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Weight Training for Health 

3&2+2+5' 

 ./+4/.+..5 ħņĬŘņĨŊŘĬŏĭŊŘŀĚĨŘĬȮȮ 
Basic Skin Diving 

3&2+2+5' 

 ./+4/.+..6 ĸňĸŅĻŏıŊŗŀĽŋĕĳŅı 
Social Dance for Health 

3&2+2+5' 

 ./+4/.+..7 ĽŋĕĳŅıŏıŊŗŀĝňĺŇĨȮ 
Health for Life 

1&1+.+4' 

 ./+4/.+./0 ĬńĬĪĬŅĔŅĶŏıŊŗŀĔŅĶıńĥĬŅėŋĦĳŅıĝňĺŇĨȮ 
Recreation for Quality of Life 
Development 

3&2+2+5' 

 01+610+012 ĽŋĕĳŅıŏıŊŗŀĔŅĶħņĶĚĝňĺŇĨĽņľĶńĭėĬĶŋŗĬŒľĴŗȮ 
Health for New Generation Living 

3&2+2+5' 

 ./+4/.+./1ȮȮ ĔŅĶėĺĭėŋĴĬŘņľĬńĔŐĸŃĶŌĮĶŗŅĚŏıŊŗŀĽŋĕĳŅıȮ 
Weight and Body Shapes Control for 
HealthȮȮȮ 

3&2+2+5' 

 ./+4/.+./2 ĪńĔļŃĔňĿŅŏıŊŗŀĽŋĕĳŅı 
Sports Skills for Health 

1&0+2+1' 

 ./+4/.+./3 ĔŇěĔĶĶĴĪŅĚĬŘņŏıŊŗŀĽŋĕĳŅı 
Water ActivitiesȮfor Health 
 

3&2+2+5' 



1,2ȮĔĸŋƞĴĺŇĝŅŏĪėőĬőĸĵňŐĸŃĔŅĶŏĽĶŇĴĽĶƟŅĚĬĺńĨĔĶĶĴȮœĴƞĬƟŀĵĔĺƞŅȮ4ȮľĬƞĺĵĔŇĨȮŒľƟŏĸŊŀĔĻŉĔļŅěŅĔ 
ȮȮȮȮȮĶŅĵĺŇĝŅĨƞŀœĮĬňŘȮ 

00+100+0.1 ĴľŅĺŇĪĵŅĸńĵĽňŏĕňĵĺ 
Green University 

3&2+2+5' 

..+/..+0.2 ĔŅĶėŇħŏĝŇĚŀŀĔŐĭĭ 
Design Thinking 

1&0+0+3' 

09+000+001 ĪńĔļŃĔŅĶŒĝŘėŀĴıŇĺŏĨŀĶśŐĸŃŏĪėőĬőĸĵň
ĽŅĶĽĬŏĪĻȮȮ 
Computer and Information 
Technology Skills 

3&2+2+5' 

09+000+002 ĔŅĶŒĝŘĚŅĬőĮĶŐĔĶĴĽņŏĶŖěĶŌĮŏıŊŗŀĚŅĬ
ĴńĸĨŇĴňŏħňĵȮȮ 
Program Package for Multimedia 

1&0+0+3' 

09+090+013 ĔŅĶěńħĔŅĶĽŅĶĽĬŏĪĻŏıŊŗŀįŌŘĮĶŃĔŀĭĔŅĶȮ 
Information Management for 
Entrepreneur 

3&2+2+5' 

09+111+001 ĔŅĶėŇħŐĸŃĔŅĶŒľŘŏľĨŋįĸȮ 
Thinking and Reasoning 

3&3+0+6' 

09+111+002 ėĦŇĨĻŅĽĨĶśŏıŊŗŀĔŅĶĪŗŀĚŏĪňŗĵĺȮ 
Mathematics for Tourism 

3&3+0+6' 

09+111+051 ėĦŇĨĻŅĽĨĶśŒĬĝňĺŇĨĮĶŃěņĺńĬ 
Mathematics in Daily Life 

3&3+0+6' 

.7+/0/+../ ĽĩŇĨŇıŊŘĬģŅĬĽņľĶńĭĔŅĶıńĥĬŅĬĺńĨĔĶĶĴ 
Elementary Statistics for Innovation 
Development 

1&1+.+4' 

.7+/0/+..0 ĔŅĶĺŇŏėĶŅŃľśĕŘŀĴŌĸĕńŘĬĨŘĬħŘĺĵĔŅĶŒĝŘ
őĮĶŐĔĶĴĨŅĶŅĚĚŅĬ 
Introduction to Data Analytics Using 
Spreadsheet Program 

1&0+0+3' 

09+130+002 ŀŇĬŏĪŀĶśŏĬŖĨĪŋĔĽĶĶıĽŇŗĚŒĬĝňĺŇĨĮĶŃěņĺńĬ 
Internet of Things in Everyday Life 
 
 

3&3+0+6' 



09+130+003 ĝňĺŇĨħŇěŇĪńĸ 
Digital Life 

3&3+0+6' 

09+150+001 ĲŅĶśĴŀńěĜĶŇĵŃŐĸŃŏĴŊŀĚŀńěĜĶŇĵŃ 
Smart Farm and Smart City   

3&2+2+5' 

09+0/.+001 ŏėĴňŒĬĵŋėħŇěŇĪńĸ 
Chemistry in Digital Life 

3&3+0+6' 

09+210+003 ĺŇĪĵŅĻŅĽĨĶśȮėĺŅĴėŇħĽĶŘŅĚĽĶĶėśȮŐĸŃ
ĬĺńĨĔĶĶĴ 
Science, Creativity, and Innovation 

3&3+0+6' 

09+0/.+.33 ŏĪėőĬőĸĵňĽňŏĕňĵĺ 
Green Technology 

3&3+0+6' 

.7+1//+.3/ ĝňĺŇĨŐĸŃĽŇŗĚŐĺħĸŘŀĴ 
Life and Environment 

3&3+0+6' 

09+410+001 ĔŘŅĺĪńĬŏĪėőĬőĸĵň 
Keep Pace with Technology 

3&3+0+6' 

09+410+003 ĨŘŀĚĶŀħĔńĭĳńĵıŇĭńĨŇīĶĶĴĝŅĨŇ 
Survival with Natural DisasterȮ 

3&3+0+6' 

09+410+004 ŏĪėőĬőĸĵňıĸńĚĚŅĬĪħŐĪĬŏıŊŗŀėĺŅĴĵńŗĚĵŊĬ 
Renewable Energy Technologies for 
Sustainability 

3&3+0+6' 

.7+3/.+../ ĝňĺŇĨĵŋėŒľĴŗŐĸŃėĺŅĴĮĸŀħĳńĵŀŅľŅĶ 
Modern Life with Food Safety 

3&3+0+6' 

 
 

1,3 ĔĸŋƞĴĺŇĝŅĳŅļŅŏıŊŗŀĔŅĶĽŊŗŀĽŅĶȮœĴƞĬƟŀĵĔĺƞŅȮ7ȮľĬƞĺĵĔŇĨȮŒľƟŏĸŊŀĔĻŉĔļŅěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘ 
 ./+10.+../ ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶ 

English for Communication 
Ȯ1&1+.+4' 

./+10.+..2 ĽĬĪĬŅĳŅļŅŀńĚĔķļ 
English Conversation 

Ȯ1&1+.+4' 

01+320+003 ĔŅĶıńĥĬŅĪńĔļŃĔŅĶŀŗŅĬĳŅļŅŀńĚĔķļ 
English Reading Development 

Ȯ1&1+.+4' 

./+10.+..4 ĔŅĶıńĥĬŅĪńĔļŃĔŅĶŏĕňĵĬĳŅļŅŀńĚĔķļȮ 
English Writing Development 
 

Ȯ1&1+.+4' 



01+320+005 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĬņŏĽĬŀĬĺńĨĔĶĶĴŐĸŃ
īŋĶĔŇě  
English for Innovation and Business 
Presentation 

Ȯ1&1+.+4' 

01+320+006 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŀĭŐĭĭĪħĽŀĭ
ĴŅĨĶģŅĬ 
English for Standardized Tests 

Ȯ1&1+.+4' 

./+10.+..7 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽĴńėĶĚŅĬ 
English for Job ApplicationȮ 

Ȯ1&1+.+4' 

./+10.+..8 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĻŉĔļŅŏĝŇĚľĶĶļŅȮȮ 
English Edutainment 

Ȯ1&1+.+4' 

./+10.+..9 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶĪŅĚīŋĶĔŇě 
English for Business Communication 

Ȯ1&1+.+4' 

01+320+010 ĳŅļŅŀńĚĔķļŏıŊŗŀŀŋĨĽŅľĔĶĶĴĭĶŇĔŅĶ 
English for Service Industry 

Ȯ1&1+.+4' 

01+320+0/1 ĳŅļŅŀńĚĔķļŏıŊŗŀĺŇĪĵŅĻŅĽĨĶśŐĸŃ
ŏĪėőĬőĸĵň 
English for Science and Technology 

Ȯ1&1+.+4' 

01+320+0/2 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶıĵŅĭŅĸ 
English for Nursing 

Ȯ1&1+.+4' 

01+320+0/3 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬėľĔĶĶĴ 
English for Home Economics 

Ȯ1&1+.+4' 

./+10.+./4 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬĺŇĻĺĔĶĶĴȮ 
English for Engineering 

Ȯ1&1+.+4' 

./+10.+./5 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬŏĪėőĬőĸĵňĔŅĶŏĔļĨĶ 
English for Agricultural Technology 

Ȯ1&1+.+4' 

./+10.+./6 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬĻŇĸĮĔĶĶĴ 
English for Fine and Applied Arts 

Ȯ1&1+.+4' 

./+10.+./7 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶŐıĪĵśĭŌĶĦŅĔŅĶ 
English for Integrative Medicine 

Ȯ1&1+.+4' 

./+10.+./8 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬĽĩŅĮńĨĵĔĶĶĴ 
English for Architecture  
 

Ȯ1&1+.+4' 



01+310+001 ĳŅļŅœĪĵŒĬĴŇĨŇĽńĚėĴĮńěěŋĭńĬȮ 
Thai Language in Today's Society 

1&1+.+4' 

01+310+002 ĺĶĶĦĔĶĶĴĔńĭĝňĺŇĨȮ 
Literature and Life 

1&1+.+4' 

01+310+003 ĔŅĶŀŗŅĬŏıŊŗŀĔŅĶĶńĚĽĶĶėśŐĸŃŏĽĬŀįĸĚŅĬȮ 
Reading for Creativity and 
Presentation 

1&1+.+4' 

01+310+004 ĔŅĶŀŗŅĬŐĸŃĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶĻŉĔļŅŏĶňĵĬĶŌŘ
ĨĸŀħĝňĺŇĨȮ 
Reading and Writing for Lifelong 
Education 

1&1+.+4' 

01+310+005 ĺŅĪĻŇĸĮśŏıŊŗŀĚŅĬŀĚėśĔĶŐĸŃĺŇĝŅĝňı 
Rhetoric for Corporate and 
Professional Work 

1&1+.+4' 

01+310+006 ĔŅĶŏĕňĵĬŏıŊŗŀĚŅĬŀĚėśĔĶŐĸŃĺŇĝŅĝňı 
Writing for Corporate and 
Professional Affairs 

1&1+.+4' 

01+310+007 ĽŋĬĪĶňĵĳŅıĕŀĚĳŅļŅœĪĵŒĬĭĪŏıĸĚŐĸŃ
ĺĶĶĦĔĶĶĴĶńĚĽĶĶėś 
Thai Aesthetics in Song and Literary 
Creations 

1&1+.+4' 

01+310+008 ĳŅļŅĔńĭĺńĥĬīĶĶĴ 
Language and Culture 

1&1+.+4' 

01+330+001 ĳŅļŅěňĬıŊŘĬģŅĬȮ 
Basic Chinese   

3&3+0+6' 

01+330+002 ĔŅĶĽĬĪĬŅĳŅļŅěňĬŏĭŊŘŀĚĨŘĬ 
Basic Chinese ConversationȮ 

3&3+0+6' 

01+330+006 ĳŅļŅĠňŗĮŋŗĬıŊŘĬģŅĬȮ 
Basic Japanese 

3&3+0+6' 

01+330+007 ĽĬĪĬŅĳŅļŅĠňŗĮŋŗĬŏĭŊŘŀĚĨŘĬȮȮ 
Basic Japanese Conversation  

3&3+0+6' 

 



 
1,4 ĔĸŋƞĴĺŇĝŅĽƞĚŏĽĶŇĴėĺŅĴŏĮƦĬįŌƟĮĶŃĔŀĭĔŅĶȮœĴƞĬƟŀĵĔĺƞŅȮ1ȮľĬƞĺĵĔŇĨȮŒľƟŏĸŊŀĔĻŉĔļŅěŅĔĶŅĵĺŇĝŅ 
ĨƞŀœĮĬňŘ 

00+100+302 ĬĺńĨĔĶĶĴŏıŊŗŀĝŋĴĝĬ 
Innovation for the Community 

ȮȮȮȮȮȮ3&1+4+4' 

00+100+303 ĬĺńĨĔĶĶĴŏıŊŗŀŀŋĨĽŅľĔĶĶĴȮ 
Innovation for the Industry 

ȮȮȮȮȮȮ1&/+2+2' 

00+100+/01 ėĺŅĴŏĮŖĬįŌŘĮĶŃĔŀĭĔŅĶȮ 
Entrepreneurship 

ȮȮȮȮȮȮ1&0+2+3' 
 

.3+5..+/./ ŏĻĶļģĻŅĽĨĶśĮĶŃĵŋĔĨśȮ 
Applied Economics 

ȮȮȮȮȮȮ1&1+.+4' 

.7+/0/+..1 ĽĩŇĨŇıŊŘĬģŅĬĽņľĶńĭįŌŘĮĶŃĔŀĭĔŅĶ 
Basic Statistics for Entrepreneurs 

ȮȮȮȮȮȮ1&1+.+4' 

.7+/0/+..2 ĽĩŇĨŇıŊŘĬģŅĬĽņľĶńĭĔŅĶĸĚĪŋĬĵŋėŒľĴŗȮȮȮȮȮȮȮȮȮȮ 
Elementary Statistics for Modern Investment 

ȮȮȮȮȮȮ1&1+.+4' 

 

2,ȮľĴĺħĺŇĝŅŏĜıŅŃȮȮ7/ ľĬƞĺĵĔŇĨ 
ȮȮȮȮ0,/ȮĔĸŋƞĴĺŇĝŅıŊŘĬģŅĬȮȮ/3ȮȮľĬƞĺĵĔŇĨȮȮŒľƟĻŉĔļŅěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘ 

08+999+/01 ŏĪėőĬőĸĵňĽŊŗŀĽŅĶĴĺĸĝĬ 1&1+.+4' 
 Mass Communication TechnologyȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ  

08+999+102 ľĸńĔĔŅĶŀŀĔŐĭĭĽĶŘŅĚĽĶĶėśĚŅĬĔĶŅĲŇĔ 1&/+0+2' 
 Principle on Creative Graphics Design  

.6+999+103 ĮĢŇĭńĨŇĔŅĶŀŀĔŐĭĭĽĶŘŅĚĽĶĶėśĚŅĬĔĶŅĲŇĔ 
Pracitce on Creative Graphics Design 

2&0+4+2' 

.6+221+101 ĔŅĶĩŗŅĵĳŅıŏıŊŗŀĔŅĶĽŊŗŀĽŅĶŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 0&0+.+2' 
 Photography for Communication in Advertising and 

Public Relations 
 

.6+221+102 ĮĢŇĭńĨŇĔŅĶĩŗŅĵĳŅıŏıŊŗŀĔŅĶĽŊŗŀĽŅĶŒĬĚŅĬőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīś 

/&.+1+/' 

 Practice on Photography for CommunicationȮin 
Advertising and Publc Relations 

ȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

08+221+103 ŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 1&1+.+4' 
 Advertising and Public Relations Technology   



08+221+104 ľĸńĔĔŅĶĨńħĨŗŀĽŊŗŀĺňħŇĪńĻĬśĽĴńĵŒľĴŗȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 1&1+0+2' 
 Principles of Video Editing for New Media  

08+221+105 ĮĢŇĭńĨŇĔŅĶĨńħĨŗŀĽŊŗŀĺňħŇĪńĻĬśĽĴńĵŒľĴŗȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 2&0+4+2' 
 Practice on Video Editing for New Media  

 
ȮȮȮȮ0,0ȮĔĸŋƞĴĺŇĝŅĭńĚėńĭȮȮ46ȮľĬƞĺĵĔŇĨȮȮŒľƟĻŉĔļŅěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘ 

.6+002+101 ĔġľĴŅĵěĶŇĵīĶĶĴŐĸŃĔŅĶĶŌŘŏĪŗŅĪńĬĽŊŗŀ 1&1+.+4' 
 Law Ethics and Media Literacy  

.6+002+/.0 ěŇĨĺŇĪĵŅĽň 2&2+0+4' 
 Color Psychology  

.6+002+/.1 ĮġŇĭńĨŇĔŅĶħŘŅĬěŇĨĺŇĪĵŅĽň 1&0+2+1' 
 Practice on Color Psychology  

.6+002+201 ĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 1&1+0+2' 
 Writing for AdvertisingȮand Public Relations  

.6+002+202 ĮĢŇĭńĨŇĔŅĶĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 0&.+2+0' 
 Practice on Writing for Advertising and Public Relations  
.6+002+203 ĔŅĶŀŀĔŐĭĭĽĶŘŅĚĽĶĶėśĚŅĬőęļĦŅ 3&1+4+4' 

 Creative Design for Advertising  
.6+002+0.4 ĔŅĶĺŇŏėĶŅŃľśįŌŘĭĶŇőĳė 1&1+.+4' 

 Consumer Insight Analysis  
.6+002+205ȮȮȮ ľĸńĔĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŐĭĭĭŌĶĦŅĔŅĶ /&/+.+0' 

 Principles of Integrated Marketing Communication  
.6+002+206 ĮĢŇĭńĨŇĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŐĭĭĭŌĶĦŅĔŅĶ 0&.+2+0' 

 Practice on Integrated Marketing Communication  
08+222+207 ľĸńĔĔŅĶĩŗŅĵĳŅıŏıŊŗŀĔŅĶőęļĦŅȮȮ 1&1+0+2' 

 Principles of Photography for Advertising  
08+222+208 ĮĢŇĭńĨŇĔŅĶĩŗŅĵĳŅıŏıŊŗŀĔŅĶőęļĦŅȮȮ 2&0+4+2' 

 Practice on Photography for Advertising  
08+222+209 ľĸńĔĔŅĶįĸŇĨĽŊŗŀĽńĚėĴŀŀĬœĸĬśȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 1&1+0+2' 

 Principles of Social Media Content Creator  
08+222+210 ĮĢŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĽńĚėĴŀŀĬœĸĬśȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 2&0+4+2' 

 Practice on Social Media Content Creator 
 

 



.6+002+2// ŏĪėĬŇėĔŅĶĬņŏĽĬŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
PresentationȮTechniques in Advertising 
and Public Relations  

1&1+0+2' 

.6+002+2/0 ĪńĔļŃĔŅĶĬņŏĽĬŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Presentation Skills for Advertising 
and Public Relations  

0&.+2+0' 

.6+002+301 ĔŅĶĺŇěńĵŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 1&1+.+4' 
 Research for Advertising and Public Relations  

08+222+302 ĔŅĶĽĶŘŅĚĽĶĶėśŐĸŃĺŅĚŐįĬĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļ 3&3+0+6' 
 Event Creation and Planning  

08+222+303 ĔŅĶĺŅĚŐįĬĽŊŗŀŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&0+6+3' 
 Media Planning for Advertising and Public Relations  

.6+002+304 ĔŅĶĻŉĔļŅŏĜıŅŃĪŅĚŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮ/ 0&/+0+1' 
 Special Study in Advertising and Public Relations 

Technology 1 
 

.6+002+2./ ĔŅĶĻŉĔļŅŏĜıŅŃĪŅĚŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮ0 2&.+6+2' 
 Special Study in Advertising and Public Relations 

Technology 0 
 

08+222+402 ĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļ 3&0+6+3' 
 Event Management and Organizing  

08+222+401 ĔŅĶĭĶŇľŅĶěńħĔŅĶĔĸĵŋĪīśŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&0+6+3' 
 Strategic Campaign Planning for AdvertisingȮand Public 

Relations 
 

ȮȮ 
ȮȮ0,1ȮĔĸŋƞĴĺŇĝŅŏĸŊŀĔȮȮ/3ȮȮľĬƞĺĵĔŇĨȮȮŒľƟŏĸŊŀĔĻŉĔļŅěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘȮ 

 .6+003+2./ ĔŅĶĬņŏĽĬŀĕŘŀĴŌĸ 3&1+4+4' 
 Data Presentation  

08+223+0.0 ľĸńĔĔŅĶĽŊŗŀĽŅĶĨĶŅĽŇĬėŘŅŏıŊŗŀįŌŘĮĶŃĔŀĭĔŅĶ /&/+.+0' 
 Principle of Brand CommunicationȮfor Entrepreneur  

08+223+0.1 ĮĢŇĭńĨŇĔŅĶĽŊŗŀĽŅĶĨĶŅĽŇĬėŘŅŏıŊŗŀįŌŘĮĶŃĔŀĭĔŅĶ 0&.+2+0' 
 Practice on Brand CommunicationȮfor Entrepreneur 

