 8 Preparation for Professinmsh&xp

] GNT AT NENT &I LT NI Tdar ) GNT AT N

] GNT AT NENTOEGI TnOlr T rETNITAr I
6] RT KNj] N8I k NeeJr T RIF] EIl r NO/ 4«
& ELTNITAr] GNT AT NENT Tkl hKNJ |
ITnlI'TRNT Ar Gl Rén| KnEIl NKNT I r N
] GNT AT NENT Fjr NES&] RI KNT T OT «
| KNLT ENKASEKNEENEENK] GNT nT N
I3 N GEWD ONBA NT j kT AELNEI NOGEl F

, ESIDIN S &ory

J, eyl KundaERaLiEy
Practice in a workplace as a témpozarplayke in a relevant
position that suits algtlidehbf study which is advertising an
public relationsMaek minimum of placement in compliance v
the workplggemandatory terms, conditions, and obligati
responsibility and commitment fulfillment for a particular role
by the vikplace, supervision and evaluation under & systemat
up process throughout the course by both a certified coc
education teacher and a cooperative education coordinatot
workplace, an opportunity to enhagcescishadéatng
while developing greater awareness and understanding of th
of work to develop skills, knowledge, and attitudes needed t
a productive and satisfied member in a work environment in
after graduation
Not® O O Sthesdaluatiordsyaded as

SiGatisfactory

Ul@nsatisfactory



080002 LT EN&EL NE]| N 62400

Cooperative Education
| NgNT AEQATERNKAA8R]. Jee | NJ 1 K6
Preequisit @ . 8 Pr€paration for ProfeBgienahce

] GNT AT NENT &I LT NI TdAar)] GNTnanlT N
] GNT AT NENT OGEI TnOrirET NJT Arl
8 ET AELNEI NOB1 Rr-oé6gnNrlJoéj Ec
| KNénl KNI &eik 5 RN Ed |r RIOK O
ENKT KNI NKENT inéeéexké&lELTNITA AT
KAT ] NAgFETOTrT+FT OTAELMEI NT R
] KNEFYTENKF]r NESGTRIE&lI NIJLNJIN
éen)] KA EINNEKNGNT AT NENT OJARENKT N
0] RT KNTY T OT kI hKNj N6l Kk NJ] GNT Al
| GNT AT NENT O6GENRENKI AhT NTT o1
I DENI eehRITATTAI kKAELNSKREENKL
F'INQOBDRRMPROROI NI j kI AELNE] NOGE

1, &SI %ﬁk@eﬁbry

J, eyl xundatERLIDE
Practice in a workplace as a téimpeogarplayee in a relevant
position that suits algtieldrdf study ditiésbor the success
of applying, expanding, and extending the curriculum expe
practical situations, whether they be of a workplace setting, ¢
both, fdr Aveek minimum of placement in compliance with
workplagenandatorysteconditions, and obligations, responsibi
and commitment fulfilment for a particular role assigned
workplace, supervision and evaluation under agystematic
process throughout the course by both a certified cooperative
teaddr and a cooperative education coordinator from the wc
an opportunity to enhance g stigdbabl learning while
developing greater awareness and understanding of the re
work to develop skills, knowledge, and attitudesengeded to
productive and satisfied member in a work environment im
after graduation
Note Student evaluation is graded as

SiGatisfactory

Ul@nsatisfactory



0800@03 LT ENELNE|] NT nNE| KNOJ T 60400

International Cooperative Education

| NgNT AEQA/TERNKAG8J.J6e | NJ 1 K6
Preequisit8 @ . 8 Pr&paration for Proms’.éi(perience

] GNV Al NENI &I LT NI I Ay ] GNY

] GNT hTIWENHH@HﬂUKmmNJJO1rIKEEn
el NJULNINKT&FETAELMNE|l NOG1 NDr | ¢

& EENI | KNénl KRDIF 6éKEENI O6] RI
ENK] GNT nT NENT &I T r NEJ KN®TT 1L jotd
T KNI NKENTineéeeéekeélELTNITAr|] GN
KAT | NaglFTOT rT FTOITAELNE] NTR
] KNEFTENKF] r NESTRIJéIlI NJLNJNK
én] KnE| NKNTI i r NEKINGNNAT XENKOD G
KNT T OT klFhKNj] N6 k N] GNT AT NENT
] GNT AT NENT O6ENRENKI AhT NTT 81
I NENT ceh RTATT AT KAELNOKREENKLT
I N GBRKPORORNOI NT j kT AELNE| NOGE

|, &Sl E&@l@bry
J, eyl rundatERoEy
Practice in a workplace as a temmoenploylee in a relevant
position that suits algtigldraf study and abilities for the success
applying, expandiegtearding the curriculum expectations in prac
situations, whether they be of a workplace setting, a project, «
| #veek minimum of placement, Withvatlepticement in a
foreign country, in compliance with {henandgbdsces,
conditions, and obligations, responsibility and commitment ful
a particular role assigned by the workplace, supervision and
under a systematieuflppacess throughout the course by both
certified cooperative etkemettien and a cooperative education
coordinator from the workplace, an opportunity tdgenhance a
intschool learning while developing greater awareness and un
of the real world of work to develop skills, knowledge, and
needetb become a productive and satisfied member in a
environment immediately after graduation
Note Student evaluation is graded as
O GSatisfactory
Ul@nsatisfactory