 
 

 



08+223+0.2 ľĸńĔĔŅĶĽŅĶĽĬŏĪĻŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 0&0+.+2' 
 Principle of Information Technology for Advertising 

and Public Relations 
 

08+223+2.3 ĮĢŇĭńĨŇĔŅĶĽŅĶĽĬŏĪĻŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś /&.+1+/' 
 Practice on Information Technology for AdvertisingȮ

and Public Relations 
 

08+223+1./ ĔņĔńĭĻŇĸĮśŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮȮ 3&1+4+4' 
 Art Direction in Advertising and Public Relations  

 .6+003+1.0 ľĸńĔĔŅĶįĸŇĨĽŊŗŀĺŇĪĵŋőĪĶĪńĻĬśĶŃĭĭħŇěŇĪńĸŏıŊŗŀĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīś 

1&1+0+2' 

 Principles of Digital Television Media ProductionȮfor 
Advertising and Public Relations 

 

.6+003+1.1 ĮĢŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĺŇĪĵŋőĪĶĪńĻĬśĶŃĭĭħŇěŇĪńĸŏıŊŗŀĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīś 

2&0+4+2' 

 Practice on Digital Television Media Production for 
Advertising and Public Relations 

 

08+223+3.2 ĔŅĶĽĶŘŅĚĽŊŗŀĬĺńĨĔĶĶĴ 3&1+4+4' 
 Innovative Media Production  

08+223+3.3 ĔŅĶĽĶŘŅĚĽĶĶėśŏĬŊŘŀľŅŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&1+4+4' 
 Content Creation for Advertising and Public Relations  

08+223+3.4 ĔŅĶĭĶŇľŅĶĚŅĬĸŌĔėŘŅ 3&1+4+4' 
 Client Management  

08+223+3.5 ŐŀĬŇŏĴĝńĬŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&1+4+4' 
 Animation for Advertising and Public Relations  

08+223+3.6 ĺŅĪĺŇĪĵŅŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&1+4+4' 
 Speech for Advertising and Public Relations  

08+223+3.7 ĔŅĶįĸŇĨĽŊŗŀĮĢŇĽńĴıńĬīśŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&1+4+4' 
 Interactive Media Production for AdvertisingȮand 

Public Relations 
 

08+223+1/. ĔŅĶĩŗŅĵĳŅıŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīś 0&.+2+2' 
 Photography for Public Relations  

08+223+3// ŏĪėĬŇėĔŅĶŏĸŗŅŏĶŊŗŀĚ 3&1+4+4' 
 Storytelling Technique  



.6+003+3/0 ľĸńĔĔŅĶŏĪŗŅĪńĬĽŊŗŀȮĽŅĶĽĬŏĪĻȮŐĸŃħŇěŇĪńĸ /&/+.+0' 
 Principle of Media Information and Digital Literacy  

08+223+3/1 ĮĢŇĭńĨŇĔŅĶŏĪŗŅĪńĬĽŊŗŀȮĽŅĶĽĬŏĪĻȮŐĸŃħŇěŇĪńĸ 0&.+2+0' 
 Practice on Media Information and Digital Literacy  

08+223+3/2 ĬĺńĨĔĶĶĴĽńĚėĴŐĸŃįŌŘĮĶŃĔŀĭĔŅĶĽńĚėĴ 3&1+4+4' 
 Social Innovation and Social Entrepreneur  

08+223+1/3 ŐĲŘĴįĸĚŅĬĽĶŘŅĚĽĶĶėś 3&1+4+4' 
 Creative Portfolio  

08+223+2./ ľĸńĔĔŅĶįĸŇĨĳŅıĵĬĨĶśŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 1&1+0+2' 
 Principles of Film Production for Advertising  
 and Public Relations  

08+223+2.0ȮȮȮȮȮȮȮȮȮȮȮ ĮĢŇĭńĨŇĔŅĶįĸŇĨĳŅıĵĬĨĶśŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 2&0+4+2' 
 Practice on Film Production for Advertising  
 and Public Relations  

08+223+2.1 ľĸńĔĔŅĶįĸŇĨĽŊŗŀĽŇŗĚıŇĴıśħŇěŇĪńĸŐĸŃĔŅĶŏĸŗŅŏĶŊŗŀĚħŘĺĵĕŘŀĴŌĸ /&1+0+2' 
 Principles of Digital Print Media ProductionȮand Data 

Storytelling 
 

 08+223+2.2 ĮġŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĽŇŗĚıŇĴıśħŇěŇĪńĸŐĸŃĔŅĶŏĸŗŅŏĶŊŗŀĚħŘĺĵĕŘŀĴŌĸ 2&0+4+2' 
 Practice on Digital Print Media ProductionȮand Data 

Storytellng 
 

 08+223+403 ĔŅĶįĸŇĨĽŊŗŀŏĽňĵĚŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&0+6+3' 
   Sound Media Production for AdvertisingȮand Public 

Relations 
 

 08+223+404 ĽńĴĴĬŅħŘŅĬŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 3&1+4+4' 
   Seminar in Advertising and Public Relations  

Technology 
 

 .6+003+405 ľĸńĔĔŅĶĽĶŘŅĚĽĶĶėśėŋĦėŗŅĶŗĺĴ /&/+.+0' 
   Principle of Creating Shared Value  

 .6+003+406 ĮĢŇĭńĨŇĔŅĶĽĶŘŅĚĽĶĶėśėŋĦėŗŅĶŗĺĴ 0&.+2+0' 
 Practice on Creating Shared Value  

 .6+003+407 ľĸńĔĔŅĶĮĶŃĝŅĽńĴıńĬīśŏıŊŗŀěńħĔŅĶĳŅĺŃĺŇĔķĨ /&/+.+0' 
 Principle of Public Relations for Crisis Management  

 .6+003+4/. ĮĢŇĭńĨŇĔŅĶĮĶŃĝŅĽńĴıńĬīśŒĬĳŅĺŃĺŇĔķĨ 0&.+2+0' 
 Practice on Public Relations for Crisis Management  



0,2ȮĔĸŋƞĴĺŇĝŅŏĽĶŇĴĽĶƟŅĚĮĶŃĽĭĔŅĶĦƢŒĬĺŇĝŅĝňıȮ/1ȮľĬƞĺĵĔŇĨȮőħĵŒľƟĻŉĔļŅȮ/ȮľĬƞĺĵĔŇĨȮěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘ 
.6+...+../ ĔŅĶŏĨĶňĵĴėĺŅĴıĶŘŀĴİŉĔĮĶŃĽĭĔŅĶĦśĺŇĝŅĝňı 1&0+2+1' 

 Preparation for Professional Experience 
 

 

ȮȮȮȮȮȮŐĸŃŒľƟŏĸŊŀĔĻŉĔļŅěŜŅĬĺĬȮ/0ȮľĬƞĺĵĔŇĨȮěŅĔĶŅĵĺŇĝŅŐĭĭĽľĔŇěĻŉĔļŅȮľŅĔĴňėĺŅĴěŜŅŏĮƦĬŀŅěŏĸŊŀĔĻŉĔļŅȮȮȮȮ 
ȮȮȮȮȮȮĶŅĵĺŇĝŅŐĭĭİƗĔĚŅĬŐĪĬœħƟ 
 
ȮȮȮȮȮȮȮȮȮ0,4,/ȮĶŅĵĺŇĝŅŐĭĭĽľĔŇěĻŉĔļŅ 
 .6+002+1.3 ĽľĔŇěĻŉĔļŅŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś  ȮȮȮȮȮȮ  4&.+2.+.' 
   Cooperative EducationȮfor Advertising and  
   Public Relations 

.6+...+2.0 ĽľĔŇěĻŉĔļŅ     ȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 4&.+2.+.' 
   Cooperative Education 

08+000+403     ĽľĔŇěĻŉĔļŅĨŗŅĚĮĶŃŏĪĻȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ ȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 4&.+2.+.' 
   International Cooperative Education 
 
ȮȮȮȮȮȮȮ0,4,0ȮĶŅĵĺŇĝŅŐĭĭİƗĔĚŅĬ 

.6+002+1.4 İŉĔĚŅĬŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś   ȮȮȮȮȮȮȮ 1&.+2.+.' 
   ApprenticeshipȮfor Advertising and Public Relations 

.6+...+1.2 İŉĔĚŅĬ       ȮȮȮȮȮȮȮȮȮ1&.+0.+.' 
   Apprenticeship 

08+000+305     İŉĔĚŅĬĨŗŅĚĮĶŃŏĪĻ     ȮȮȮȮȮȮȮȮȮ1&.+0.+.' 
   International Apprenticeship 
 
 ŐĸŃŒľƟŏĸŊŀĔĻŉĔļŅěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘȮěŜŅĬĺĬȮ4ȮľĬƞĺĵĔŇĨ 

.6+...+1.5 ĪńĔļŃĺŇĝŅĝňıĪŅĚħŘŅĬŏĪėőĬőĸĵňĽŊŗŀĽŅĶĴĺĸĝĬ  ȮȮȮȮȮȮȮȮȮ1&.+4+1' 
   Professional Skills for Mass Communication 
   Technology  

.6+...+1.6 ĮĶŃĽĭĔŅĶĦśĨŗŅĚĮĶŃŏĪĻ     ȮȮȮȮȮȮȮȮȮ1&.+4+1' 
   International Experience 

.6+...+2.4 ĮńĠľŅıŇŏĻļěŅĔĽĩŅĬĮĶŃĔŀĭĔŅĶ   ȮȮȮȮȮȮȮȮȮ1&.+4+1' 
   Workplace Special Problem 
 
 
 
 



 ĶŅĵĺŇĝŅŀŊŗĬŕȮŒľƟŏĸŊŀĔĻŉĔļŅŏıŇŗĴŏĨŇĴœħƟěŅĔĶŅĵĺŇĝŅĨƞŀœĮĬňŘȮ 
ȮȮȮȮȮȮȮȮȮȮ&őħĵĬńĭľĬƞĺĵĔŇĨŏĮƦĬľĴĺħĺŇĝŅŏĸŊŀĔŏĽĶňœħƟ'Ȯ 

.6+...+109 ĔŅĶěńħĮĶŃĽĭĔŅĶĦśĨŘĬľĸńĔĽŌĨĶ    ȮȮȮȮȮȮȮȮȮȮȮȮ2&0+6+3' 
   Pre+course Experience 
 08+000+210     ĮĢŇĭńĨŇĚŅĬĳŅėĽĬŅĴ     ȮȮȮȮȮȮȮȮȮȮȮȮ0&.+4+1' 
   Field Work 
 08+000+311     ĔŅĶĨŇħĨŅĴıķĨŇĔĶĶĴĔŅĶĪņĚŅĬȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ0&.+4+1' 
   Job Shadowing 
 08+000+312     ĔŅĶİŉĔŏĜıŅŃĨņŐľĬŗĚȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ1&.+/4+6' 
   Practicum 
 08+000+413     ĔŅĶİŉĔĮĢŇĭńĨŇěĶŇĚĳŅĵľĸńĚĽņŏĶŖěĔŅĶŏĶňĵĬĪķļġň  ȮȮȮȮȮȮȮȮȮȮ4&.+2.+.' 
   Post+course Internship 
 
3,ȮȮľĴĺħĺŇĝŅŏĸŊŀĔŏĽĶňȮ4ȮľĬƞĺĵĔŇĨ 
ȮȮȮȮȮŒľŘŏĸŊŀĔĻŉĔļŅěŅĔĶŅĵĺŇĝŅĪňŗŏĮŇħĽŀĬŒĬľĸńĔĽŌĨĶĴľŅĺŇĪĵŅĸńĵŏĪėőĬőĸĵňĶŅĝĴĚėĸīńĠĭŋĶňȮőħĵœĴŗĞŘņ
ĔńĭĶŅĵĺŇĝŅĪňŗĻŉĔļŅĴŅŐĸŘĺȮŐĸŃĨŘŀĚœĴŗŏĮŖĬĶŅĵĺŇĝŅĪňŗĔņľĬħŒľŘĻŉĔļŅőħĵœĴŗĬńĭľĬŗĺĵĔŇĨȮ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



1,/,5ȮėŜŅŀīŇĭŅĵĶŅĵĺŇĝŅ 
01+110+004ȮȮȮȮĽńĚėĴĔńĭĽŇŗĚŐĺħĸƟŀĴ      ȮȮȮȮȮȮȮ 3&3+0+6' 
  ȮȮȮȮȮȮȮȮȮȮSociety and Environment 

ėĺŅĴĽņėńĠĕŀĚĽńĚėĴĔńĭĽŇŗĚŐĺħĸŘŀĴȮŐĬĺėŇħıŊŘĬģŅĬĪŅĚĬŇŏĺĻĺŇĪĵŅĪĶńıĵŅĔĶīĶĶĴĝŅĨŇŐĸŃ
ĽŇŗĚŐĺħĸŘŀĴȮĴĸıŇļĽŇŗĚŐĺħĸŘŀĴŐĸŃĔŅĶėĺĭėŋĴȮĔŅĶĺŇŏėĶŅŃľśĶŃĭĭŐĸŃĔŅĶĮĶŃŏĴŇĬįĸ
ĔĶŃĪĭĽŇŗĚŐĺħĸŘŀĴŏıŊŗŀĔŅĶěńħĔŅĶĽŇŗĚŐĺħĸŘŀĴĪňŗŏľĴŅŃĽĴ 

  Importance of society and environment, basic concepts in ecology, natural 
 resources and environment, environmental pollution and control, system 
 analysis and environmental impact assessmentȮfor appropriate   
 environmental management 

01+110+007 ĔŅĶĽŊŗŀĽŅĶĔńĭĽńĚėĴ      ȮȮȮȮȮ  ȮȮ1&1+.+4' 
   Communication and Society 

ėĺŅĴĽńĴıńĬīśĶŃľĺŗŅĚĔŅĶĽŊŗŀĽŅĶĔńĭĽńĚėĴȮĔĶŃĭĺĬĔŅĶĽŊŗŀĽŅĶŐĸŃĪķļġňĪňŗŏĔňŗĵĺĕŘŀĚȮ
ŀŇĪīŇıĸĕŀĚĔŅĶĽŊŗŀĽŅĶĨŗŀĔŅĶŏĮĸňŗĵĬŐĮĸĚıķĨŇĔĶĶĴĴĬŋļĵśŒĬĽńĚėĴȮĭĪĭŅĪĕŀĚĽŊŗŀĴĺĸĝĬ
ĪňŗĴňŀŇĪīŇıĸĨŗŀĽńĚėĴŐĸŃĺńĥĬīĶĶĴœĪĵȮĔŅĶĬņĵŋĪīĺŇīňĔŅĶŒĝŘĽŊŗŀĮĶŃŏĳĪ 
ĨŗŅĚȮŕȮĴŅĽĬńĭĽĬŋĬĔŅĶıńĥĬŅĪŅĚĔŅĶŏĴŊŀĚȮŏĻĶļģĔŇěȮĽńĚėĴŐĸŃĺńĥĬīĶĶĴ 

 Relationship between communication and society, communication processes 
and related theories, influence of communication on human behavior 
changes in society, role of mass media influencing on Thai society and 
culture, applying strategies of different types of media to promote political, 
economic, social and cultural development 

 

01+110+009 ĔŅĶıńĥĬŅėŋĦĳŅıĝňĺŇĨŐĸŃĽńĚėĴ     ȮȮȮȮȮ   ȮȮ3&3+0+6' 
   Quality of Life and Society Development 
  ŐĬĺėŇħŏĔňŗĵĺĔńĭėŋĦĳŅıĝňĺŇĨŐĸŃĽńĚėĴȮĮĶńĝĠŅŐĸŃľĸńĔīĶĶĴĪňŗĽŗĚŏĽĶŇĴĔŅĶıńĥĬŅ 

 ėŋĦĳŅıĝňĺŇĨȮȮĔŅĶĽĶŘŅĚŐĬĺėŇħŐĸŃŏěĨėĨŇĕŀĚĨĬŏŀĚȮĭĪĭŅĪȮľĬŘŅĪňŗŐĸŃėĺŅĴȮȮȮȮȮ 
ȮĶńĭįŇħĝŀĭĕŀĚĶŅĵĭŋėėĸȮľĸńĔĔŅĶĭĶŇľŅĶŐĸŃĔŅĶıńĥĬŅĨĬŏŀĚȮŏĪėĬŇėĔŅĶėĶŀĚŒěėĬȮ 
 ľĸńĔĔŅĶıńĥĬŅĚŅĬŒľŘĴňĮĶŃĽŇĪīŇĳŅıȮĔŅĶĴňĽŗĺĬĶŗĺĴŒĬĔŇěĔĶĶĴĪŅĚĽńĚėĴ 

   Concept of quality of life and society, philosophy and dharma principles  
  to develop quality of life, creating their own ideas and attitudes,Ȯindividuals 
  roles, dutiesȮand responsibilities, principles of management and self+ 
  development, techniques of winning the oneŲs hearts, principles for  
  effective job development, participation in social activities 

 



01+110+012 ĮĶńĝĠŅŏĻĶļģĔŇěıŀŏıňĵĚŏıŊŗŀĔŅĶıńĥĬŅĪňŗĵńŗĚĵŊĬ   ȮȮȮȮȮȮȮ3&3+0+6' 
  Sufficiency Economy for Sustainable Development 

ėĺŅĴľĴŅĵȮėĺŅĴŏĮŖĬĴŅȮėĺŅĴĽņėńĠĕŀĚĮĶńĝĠŅŏĻĶļģĔŇěıŀŏıňĵĚŐĸŃĔŅĶıńĥĬŅ
ŏĻĶļģĔŇěŐĭĭĵńŗĚĵŊĬȮŐĬĺėŇħŐĸŃŐĬĺĮĢŇĭńĨŇĕŀĚĮĶńĝĠŅŏĻĶļģĔŇěıŀŏıňĵĚŏıŊŗŀĬņœĮĽŌŗ
ĔŅĶıńĥĬŅŏĻĶļģĔŇěŐĭĭĵńŗĚĵŊĬȮĔŅĶĮĶŃĵŋĔĨśŒĝŘĮĶńĝĠŅŏĻĶļģĔŇěıŀŏıňĵĚĔńĭĔŅĶŐĔŘœĕ
ĮńĠľŅŏĻĶļģĔŇěŐĸŃĽńĚėĴĕŀĚœĪĵȮĔĶĦňĨńĺŀĵŗŅĚŏĻĶļģĔŇěıŀŏıňĵĚ 
ĪňŗĮĶŃĽĭėĺŅĴĽņŏĶŖě 
Meaning, history, importance of sufficiency economy philosophy and 
sustainable development, concepts and practices of the philosophy to to 
contribute to sustainable economicȮdevelopment, application of the 
sufficiency economy philosophy to solving Thai economic and social 
problems, case studies on successful sufficiencyȮeconomy activitiesȮ 
 

01+110+017 ėŋĦĳŅıĝňĺŇĨĪňŗħňĕŀĚıĸŏĴŊŀĚĵŋėŒľĴƞ    ȮȮȮȮȮȮȮȮ3&3+0+6' 
  Quality of Life for New Generation 

ėĺŅĴľĴŅĵŐĸŃėĺŅĴĽņėńĠĕŀĚĔŅĶĴňėŋĦĳŅıĝňĺŇĨĪňŗħňȮĔŅĶĮĶńĭĨńĺŐĸŃŏĕŘŅŒěĺńĥĬīĶĶĴ
ŏıŊŗŀŏĮŖĬĽĴŅĝŇĔĪňŗħňŒĬėĶŀĭėĶńĺȮŀĚėśĔĶȮĽńĚėĴŐĸŃĔŅĶĨĶŃľĬńĔŒĬėĺŅĴĽņėńĠĕŀĚ
ĽŇŗĚŐĺħĸŘŀĴȮľĸńĔīĶĶĴĪŅĚĻŅĽĬŅıŋĪīŐĸŃĻŅĽĬŅŀŊŗĬĽŌŗĔŅĶŏĮŖĬıĸŏĴŊŀĚĪňŗħňȮŐĬĺėŇħ
ŏĔňŗĵĺĔńĭŐĶĚěŌĚŒěŒĬĔŅĶĮĢŇĭńĨŇĚŅĬĽŌŗĔŅĶŏĮŖĬįŌŘĬņĪňŗĴňĮĶŃĽŇĪīŇĳŅıȮŐĸŃĔŅĶİŉĔŀĭĶĴŏıŊŗŀ
ĔŅĶĽŊŗŀĽŅĶŒĬĵŋėŒľĴŗ 
Meaning and importance of having a good quality of life, adaptability and 
understandingȮthe culture to be a good member of the family, 
organization, society and awareness on the importance of environment, 
buddhism and other religious principles towards good citizenship, concepts 
of operational motivation towards effective leadership and training for 
communication in the modern age 

 
01+110+020 ľĬŉŗĚŏĽňĵĚȮĽĶƟŅĚıĸńĚĽńĚėĴ     ȮȮȮȮȮȮȮȮ3&3+0+6' 

  One Voice for Social Empowerment 
ĔŅĶŏĮŖĬĮĶŃĝŅĔĶĪňŗĴňĮĶŃĽŇĪīŇĳŅıȮĔŅĶĽĶŘŅĚĺŇĬńĵŒľŘŏĔŇħıĸńĚȮĔŅĶĺŅĚŐįĬŏĻĶļģĔŇěŒľŘ
ĝňĺŇĨĴńŗĬėĚȮĔŅĶŏĝŇħĝŌıĸŏĴŊŀĚĨńĺŀĵŗŅĚȮĔŅĶŏľŖĬėŋĦėŗŅĕŀĚĺńĥĬīĶĶĴœĪĵȮĔŅĶŒĝŘĽŊŗŀŀĵŗŅĚ
ĽĶŘŅĚĽĶĶėśȮĔŅĶŒĝŘĝňĺŇĨĪňŗŏĮŖĬĴŇĨĶĔńĭĽŇŗĚŐĺħĸŘŀĴȮŐĸŃĔŅĶĴňĽŗĺĬĶŗĺĴĽĶŘŅĚıĸńĚĽńĚėĴ 

Being effective citizens, disciplinary creation toward power, economic 
planning for life security, honoring model citizens, appreciation of Thai 
culture, creative use of media, eco+friendly living, participationȮto social 
power building 



01+110+021 ĝňĺŇĨŒĬĽńĚėĴıľŋĺńĥĬīĶĶĴȮ                3&3+0+6' 
  Life in Multicultural Society 

ĽńĚėĴŒĬĵŋėőĸĔŅĳŇĺńĨĬśȮėĺŅĴľĸŅĔľĸŅĵĕŀĚĔĸŋŗĴėĬȮŀŅĪŇȮĔĸŋŗĴĝŅĨŇıńĬīŋśĔńĭ 
ıľŋĺńĥĬīĶĶĴȮĽŇĪīŇŐĸŃėĺŅĴŏĮŖĬīĶĶĴĪŅĚĽńĚėĴȮĔŅĶĽŊŗŀĽŅĶĳŅĵŒĨŘĴŇĨŇėĺŅĴľĸŅĔľĸŅĵĪŅĚ
ĺńĥĬīĶĶĴȮŐĬĺĪŅĚĔŅĶěńħĔŅĶĽńĚėĴıľŋĺńĥĬīĶĶĴŒĬĭĶŇĭĪĽńĚėĴœĪĵȮŀŅŏĞňĵĬŐĸŃőĸĔȮŐĸŃ
ĔŅĶĵŀĴĶńĭŐĸŃėĺŅĴŏėŅĶıŒĬėĺŅĴŐĨĔĨŗŅĚĶŃľĺŗŅĚĔńĬ 
Society in globalization, diversity of peoples e,g, Ȯethnic groups and 
multiculturalism, rights and social justice, communication under multi+cultural 
dimension, guidelines for multicultural social management in the contexts of 
Thai, Asian, and global societies, and acceptance and respect for differences 
of people 
 

01+110+022 ĴŀĚĽńĚėĴŀĵƞŅĚĬńĔĺŇěńĵ                  3&3+0+6' 
  Sociological Perspective as a Researcher 

ľĸńĔĔŅĶŐĸŃŐĬĺėŇħŏĔňŗĵĺĔńĭĶŃŏĭňĵĭĺŇīňĺŇěńĵĪŅĚĽńĚėĴĻŅĽĨĶśŏĭŊŘŀĚĨŘĬȮĔŅĶėŘĬľŅėĺŅĴěĶŇĚȮ
ĔŅĶĻŉĔļŅĮĶŅĔġĔŅĶĦśĪŅĚĽńĚėĴįŗŅĬĔĶŃĭĺĬĔŅĶĪŅĚĶŃŏĭňĵĭĺŇīňĺŇěńĵȮĔŅĶĬņľĸńĔĔŅĶĕŀĚ
ĔĶŃĭĺĬĔŅĶĺŇěńĵœĮĮĶńĭŒĝŘŒĬĝňĺŇĨĮĶŃěņĺńĬ 
Principles and concepts of basic social science research methodology, Truth+
seeking and studyȮof social phenomena through research methodology 
processes, application of principles of research process to daily life 

 
01+110+023 ıĸŏĴŊŀĚĪňŗħňĨŅĴĺŇĩňĮĶŃĝŅīŇĮœĨĵ                 3&3+0+6' 

  Good Citizen by Democratic Way 

ėĺŅĴľĴŅĵȮĭĪĭŅĪȮľĬŘŅĪňŗĕŀĚıĸŏĴŊŀĚħňȮĔŅĶĮĢŇĭńĨŇĨĬŏĮŖĬıĸŏĴŊŀĚħňĨŅĴĺŇĩňĮĶŃĝŅīŇĮœĨĵ
ĭĬĽńĚėĴŀŀĬœĸĬśŐĸŃĽńĚėĴĵŋėŒľĴŗȮŐĬĺĮĢŇĭńĨŇĨŅĴĔĶŀĭĔĢľĴŅĵĶńģīĶĶĴĬŌĠŐĸŃ
ĔĶŃĭĺĬĔŅĶŏĴŊŀĚĔŅĶĮĔėĶŀĚȮĽŇĪīŇŐĸŃľĬŘŅĪňŗıĸŏĴŊŀĚœĪĵĨŅĴĭĪĭńĠĠńĨŇĶńģīĶĶĴĬŌĠŐĸŃ
ĳŅĵŒĨŘĺŇĩňĮĶŃĝŅīŇĮœĨĵŒĬĭĶŇĭĪĽńĚėĴœĪĵŐĸŃĽńĚėĴőĸĔȮĔŅĶěńħĔŅĶėĺŅĴĕńħŐĵŘĚŒĬĽńĚėĴ
ĭĬėĺŅĴŏĪŗŅŏĪňĵĴĬņœĮĽŌŗĔŅĶĽĶŘŅĚėĺŅĴĽĚĭĽŋĕ 
Meaning, roles, and duties of good citizens, being a good citizen by democratic 
way on social media and modern society,Ȯpractices on the constitutional 
framework and political processes,Ȯrights and duties of Thai citizen according 
to constitution and democratic way under the contexts of Thai, and global 
societies, conflict management in society on equality leading to peacefulness 

 



01+110+024 ĝňĺŇĨĪňŗıŀŏıňĵĚĔńĭĳŌĴŇĮƤĠĠŅœĪĵ                        3&3+0+6' 
  Sufficiency Life with Thai Wisdom 

ėĺŅĴľĴŅĵȮĕŀĭŏĕĨȮėĺŅĴĽņėńĠȮŐĸŃĔŅĶıńĥĬŅĔŅĶĕŀĚĳŌĴŇĮńĠĠŅœĪĵȮĔĶŃĭĺĬĔŅĶ
ŏĶňĵĬĶŌŘĕŀĚĳŌĴŇĮńĠĠŅœĪĵŐĸŃĳŌĴŇĮńĠĠŅĪŘŀĚĩŇŗĬȮĔŅĶŒĝŘĳŌĴŇĮńĠĠŅœĪĵŏıŊŗŀĔŅĶıńĥĬŅĝňĺŇĨĪňŗ
ıŀŏıňĵĚȮĔĶĦňĨńĺŀĵŗŅĚĝňĺŇĨĪňŗıŀŏıňĵĚĕŀĚĭŋėėĸŒĬĽńĚėĴœĪĵȮĔĶĦňĨńĺŀĵŗŅĚĔŅĶĬņĳŌĴŇĮńĠĠŅ
œĪĵĴŅĮĶŃĵŋĔĨśŒĝŘŒĬĔŅĶħņĶĚĝňĺŇĨěĬĮĶŃĽĭėĺŅĴĽņŏĶŖěŒĬŀŅĝňı 
Meaning, scope, importance and development of Thai wisdom, learning 
process of Thai and local wisdom, application of Thai wisdom for self+sufficient 
lives development, case studies ofȮself+sufficiency of individuals in Thai 
society, case studies of applying Thai wisdom to living and career success 
 

01+110+025  ĽńĚėĴĪňŗŏĮƦĬĴŇĨĶĔńĭĽŇŗĚŐĺħĸƟŀĴȮ                  3&3+0+6' 
  Eco+friendly Society 

ĽĩŅĬĔŅĶĦśĽŇŗĚŐĺħĸŘŀĴŐĸŃįĸĔĶŃĪĭĪńŘĚŒĬĶŃħńĭĝŋĴĝĬȮĽńĚėĴȮĮĶŃŏĪĻȮȮŐĸŃĶŃħńĭőĸĔ
ľĸńĔŏĔĦĤśŏĭŊŘŀĚĨŘĬŒĬĔŅĶěńħĔŅĶĽŇŗĚŐĺħĸŘŀĴĨŅĴĴŅĨĶģŅĬĪŅĚĽŇŗĚŐĺħĸŘŀĴȮŐĬĺĮĢŇĭńĨŇŒĬ
ĔŅĶŏĽĶŇĴĽĶŘŅĚıķĨŇĔĶĶĴŒľŘŏĮŖĬĴŇĨĶĔńĭĽŇŗĚŐĺħĸŘŀĴȮĔĶĦňĻŉĔļŅĔŅĶĬņľĸńĔĔŅĶŐĸŃŐĬĺ
ĮĢŇĭńĨŇĴŅĮĶŃĵŋĔĨśŒĝŘŒĬĔŅĶħņĶĚĝňĺŇĨŏıŊŗŀŒľŘĽńĚėĴŏĮŖĬĴŇĨĶĔńĭĽŇŗĚŐĺħĸŘŀĴ 
Environmental circumstances and impacts at community, social, nationalȮand 
global levels, basic guidelines for environmental management in accordance 
with environmental standards, practical guidelines for eco+friendly behavior 
strengthening,Ȯcase studies of applying principles andȮpractices for living eco+
friendly society 
 

01+110+026  ŀŅŏĞňĵĬŒĬĵŋėĻĨĺĶĶļĪňŗȮ21                  3&3+0+6' 
  ASEAN in the 21st Century     

ŐĬĺėŇħĔŅĶĶĺĴĔĸŋŗĴĕŀĚĮĶŃŏĪĻŒĬĮĶŃĝŅėĴŀŅŏĞňĵĬȮȮėĺŅĴĶŗĺĴĴŊŀĕŀĚĮĶŃĝŅėĴŀŅŏĞňĵĬ
ŒĬĴŇĨŇĪŅĚĽńĚėĴŐĸŃĺńĥĬīĶĶĴȮĴŇĨŇĪŅĚĔŅĶŏĴŊŀĚŐĸŃėĺŅĴĴńŗĬėĚȮȮŏĻĶļģĔŇěȮȮĔĶŃŐĽĔŅĶ
ŏĮĸňŗĵĬŐĮĸĚŐĸŃĔŅĶĮĶńĭĨńĺŏıŊŗŀĔŅĶĽĶŘŅĚőŀĔŅĽěŅĔĔŅĶŏĮŖĬĽĴŅĝŇĔĮĶŃĝŅėĴŀŅŏĞňĵĬȮȮ 
Concept of regional integration in the ASEAN Community,Ȯof ASEAN 
Community cooperation in the social and cultural dimensions, political and 
security dimensions, economy,Ȯchanging trend and adaptation for opportunityȮ
creation for ASEAN Community membership 

 
 



01+110+027  ĽńĚėĴĔńĭŏĻĶļģĔŇě                 3&3+0+6' 
 Society and Economy 

ėĺŅĴľĴŅĵȮĕŀĭŏĕĨȮŐĸŃŐĬĺėŇħĕŀĚĺŇīňĺŇŏėĶŅŃľśĪŅĚĽńĚėĴĻŅĽĨĶśȮėĺŅĴĽńĴıńĬīśĶŃľĺŗŅĚ
ĽńĚėĴŐĸŃŏĻĶļģĔŇěȮĺŇĺńĥĬŅĔŅĶĕŀĚĶŃĭĭŏĻĶļģĔŇěŐĸŃėĺŅĴĶŌŘıŊŘĬģŅĬĪŅĚŏĻĶļģĻŅĽĨĶśȮ
ĨĸŅħŐĸŃĪĶńıĵŅĔĶĴĬŋļĵśȮĽĩŅĭńĬĪŅĚŏĻĶļģĔŇěȮĔŅĶıńĥĬŅŏĻĶļģĔŇěŐĸŃĽńĚėĴĪňŗĴňįĸĨŗŀ
ĔŅĶŏĮĸňŗĵĬŐĮĸĚŏĻĶļģĔŇěŐĸŃĽńĚėĴŐĭĭĵńŗĚĵŊĬȮ 
Meaning, scope and concepts of social scienceȮanalysis methodology, 
interrelationship between society and economy, evolution of economic 
systems, andȮfundamentals of economics, market and human resources, 
economic institutions, socio+economic development affecting sustainable 
economic and social transformation 
 

01+110+028 ĮĢŇĭńĨŇĔŅĶĽňŏĕňĵĺĽŌƞĽńĚėĴėŅĶƢĭŀĬĨŗŜŅȮȮ                    3&2+2+5' 
  Green Activity towards a Low Carbon Society 

ŐĬĺėŇħŐĸŃĔŅĶĮĶńĭĨńĺĪňŗŏĮŖĬĴŇĨĶĨŗŀĽŇŗĚŐĺħĸŘŀĴȮĔŇěĔĶĶĴĽĶŘŅĚŐĶĚĭńĬħŅĸŒěŒĬĔŅĶĮĸŌĔ
ěŇĨĽņĬŉĔŐĸŃŏĮĸňŗĵĬıķĨŇĔĶĶĴŏıŊŗŀĽńĚėĴőħĵĽŗĺĬĶĺĴȮĔŅĶĽĶŘŅĚŐĬĺĪŅĚĔŅĶĴňĽŗĺĬĶŗĺĴŐĸŃ
ĩŗŅĵĪŀħĬĺńĨĔĶĶĴȮŴI AM RMUTT Low Carbon SocietyŵȮĮĢŇĭńĨŇĔŅĶĽňŏĕňĵĺĽŌŗĽńĚėĴėŅĶśĭŀĬ
ĨŗņŏıŊŗŀĴŋŗĚĽŌŗėĺŅĴŏĮŖĬĔĸŅĚĪŅĚėŅĶśĭŀĬŐĸŃĔŅĶĮĸŗŀĵĔřŅĞŏĶŊŀĬĔĶŃěĔĽŋĪīŇŏĮŖĬĻŌĬĵś 

Eco+friendly concept and adaptation, motivational activities for consciousness 
creation and behavior changing for society as a whole, participation guidelines 
creation and innovations transferȮ I am RMUTT Low Carbon Society ,Ȯgreen activity 
towards a low carbon societyȮfor achieving carbon neutrality and net zero emissions 

 

01+110+029 ŀńĨĸńĔļĦƢĔŅĶŏĴŊŀĚĔńĭıĸŏĴŊŀĚĵŋėŒľĴƞ               3&3+0+6' 
  Political Identity and Modern Citizens 

ŐĬĺėŇħŀńĨĸńĔļĦśĔŅĶŏĴŊŀĚȮėŋĦĸńĔļĦŃĕŀĚıĸŏĴŊŀĚĵŋėŒľĴŗȮėĺŅĴŏĝŊŗŀĴőĵĚĕŀĚŀńĨĸńĔļĦś
ĔŅĶŏĴŊŀĚĔńĭıĸŏĴŊŀĚĵŋėŒľĴŗȮȮŐĬĺĪŅĚĔŅĶĴňĽŗĺĬĶŗĺĴŒĬĔŇěĔĶĶĴĔŅĶŏĴŊŀĚĪňŗŏľĴŅŃĽĴĔńĭĵŋė
ĽĴńĵȮĔŅĶĨŗŀĨŘŅĬĪŋěĶŇĨėŀĶńĮĝńŗĬȮĔŅĶĺŇŏėĶŅŃľśĔŇěĔĶĶĴĪŅĚĔŅĶŏĴŊŀĚĶŃħńĭĝŋĴĝĬȮĽńĚėĴȮ
ĮĶŃŏĪĻŐĸŃőĸĔȮĭĪŏĶňĵĬŐĸŃĔĶĦňĻŉĔļŅĕŀĚĔŅĶŏĮŖĬĽĴŅĝŇĔĕŀĚĽńĚėĴĪŅĚĔŅĶŏĴŊŀĚ 
Political identity concepts, characteristics of modern citizens, the conection of 
political identity and the modern citizens, participation guideline in politics 
activities in accordance with theȮera, anti+corruption, analysis of politics 
activities at community, social, national and global levels, lessons and case 
studies of membership of political society 



01+110+01. ĝňĺŇĨĨŇħŏĪĶŖĬħƢ                    3&3+0+6' 
  Trendy Life 

ėĬœĪĵŒĬĽńĚėĴĵŋėĔŅĶŏĮĸňŗĵĬŐĮĸĚȮĽŇĪīŇŐĸŃľĬŘŅĪňŗĕŀĚıĸŏĴŊŀĚœĪĵĳŅĵŒĨŘĶŃĭŀĭ
ĮĶŃĝŅīŇĮœĨĵȮĔġľĴŅĵĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶĪņĚŅĬȮĔŅĶĭĶŇľŅĶěńħĔŅĶŏĻĶļģĔŇěŏıŊŗŀėĺŅĴ
ĴńŗĬėĚŒĬĝňĺŇĨȮĽĩŅĬĔŅĶĦśĽŇŗĚŐĺħĸŘŀĴŐĸŃėĺŅĴĨĶŃľĬńĔŒĬĽŇŗĚŐĺħĸŘŀĴȮĔŅĶĮĶńĭĨńĺĳŅĵŒĨŘ
ĔŅĶŏĮĸňŗĵĬŐĮĸĚĕŀĚőĸĔŏıŊŗŀĔŅĶıńĥĬŅĪňŗĵńŗĚĵŊĬ 

Thai citizens in the era of change, rights and duties of Thai citizens under 
democracy, work+related laws, economic management for life security, 
environmental situation and environmental awareness, adaptability under 
global change for sustainable development 
 

00+100+100 ŀńĨĸńĔļĦƢŐľƞĚĶŅĝĴĚėĸīńĠĭŋĶň                  3&2+2+5'
  RMUTT Identity 

ėĺŅĴĳŅėĳŌĴŇŒěŒĬĴľŅĺŇĪĵŅĸńĵȮĔŅĶĮĶńĭĨńĺŒľŘĪńĬĨŗŀĔŅĶŏĮĸňŗĵĬŐĮĸĚĕŀĚŏĪėőĬőĸĵňŐĸŃ
ĽńĚėĴȮĔŅĶĴňěŇĨŒěĶŇŏĶŇŗĴȮĔŅĶŏĶŇŗĴĨŘĬĪņĚŅĬĪňŗĴňŏĮŘŅľĴŅĵĝńħŏěĬȮĔŅĶĸņħńĭėĺŅĴĽņėńĠĕŀĚĚŅĬȮ
ŐĸŃėĺŅĴĶńĭįŇħĝŀĭĨŗŀĚŅĬŀĵŗŅĚĴŊŀŀŅĝňıȮĔŅĶıńĥĬŅĭŋėĸŇĔĳŅıȮĔŅĶĴňěŇĨĽŅīŅĶĦŃȮ
ĴŅĶĵŅĪĪŅĚĽńĚėĴȮĔŅĶŀĵŌŗĶŗĺĴĔńĭįŌŘŀŊŗĬĳŅĵŒĨŘĔġĶŃŏĭňĵĭŐĸŃľĸńĔĔŅĶĮĔėĶŀĚĶŃĭŀĭ
ĮĶŃĝŅīŇĮœĨĵȮľĸńĔŒĬĔŅĶŒĝŘĝňĺŇĨĨŅĴĮĶńĝĠŅŏĻĶļģĔŇěıŀŏıňĵĚ 
University pride, adapting to changes in technology and society, having 
initiative and being proactive, beginning with clear goals, prioritizingȮtasks, and 
being professional, personality development, public consciousness, social 
manners, living democracy, principles of living based on the philosophy of 
Sufficiency Economy 
 

01+210+007  ĨĶĶĔŃŒĬĝňĺŇĨĮĶŃěŜŅĺńĬ                            3&3+0+6' 
  Logic in Daily Life 

ĴĬŋļĵśĔńĭŏľĨŋįĸȮĔŅĶėŇħȮĔŅĶŀŘŅĚŏľĨŋįĸȮĔŅĶŀŘŅĚŏľĨŋįĸĬŇĶĬńĵĔńĭĔŅĶŀŘŅĚŏľĨŋįĸŀŋĮĬńĵȮ
ŏľĨŋįĸĺŇĭńĨŇȮĸńĔļĦŃĕŀĚĕŘŀŀŘŅĚŏľĨŋįĸĪňŗħňȮĔŅĶĮĶŃŏĴŇĬŐĸŃĪħĽŀĭĕŘŀŀŘŅĚŏľĨŋįĸŒĬ
ĝňĺŇĨĮĶŃěņĺńĬ 
Man and reason, thinking, argumentation, deductive and inductive 
argumentation, fallacy, characteristics of sound argument, evaluation and 
verification of an argumentum daily life 
 
 



./+0/.+./5 ĽŅĶĽĬŏĪĻŐĸŃĔŅĶŏĕňĵĬĶŅĵĚŅĬĪŅĚĺŇĝŅĔŅĶȮ Ȯ               3&3+0+6' 
  Information and Academic Report Writing 

ėĺŅĴĶŌŘŏĔňŗĵĺĔńĭĽŅĶĽĬŏĪĻȮĔŅĶĽŊĭėŘĬĽŅĶĽĬŏĪĻŒĬĵŋėħŇěŇĪńĸȮĔŅĶĮĶŃŏĴŇĬĽŅĶĽĬŏĪĻȮ 
ĔŅĶĬņŏĽĬŀĽŅĶĽĬŏĪĻŀĵŗŅĚĽĶŘŅĚĽĶĶėśŐĸŃĴňĺŇěŅĶĦĠŅĦȮȮĔŅĶŏĕňĵĬĶŅĵĚŅĬĪŅĚĺŇĝŅĔŅĶȮ
ĔŅĶŀŘŅĚŀŇĚŐĸŃĭĶĶĦŅĬŋĔĶĴȮȮ 
Information literacy, information searching in the digital age, information 
evaluation, creative and critical presentation of information, academic report, 
references and bibliography 
 