0800804 | + EENI 3V
Apprenticeship
| Ng NT A€ €.A/7 EEN K 60 &sng Kired | NNI§1 NKgeh
Preequisit8 @ . 8 Pr&paration for ProtddSiperience
1QNTﬁTNENTETLTN|‘nr16N|nTNE
[

élETrﬁELnEIlﬂOélrjrl ng I J 6]
EIrNOGOLn[hNIsO[GNTﬁINTT
T kFhKNJ] NI k NENK TG NiTr Acd hNREKNATT G ¢
LT NT ] KNEIFTENKF] rNEGT RJeI NJ L
EFRen[KnEINKNIirNE[GN|ﬁINEh
6] RT KNT T OT kFhKNj N8I Kk N] GNT AT
LT &8 Ok NNg NN mEIKRF ENKT n ENT
' INQGBDRRPOROOI NI j kKT AELNE] NOE
1, SN SaEs@&ory
J, eyl xundatERLIDE

Practice in a workplace as a témpozarplayke in a relevant
position that ssitglaldtfield of study and abilities for the succe
of applying, expanding, and extending the curriculum expe
practical situations, whether they be of a workplace setting, ¢
both, fd+week minimum of placement in contpéance with
workplagenandatory terms, conditions, and obligations, resp:
and commitment fulfilment for a particular role assigned
workplace, supervision and evaluation under #agystematic
process throughout the course hgdotoparatife education
teacher and a cooperative education coordinator from the v
preparation for a student to develop skills, knowledge, and
needed to become a productive and satisfied member ir
environment
Not® OSideéngaadion is graded as

Si@atisfactory

Ul@nsatisfactory



0800@B05 |1 + EENIT T nNE] KNOT L 3D

International Apprenticeship

| NgNT AMEQATERNKAO8rG.J6e | NJ 1 K6

Preequisit8 @ .8 Preparation for ProfesgieriahEe

] GNT nT NENT Gl LT NI TnAr)] GNT AT NE
|

Ol KNEFELTNITAr] GNT AT NENT O
el NIJLNINKT&FETAELNE| NORII Nr
KNJNéiKNKijmerﬁr]EirN060L
T RI]JEIrN4OLA] ANI $0O] GNTYT AT NT 1T
TKIhKNjNOIKNENK[G inT NENIT O ¢
LT NT | KNEFT ENK&N KINEION RIJLed i\NNJj L
EFRen[KnEINKNIi[NE[GNTnTNEh

6] RT KNT T OT klFhKNj N6l KNJ] GNT AT
LIEeOKNlnhIPN|1EININQNthtnF
' INQOERBHOB®RAOOONT j KT NELNE] NOG

|, ESIDI SO &ory
J, eUl@) KundaiERaoiEy
Practice in a workplace as a téimpozarglayke in a relevant
position that suits algtieldrdf study and abilities for the succe
of applying, expanding, and extending the curriculum expe
practical situations, whether they be of a workplace setting, ¢
both, foBweek minimum of placement, widwaeleast
plaement in a foreign country, in compliance wgh the worl
mandatory terms, conditions, and obligations, responsit
commitment fulfillment for a particular role assigned by the v
supervision and evaluation under a syspepnaties$ollow
throughout the course by both a certified cooperative educati
and a cooperative education coordinator from the wol
preparation for a student to develop skills, knowledge, anc
needed to become a productive andhisatisfied merk
environment
Noé Student evaluation is graded as
SiGatisfactory
Ulnsatisfactory



0800807 T NE|] NI NgNgni1 T NEhONI 386861 6k ]

0800B®

Professional Skills for Mass Communication Technology
| NgNY oe@aod i ERENDOBRNI O
0800@0® | + EENI T nNE] KNOT L
Preequisite0@0@0OApentice HEp
0800@050 Intéraxational Apprenticeship

| NE] GNT AT NARNT 8T é€61 6k

I ARET ARTRIFEI] OrijNj & RENKHROC
OKnj] T 0Kn] E6G&N] T 6] RT KNj ENT
I3 NO GENDKOKONDS I NT j kT AELNE| NOGCE

1, SN SaEs@&ory

J, eyl KundaERaLDEy
Massommunication technology practical training in laboratori
trips under the supervision of supervisors in fdlfowing the
progress and report writing
Not® O O Staerb&valatiorigtaded as