./+0/.+./6 ĔŅĶĽŊĭėƟĬĽŅĶĽĬŏĪĻ                   3&3+0+6' 
  Information Retrieval 

ŏĪėĬŇėŐĸŃĔĶŃĭĺĬĔŅĶĽŊĭėŘĬĽŅĶĽĬŏĪĻȮȮĔŅĶĽŊĭėŘĬĪĶńıĵŅĔĶĽŅĶĽĬŏĪĻľŘŀĚĽĴŋħȮ 
ĔŅĶĽŊĭėŘĬģŅĬĕŘŀĴŌĸĽŅĕŅĺŇĪĵŅĻŅĽĨĶśȮȮĔŅĶĽŊĭėŘĬģŅĬĕŘŀĴŌĸĽŅĕŅĽńĚėĴĻŅĽĨĶśȮȮ 
ĔŅĶĽŊĭėŘĬģŅĬĕŘŀĴŌĸĽľĽŅĕŅĺŇĝŅȮȮŐĸŃĔŅĶĽŊĭėŘĬĽŅĶĽĬŏĪĻĭĬŀŇĬŏĪŀĶśŏĬŖĨ 
Techniques and procedure of information retrieval, library information 
research search system, scientific database search, social sciences database 
search,Ȯmultidisciplinary database search, and information retrieval on the 
internetȮon the Internet 

 
./+0/.+.00 ĺŇĩňīĶĶĴĺŇĩňœĪĵ                    3&3+0+6' 

  The way of Thai Ethics 
ėĺŅĴŏĮŖĬĴŅŐĸŃľĸńĔīĶĶĴėņĽŀĬĕŀĚĻŅĽĬŅĪňŗĽņėńĠŒĬĮĶŃŏĪĻœĪĵȮĔŅĶıńĥĬŅėĺŅĴėŇħ
ħŘŅĬĻŅĽĬŅĕŀĚėĬœĪĵŒĬŐĨŗĸŃĽĴńĵȮėĺŅĴĽńĴıńĬīśĶŃľĺŗŅĚėĺŅĴėŇħȮėĺŅĴŏĝŊŗŀħŘŅĬĻŅĽĬŅ
ĔńĭĺńĥĬīĶĶĴœĪĵŒĬħŘŅĬĺŇĩňĝňĺŇĨėĺŅĴŏĮŖĬŀĵŌŗȮŏĻĶļģĔŇěȮĔŅĶŏĴŊŀĚĔŅĶĮĔėĶŀĚȮĪńĻĬĻŇĸĮśȮ
ıŇīňĔĶĶĴȮĴŅĶĵŅĪœĪĵȮŐĸŃĮĶŃŏıĦňœĪĵ 
History and doctrines of important religions in Thailand, religious thought 
development of Thai people in different periods, relationship between 
religious thoughts or believes and Thai culture in the aspect of way of living, 
economy, politics, visual arts, ceremony, Thai manners, and tradition 
 
 
 
 



./+0/.+.23 ĴľńĻěĶĶĵƢŐľƞĚĶńĔ                   3&3+0+6' 
  Miracle of LoveȮ 

ĬŇĵŅĴĕŀĚėĺŅĴĶńĔȮėĺŅĴĶńĔĔńĭėĺŅĴĽŋĕȮėĺŅĴĶńĔŒĬĺńĵŏĶňĵĬĔńĭėĺŅĴĕńħŐĵŘĚȮėĺŅĴĜĸŅħĶŌŘ
ŏĶŊŗŀĚŏıĻȮĔŅĶěńħĔŅĶĝňĺŇĨĶńĔŒľŘĽĴħŋĸŐĸŃĴňėĺŅĴĽŋĕȮėŋĦīĶĶĴıŊŘĬģŅĬŒĬĔŅĶĽĶŘŅĚ
ėĺŅĴĽńĴıńĬīśȮĔŅĶĽĶŘŅĚėĺŅĴĽńĴıńĬīśĪňŗĵńŗĚĵŊĬȮıńĥĬŅĔŅĶĕŀĚėĺŅĴĶńĔȮŐĸŃėĺŅĴĶńĔ 
ĪňŗĽĺĵĚŅĴ 
Definition of love, love and happiness, conflict of love in university, sexual 
literacy, balancing love and happiness for life management, basic moral for 
relationship buidling, sustainable relationship building, development of love,Ȯ
and beautiful love 
 

./+0/.+.04 ĪńĔļŃĔŅĶŏĶňĵĬĶŌƟĽŌƞėĺŅĴĽŜŅŏĶŖě                  3&3+0+6' 
  Learning Skills to Success 

ŏėĸŖħĸńĭĽŌŗėĺŅĴĽņŏĶŖěȮĔŅĶėŇħŐĸŃĔŅĶĨńħĽŇĬŒěĪňŗħňȮĔŅĶĶńĭĶŌŘŏĔňŗĵĺĔńĭĨĬŏŀĚŐĸŃĽĴĶĶĩĬŃ
ŐľŗĚĨĬŏıŊŗŀėĺŅĴĽņŏĶŖěȮėŋĦėŗŅĕŀĚĔŅĶĪņĚŅĬȮȮĔŅĶĶŌŘŏĪŗŅĪńĬĽŊŗŀĵŋėŒľĴŗȮ 
ĔŅĶĽĶŘŅĚĪňĴĚŅĬĪňŗĴňĮĶŃĽŇĪīŇĳŅıȮȮŐĸŃĔŅĶıńĥĬŅĪńĔļŃĽŌŗėĺŅĴĽņŏĶŖěįŗŅĬĔŇěĔĶĶĴ 
ŐĸŃőėĶĚĔŅĶ 
Key to success, effective thinking and decision making, self+perception towards 
self+esteem and self+efficacy for success,Ȯvalue of working, modern media 
literacy, effective teamwork building,Ȯand skills developmentȮfor success 
through activities and projects 

 
./+0/.+.03 ĴŀĚĝňĺŇĨįƞŅĬĲƕĸƢĴ                   1&1+.+4' 

  Life on Films 
ĔŅĶŏĶňĵĬĶŌŘŐĸŃŏĕŘŅŒěĝňĺŇĨŐĸŃėĺŅĴěĶŇĚĕŀĚĝňĺŇĨįŗŅĬĴŋĴĴŀĚěŅĔĳŅıĵĬĨĶśȮėĺŅĴŏĮŖĬĴĬŋļĵśȮ
ĔŅĶŏĮŖĬĽĴŅĝŇĔĪňŗħňĕŀĚĽńĚėĴȮȮŐĸŃĔŅĶŏĕŘŅŒěĝňĺŇĨĕŀĚĨĬŏŀĚŐĸŃįŌŘŀŊŗĬŀńĬĬņœĮĽŌŗĔŅĶŀĵŌŗ
ĶŗĺĴĔńĬŀĵŗŅĚĴňĽńĬĨŇĽŋĕ 
Learning and understanding lives and realities from movies, humanity,Ȯbeing a 
good citizenship, and understanding of self+living and others toward peaceful 
living together 
 
 
 
 



./+0/.+.05 ŏĪėĬŇėĔŅĶėƟĬėĺƟŅĽŅĶĽĬŏĪĻĽĴńĵŒľĴƞ                 3&3+0+6' 
  Modern Information Searching Techniques 

ĭĪĭŅĪŐĸŃėĺŅĴĽņėńĠĕŀĚĽŅĶĽĬŏĪĻĽĴńĵŒľĴŗȮȮŏĪėĬŇėĔŅĶėŘĬėĺŘŅĽŅĶĽĬŏĪĻĽĴńĵŒľĴŗȮȮėĺŅĴ
ĽŋěĶŇĨŒĬĚŅĬĪŅĚĺŇĝŅĔŅĶȮŐĸŃĔŅĶĮĶŃĵŋĔĨśŒĝŘĽŅĶĽĬŏĪĻĽĴńĵŒľĴŗŒĬĔŅĶĬņŏĽĬŀįĸĔŅĶėŘĬėĺŘŅ 
Role and importance of modern information, modern informationȮsearching 
techniques, integrity in academic work, andȮapplication of modern information in 
research presentations 
 

./+0/.+.06 ĔŅĶĶŌƟŏĪƞŅĪńĬĽŅĶĽĬŏĪĻŒĬĵŋėħŇěŇĪńĸ                 3&3+0+6' 
  Information LiteracyȮin Digital Age 

ėĺŅĴŏĮŖĬĴŅȮėĺŅĴĽņėńĠŐĸŃŐĬĺėŇħĕŀĚĔŅĶĶŌŘĽŅĶĽĬŏĪĻŒĬĵŋėħŇěŇĪńĸȮĴŅĨĶģŅĬĔŅĶĶŌŘŏĪŗŅ
ĪńĬĽŅĶĽĬŏĪĻȮĔŅĶĔņľĬħėĺŅĴĨŘŀĚĔŅĶĽŅĶĽĬŏĪĻȮĔŅĶŏĕŘŅĩŉĚĽŅĶĽĬŏĪĻȮ 
ĔŅĶĮĶŃŏĴŇĬĽŅĶĽĬŏĪĻȮěĶŇĵīĶĶĴĪŅĚĽŅĶĽĬŏĪĻŐĸŃĔġľĴŅĵĪňŗŏĔňŗĵĺĕŘŀĚ 
History, importance, concept of information literacy in the digital age, 
information literacy standards, information requirement identification, access 
to information, information evaluation, information ethics and related laws 
 

./+0/.+.07 ěŇĨĺŇĪĵŅŏıŊŗŀĝňĺŇĨĪňŗĚħĚŅĴ                  1&1+.+4'Ȯ 
  Psychology for a Beautiful LifeȮ  

ěŇĨĺŇĪĵŅŏıŊŗŀėĺŅĴŏĕŘŅŒěĨĬŏŀĚȮĔŅĶĨĶŃľĬńĔĶŌŘŐĸŃĔŅĶŏĽĶŇĴĽĶŘŅĚĔŅĶŏľŖĬėŋĦėŗŅŒĬĨĬŏŀĚ
ŐĸŃįŌŘŀŊŗĬȮĔŅĶıńĥĬŅĔĶŀĭŐĬĺėŇħŐĭĭŏĨŇĭőĨȮĔŅĶŏĽĶŇĴĽĶŘŅĚėĺŅĴĜĸŅħĪŅĚŀŅĶĴĦśȮĔŅĶ
ĮĶńĭĨńĺĽŌŗĽńĚėĴĽĴńĵŒľĴŗȮėĺŅĴĶńĔŐĸŃĔŅĶŒĝŘĝňĺŇĨŀĵŗŅĚĴňėĺŅĴĽŋĕȮ 
Psychology for self+understanding, self+awareness and strengthening self+
esteem and others, growth mindset development, emotional intelligenceȮ
building, adaptation to modern society, loveȮand live happiness 
 

./+0/.+.1. ħŋĸĵĳŅıŐľƞĚĝňĺŇĨ                   3&1+.+4' 
  Balance of Life 

ėĺŅĴľĴŅĵŐĸŃėŋĦėŗŅĕŀĚħŋĸĵĳŅıŐľŗĚĝňĺŇĨȮȮľĸńĔėĺŅĴĽĴħŋĸĕŀĚĶŗŅĚĔŅĵȮȮĔŅĶĽĶŘŅĚ
ĽĴĶĶĩĳŅıĪŅĚěŇĨȮĮńĠĠŅŐĸŃĔŅĶĶŌŘėŇħȮĔŅĶĮĶńĭĨńĺŒĬĽĩŅĬĔŅĶĦśĨŗŅĚŕȮŀĵŗŅĚ 
ĴňėĺŅĴĽŋĕȮĔŅĶěńħĔŅĶĔńĭėĺŅĴĪŋĔĕśȮĔŅĶŐĽħĚŀŀĔıķĨŇĔĶĶĴĪňŗŏľĴŅŃĽĴȮȮĭĪĭŅĪĪŅĚ
ĽńĚėĴȮĔŅĶĽĶŘŅĚĻĶńĪīŅŐĸŃěŇĨĺŇĠĠŅĦŏıŊŗŀĔŅĶĪņĚŅĬŐĸŃėĺŅĴĽņŏĶŖěȮ 
Importance andȮvalue of life balance, physical balance principles, mental 
capacity building, wisdom and cognition, happily adaptation in various 
situations, dealing with suffering, appropriate expression of behavior, social 
roles, faith and spirituality building for work and success 



./+0/.+.1/Ȯ ėŋĦėƞŅĕŀĚĝňĺŇĨŐĸŃěĶŇĵīĶĶĴŒĬĺŇĝŅĝňıȮ                 3&3+0+6' 
  Value of Life and Professional Ethics 

ėŋĦėŗŅĕŀĚĝňĺŇĨȮŐĬĺėŇħŏĔňŗĵĺĔńĭėĺŅĴěĶŇĚĕŀĚőĸĔŐĸŃĝňĺŇĨȮŐĬĺėŇħŏĔňŗĵĺĔńĭĔŅĶĶńĭĶŌŘőĸĔ
ĳŅĵĬŀĔȮĽŋĬĪĶňĵĻŅĽĨĶśȮěĶŇĵīĶĶĴĔńĭĔŅĶħņĶĚĝňĺŇĨȮŐĬĺėŇħŏĭŊŘŀĚĨŘĬŏĔňŗĵĺĔńĭěĶŇĵīĶĶĴŒĬ
ĺŇĝŅĝňıȮ 
Values of life, conceptsȮabout the truth of the world and life, concept of 
external world perception, aesthetics, ethics and living, basic concepts of 
professional Ethics 

 
01+210+010 ĔŅĶŒĝƟŏľĨŋįĸŐĸŃěĶŇĵĻŅĽĨĶƢ                  3&3+0+6' 

  Reasoning and Ethics 
ĽĴŀĚĔńĭĔŅĶėŇħȮėĺŅĴľĴŅĵŐĸŃĮĶŃŏĳĪĕŀĚĔŅĶŀŘŅĚŏľĨŋįĸȮĔŅĶŀŘŅĚŏľĨŋįĸĪňŗĬŗŅŏĝŊŗŀĩŊŀȮ 
ŐĸŃĔŅĶŀŘŅĚŏľĨŋįĸĺŇĭńĨŇȮėĺŅĴľĴŅĵĕŀĚěĶŇĵĻŅĽĨĶśȮŐĬĺėŇħŐĸŃŏĔĦĤśĨńħĽŇĬĪŅĚȮȮȮȮěĶŇĵ
ĻŅĽĨĶśȮĮńĠľŅĪŅĚěĶŇĵĻŅĽĨĶśĶŗĺĴĽĴńĵȮ 
Brain and thinking, meaning and types of reasoning, reliable reasoning and 
fallacies, definition of ethics, theories and criteria of ethics, contemporary 
ethical problems 
 

./+0/.+.33Ȯ ĭŋėĸŇĔĳŅıĽŌƞėĺŅĴĽŜŅŏĶŖě                   1&1+.+4' 
  Personality to Success 

ėĺŅĴĶŌŘŏĭŊŘŀĚĨŘĬŒĬĔŅĶıńĥĬŅĭŋėĸŇĔĳŅıȮėĺŅĴŐĨĔĨŗŅĚĶŃľĺŗŅĚĭŋėėĸȮŀŅĶĴĦśŐĸŃĺŋĥŇĳŅĺŃ
ŏıŊŗŀĽĶŘŅĚėĺŅĴĽĴħŋĸŒĬĝňĺŇĨȮĪķļġňĭŋėĸŇĔĳŅıȮĔŅĶĺŇŏėĶŅŃľśŐĸŃĔŅĶĮĶŃŏĴŇĬĭŋėĸŇĔĳŅıȮ
ĪńĻĬėĨŇĪňŗŏľĴŅŃĽĴŒĬĽńĚėĴĮńěěŋĭńĬȮĔŅĶĨĶŃľĬńĔĶŌŘŒĬĽńĚėĴıľŋĺńĥĬīĶĶĴȮĴŅĶĵŅĪŐĸŃ
ĪńĔļŃĪŅĚĽńĚėĴŒĬĻĨĺĶĶļĪňŗȮ21 ĔŅĶŐĽħĚŀŀĔŀĵŗŅĚŏľĴŅŃĽĴȮĽŋĕĳŅıěŇĨŐĸŃĔŅĶĮĶńĭĨńĺ
ŒĬĽńĚėĴĵŋėŒľĴŗȮĔŅĶŏĽĶŇĴĽĶŘŅĚĭŋėĸŇĔĳŅıŏıŊŗŀĔŅĶŏĕŘŅĽŌŗŀŅĝňı 
Introduction to personality development, individual differences, emotion and 
maturity for life balance creation, personality theory, personality analysis and 
assessment,Ȯappropriate attitude in today'sȮsociety,Ȯawareness in aȮ
multicultural society, manners and social skills in the 21stȮcentury, proper 
expression, Mental health and adjustment in modern society, Personality 
development for career entry 
 
 
 
 
 



./+0/.+.34Ȯ ěŇĨĺŇĪĵŅŏıŊŗŀĔŅĶıńĥĬŅĮĶŃĽŇĪīŇĳŅıĔŅĶĪŜŅĚŅĬȮ                1&1+.+4' 
  Psychology for Work Efficiency Improvement 

ĭŋėĸŇĔĳŅıĔńĭĔŅĶĪņĚŅĬĪňŗĴňĮĶŃĽŇĪīŇĳŅıȮĔŅĶĶńĭĶŌŘŐĸŃĔŅĶĨńħĽŇĬŒěĕŀĚĴĬŋļĵśĔńĭĔŅĶ
ĪņĚŅĬĔŅĶŏĶňĵĬĶŌŘŐĸŃĔŅĶĮĶńĭıķĨŇĔĶĶĴŒĬĔŅĶĪņĚŅĬȮįĸĔĶŃĪĭĕŀĚŀŅĶĴĦśĨŗŀ
ĮĶŃĽŇĪīŇĳŅıĚŅĬŐĸŃĽŋĕĳŅıȮĔŅĶěŌĚŒěĪňŗŏĮŖĬŏĸŇĻȮĪňĴȮĔŅĶĭĶŇľŅĶėĺŅĴĕńħŐĵŘĚŐĸŃĔŅĶ
ŏěĶěŅĨŗŀĶŀĚ ĔŅĶěńħĔŅĶėĺŅĴľĸŅĔľĸŅĵŒĬĪňŗĪņĚŅĬȮįŌŘĬņĔńĭĔŅĶıńĥĬŅĽŌŗėĺŅĴĽņŏĶŖěĪňŗ
ĵńŗĚĵŊĬȮĔĸĵŋĪīśĔŅĶıńĥĬŅĮĶŃĽŇĪīŇĳŅıĔŅĶĪņĚŅĬȮŐĸŃĽĳŅıŐĺħĸŘŀĴĔŅĶĪņĚŅĬŒĬĮńěěŋĭńĬ 
Personality and efficient work, human perception and decision+making at work, 
learning and behavior modification at work, effects of emotions on work 
efficiency and health, excellent motivation, team, conflict management and 
negotiation,Ȯdiversity managementȮin the workplace,Ȯleadership and 
development for sustainable success, strategies for work efficiency, and work 
environmentȮin today's world 
 

01+610+003  ĬńĬĪĬŅĔŅĶ                          1&0+2+1'Ȯ 
Recreation 
ėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭĬńĬĪĬŅĔŅĶȮĔŇěĔĶĶĴĬńĬĪĬŅĔŅĶŐĭĭĨŗŅĚȮŕȮŐĸŃŏĸŊŀĔĔŇěĔĶĶĴȮ
ĬńĬĪĬŅĔŅĶĪňŗŏľĴŅŃĽĴ 
General knowledge of recreation, types of recreational activities and 
selection of appropriate recreational activities 
 

./+4/.+..3Ȯ ĔŅĶěńħĔŅĶėƞŅĵıńĔŐĶĴ               3&3+0+6' 
 ȮȮȮȮȮȮȮȮȮȮCampȮManagementȮ 

ľĸńĔĔŅĶěńħŐĸŃĔŅĶĭĶŇľŅĶėŗŅĵıńĔŐĶĴȮĮĶŃŏĳĪĕŀĚėŗŅĵıńĔŐĶĴȮĔŇěĔĶĶĴėŗŅĵıńĔŐĶĴȮįŌŘĬņ
ėŗŅĵıńĔŐĶĴȮŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶěńħĔŅĶėŗŅĵıńĔŐĶĴ 
Principles of camping arrangement andȮmanagement, types of camping, 
camping activities,Ȯcamp leaders, andȮevaluation of camping 

 

01+610+006  ĔŅĶİƗĔħƟĺĵĬŘŜŅľĬńĔŏıŊŗŀĽŋĕĳŅı                  3&2+2+5' 
  Weight Training for Health 

ėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭĔŅĶİŉĔħŘĺĵĬŘņľĬńĔȮŀĚėśĮĶŃĔŀĭĕŀĚĔŅĶĴňĽŋĕĳŅıħňȮĔŅĶŏĽĶŇĴĽĶŘŅĚ
ĽĴĶĶĩĳŅıĪŅĚĔŅĵŏıŊŗŀĽŋĕĳŅıȮĪńĔļŃıŊŘĬģŅĬĕŀĚĔŅĶİŉĔħŘĺĵĬŘņľĬńĔȮĔŅĶİŉĔŏıŊŗŀıńĥĬŅ
ĔĸŋŗĴĔĸŘŅĴŏĬŊŘŀȮŐĸŃĔŅĶŏĸŊŀĔőĮĶŐĔĶĴĔŅĶİŉĔĪňŗŏľĴŅŃĽĴ 
General knowledge of weight training, elements of good health, building up 
physical fitness for health, basic skill of weight training,Ȯmuscles developmentȮ
and appropriate weight training programs selection 



01+610+007Ȯ ħŜŅĬŘŜŅĨŊŘĬŏĭŊŘŀĚĨƟĬ                      3&2+2+5' 
  Basic Skin Diving 

ėĺŅĴĶŌŘĪńŗĺœĮĕŀĚĔŅĶħņĬŘņĨŊŘĬŏĭŊŘŀĚĨŘĬȮľĸńĔĔŅĶħņĬŘņĨŊŘĬőħĵŒĝŘŀŋĮĔĶĦśȮĔŅĶĺŗŅĵĬŘņŒĬĪŗŅ 
ĨŗŅĚȮŕȮĪńĔļŃĔŅĶĝŗĺĵĝňĺŇĨȮŐĸŃĔŅĶĽĶŘŅĚŏĽĶŇĴĽĴĶĶĩĳŅıĪŅĚĔŅĵőħĵĴňĔŅĶĻŉĔļŅĬŀĔĽĩŅĬĪňŗ 
General knowledge of basic skin diving, principles of skin diving by using equipment, 
swimming strokes, lifesaving skills, andȮphysical fitness enhancementȮwith field trip 

 

01+610+008  ĸňĸŅĻŏıŊŗŀĽŋĕĳŅı                   3&2+2+5' 
  Social Dances for Health 

ėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭŀĚėśĮĶŃĔŀĭĕŀĚĽŋĕĳŅıȮĔŅĶŏĽĶŇĴĽĶŘŅĚĽĴĶĶĩĳŅıĪŅĚĔŅĵȮĮĶŃĺńĨŇ
ėĺŅĴŏĮŖĬĴŅĕŀĚĸňĸŅĻȮĪńĔļŃıŊŘĬģŅĬĕŀĚĔŅĶĸňĸŅĻȮŐĸŃĔŅĶĸňĸŅĻŏıŊŗŀŏĽĶŇĴĽĶŘŅĚĽŋĕĳŅı 
General knowledge of health composition, physical fitness enhancement, history 
of social dances, basic skills for social dancesȮandȮsocial dances for good health 
 

./+4/.+..7Ȯ ĽŋĕĳŅıŏıŊŗŀĝňĺŇĨ                    1&1+.+4'Ȯ 
  Health for Life 

ĔŅĶıńĥĬŅĔŅĶĕŀĚĴĬŋļĵśȮĔŅĶĮĶńĭĨńĺĕŀĚĺńĵĶŋŗĬĔńĭĔŅĶıńĥĬŅĭŋėĸŇĔĳŅıȮ 
ľĸńĔőĳĝĬŅĔŅĶŏıŊŗŀĽŋĕĳŅıȮėĺŅĴĔŘŅĺľĬŘŅĪŅĚĺŇĪĵŅĻŅĽĨĶśĽŋĕĳŅıȮȮŐĸŃĽĴĶĶĩĳŅıĕŀĚ
ĔŅĶĴňĽŋĕĳŅıĪňŗħň 
HumanȮdevelopment,ȮadaptationȮofȮadolescentsȮandȮpersonality 
development, principles of healthy nutrition, advances in health sciences, and 
fitness of good health 

 

./+4/.+./.Ȯ ĬńĬĪĬŅĔŅĶŏıŊŗŀĔŅĶıńĥĬŅėŋĦĳŅıĝňĺŇĨȮ                      3&2+2+5'Ȯ 
Ȯ Recreation for Quality of Life Development 
ėĺŅĴľĴŅĵȮĕŀĭĕŗŅĵȮėĺŅĴĽņėńĠŐĸŃĮĶŃŏĳĪĕŀĚĬńĬĪĬŅĔŅĶȮĸńĔļĦŃŐĸŃĭĪĭŅĪĕŀĚ
įŌŘĬņĬńĬĪĬŅĔŅĶȮŐĬĺėŇħŐĸŃĪķļġňĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĬńĬĪĬŅĔŅĶĕŀĚĴĬŋļĵśȮĔŅĶĽĶŘŅĚŏĽĶŇĴ
ĽŋĕĳŅıĶŗŅĚĔŅĵȮěŇĨŒěȮŀŅĶĴĦśȮĽńĚėĴŐĸŃĽĨŇĮńĠĠŅȮőħĵėņĬŉĚĩŉĚėĺŅĴĮĸŀħĳńĵŒĬĔŅĶ
ĮĢŇĭńĨŇĔŇěĔĶĶĴĬńĬĪĬŅĔŅĶ 
Definition, scope, importance and types of recreation, characteristics and roles 
of recreation leaders, concepts and theories related to human recreation, 
principles of recreational activities management in various patterns,Ȯphysical, 
mental health emotional, social and intellectual enhancement with safety of 
recreational activities concerns 



./+4/.+./0ȮȮ ĽŋĕĳŅıŏıŊŗŀĔŅĶħŜŅĶĚĝňĺŇĨĽŜŅľĶńĭėĬĶŋƞĬŒľĴƞ               3&2+2+5'ȮȮ 
  Health for New GenerationȮLiving 

ŐĬĺėĺŅĴėŇħŏĔňŗĵĺĔńĭĽŋĕĳŅıȮŀĚėśĮĶŃĔŀĭĕŀĚĔŅĶĴňĽŋĕĳŅıħňȮĔŅĶŏĽĶŇĴĽĶŘŅĚĽŋĕĳŅıőħĵ
ėņĬŉĚĩŉĚľĸńĔĔŅĶĪŅĚıĸĻŉĔļŅȮĔŅĶŀŀĔĔņĸńĚĔŅĵŏıŊŗŀĽŋĕĳŅıȮőĳĝĬŅĔŅĶĔńĭĽŋĕĳŅıȮĔŅĶ
ĪħĽŀĭĽĴĶĶĩĳŅıĪŅĚĔŅĵħŘĺĵĨĬŏŀĚȮĔŅĶĮģĴıĵŅĭŅĸȮŐĸŃĔŅĶĮŘŀĚĔńĬĔŅĶĭŅħŏěŖĭěŅĔ
ĔŅĶŀŀĔĔņĸńĚĔŅĵŐĸŃĔŅĶŏĸŗĬĔňĿŅ 
Concepts about health, elements of being good healthy, health enhancement 
based on principles of physical education, fitnessȮfor health, nutrition vs, 
health, self+test physical fitness, first aid and injury prevention from exercises 
and sports 

 

01+610+013  ĔŅĶėĺĭėŋĴĬŘŜŅľĬńĔŐĸŃĶŌĮĶƞŅĚŏıŊŗŀĽŋĕĳŅı                3&2+2+5'ȮȮ 
  Weight and Body Shapes Control for Health   

ħńĝĬňĴĺĸĔŅĵȮĽĴĶĶĩĳŅıĪŅĚĔŅĵȮĸńĔļĦŃĶŌĮĶŗŅĚĮĶŃŏĳĪĨŗŅĚȮŕȮŀŅľŅĶŏıŊŗŀĽŋĕĳŅıĔŅĶ
ėĺĭėŋĴĬŘņľĬńĔȮŐĸŃĔŅĶŀŀĔĔņĸńĚĔŅĵŏıŊŗŀĽŋĕĳŅı 
Body mass index, physical fitness, types of body shapes, healthy food, 
weight control, andȮexercise for health 
 

./+4/.+./2 ĪńĔļŃĔňĿŅŏıŊŗŀĽŋĕĳŅı                  1&0+2+1' 
  Sports Skills for Health   

ėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭĝĬŇħĔňĿŅȮĔŅĶıńĥĬŅĽŋĕĳŅıħŘŅĬĶŗŅĚĔŅĵȮěŇĨŒěȮŀŅĶĴĦśȮŐĸŃĽńĚėĴȮĔŅĶ
İŉĔĮĢŇĭńĨŇĪńĔļŃıŊŘĬģŅĬĕŀĚĝĬŇħĔňĿŅĪňŗŏĸŊŀĔȮĺŇīňĔŅĶŏĸŗĬȮŐĸŃĔĨŇĔŅĔŅĶŐĕŗĚĕńĬGeneral 
knowledge about sport types, health development on physical, mental, 
emotional and social aspects, practices on basic skills of chosen sports, sports 
play methods, and sport rules for competition 
 

ȮȮ./+4/.+./3Ȯ ĔŇěĔĶĶĴĪŅĚĬŘŜŅŏıŊŗŀĽŋĕĳŅı                  3&2+2+5'Ȯ 
  Water Activities for Health 

ėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭĽŋĕĳŅıȮĔŅĶŏĽĶŇĴĽĶŘŅĚĽĴĶĶĩĳŅıĪŅĚĔŅĵĔŗŀĬŐĸŃľĸńĚĔŅĶĪņ
ĔŇěĔĶĶĴȮėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭĔŇěĔĶĶĶĴĪŅĚĬŘņȮĪńĔļŃıŊŘĬģŅĬĔŅĶĺŗŅĵĬŘņȮĔŅĶħņĬŘņőħĵŒĝŘ
ŀŋĮĔĶĦśŐĸŃœĴŗŒĝŘŀŋĮĔĶĦśŐĸŃĔŅĶĮĢŇĭńĨŇĔŇěĔĶĶĴĪŅĚĬŘņŏıŊŗŀĽŋĕĳŅıĪňŗħň 
General knowledge about health, physical performance enhancement before 
and after doing the activity, general knowledge about water activities, basic 
skills of swimming, diving using equipment and without equipment and water 
activities for good health 



..+/..+0.1 ĴľŅĺŇĪĵŅĸńĵĽňŏĕňĵĺ                   3&2+2+5' 
Green University 
ĽĳŅıŐĺħĸŘŀĴĴľŅĺŇĪĵŅĸńĵȮŏĔĦĤśȮUI RankingȮıĸńĚĚŅĬȮĕĵŃŐĸŃĔŅĶěńħĔŅĶĕŀĚŏĽňĵȮ 
ĔŅĶěńħĔŅĶıŊŘĬĪňŗĽňŏĕňĵĺȮĔġľĴŅĵĽŇŗĚŐĺħĸŘŀĴŏĭŊŘŀĚĨŘĬȮĔŅĶŏĽĬŀőėĶĚĚŅĬŐĸŃĬĺńĨĔĶĶĴ
ĽŇŗĚĮĶŃħŇļģś 
University environment, UI ranking criteria, energy, waste and waste 
management, green space management, introduction to environmental law, 
project proposals and invention innovation 
 

..+/..+0.2 ĔŅĶėŇħŏĝŇĚŀŀĔŐĭĭ                   1&0+0+3' 
  Design Thinking 

ĔŅĶŒĝŘėĺŅĴėŇħĽĶŘŅĚĽĶĶėśȮĔŅĶėŇħŏĝŇĚĶŃĭĭȮĔŅĶĨńħĽŇĬŒěȮĔŅĶŐĔŘĮńĠľŅȮįŗŅĬĔĶŃĭĺĬĔŅĶėŇħ
ŏĝŇĚŀŀĔŐĭĭĪňŗĴŋŗĚŏĬŘĬĔŅĶŏĕŘŅŒěįŌŘŒĝŘěŅĔĔŅĶĽńĚŏĔĨŐĸŃĔŅĶĽńĴĳŅļĦśŏĝŇĚĸŉĔŏıŊŗŀĔņľĬħőěĪĵśȮ
ĔŅĶĽĶŘŅĚŐĬĺėĺŅĴėŇħȮįĸŇĨĳńĦĤśȮĔĶŃĭĺĬĔŅĶȮĔŅĶĭĶŇĔŅĶľĶŊŀĬĺńĨĔĶĶĴĪňŗĨŀĭőěĪĵśĬńŘĬȮ
ĶŃħĴĽĴŀĚŏıŊŗŀĽĶŘŅĚœŀŏħňĵĪňŗľĸŅĔľĸŅĵȮĽĶŘŅĚĨŘĬŐĭĭŏıŊŗŀĪħĸŀĚŐĸŃĪħĽŀĭėĺŅĴėŇħĪŅĚ
ĬĺńĨĔĶĶĴĪňŗŏĔŇħĕŉŘĬȮĶĺĴĩŉĚĔŅĶĬņŏĽĬŀŀĵŗŅĚĽĶŘŅĚĽĶĶėś 
A use of creative thinking, system thinking, decision making, problem solving 
through a design thinking, which is a human+centric approach, gain deep 
understanding of users via deep user observation and interview, design 
products, process, service or innovation, ideate several alternatives, createȮ
prototypes, and test the innovative solutions, including creative presentations 
 

09+000+001 ĪńĔļŃĔŅĶŒĝƟėŀĴıŇĺŏĨŀĶƢŐĸŃŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻ               3&2+2+5' 
Computer and Information Technology Skills 
ėĺŅĴĶŌŘıŊŘĬģŅĬĕŀĚĶŃĭĭėŀĴıŇĺŏĨŀĶśŐĸŃĔŅĶŒĝŘŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻȮĔŅĶŏĕŘŅĩŉĚĽŊŗŀħŇěŇĪńĸȮ
ĔŅĶĽŊŗŀĽŅĶŀŀĬœĸĬśŐĸŃŏėĶŊŀĕŗŅĵĽńĚėĴŀŀĬœĸĬśȮĔŅĶĶŌŘŏĪŗŅĪńĬĽŊŗŀħŇěŇĪńĸŐĸŃėĺŅĴĮĸŀħĳńĵ
ĭĬőĸĔœĞŏĭŀĶśȮĔŅĶıńĥĬŅĬĺńĨĔĶĶĴħŇěŇĪńĸıŊŘĬģŅĬħŘĺĵĔĶŃĭĺĬĔŅĶĪŅĚĺŇĪĵŅĻŅĽĨĶśŐĸŃ
ĪńĔļŃŏĝŇĚĨńĺŏĸĕ 
Fundamental of computer system and information technology usage, access 
to digital media, online communication and social network, digital literacy and 
cyber security, and development of elementary digital innovation with 
scientific process and numerical skills 
 
 



09+000+002 ĔŅĶŒĝƟĚŅĬőĮĶŐĔĶĴĽŜŅŏĶŖěĶŌĮŏıŊŗŀĚŅĬĴńĸĨŇĴňŏħňĵ                3&2+2+5' 
Program Package for Multimedia 
ėĺŅĴĶŌŘıŊŘĬģŅĬħŘŅĬŏĪėőĬőĸĵňĽŊŗŀĮĶŃĽĴĮĶŃŏĳĪĕŘŀėĺŅĴȮĳŅıĬŇŗĚȮŏĽňĵĚȮĳŅıŏėĸŊŗŀĬœľĺȮ 
ŐĸŃĺŇħňőŀȮĔŅĶĮĶŃĵŋĔĨśŒĝŘĚŅĬőĮĶŐĔĶĴěńħĔŅĶĽŊŗŀĮĶŃĽĴȮŏĝŗĬȮőĮĶŐĔĶĴěńħĔŅĶĳŅıĔĶŅĲŇĔŐĭĭ
ĶŅĽŏĨŀĶśȮőĮĶŐĔĶĴěńħĔŅĶĳŅıĔĶŅĲŇĔŐĭĭŏĺĔŏĨŀĶśȮőĮĶŐĔĶĴĽĶŘŅĚĳŅıŏėĸŊŗŀĬœľĺȮ 
2ȮĴŇĨŇȮőĮĶŐĔĶĴěńħĔŅĶĳŅıĺŇħňőŀȮőĮĶŐĔĶĴŐĮĸĚœĲĸśĳŅıŐĸŃĺŇħňőŀȮőĮĶŐĔĶĴĬņŏĽĬŀįĸĚŅĬĽŊŗŀ
ĮĶŃĽĴȮŐĸŃĔŅĶŏįĵŐıĶŗįĸĚŅĬĽŊŗŀĮĶŃĽĴĭĬŀŇĬŏĪŀĶśŏĬŖĨĭĬıŊŘĬģŅĬĔŅĶıńĥĬŅĬĺńĨĔĶĶĴ 
Basic knowledge in multimedia technology including text, image, audio, 
animation and video, applications of multimedia software such as raster 
graphics editor software, vector graphics editor software, 2D animation 
software, video editing software, image and video file conversion software, 
multimedia presentation software, and multimedia publishing on the internet 
based on fundamental of innovationȮdevelopment 
 

09+090+013 ĔŅĶěńħĔŅĶĽŅĶĽĬŏĪĻŏıŊŗŀįŌƟĮĶŃĔŀĭĔŅĶ                 3&2+2+5' 
  Information Management for Entrepreneur 

ėĺŅĴľĴŅĵŐĸŃĭĪĭŅĪĕŀĚĔŅĶěńħĔŅĶĕŘŀĴŌĸĽņľĶńĭĔŅĶŏĮŖĬįŌŘĮĶŃĔŀĭĔŅĶȮĕŘŀĴŌĸŐĸŃĔŅĶ
ŏĔŖĭĶĺĭĶĺĴĕŘŀĴŌĸȮĔŅĶĺŅĚŐįĬŐĸŃĔŅĶĨńħĽŇĬŒěĭĬıŊŘĬģŅĬĕŀĚĕŘŀĴŌĸȮĔŅĶŏĮĸňŗĵĬŐĮĸĚ
īŋĶĔŇěőħĵĔŅĶĽĶŘŅĚŐĸŃŒĝŘĬĺńĨĔĶĶĴŏĪėőĬőĸĵňħŇěŇĪńĸȮĔŅĶŒĝŘĮĶŃőĵĝĬśěŅĔŏĪėőĬőĸĵňħŇěŇĪńĸ
ĽĴńĵŒľĴŗŒĬĔŅĶŐĔŘĮńĠľŅŐĸŃĔŅĶĮĶńĭĮĶŋĚĔĶŃĭĺĬĔŅĶĪŅĚīŋĶĔŇěȮĶŃĭĭīŋĶĔŇěŀńěĜĶŇĵŃȮŐĸŃ
ĔŅĶĭĶŇľŅĶěńħĔŅĶĪĶńıĵśĽŇĬħŇěŇĪńĸ 
Meaning and role of information management for entrepreneurship, data and 
data collection, planning and decision making based on information, business 
transformation by creating and using digital technology innovation, utilization 
of new digital technologies to solve and improve business operations, business 
intelligence system, and digital assets management 
 

09+1//+001 ĔŅĶėŇħŐĸŃĔŅĶŒľƟŏľĨŋįĸȮ                           3&3+0+6' 
Thinking and Reasoning 
ĔŅĶėŇħŀĵŗŅĚĴňŏľĨŋįĸȮĔŅĶŒľŘŏľĨŋįĸĪŅĚėĦŇĨĻŅĽĨĶśȮĮĶŃıěĬśȮĨńĺŏĝŊŗŀĴĪŅĚĨĶĶĔĻŅĽĨĶśȮ
ĨŅĶŅĚėŗŅėĺŅĴěĶŇĚȮĽńěĬŇĶńĬħĶśȮĨńĺĭŗĚĮĶŇĴŅĦȮŐĸŃĔŅĶŀŘŅĚŏľĨŋįĸ 
Rational thinking, mathematical reasoning, statements, logical connectives, 
truth table, tautology, quantifiers, andȮarguments 



09+1//+002 ėĦŇĨĻŅĽĨĶƢŏıŊŗŀĔŅĶĪƞŀĚŏĪňŗĵĺȮ                   3&3+0+6' 
Mathematics for Tourism 
ĔŅĶĽņĶĺěıŊŘĬĪňŗĪŗŀĚŏĪňŗĵĺȮĔŅĶėņĬĺĦĶŃĵŃĪŅĚȮĺŇĩňĪňŗĽńŘĬĪňŗĽŋħȮĔŅĶěńħĔŅĶėŗŅŒĝŘěŗŅĵȮŐĸŃĔŅĶ
ĮĶŃĵŋĔĨśĪķļġňĔĶŅĲŒĬĔŅĶĪŗŀĚŏĪňŗĵĺ 
Exploration tourism area, distance calculation, shortestȮpath, expense 
management, andȮapplication of graph theory in tourism 
 

09+1//+051 ėĦŇĨĻŅĽĨĶƢŒĬĝňĺŇĨĮĶŃěŜŅĺńĬȮ                  3&3+0+6' 
Mathematics in Daily Life 
ĔŅĶėņĬĺĦĪŅĚėĦŇĨĻŅĽĨĶśĕńŘĬıŊŘĬģŅĬȮŀńĨĶŅĽŗĺĬȮĶŘŀĵĸŃȮĳŅļňȮėĺŅĴĽņėńĠĕŀĚĔŅĶŀŀĴŏĚŇĬȮ
ŏĮŘŅľĴŅĵĔŅĶŀŀĴȮŐĸŃĔŅĶŒĝŘěŗŅĵŐĸŃĔŅĶŀŀĴŀĵŗŅĚĴňĮĶŃĽŇĪīŇĳŅı 
Basic mathematical calculations, ratio, percentages, taxes, importance ofȮ
savings, savings goals, andȮeffective spending and savings 
 