SiQSatisfactory

Ul@nsatisfacto

] KNLT ENKHQT nNE|] KNOT L1 &4
International Expedignc2O0 000000 dMOOO00000C

O RNKrl JENEEKKJOI DrlotL

grij i NEA] OENK] KENNEK Il OKEINSKGCRBET |
T NT NGNT NOENK] KNgnJIT NI NgNT N
 EESEKT r NE] KNOT LOI KRF&AhKT I
i NI NT r NE|] KNOT L8] RT ij NI NI' KnAE-¢
ENKT KKJNNGOENK | GRNG Gl INEING OE NK
ErF T ENKORANIT T NEce Tr NE|] KNOT L ¢
i NJ TFEGART OKn] T OOKNENKI noLI
' I Nj] 6BENK) KNOJINI j kT AnELNE|] NOGE

1
E
3
=
§

URAI! r KindaER s/



Participate in activities to enhance internatijgreédexmériences
and research assistance, contest, competition, internationa
international conference and symposium, and internatior
orgazed by international urbrgesitietionsasgaaized with
RMUTT, foreign language is used as an official language in
activities, examples of activities are featured lectures given
practice, English prepasdudyrprbriefing, field trips, cultural
activities both inside and outside classroofiiepariued as pos

presentation

Not® Student evaluation is graded as
SL(Satlsfactory
Ul@nsatisfactory

0800800 OB GI NI NOL| e NELT NT | KK@BBT ENK
Workplace Special Problem
| NG NT AEéent Enl

|

i NT TFEJI NI NTj Nknj
ENKIn6eéljs]) nGlI NIl nr ehREé
' KDFgnigl OOT Ar 1 i RIEWEE |KNDEIOR I k
] GNT AT NENT ijNeLT NJOOI KNI I Nr |
| NGNgnh1 &FETAELNE|] NOJNI nENK]
EKNT I TENKOS6Rh] &nhlnl NJKO] OF
L NENI NgNEE RiehOd NEmBkNOS6h] J
] KNEIFT ENKI KRFgnJagllnRI
F'INQOBDRRMPROROI NI j kI AELNE] NOGE

1, S SaEs@&ory
J, eyl KundaERALDEy
Analysis of problems a student gambedwapdnsagship,
amid fieldwork, or in other activities while undertaking a ja
course in a private sector, a state enterprise, a government .
community placement, use otsaimgadeak learning and
transitions to profésgiphcations of resolution skills and metr
and process development skills through a research proje
supervision of an academic expert in the field in cooperati
cooperative education coordinator from the workplace
Note Student evaluation is graded as
OSO@atisfactory
O QiDnsatisfactory



080009 ENKe&nh| KNLT ENKHQT 61 P&BEL OT K
Preeourse Experience

ENKénhE RIAELNE|l N6 éRNa

K AELOT KOJAENKENITHh] KNORRT I
Ok NOGERYT 8RIF JOkogrT OLijNi Ol hktE
ITn] KNOShART T hAr ceh REWNENEQOK EB § K|
hRIJENAT 6 EOKNEAT I NENKJ $OI AE
GEnrj I EATI NgGNgn1 OF T 7T NT &F ET |
KN] ENTTTRNGART 0KA] T OOk NKO]| €
' IN)GEORKPOROOI NI j kI NELNEI NOE

1, SN SaEs@&ory

J, eyl KundaERaLDEy
Placement preparation for a student by engaging him or
professional environment at the beginning of the cur
management of relevant professional agendas for critical c
and data collection, such as a workplace enviramchent asse:
professional roles of individuals, reflection of issues observ
placement involvement, exchanges among peers and b
student and an assigned teacher on a professional cc
framework and a professional role in goreskmateettakgls
in form of both a research project presentation and a acadel
Not® Student evaluation is graded as

SiQGatisfactory

Ul@nsatisfactory



0800@10PGNT AT NENT ijNeLlLT NJ 2068

Field Work

ENKEORIRNEL MERIENET ENKHS O
|yr6anrETK|huNéENKLnE|NOj|
éekRIEEAT LNENI NgNgni1 OOk NoT J N
ITARETARTRFEJAENKa&T KijhJ OENK
6KeT NATr I KR &RF1 nEKNI nEOE
| KN7 nET $ EgRél NIKORijNeT k| gn
EKNEOG6Hh]  NEENKT ni NT AENKO KA ]
OKRn] T ENELRNj] ENEEIREKKE KK § f
] KNOJNT jkj OROKA] T 6] RT KNJ NT |
ITnoLT T AREE KOJ] OF T &€ EKNj ENI
' INDGEORRPOROOI NI j kI NELNEI NOGE

|, eSIDI SEddoiry

J, eyl KundaERaLDEy
Observation of angteshorparticipation in a working settin
throughout a certain semester, appropriate content for |
operation in line with professional studidg anddemsiadent
knowledge level, preparation for a student of safety as
workplace health control, and placement precautions all in a
before doing fieldwork, exposure of applications of theo
principles learned in the classroom toettory,ikreofidétige
and new skills while performing a task in a community wor
worbase learning, community learning, service learning,
frameworks, evaluation of a student during and at the end of
term through a reseatgbr@sej@ation and academic paper
Not® Student evaluation is graded as