.7+/0/+../ ĽĩŇĨŇıŊŘĬģŅĬĽŜŅľĶńĭĔŅĶıńĥĬŅĬĺńĨĔĶĶĴȮ                 1&1+.+4' 
  Elementary Statistics for Innovation Development 

ėĺŅĴľĴŅĵŐĸŃĭĪĭŅĪĕŀĚĽĩŇĨŇŒĬĔŅĶıńĥĬŅĬĺńĨĔĶĶĴȮĔŅĶĻŉĔļŅĕŘŀĴŌĸĽņľĶńĭĔŅĶıńĥĬŅ
ĬĺńĨĔĶĶĴȮŏėĶŊŗŀĚĴŊŀŐĸŃĔŅĶĨĶĺěĽŀĭėŋĦĳŅıȮŏėĶŊŗŀĚĴŊŀĽņľĶńĭĔŅĶıńĥĬŅĬĺńĨĔĶĶĴȮĔŅĶ
ĨĶĺěĽŀĭĮĶŃĽŇĪīŇĳŅıĬĺńĨĔĶĶĴȮŐĸŃĔĶĦňĻŉĔļŅĭĪĭŅĪĕŀĚĽĩŇĨŇĽņľĶńĭĔŅĶıńĥĬŅ
ĬĺńĨĔĶĶĴ 
Meaning and roles of statistics in innovation development, data study for 
innovation development, quality tools and assessment, tools for innovation 
development, evaluation of innovation performance, andȮcase studies of 
statistics role for innovation development 
 

.7+/0/+..0 ĔŅĶĺŇŏėĶŅŃľƢĕƟŀĴŌĸĕńŘĬĨƟĬħƟĺĵĔŅĶŒĝƟőĮĶŐĔĶĴĨŅĶŅĚĚŅĬ               1&0+0+3' 
  Introduction to Data Analytics Using Spreadsheet Program 

ėĺŅĴĶŌŘıŊŘĬģŅĬŏĔňŗĵĺĔńĭőĮĶŐĔĶĴĨŅĶŅĚĚŅĬȮĔŅĶĪņĚŅĬĔńĭĕŘŀĴŌĸȮĔŅĶėņĬĺĦŐĸŃĲńĚĔśĝńĬȮ
ĔŅĶěńħĶŌĮŐĭĭŀĵŗŅĚĴňŏĚŊŗŀĬœĕȮĔŅĶĽĶŘŅĚĨŅĶŅĚŐěĔŐěĚėĺŅĴĩňŗȮĔŅĶĺŇŏėĶŅŃľśĕŘŀĴŌĸĽĩŇĨŇ
ŏĭŊŘŀĚĨŘĬȮĔĶŅĲŐĸŃĔŅĶĬņŏĽĬŀĕŘŀĴŌĸ 
Basic knowledge for spreadsheet program, working with data, calculations andȮ
functions, conditional formatting, creating a frequency distribution table, basic 
statistical analysis, graphs and data presentations 



09+130+002 ŀŇĬŏĪŀĶƢŏĬŖĨĪŋĔĽĶĶıĽŇŗĚŒĬĝňĺŇĨĮĶŃěŜŅĺńĬ                 3&3+0+6' 
Internet of Things in Everyday Life 
ŐĬĺėŇħıŊŘĬģŅĬĕŀĚŀŇĬŏĪŀĶśŏĬŖĨĪŋĔĽĶĶıĽŇŗĚȮŀĚėśĮĶŃĔŀĭĕŀĚŀŇĬŏĨŀĶśŏĬŖĨĪŋĔĽĶĶıĽŇŗĚȮ 
ėĺŅĴĮĸŀħĳńĵŒĬĔŅĶŒĝŘĚŅĬĕŀĚŀŇĬŏĪŀĶśŏĬŖĨĪŋĔĽĶĶıĽŇŗĚȮĔŅĶĮĶŃĵŋĔĨśŒĝŘŏĪėőĬőĸĵňŀŇĬŏĪŀĶśŏĬŖĨĪŋĔ
ĽĶĶıĽŇŗĚŒĬĝňĺŇĨĮĶŃěņĺńĬȮŐĸŃŐĬĺőĬŘĴĕŀĚŏĪėőĬőĸĵňŀŇĬŏĪŀĶśŏĬŖĨĪŋĔĽĶĶıĽŇŗĚ 
Basic concept of Internet of Things,Ȯelements of Internet of Things, security in 
the usage of the Internet of Things, the application of Internet of Things 
technology in everyday life, andȮtrend of Internet of Things technology 
 

09+130+003 ĝňĺŇĨħŇěŇĪńĸ                    3&3+0+6' 
Digital Life 
ĔŅĶėŇħŏĝŇĚĺŇĪĵŅĻŅĽĨĶśŀĵŗŅĚŏĮŖĬĶŃĭĭȮĔŅĶĻŉĔļŅėŘĬėĺŘŅȮėĺŅĴėŇħĽĶŘŅĚĽĶĶėśħŘĺĵ
ĔĶŃĭĺĬĔŅĶĨŗŅĚŕȮĪŅĚĺŇĪĵŅĻŅĽĨĶśȮŏıŊŗŀĬņœĮĽŌŗĔŅĶıńĥĬŅĬĺńĨĔĶĶĴŐĸŃŏĪėőĬőĸĵňĪňŗ
ŏĔňŗĵĺĕŘŀĚĔńĭŏĔļĨĶĔĶĶĴȮĺŇĻĺĔĶĶĴŐĸŃŀŋĨĽŅľĔĶĶĴĽĴńĵŒľĴŗȮŏĪėőĬőĸĵňĽĴńĵŒľĴŗŐĸŃĔŅĶ
ĮĶŃĵŋĔĨśŒĝŘŒĬħŘŅĬĨŗŅĚȮŕȮŏĝŗĬȮħŘŅĬĽŋĕĳŅıȮŀŅľŅĶȮŏĔļĨĶĔĶĶĴȮıĸńĚĚŅĬȮŐĸŃĽŇŗĚŐĺħĸŘŀĴȮ
ŏıŊŗŀŒľŘĴňėĺŅĴĶŌŘĪńĬĨŗŀėĺŅĴĔŘŅĺľĬŘŅŐĸŃĔŅĶŏĮĸňŗĵĬŐĮĸĚŏıŊŗŀĔŅĶıńĥĬŅĪňŗĵńŗĚĵŊĬ 
Systematic andȮscientific thinking, research, creative thinking through scientific 
processes for innovative and technological development related to 
agriculture, engineering and modern industries, modern technologies and 
various applications such as health, food, agriculture, energy, and environment 
to keep up with progresses and changesȮfor sustainable development 
 

.7+/3.+../ ĲŅĶƢĴŀńěĜĶŇĵŃŐĸŃŏĴŊŀĚŀńěĜĶŇĵŃ                  3&2+2+5'Ȯ 
  Smart Farm andȮSmart City   

ėĺŅĴľĴŅĵĕŀĚŏĴŊŀĚŀńěĜĶŇĵŃȮėĺŅĴľĴŅĵĕŀĚĲŅĶśĴŀńěĜĶŇĵŃŐĸŃŏĔļĨĶŐĴŗĬĵņĽŌĚȮŏėĶŊŗŀĚĴŊŀ
ŐĸŃĨńĺĨĶĺěěńĭĽņľĶńĭĶŃĭĭŀńěĜĶŇĵŃȮőėĶĚĽĶŘŅĚĕŀĚŀŇĬŏĪŀĶśŏĬŖĨĕŀĚĽĶĶıĽŇŗĚȮĔŅĶŀŀĔŐĭĭ
ĶŃĭĭĔŅĶĭĶŇľŅĶěńħĔŅĶĽņľĶńĭĲŅĶśĴŀńěĜĶŇĵŃľĶŊŀŏĴŊŀĚŀńěĜĶŇĵŃĭĬıŊŘĬģŅĬĕŀĚŀŇĬŏĪŀĶśŏĬŖĨ
ĕŀĚĽĶĶıĽŇŗĚȮĔĶĦňĻŉĔļŅŏĴŊŀĚŀńěĜĶŇĵŃľĶŊŀĔŅĶěńħĔŅĶĲŅĶśĴŀńěĜĶŇĵŃȮĔŅĶĮĶŃĵŋĔĨśėĺŅĴĶŌŘŒĬ
ĔŅĶĽĶŘŅĚőėĶĚĔŅĶŏĴŊŀĚŀńěĜĶŇĵŃľĶŊŀĲŅĶśĴŀńěĜĶŇĵŃȮ 
Definition of smart city, definition of smart farm and precision agriculture, 
tools and sensor for smart system, Internet of Things platform, smart farm or 
smart city management system design based on Internet of Things, case 
study on smart city or smart farm management, application on creating 
smart city or smart farm project 



09+0/.+001 ŏėĴňŒĬĵŋėħŇěŇĪńĸ                    3&3+0+6' 
  Chemistry in Digital Life 

ıŊŘĬģŅĬĕŀĚīŅĨŋŐĸŃĽŅĶĮĶŃĔŀĭȮŀńĬĨĶŅĵĕŀĚĽŅĶŏėĴňȮȮœĲŐĸŃĔŅĶħńĭœĲȮȮĽŅĶĝňĺőĴŏĸĔŋĸȮĽŅĶ
ŏĽıĨŇħȮįĸŇĨĳńĦĤśŒĬėĶńĺŏĶŊŀĬȮĔŅĶĮĶŃĵŋĔĨśŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻŒĬĔŅĶŏĸŊŀĔŒĝŘŐĸŃĔŅĶįĸŇĨ
įĸŇĨĳńĦĤśĨŗŅĚȮŕȮœħŘŀĵŗŅĚĮĸŀħĳńĵŐĸŃŏĔŇħĮĶŃőĵĝĬśŒĬĝňĺŇĨĮĶŃěņĺńĬ 
Fundamentals of elements and compounds, chemical hazards, fire and 
extinguishing, biomolecules, narcotics,Ȯhousehold products, application of 
information technology in the selection and production of various products 
safely and beneficially in daily life 
 

09+210+003 ĺŇĪĵŅĻŅĽĨĶƢȮėĺŅĴėŇħĽĶƟŅĚĽĶĶėƢȮŐĸŃĬĺńĨĔĶĶĴ                3&3+0+6' 
 Science, Creativity, and Innovation  

ĔŅĶėŇħŏĝŇĚĺŇĪĵŅĻŅĽĨĶśŀĵŗŅĚŏĮŖĬĶŃĭĭȮĔŅĶĻŉĔļŅėŘĬėĺŘŅȮėĺŅĴėŇħĽĶŘŅĚĽĶĶėśħŘĺĵĔĶŃĭĺĬĔŅĶ
ĨŗŅĚȮŕȮĪŅĚĺŇĪĵŅĻŅĽĨĶśȮŏıŊŗŀĬņœĮĽŌŗĔŅĶıńĥĬŅĬĺńĨĔĶĶĴŐĸŃŏĪėőĬőĸĵňĪňŗŏĔňŗĵĺĕŘŀĚĔńĭ
ŏĔļĨĶĔĶĶĴȮĺŇĻĺĔĶĶĴŐĸŃŀŋĨĽŅľĔĶĶĴĽĴńĵŒľĴŗȮŏĪėőĬőĸĵňĽĴńĵŒľĴŗŐĸŃĔŅĶĮĶŃĵŋĔĨśŒĝŘŒĬ
ħŘŅĬĨŗŅĚȮŕȮŏĝŗĬȮħŘŅĬĽŋĕĳŅıȮŀŅľŅĶȮŏĔļĨĶĔĶĶĴȮıĸńĚĚŅĬȮŐĸŃĽŇŗĚŐĺħĸŘŀĴȮŏıŊŗŀŒľŘĴňėĺŅĴĶŌŘĪńĬ
ĨŗŀėĺŅĴĔŘŅĺľĬŘŅŐĸŃĔŅĶŏĮĸňŗĵĬŐĮĸĚŏıŊŗŀĔŅĶıńĥĬŅĪňŗĵńŗĚĵŊĬ 
Systematic andȮscientific thinking, research, creative thinking through scientific 
processes for innovative and technological development related to 
agriculture, engineering and modern industries, modern technologies and 
various applications such as health, food, agriculture, energy, and environment 
to keep up with progresses and changesȮfor sustainable development 
 

09+210+033 ŏĪėőĬőĸĵňĽňŏĕňĵĺ                   3&3+0+6' 
  Green Technology  

ĮńĠľŅĽŇŗĚŐĺħĸŘŀĴěŅĔĔŅĶıńĥĬŅħŘŅĬĺŇĪĵŅĻŅĽĨĶśŐĸŃŏĪėőĬőĸĵňȮľĸńĔĔŅĶŐĸŃĔĶŃĭĺĬĔŅĶ
ĕŀĚŏĪėőĬőĸĵňĽňŏĕňĵĺȮĔŅĶĮĶŃŏĴŇĬĺńĢěńĔĶĝňĺŇĨȮĔŅĶŀŀĔŐĭĭĬĺńĨĔĶĶĴŏĝŇĚĬŇŏĺĻŏĻĶļģĔŇěȮ
ĔĶĦňĻŉĔļŅĔŅĶĭĶŇľŅĶěńħĔŅĶŐĸŃĔŅĶŏĸŊŀĔŒĝŘŏĪėőĬőĸĵňĪňŗŏĮŖĬĴŇĨĶĨŗŀĽŇŗĚŐĺħĸŘŀĴ 
Environmental problems caused by science and technology development, 
principle and process of green technology, life cycle assessment, design of 
eco+Ȯinnovation, case studies of management and appropriate use of 
environmental+friendly technology 
 
 
 
 
 
 



.7+1//+.3/ ĝňĺŇĨŐĸŃĽŇŗĚŐĺħĸƟŀĴ                   3&1+.+4' 

 Ȯ Life and Environment 

ėĺŅĴĶŌŘıŊŘĬģŅĬħŘŅĬĽŇŗĚŐĺħĸŘŀĴȮĬŇŏĺĻĺŇĪĵŅȮĪĶńıĵŅĔĶīĶĶĴĝŅĨŇŐĸŃĔŅĶŀĬŋĶńĔļśȮĴĸıŇļ
ĽŇŗĚŐĺħĸŘŀĴȮĔŅĶěńħĔŅĶĽŇŗĚŐĺħĸŘŀĴȮŐĸŃĬĺńĨĔĶĶĴŏıŊŗŀĽŇŗĚŐĺħĸŘŀĴ 
Basic knowledge of environment, ecology, natural resources and conservation, 
environmental pollutions, environmental management and innovation for 
environment 
 

.7+2/.+../ ĔƟŅĺĪńĬŏĪėőĬőĸĵň                   3&3+0+6' 
  Keep Pace with Technology 

ŐĬĺėŇħŏĝŇĚĺŇĪĵŅĻŅĽĨĶśŐĸŃĔŅĶĮĶŃĵŋĔĨśŒĬĝňĺŇĨĮĶŃěņĺńĬȮĔŅĶĭŌĶĦŅĔŅĶŏĪėőĬőĸĵňĪňŗ
ŏĔňŗĵĺĕŘŀĚĔńĭĝňĺŇĨĮĶŃěņĺńĬȮŏĪėőĬőĸĵňŀĺĔŅĻŐĸŃĔŅĶĽŊŗŀĽŅĶőĪĶėĴĬŅėĴȮŏĪėőĬőĸĵň
ĬŇĺŏėĸňĵĶśŐĸŃĔŅĶŒĝŘĮĶŃőĵĝĬśĪŅĚĽńĬĨŇȮĬŅőĬŏĪėőĬőĸĵňȮŏĪėőĬőĸĵňĺńĽħŋȮŏĪėőĬőĸĵňĔńĭĔŅĶ
ıńĥĬŅėŋĦĳŅıĝňĺŇĨȮŏĪėőĬőĸĵňĔńĭĔŅĶıńĥĬŅĪňŗĵńŗĚĵŊĬ 
Scientific concepts and the application in everyday life, integration of 
technologies related to everyday life, space technology and 
telecommunications, nuclear technology and peaceful uses, nanotechnology, 
materials technology, technology with life quality improvement, technology 
and sustainable development 
 

09+410+003 ĨƟŀĚĶŀħĔńĭĳńĵıŇĭńĨŇīĶĶĴĝŅĨŇȮ                  3&3+0+6' 
  Survival with Natural Disaster 

ĮĶŃŏĳĪĕŀĚĳńĵıŇĭńĨŇīĶĶĴĝŅĨŇȮĳńĵıŇĭńĨŇĪŅĚīĶĦňȮĳńĵıŇĭńĨŇĪŅĚĳŌĴŇŀŅĔŅĻȮīĶĦňĻŅĽĨĶśĕŀĚĳńĵ
ıŇĭńĨŇĪŅĚīĶĦňȮŏĪėőĬőĸĵňĔŅĶŏĨŊŀĬĳńĵŐĸŃĔŅĶŏİŘŅĶŃĺńĚĳńĵıŇĭńĨŇĪŅĚīĶĦňȮŀŋĨŋĬŇĵĴĺŇĪĵŅĕŀĚĳńĵ
ıŇĭńĨŇĪŅĚĳŌĴŇŀŅĔŅĻȮŏĪėőĬőĸĵňĔŅĶıĵŅĔĶĦśŀŅĔŅĻȮĔŅĶĮĢŇĭńĨŇĨĬŏĴŊŗŀŏĔŇħĳńĵıŇĭńĨŇīĶĶĴĝŅĨŇȮ
ĔŅĶĸħėĺŅĴŏĽňŗĵĚěŅĔĳńĵıŇĭńĨŇīĶĶĴĝŅĨŇȮĔŅĶěńħĔŅĶħŘŅĬĳńĵıŇĭńĨŇīĶĶĴĝŅĨŇŐĸŃĽŅĶīŅĶĦĳńĵ 
Types of natural disasters, geophysical disasters, climatological disasters, 
geosciences of geophysical disasters, warning technology and geophysical 
disasters monitoring, meteorology of climatological disasters, weather forecast 
technology, selfůconduct during natural disasters, natural disaster risk reduction, 
natural disaster and disaster risk management 
 
 
 
 
 



.7+2/.+..4 ŏĪėőĬőĸĵňıĸńĚĚŅĬĪħŐĪĬŏıŊŗŀėĺŅĴĵńŗĚĵŊĬ                3&3+0+6' 
  Renewable Energy Technologies for Sustainability 

ėĺŅĴĶŌŘıŊŘĬģŅĬħŘŅĬŏĪėőĬőĸĵňıĸńĚĚŅĬĪħŐĪĬȮŐľĸŗĚĪňŗĴŅıĸńĚĚŅĬĪħŐĪĬȮĽĩŅĬĔŅĶĦś
ıĸńĚĚŅĬĪħŐĪĬȮŏĪėőĬőĸĵňŐĸŃĔŅĶĭĶŇőĳėıĸńĚĚŅĬĪħŐĪĬȮįĸĔĶŃĪĭĪŅĚħŘŅĬĽŇŗĚŐĺħĸŘŀĴȮ
ĔŅĶěńħĔŅĶĕŀĚŏĽňĵĪňŗŏĔŇħěŅĔĔĶŃĭĺĬĔŅĶįĸŇĨıĸńĚĚŅĬĪħŐĪĬȮĔŅĶŀĬŋĶńĔļśıĸńĚĚŅĬŀĵŗŅĚĴň
ĽŗĺĬĶŗĺĴȮĔŅĶĮĸŌĔěŇĨĽņĬŉĔĔŅĶŒĝŘıĸńĚĚŅĬŀĵŗŅĚĜĸŅħȮŐĸŃĔŅĶŏĨĶňĵĴėĺŅĴıĶŘŀĴĽņľĶńĭĔŅĶ
ŏĮĸňŗĵĬŐĮĸĚħŘŅĬıĸńĚĚŅĬ 
Fundamentals of renewable energy technologies, renewable energy sources, 
renewable energy situation, technology and renewable energy consumption, 
impact on the environment, management of waste from the production of 
renewable energy, involved conservation of energy, wisely awareness raising 
of energy use, andȮpreparation for the change in energy 
 

.7+3/.+../ ĝňĺŇĨĵŋėŒľĴƞŐĸŃėĺŅĴĮĸŀħĳńĵŀŅľŅĶ                 3&3+0+6' 
  Modern Life with Food Safety 

ĺńĥĬīĶĶĴĔŅĶĭĶŇőĳėȮŀŅľŅĶĽņľĶńĭĝňĺŇĨĵŋėŒľĴŗȮŀńĬĨĶŅĵŒĬŀŅľŅĶȮĔŅĶŏĬŗŅŏĽňĵĕŀĚŀŅľŅĶȮĔŅĶĵŊħ
ŀŅĵŋĕŀĚŀŅľŅĶĽĴńĵŒľĴŗȮĔŅĶĽŋĕŅĳŇĭŅĸŀŅľŅĶȮĕŘŀĔņľĬħŐĸŃĔġľĴŅĵĪňŗŏĔňŗĵĺĕŘŀĚĔńĭėĺŅĴ
ĮĸŀħĳńĵŒĬŀŅľŅĶȮĔŅĶıńĥĬŅįĸŇĨĳńĦĤśŀŅľŅĶĮĸŀħĳńĵȮŐĸŃŀŅľŅĶĽĶŘŅĚĽĶĶėśŏıŊŗŀĔŅĶŏĶňĵĬĶŌŘ 
Consumption cultures, food for modern life, food hazards, food spoilage, 
preservation of novel foods, food hygiene, food safety regulations and laws, 
safety food product development, andȮcreative food for learning 
 

01+320+001  ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶȮ                  3&3+0+6' 
  English for Communication 

ĔŅĶıńĥĬŅĪńĔļŃĲńĚȮıŌħȮŀŗŅĬȮŏĕňĵĬȮĪňŗěņŏĮŖĬĽņľĶńĭĔŅĶĽŊŗŀĽŅĶŒĬĝňĺŇĨĮĶŃěņĺńĬŐĸŃĔŅĶ
ŏĮŖĬıĸŏĴŊŀĚőĸĔȮőħĵŏĬŘĬĔŅĶĲńĚȮĔŅĶıŌħȮėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅĪňŗěņŏĮŖĬĽņľĶńĭ
ĔŅĶĽŊŗŀĽŅĶŒĬĝňĺŇĨĮĶŃěņĺńĬȮĔŅĶĽĬĪĬŅĽńŘĬŕȮŒĬľĸŅĔľĸŅĵĽĩŅĬĔŅĶĦśȮĔŅĶŏĕňĵĬıŊŘĬģŅĬ
ŒĬĝňĺŇĨĮĶŃěņĺńĬȮĔŅĶĲńĚŐĸŃŀŗŅĬŏĬŊŘŀľŅĪňŗĽŃĪŘŀĬĺńĥĬīĶĶĴőĸĔ 
Development of listening, speaking, reading, and writing skills essential for 
everyday communicationȮand global citizenship with special emphasis on 
listening and speaking, vocabulary, expressions, and language patterns 
essential for everyday communication, short conversations in various 
situations, fundamental writing in everyday life, listening and reading texts 
reflecting global culture 



01+320+002 ĽĬĪĬŅĳŅļŅŀńĚĔķļ                   3&3+0+6' 
English Conversation 

ėņĻńıĪśȮĽņĬĺĬȮŐĸŃőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĝŘŒĬĔŅĶĽĬĪĬŅĨŅĴĽĩŅĬĔŅĶĦśĨŗŅĚŕȮĪňŗŏľĴŅŃĽĴ
ĔńĭĺńĥĬīĶĶĴĕŀĚŏěŘŅĕŀĚĳŅļŅ 
Vocabulary, expressions and language patterns appropriately used in various 
situations according to the native speakerŲs culture 
 

01+320+003 ĔŅĶıńĥĬŅĪńĔļŃĔŅĶŀƞŅĬĳŅļŅŀńĚĔķļ                 3&3+0+6' 
English Reading Development 
ėņĻńıĪśȮĽņĬĺĬȮŐĸŃĮĶŃőĵėȮĔŅĶŀŗŅĬŏıŊŗŀėĺŅĴŏĕŘŅŒěȮĔĸĺŇīňĔŅĶŀŗŅĬȮĔŅĶŏħŅėĺŅĴľĴŅĵ
ėņĻńıĪśěŅĔĭĶŇĭĪȮĔŅĶľŅėņŀŘŅĚŀŇĚȮŏĪėĬŇėĔŅĶŀŗŅĬŐĭĭĶĺħŏĶŖĺŐĸŃĔŅĶŀŗŅĬőħĵĸŃŏŀňĵħȮ
ĮĶŃŏħŖĬĽņėńĠŐĸŃŒěėĺŅĴĽņėńĠȮĭĪŀŗŅĬŐĸŃĕŘŀĴŌĸĽńŘĬȮŕȮĽŊŗŀĪňŗıĭŒĬĝňĺŇĨĮĶŃěņĺńĬȮȮĔŅĶŒĝŘ
ŏĪėőĬőĸĵňŏıŊŗŀĝŗĺĵŒĬĔŅĶŀŗŅĬ 
Words, expressions, and sentences, reading comprehension,Ȯreading strategiesȮ
including context clues, reference words, skimming and scanning, topics and 
main ideas, short simple texts and information, various everyday materials, 
using technology to support reading 

 
01+320+004 ĔŅĶıńĥĬŅĪńĔļŃĔŅĶŏĕňĵĬĳŅļŅŀńĚĔķļ                 3&3+0+6' 

English Writing Development 
ėņĻńıĪśȮĽņĬĺĬȮŐĸŃőėĶĚĽĶŘŅĚĕŀĚĮĶŃőĵėĮĶŃŏĳĪĨŗŅĚŕȮĔŅĶŒĝŘŏėĶŊŗŀĚľĴŅĵŒĬĔŅĶŏĕňĵĬȮ
ĔŅĶŏĕňĵĬĵŗŀľĬŘŅȮĔŅĶŏĕňĵĬĭĶĶĵŅĵŏľĨŋĔŅĶĦśŐĸŃĽĩŅĬĪňŗȮĔŅĶŀīŇĭŅĵĕńŘĬĨŀĬŐĸŃ
ĔĶŃĭĺĬĔŅĶȮĔŅĶŏĕňĵĬĽĶŋĮĵŗŀěŅĔĔŅĶŀŗŅĬŐĸŃĔŅĶĲńĚȮĔŅĶŏĕňĵĬĭĪėńħĵŗŀ 
Vocabulary, expressions, and sentence structures, markers and punctuations, 
paragraphȮwriting, narrative writing of events and locations, descriptive writing 
of instructionsȮand procedures, summarizing from reading and listening, writing 
abstracts 

 
 
 
 



01+320+005 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĬŜŅŏĽĬŀĬĺńĨĔĶĶĴŐĸŃīŋĶĔŇě                3&3+0+6'
  English for Innovation and Business Presentation 

ėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅŒĬĔŅĶĬņŏĽĬŀĚŅĬŒĬŐĨŗĸŃĕńŘĬĨŀĬȮȮĔŅĶŒĝŘĺěĬĳŅļŅŐĸŃȮ 
ŀĺěĬĳŅļŅȮĔŅĶŒĝŘĽŊŗŀĮĶŃĔŀĭĔŅĶĬņŏĽĬŀĚŅĬȮĔŅĶĬņŏĽĬŀŏĝŇĚĽĩŇĨŇȮĔŅĶĨńŘĚėņĩŅĴŐĸŃĔŅĶ
ĨŀĭėņĩŅĴĶŃľĺŗŅĚĬņŏĽĬŀĚŅĬȮĔŅĶĬņŏĽĬŀĬĺńĨĔĶĶĴŐĸŃŐĬĺėŇħīŋĶĔŇě 
Vocabulary, expressions, and language patterns used at different stages of  
presentation, use of verbal and non+verbal language, use of visual supports, 
presentation of facts and figures, asking and answering questions, presentation 
of innovation and business ideas 
 

01+320+006Ȯ ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŀĭŐĭĭĪħĽŀĭĴŅĨĶģŅĬ              3&3+0+6'
  English for Standardized Tests 

Ȯ ĶŌĮŐĭĭŐĸŃőėĶĚĽĶŘŅĚĕŀĚŐĭĭĪħĽŀĭĴŅĨĶģŅĬĳŅļŅŀńĚĔķļȮėĺŅĴĶŌŘȮĪńĔļŃŐĸŃĔĸĺŇīňȮĪňŗ
ěņŏĮŖĬŒĬĔŅĶĪņŐĭĭĪħĽŀĭ 
Formats and structures of major English standardized tests, linguistic 
knowledge, skills and strategies essential for taking the standardized tests 
 

01+320+007Ȯ ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽĴńėĶĚŅĬ                  3&3+0+6' 
English for Job Application  
ėņĻńıĪśȮĽņĬĺĬȮŐĸŃőėĶĚĽĶŘŅĚĳŅļŅĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶĽĴńėĶĚŅĬȮĔŅĶŏĨĶňĵĴĨńĺŐĸŃĕńŘĬĨŀĬ
ŒĬĔŅĶĽĴńėĶĚŅĬȮĔŅĶŀŗŅĬĮĶŃĔŅĻĽĴńėĶĚŅĬȮĔŅĶŏĕňĵĬĮĶŃĺńĨŇĵŗŀȮĔŅĶĔĶŀĔŒĭĽĴńėĶŐĸŃ
ŐĭĭĲŀĶśĴĨŗŅĚŕȮĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶĽĴńėĶĚŅĬȮĔŅĶĽńĴĳŅļĦśĚŅĬ 
Vocabulary, expressions and language patterns related to job application, 
preparations for job application, reading a job advertisement, writing a resume, 
filling out an application form, a job interview 
 

01+320+008 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĻŉĔļŅŏĝŇĚľĶĶļŅȮ                 3&3+0+6' 
English Edutainment  
ėņĻńıĪśȮĽņĬĺĬȮŐĸŃőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĝŘŒĬĭĶŇĭĪĕŀĚĽŊŗŀĭńĬŏĪŇĚȮĳŅļŅŀńĚĔķļŐĸŃ
ĺńĥĬīĶĶĴŒĬĔŅĶĽŊŗŀĽŅĶěŅĔĔŅĶśĨŌĬŐĸŃĳŅıŏėĸŊŗŀĬœľĺȮĳŅıĵĬĨĶśȮĸŃėĶŏıĸĚȮĔŅĶĽĶŘŅĚĽŊŗŀ
ĭńĬŏĪŇĚĨŅĴľńĺĕŘŀĪňŗĽĬŒě 
Vocabulary, expressions, and language patterns used in entertainment 
contexts, English language and culture for communication from cartoons and 
animation, movies, dramas, songs, creation of entertainment media according 
to topics of interest 



01+320+009 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶĪŅĚīŋĶĔŇěȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ            3&3+0+6' 
 English for Business Communication 

ĔŅĶĲńĚŐĸŃĔŅĶıŌħĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶĪŅĚīŋĶĔŇěȮĔŅĶĪńĔĪŅĵŐĸŃĔŅĶŐĬŃĬņĨńĺȮ
ĔŅĶĬńħľĴŅĵĸŌĔėŘŅĪŅĚőĪĶĻńıĪśŐĸŃĕŘŀėĺŅĴľĶŊŀěħľĴŅĵŀŇŏĸŖĔĪĶŀĬŇĔĽśȮĔŅĶĕŀĶŘŀĚŐĸŃ
ĔŅĶŀŅĽŅȮĔŅĶŐĽħĚėĺŅĴėŇħŏľŖĬȮĔŅĶĭŀĔĪŇĻĪŅĚȮĔŅĶŏĸňŘĵĚĶńĭĶŀĚĸŌĔėŘŅŐĸŃĔŅĶĽŊŗŀĽŅĶĕŘŅĴ
ĺńĥĬīĶĶĴ 
Listening and speaking in situations related to business communication, 
greeting and self+introduction, making appointments by phoneȮand text 
message or email, requests and offers, giving opinions, giving directions, 
entertaining clientsȮand intercultural communication 
 

01+320+010 ĳŅļŅŀńĚĔķļŏıŊŗŀŀŋĨĽŅľĔĶĶĴĭĶŇĔŅĶȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ           3&3+0+6' 
  English for Service Industry 

ėņĻńıĪśȮĽņĬĺĬȮŐĸŃȮőėĶĚĽĶŘŅĚĪŅĚĳŅļŅĪňŗŒĝŘŒĬĔŅĶĮĢŇĭńĨŇĚŅĬŀŋĨĽŅľĔĶĶĴĔŅĶĭĶŇĔŅĶȮȮ 
ħŘŅĬĪŗŀĚŏĪňŗĵĺȮőĶĚŐĶĴȮŐĸŃĔŅĶĭŇĬȮĔŅĶĪńĔĪŅĵŐĸŃĔŅĶıŌħėŋĵŏĶŊŗŀĚĪńŗĺœĮȮĔŅĶŒľŘĕŘŀĴŌĸĨŗŅĚŕȮ
ĔŅĶěŀĚȮĔŅĶěńħĔŅĶĔńĭĕŘŀĶŘŀĚŏĶňĵĬȮĕńŘĬĨŀĬŒĬŏĶŊŗŀĚėĺŅĴĮĸŀħĳńĵŐĸŃŏľĨŋĜŋĔŏĜŇĬ 

Vocabulary, expressions and language structures used in working in service 
industries of tourism, hotel and airline, greetingsȮand small talks, giving 
information, making a reservation, dealing with complaints, safety and 
emergency procedures 

 
./+10.+./1 ĳŅļŅŀńĚĔķļŏıŊŗŀĺŇĪĵŅĻŅĽĨĶƢŐĸŃŏĪėőĬőĸĵňȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ             Ȯ3&3+0+6' 
  English for Science and Technology 

ėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĬĭĶŇĭĪĪŅĚĺŇĪĵŅĻŅĽĨĶśŐĸŃŏĪėőĬőĸĵňȮĔŅĶĞńĔĩŅĴ
ĕŘŀĴŌĸȮĔŅĶŒľŘėņěńħĔńħėĺŅĴȮėņŐĬŃĬņȮĕńŘĬĨŀĬĨŗŅĚȮŕȮĔŅĶŀŗŅĬĕŘŀĴŌĸĽŅĶĽĬŏĪĻŐĸŃŏĕňĵĬ
ĶŅĵĚŅĬľĶŊŀŏŀĔĽŅĶĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĺŇĪĵŅĻŅĽĨĶśŐĸŃŏĪėőĬőĸĵň 

Vocabulary* expressions, and language patterns used in science and 
technology contexts, stating enquiries, providing information, definitions, 
recommendations, and procedures, reading information, and writing reports or 
documents related to science and technology 
 
 
 
 
 
 



./+10.+./2 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶıĵŅĭŅĸ                  1&1+.+4'Ȯ 
 English for Nursing  

ėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅĪňŗŏĔňŗĵĺĕŘŀĚĔńĭıĵŅĭŅĸȮĔŅĶĞńĔĩŅĴĕŘŀĴŌĸȮĔŅĶŒľŘėņ
ěņĔńħėĺŅĴȮėņŐĬŃĬņȮĕńŘĬĨŀĬĨŗŅĚŕȮĔŅĶŀŗŅĬĕŘŀĴŌĸĽŅĶĽĬŏĪĻŐĸŃĔŅĶĔĶŀĔŏŀĔĽŅĶĪňŗ
ŏĔňŗĵĺĕŘŀĚĔńĭıĵŅĭŅĸ 
Vocabulary, expression, and language patterns used for nursing, stating 
enquiries, providing information, definitions, recommendations and 
procedures, reading information and writing documents related to nursing 
 

01+320+013 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬėľĔĶĶĴ                        3&3+0+6' 
  English for Home Economics 

ėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĚŅĬėľĔĶĶĴȮĔŅĶĬņŏĽĬŀĕńŘĬĨŀĬĨŗŅĚŕȮĔŅĶ
ĽŅīŇĨĔŅĶĮĢŇĭńĨŇĚŅĬȮĔŅĶŐĽħĚėĺŅĴėŇħŏľŖĬȮĔŅĶŀŗŅĬėŌŗĴŊŀȮŏėĶŊŗŀĚľĴŅĵȮĽńĠĸńĔļĦśȮĨŅĶŅĚȮ
ĔŅĶŏĕňĵĬĮĶŃőĵėŐĸŃĕŘŀėĺŅĴĽńŘĬŕȮĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĚŅĬėľĔĶĶĴ 
Vocabulary, expressions, and language structures used inȮHome Economics, 
giving presentation and demonstration, expressing opinions, reading manuals, 
symbols and signs, interpreting tables, graphs, and diagrams, writing short 
paragraphs related to Home Economics 

 
01+320+014 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬĺŇĻĺĔĶĶĴȮ                  3&3+0+6' 

English for Engineering 
ėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĬĭĶŇĭĪĪŅĚĺŇĻĺĔĶĶĴȮĔŅĶŒľŘėņěńħĔńħėĺŅĴȮėņŐĬŃĬņȮ
ĔŅĶŀīŇĭŅĵĕńŘĬĨŀĬĨŗŅĚȮŕȮĔŅĶŏĕňĵĬěħľĴŅĵĽĴńėĶĚŅĬȮĔŅĶŀŗŅĬŐĸŃŏĕňĵĬĶŅĵĚŅĬȮŏŀĔĽŅĶ
ĪŅĚĺŇĝŅĔŅĶĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĚŅĬĺŇĻĺĔĶĶĴ 
Vocabulary* expressions, and language patterns used in engineering contexts, 
definitions, recommendations, giving instructions, writing a cover letter, reading 
and writing reports or academic documents related to engineering 
 

./+10.+./5 ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬŏĪėőĬőĸĵňĔŅĶŏĔļĨĶ                3&3+0+6' 
English for Agricultural Technology 
ėņĻńıĪśȮĽņĬĺĬȮŐĸŃőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĝŘŒĬĚŅĬŏĪėőĬőĸĵňĔŅĶŏĔļĨĶȮĔŅĶěńħĔŅĶőĸěŇĽĨŇĔĽśȮ
ĔŅĶěńħĔŅĶľŗĺĚőĞŗŀŋĮŅĪŅĬȮŐĸŃīŋĶĔŇěħŘŅĬŏĪėőĬőĸĵňĔŅĶŏĔļĨĶ 
Vocabulary, expressions, and language patterns used in agricultural technology 
logistics*Ȯsupply chain management and business related to agricultural 
technology 



./+10.+./6Ȯ ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬĻŇĸĮĔĶĶĴȮ                  1&1+.+4' 
ȮȮ  English for Fine and Applied Arts 

ėņĻńıĪśȮĽņĬĺĬȮŐĸŃőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĝŘŒĬĚŅĬĻŇĸĮĔĶĶĴȮĪńĻĬĻŇĸĮśȮĔŅĶŀŀĔŐĭĭȮ
ĬŅĢĻŇĸĮśŐĸŃħŋĶŇĵŅĚėśȮ 
Vocabulary, expressions, and language structures used in fine and applied 
arts including visual arts, design, music and drama 
 

./+10.+./7 ĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶŐıĪĵƢĭŌĶĦŅĔŅĶ                 3&3+0+6' 
  English for Integrative Medicine 

ĪńĔļŃĔŅĶŒĝŘĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶŏĝŇĚĺŇĞŅĔŅĶŐĸŃĔŅĶĪņėĺŅĴŏĕŘŅŒěŒĬĻŅĽĨĶśŏĜıŅŃ
ħŘŅĬȮėņĻńıĪśŏĜıŅŃĪňŗŏĔňŗĵĺĕŘŀĚĔńĭŐıĪĵśŐįĬœĪĵĮĶŃĵŋĔĨśȮĽŋĕĳŅıėĺŅĴĚŅĴȮŐĸŃĬĺńĨĔĶĶĴ
įĸŇĨĳńĦĤśĽŋĕĳŅıȮŏıŊŗŀĬņœĮĮĶŃĵŋĔĨśȮŒĝŘĔńĭĔŅĶĪņĚŅĬĪňŗŏĔňŗĵĺĕŘŀĚ 
Skills in usingȮEnglish for academic communication and comprehension in a 
specific field8ȮȮvocabularies related to Applied Thai Traditional Medicine, 
Aesthetic Health, and Health Product Innovation for implementation in related 
works 
 

./+10.+./8Ȯ ĳŅļŅŀńĚĔķļŏıŊŗŀĚŅĬĽĩŅĮƤĨĵĔĶĶĴ                3&3+0+6' 
  English for Architecture 

ėņĻńıĪśȮĽņĬĺĬȮőėĶĚĽĶŘŅĚĳŅļŅĪňŗŒĝŘŒĬĚŅĬĽĩŅĮńĨĵĔĶĶĴȮĔŅĶĬņŏĽĬŀĚŅĬĽĩŅĮńĨĵĔĶĶĴȮ
ĶĺĴĩŉĚŏĪėĬŇėĔŅĶŀīŇĭŅĵȮĔŅĶĽŊŗŀĽŅĶŐĬĺėĺŅĴėŇħŒĬĔŅĶŀŀĔŐĭĭĽĩŅĮńĨĵĔĶĶĴȮ 
Vocabulary, expressions, and language structures used in architecture, 
architectural presentation, including techniques in expressing and communicating 
architectural design concepts 
 

01+310+001  ĳŅļŅœĪĵŒĬĴŇĨŇĽńĚėĴĮƤěěŋĭńĬȮ                 3&3+0+6'Ȯ 
  Thai Language in Today's Society 

ĸńĔļĦŃĔŅĶŒĝŘĳŅļŅœĪĵĶŌĮŐĭĭĨŗŅĚŕȮŒĬĮńěěŋĭńĬȮĔĶŃĭĺĬĔŅĶĽŊŗŀĽŅĶȮĪńĔļŃĔŅĶŒĝŘĳŅļŅ
ŏıŊŗŀŒľŘŏĔŇħįĸĽńĴķĪīŇśȮĪńŘĚĔŅĶħņŏĬŇĬĝňĺŇĨȮĔŅĶĽĴŅėĴȮĔŅĶĻŉĔļŅȮŐĸŃĔŅĶĮĶŃĔŀĭŀŅĝňıȮĕŘŀ
ıŉĚĶŃĺńĚŒĬĔŅĶĽŊŗŀĽŅĶĨŅĴĔĶŃĭĺĬĪńĻĬśĽńĚėĴĽĴńĵŒľĴŗ 
Characteristics of using various forms of Thai language at present, 
communication process, language skills for achievement in life, association, 
education, and profession, precautions for communication according to the 
modern social paradigm 

 