SiSatisfactory

Ul@nsatisfactory



0800B1OBDRKT NhT NJ1 kT NEKKJENR®SESNENI
Job Shadowing

ENKEnlITh@E& RITAELNE|I N6oGmB] Jn
ENKEnlIT hj ORT ir 6RNoo LAEJET |
ITAELNE] NOEr T ENKT NAT NJ1 kT NE
TNATNIJOG] RTTRIOITAELNME] NLNJN
] LAESET 1 k TNK LEAKBGIBEE NOKH NikE NO hGec
i ORT nr 68RNee] LAESGET 1 kT NI EKK
TAELNE|I NOFEOTAELMNE| NhRIJEAI
I Ne 6 gNGj] ORT nr 6 RNae| LAEGET I
| KNENKHSO6h] JAENKI no LT T ARE
KNJ ENI

I3 NQ GEINDIOJIOONDS I NT j KT AELNE| NOGE

1, S SaEs@&ory

J, eyl KundaERaLDEy
Observation of people in a workirigr ctagrdagipctivities
as they perform their regular job duties, preparation for cc
education strategies before a shadowing proceas such as o
of professional plans and agendas, insight into a particular
career awaramelssxploration through workplace observation,
cooperation involvements, assessment of thought reflect
student, among peers, and with a cooperative education tea
course through focus group discussions, invitagam for obsel
the discussions for exchanges of workplace experience, ev
both a research project presentation and academic paper
Not®O O Bidear evaliaod is graded as

SiGatisfactory

Ul@nsatisfactory



0800B1ABNKI + E6 G1 NNT SNOT T n E 30468
Practicum
| NgNT AE €. AlTERNK AOO8rg.J6e | NJ 1 K6
Preequisi® @ . +6 . Pre@ation for Professional Experience
ENKIi nET KET NJLNENI NgNgn1 & El

o1 AIjABRLINGE | NLNINKTOoKnjT éelitveol
LIKKTT NTNIJI NgNgni1 OENKI nEJ G
gART | nétrETAELNE] NOOKNLNJNKT
0T Knj Jeéel NJ1 KRITJd m&E|LRIEN rNIOE NDK
ENIT Oj ORLFT O KNI éKOI nEOElI Ré 1
OkEOS | knrjl | KNLTENKHSOKNT | r 1
ENI Of ORLFT O KRIF éKOI nEOJ A EN!
I MRIEINKI NEOJBRENKI noLT T AREG
KN ENI

I N GBORRPROOINT j KT AELNE|l NOE

|, eSlDIr Sais@dory

J, eyl KundaERaLDEy
Exposure of a student to p®fessienal role by completing
sufficient hours in the field of his or her academic curriculu
applying and sharing the knowledge that he or she has gain
or her academic studies, an appropriate placement or pract
studedtacadnic knowledge level, course completion possible
his or her progress to a higher year in his or her university
preparation for a student of necessary working skills under
and follay of a cooperative educationfooardinadplace,
exchanges of workplace setting experience during a plac
practicum among peers and between a supervisor and &
evaluation of a student both during and after a placement or
through a research project presantatEmia aped
Not® Student evaluation is graded as

SiSatisfactory

Ul@nsatisfactory



080013 ENKI + E] GNT nT NEKNEij N &k nEL SN
Postourse Internshlp
| N g NCEBED@ods NSKnal TTKn] Jel NI Kol J
Preequisit@800@0PreparationProfessioBaprience

ENKI mME|] GNT AT NI Kk AEE@NEEN
T KO(EIELNlKP@II Kiig |JJ@NMINA T KR
K NT AEl NT Aaréno] RITr I

~ . ~ ~

LNnE|l NOST RT ENKIi n

IIA
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ITI
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«» O =

@JDDDG)J NT j kT AELNElI NOGE
|, ESIDI S &ory
J, eyl KundaERaLDEy
Practice in a workplace after or almost after completion of t
studies of a curriculum, preparation for necessary acad
professional skills to practical working situatimmnsherobably
university studies, focus-+time pgldcement or a relevant
professional project, exchanges of professional reflection dt
the end of an internship among peers and with a cooperative
teacher, evaluation of a stueéenit @it dineinternship through a
research project presentation and academic paper

Not® Student evaluation is graded as
SiSatisfactory
UdWnsatisfactory
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