01+310+002  ĺĶĶĦĔĶĶĴĔńĭĝňĺŇĨȮ                  3 &3+0+6'Ȯ 
  Literature and Life 

ĔŅĶĻŉĔļŅĺĶĶĦĔĶĶĴŏıŊŗŀıŇĬŇěŏĚŅĽŃĪŘŀĬŐľŗĚĝňĺŇĨȮĮĶńĝĠŅŐĬĺėŇħȮĳŅıĽŃĪŘŀĬĽńĚėĴȮ
ĺĶĶĦĔĶĶĴĪňŗįŌĔıńĬĔńĭĻŇĸĮŃŐĕĬĚŀŊŗĬŕȮŀŇĪīŇıĸĕŀĚĺĶĶĦĔĶĶĴŐĭĭĜĭńĭŐĸŃĺĶĶĦĔĶĶĴ
ĮńěěŋĭńĬĪňŗĴňĨŗŀĽńĚėĴŐĸŃěŇĨŒěĴĬŋļĵś 
Literary studies to examine reflections of life, philosophy, concepts, social 
reflection, literature related to other arts, influence of traditional and 
contemporary literature on society and the human mind 
 

01+310+003  ĔŅĶŀƞŅĬŏıŊŗŀĔŅĶĶńĚĽĶĶėƢŐĸŃŏĽĬŀįĸĚŅĬȮ               3 &3+0+6'Ȯ 
  Reading for Creativity and Presentation 

ĔŅĶĽŗĚŏĽĶŇĴėĺŅĴėŇħĽĶŘŅĚĽĶĶėśěŅĔĔŅĶŀŗŅĬĮĶŃŏĳĪĨŗŅĚŕȮĔŅĶŏĶňĵĭŏĶňĵĚĩŘŀĵėņȮĽņĬĺĬĔŅĶ
ŏĕňĵĬȮőĺľŅĶȮĔŅĶįĸŇĨĽŊŗŀĽńĚėĴĽĴńĵŒľĴŗŏıŊŗŀĶńĚĽĶĶėśįĸĚŅĬħŘĺĵĶŌĮŐĭĭĪňŗľĸŅĔľĸŅĵ
ŏľĴŅŃĽĴĔńĭĺŇĝŅĝňıȮŐĸŃĔŅĶĬņŏĽĬŀįĸĚŅĬőħĵŒĝŘĳŅļŅœħŘŀĵŗŅĚĴňĻŇĸĮŃ 
Creativity encouragement from different types of reading, wording, writing 
styles, and rhetoric, modern social media production to create works in a 
variety of formats suitable for the profession,Ȯand works presentation in an 
artistic way 
 

01+310+004  ĔŅĶŀƞŅĬŐĸŃĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶĻŉĔļŅŏĶňĵĬĶŌƟĨĸŀħĝňĺŇĨȮ              3 &3+0+6' 
  Reading and Writing for Lifelong Education 

ĔŅĶŀŗŅĬŏŀĔĽŅĶŏıŊŗŀŐĽĺĚľŅėĺŅĴĶŌŘȮŏŀĔĽŅĶĺŇĝŅĔŅĶȮĺŇīňŏĶňĵĭŏĶňĵĚŏĬŊŘŀľŅŐĸŃĔŅĶĬņŏĽĬŀ
ėĺŅĴĶŌŘľĶŊŀįĸĚŅĬĪŅĚĺŇĝŅĔŅĶȮŐĸŃĔŅĶĽĶŋĮĽŅĶŃĽņėńĠěŅĔĔŅĶĻŉĔļŅėŘĬėĺŘŅŏıŊŗŀĔŅĶĻŉĔļŅ
ŏĶňĵĬĶŌŘĨĸŀħĝňĺŇĨ 
Reading for knowledge seeking, academic papers,Ȯmethods for content 
arrangement and knowledge or academic work presentation,Ȯand main point 
summary from research studies for lifelong learning 

 

01+310+005  ĺŅĪĻŇĸĮƝŏıŊŗŀĚŅĬŀĚėƢĔĶŐĸŃĺŇĝŅĝňıȮ                3 &3+0+6' 
  Rhetoric for Corporate and Professional Work 

ľĸńĔĔŅĶıŌħȮĔŅĶĽĬĪĬŅȮĔŅĶŏěĶěŅĨŗŀĶŀĚȮĔŅĶıŌħŒĬĪňŗĮĶŃĝŋĴĝĬȮĔŅĶıŌħŒĬĽĩŅĬĔŅĶĦś
ĨŗŅĚŕȮŀĵŗŅĚĴňĻŇĸĮŃŐĽħĚĩŉĚėĺŅĴŏĮŖĬĴŊŀŀŅĝňıŏıŊŗŀĔŅĶĮĢŇĭńĨŇĚŅĬŒĬŀĚėśĔĶŐĸŃĚŅĬĺŇĝŅĝňı
ŒľŘĮĶŃĽĭėĺŅĴĽņŏĶŖě 
Principles of speaking, conversation, negotiation, and public speaking, speaking 
in an artistic way to demonstrate professionalism for work in the organization 
and professional success 



01+310+006  ĔŅĶŏĕňĵĬŏıŊŗŀĚŅĬŀĚėƢĔĶŐĸŃĺŇĝŅĝňı                3 &3+0+6' 
  Writing for Corporate and Professional Affairs 

ľĸńĔŐĸŃĻŇĸĮŃŒĬĔŅĶŏĕňĵĬȮĮĶŃŏĳĪĕŀĚĔŅĶŏĕňĵĬȮŐĸŃĔŅĶŏĕňĵĬŏıŊŗŀĬņŏĽĬŀįĸĚŅĬĪňŗ
ŏľĴŅŃĽĴĔńĭĺŇĝŅĝňıŏıŊŗŀĔŅĶĮĢŇĭńĨŇĚŅĬŒĬŀĚėśĔĶŐĸŃĚŅĬĺŇĝŅĝňıŒľŘĮĶŃĽĭėĺŅĴĽņŏĶŖě 
Principles and art of writing,Ȯtypes of writing and writing for presentation 
suitable for profession in order to work in the organization and professional 
success 
 

01+310+007  ĽŋĬĪĶňĵĳŅıĕŀĚĳŅļŅœĪĵŒĬĭĪŏıĸĚŐĸŃĺĶĶĦĔĶĶĴĶńĚĽĶĶėƢ              3&3+0+6' 
  Thai Aesthetics in Song and Literary Creations 

ĔŅĶŏĕŘŅĩŉĚĽŋĬĪĶňĵĳŅıȮĽŋĬĪĶňĵĶĽŒĬĔŅĶŒĝŘĳŅļŅœĪĵŒĬĭĪŏıĸĚȮĺĶĶĦĔĶĶĴĶńĚĽĶĶėś
ĮĶŃŏĳĪĨŗŅĚŕȮĪňŗĽŃĪŘŀĬőĸĔĪńĻĬśȮŐĸŃĳŅıĽńĚėĴŒĬĵŋėĨŗŅĚŕ 
Access to aesthetics, aesthetics of using Thai language in songs, various types 
of literary works reflecting the worldview and social images in different eras 
 

01+310+008  ĳŅļŅĔńĭĺńĥĬīĶĶĴ                   3&3+0+6' 
  Language and Culture 

ėĺŅĴĽńĴıńĬīśĶŃľĺŗŅĚĳŅļŅĔńĭĺńĥĬīĶĶĴœĪĵȮĳŌĴŇĮńĠĠŅŒĬĳŅļŅœĪĵȮĳŅıĽŃĪŘŀĬĕŀĚ
ĺńĥĬīĶĶĴĪňŗĩŗŅĵĪŀħěŅĔĳŅļŅŐĸŃĺĶĶĦĔĶĶĴȮ 
Relationship between language and Thai culture, wisdom in Thai language, 
reflection of culture transmitted from language and literature 

 
./+11.+0./  ĳŅļŅěňĬıŊŘĬģŅĬ                    1&3+0+6' 
 Basic Chinese 

ĔŅĶŒĝŘĽńĪŀńĔļĶőĶĴńĬĔņĔńĭŏĽňĵĚȮĔŅĶŏĕňĵĬĨńĺŀńĔļĶěňĬőħĵŒĝŘĴŅĨĶģŅĬŏħňĵĺĔńĭĽŅīŅĶĦĶńģ
ĮĶŃĝŅĝĬěňĬȮĔŅĶĲńĚıŌħȮĔŅĶŀŗŅĬȮŐĸŃĔŅĶŏĕňĵĬȮĨńĺŏĸĕȮėņĻńıĪśŐĸŃĮĶŃőĵėĪňŗŒĝŘĭŗŀĵŒĬ
ĝňĺŇĨĮĶŃěņĺńĬȮ 
Roman phonetic symbols for pronunciation, basic calligraphy, basic Chinese 
language skills,Ȯlistening, speaking, reading and writing, numbers, words and 
sentences frequently used in everyday life 

 
 
 



./+330+002 ĔŅĶĽĬĪĬŅĳŅļŅěňĬŏĭŊŘŀĚĨƟĬȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ         3&3+0+6' 
 BasicȮChinese Conversation 

ĪńĔļŃĔŅĶĲńĚŐĸŃĔŅĶıŌħĳŅļŅěňĬŒĬľńĺĕŘŀĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĝňĺŇĨĮĶŃěņĺńĬȮŏĬŘĬĔŅĶŀŀĔŏĽňĵĚĪňŗ
ĩŌĔĨŘŀĚȮėĺŅĴĽŅĴŅĶĩŒĬĔŅĶĩŗŅĵĪŀħėĺŅĴĨŘŀĚĔŅĶŏĮŖĬĳŅļŅěňĬőħĵŒĝŘĽĩŅĬĔŅĶĦśěņĸŀĚ 
Chinese listening and speaking on everyday life topics focus on correct 
pronunciation and expressions by means of simulation 
 

01+330+006 ĳŅļŅĠňŗĮŋƙĬıŊŘĬģŅĬȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ          Ȯ3&3+0+6' 
 Basic Japanese 

ŀńĔļĶĠňŗĮŋŗĬŁŇĶŃĚŃĬŃŐĸŃėŃĨŃėŃĬŃȮȮėņĻńıĪśŒĬĝńŘĬŏĶňĵĬȮėņĪńĔĪŅĵŒĬĝňĺŇĨĮĶŃěņĺńĬȮȮ
ĨńĺŏĸĕȮĶĺĴĪńŘĚĔŅĶİŉĔĽĶŘŅĚĶŌĮĮĶŃőĵėıŊŘĬģŅĬ 
Japanese alphabets,ȮHiragana and Katakana, vocabulary, greeting words in 
daily life, numbers and practice on basic sentence structures construction 

 

01+330+007 ĽĬĪĬŅĳŅļŅĠňŗĮŋƙĬŏĭŊŘŀĚĨƟĬȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ           ȮȮ3&3+0+6' 
Basic Japanese Conversation 
ĭĪĽĬĪĬŅĳŅļŅĠňŗĮŋŗĬŒĬĶŌĮŐĭĭĨŗŅĚŕȮőħĵŀŅĻńĵĽĩŅĬĔŅĶĦśěņĸŀĚěŅĔĽĩŅĬĔŅĶĦśěĶŇĚĪňŗ
įŌŘŏĶňĵĬěŃĨŘŀĚıĭŒĬĝňĺŇĨĮĶŃěņĺńĬȮŐĸŃĔŅĶŒĝŘėņĻńıĪśĪňŗŏĔňŗĵĺĕŘŀĚȮĴŅĮĶŃĔŀĭŏıŊŗŀĕĵŅĵ
ĕŀĭŏĕĨĕŀĚĭĪĽĬĪĬŅŒľŘĔĺŘŅĚĨŗŀœĮ 
Various types of Japanese conversation in daily lifeȮbased on situational 
conversation practice, and uses of relevant vocabulary for extension of 
conversation 

 

00+100+302 ĬĺńĨĔĶĶĴŏıŊŗŀĝŋĴĝĬ           3&1+4+4' 
 Innovation for the Community 

ėĺŅĴľĴŅĵȮľĸńĔĔŅĶȮŐĬĺėŇħȮėĺŅĴĽņėńĠȮŐĸŃĔŅĶĮĶŃĵŋĔĨśŒĝŘľĸńĔĮĶńĝĠŅĕŀĚŏĻĶļģĔŇě
ıŀŏıňĵĚȮľĸńĔĔŅĶĪĶĚĚŅĬȮľĸńĔĔŅĶŏĕŘŅŒěȮŏĕŘŅĩŉĚȮıńĥĬŅȮĔŅĶİŉĔĪńĔļŃĔŅĶĭĶŇľŅĶőėĶĚĔŅĶŐĸŃ
ĔŅĶĨńħĽŇĬŒěŒĬĭĶŇĭĪĕŀĚŏĻĶļģĔŇěŐĸŃĽńĚėĴȮĔŅĶĮĢŇĭńĨŇĚŅĬȮĔŅĶŒĝŘŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻŏıŊŗŀ
ĝŋĴĝĬȮȮĔŅĶİŉĔĔĶŃĭĺĬĔŅĶėŇħŒĬŏĝŇĚĬĺńĨĔĶĶĴȮȮĔŅĶĽĶŘŅĚĬĺńĨĔĶĶĴŏıŊŗŀėŋĦĳŅıĝňĺŇĨĪňŗħňĕŀĚ
ĝŋĴĝĬőħĵĔĶŃĭĺĬĔŅĶĴňĽŗĺĬĶŗĺĴŏıŊŗŀĔŅĶıńĥĬŅĪňŗĵńŗĚĵŊĬ 
Definitions, principles, concepts, significance, and application of sufficiency 
economy philosophy, the Royal Initiated Developmental Principals of His 
Majesty,ȮUnderstand, Achieve, and Develop, practices on project management 
skill and decision making in the context of economic and social, work 
performance, useȮof information technology for communities, practices on 
innovative thinkingȮprocesses, innovation creation for a better quality of life in 
the community by the participation processȮfor sustainable development 



00+100+303 ĬĺńĨĔĶĶĴŏıŊŗŀŀŋĨĽŅľĔĶĶĴȮȮȮ                  1&/+2+2' 
 Innovation for theȮIndustry 

 ĻŅĽĨĶśıĶŃĶŅĝŅĽņľĶńĭĔŅĶĮĶŃĵŋĔĨśŒĬŀŋĨĽŅľĔĶĶĴȮŐĬĺėŇħŒĬĔŅĶŏıŇŗĴįĸŇĨĳŅıȮĔŅĶėŇħŏĝŇĚ
ĽĶŘŅĚĽĶĶėśŐĸŃĬĺńĨĔĶĶĴȮĔŅĶŏĮŖĬįŌŘĮĶŃĔŀĭĔŅĶĪňŗĴňěŇĨĽņĬŉĔĨŗŀĽńĚėĴȮĔŅĶĪņĚŅĬŏĮŖĬĪňĴȮĽŋĕĳŅĺŃ
ŐĸŃėĺŅĴĮĸŀħĳńĵŒĬĔŅĶĪņĚŅĬȮŐĶĚěŌĚŒěŒĬĔŅĶĪņĚŅĬȮŐĬĺėŇħėĺŅĴŏĮŖĬĴŇĨĶĔńĭĽŇŗĚŐĺħĸŘŀĴȮĔŅĶ
ĭĶŇľŅĶěńħĔŅĶőėĶĚĔŅĶȮĔŅĶĺŇěńĵĬĺńĨĔĶĶĴȮĔŅĶŏįĵŐıĶŗŐĸŃĮĶŃĵŋĔĨśŒĝŘĬĺńĨĔĶĶĴ 
The KingŲs philosophyȮfor industrial application, productivity concepts, creative 
and innovative thinking, social entrepreneur, teamwork, health and safety at 
work, work motivation, eco+friendly concept, project management,Ȯresearch 
innovation,Ȯcontribution and innovation implementation 
 

..+/..+1.1 ėĺŅĴŏĮƦĬįŌƟĮĶŃĔŀĭĔŅĶ      ȮȮȮȮȮȮȮȮȮȮȮȮ1&0+0+3' 
 Entrepreneurship 
ŐĬĺėŇħŐĸŃĪŇĻĪŅĚŒĬĔŅĶĪņīŋĶĔŇěȮĔŅĶŏĮŖĬįŌŘĮĶŃĔŀĭĔŅĶĪňŗĴňěĶŇĵīĶĶĴȮŀĚėśėĺŅĴĶŌŘħŘŅĬ
ĔŅĶĨĸŅħȮĔŅĶěńħĔŅĶŀĚėśĔŅĶȮĔŅĶĭńĠĝňȮĔŅĶŏĚŇĬŐĸŃŏĻĶļģĻŅĽĨĶśȮŐĬĺĪŅĚĔŅĶŏĮŖĬ
įŌŘĮĶŃĔŀĭĔŅĶĪňŗĮĶŃĽĭėĺŅĴĽņŏĶŖěȮĔŅĶěńħĪņŐĭĭěņĸŀĚīŋĶĔŇěȮĔŅĶħņŏĬŇĬīŋĶĔŇěĭĬ
ŐıĸĨĲŀĶśĴŀŀĬœĸĬśȮĔŅĶħņŏĬŇĬĚŅĬħŘŅĬĔŅĶĬņŏĕŘŅĽŗĚŀŀĔĽŇĬėŘŅȮŐĸŃĔŅĶŒĝŘŏĪėőĬőĸĵň
ĽŅĶĽĬŏĪĻŏıŊŗŀŏıŇŗĴĻńĔĵĳŅıŒĬĔŅĶŐĕŗĚĕńĬĪŅĚīŋĶĔŇě 
Concepts and direction in business operation,Ȯethical entrepreneurship, 
knowledge regarding marketing, organizational management, accounting, 
finance and economics, guidelines for being a successful entrepreneur, 
business model conduction, business execution on online platforms, Import+
export operations, and using information technology to enhance business 
competitiveness 
 

.3+5..+/./ ŏĻĶļģĻŅĽĨĶƢĮĶŃĵŋĔĨƢȮ      ȮȮȮȮȮȮȮȮȮȮȮȮ1&1+.+4' 
Applied Economics 
ŀŋĮĽĚėśŐĸŃŀŋĮĪŅĬȮĮńěěńĵĪňŗĴňįĸĨŗŀŀŋĮĽĚėśŐĸŃŀŋĮĪŅĬȮŀŋĮĽĚėśĽŗĺĬĭŋėėĸŐĸŃŀŋĮĽĚėśĨĸŅħȮ
ŀŋĮĽĚėśŐĸŃėĺŅĴĵŊħľĵŋŗĬĕŀĚŀŋĮĽĚėśȮĔŅĶįĸŇĨȮĮńěěńĵĔŅĶįĸŇĨŐĸŃĨŘĬĪŋĬĔŅĶįĸŇĨȮ&ĔŅĶ
ĺŇŏėĶŅŃľśŀŋĮĪŅĬ'ȮįĸįĸŇĨȮĶŅėŅŐĸŃĔņœĶȮ&ĔŅĶĺŇŏėĶŅŃľśľĬŗĺĵĽŋħĪŘŅĵ'ȮĨĸŅħȮ&ěŅĔĨĸŅħ
ŐĕŗĚĕńĬĩŉĚĨĸŅħįŌĔĕŅħ'ȮįĸŇĨĳńĦĤśĴĺĸĶĺĴĮĶŃĝŅĝŅĨŇȮŀŋĮĽĚėśĶĺĴȮŀŋĮĪŅĬĶĺĴȮĮńěěńĵĪňŗĴň
įĸĨŗŀŀŋĮĽĚėśĶĺĴŐĸŃŀŋĮĪŅĬĶĺĴȮĶŃħńĭĶŅėŅȮĔŅĶŏĨŇĭőĨȮĔŅĶĺŗŅĚĚŅĬȮŏĚŇĬŏĲŘŀȮĬőĵĭŅĵĔŅĶ
ėĸńĚȮĬőĵĭŅĵĔŅĶŏĚŇĬȮŀńĨĶŅħŀĔŏĭňŘĵȮŀńĨĶŅŐĸĔŏĮĸňŗĵĬŐĸŃŏĻĶļģĔŇěĴľĳŅėȮĔŅĶĺŇŏėĶŅŃľś
őėĶĚĔŅĶȮĔŅĶĺŇŏėĶŅŃľśĔŅĶĸĚĪŋĬȮĮĶŃŏħŖĬĮńěěŋĭńĬĪŅĚŏĻĶļģĔŇěŐĸŃĔŅĶŏĚŇĬȮ 



Demand and supply, shifters of demand and supply, individual demand and 
market demand, demand and elasticity of demand, production, inputs, and 
costs &supply analysis', output, price, and profit &marginal analysis', markets 
&from competition to monopoly', Gross National Product &GNP', aggregate 
demand, aggregate supply, shifters of aggregate demand and aggregate supply, 
price level, growth, unemployment, inflation, fiscal policy, monetary policy, 
interest rate, exchange rate and the macroeconomy, project analysis, 
investment analysis, current economic and financial issues 
 

.7+/0/+..1 ĽĩŇĨŇıŊŘĬģŅĬĽŜŅľĶńĭįŌƟĮĶŃĔŀĭĔŅĶ    ȮȮȮȮȮȮȮȮȮȮȮȮ3&3+0+6' 
  Basic Statistics for Entrepreneurs 

ėĺŅĴĶŌŘıŊŘĬģŅĬĪŅĚĽĩŇĨŇŏıŊŗŀĔŅĶŏĮŖĬįŌŘĮĶŃĔŀĭĔŅĶȮĔŅĶŏĔŖĭĶĺĭĶĺĴĕŘŀĴŌĸŐĸŃĔŅĶĬņŏĽĬŀ
ĕŘŀĴŌĸĽņľĶńĭįŌŘĮĶŃĔŀĭĔŅĶȮȮĔŅĶĽŋŗĴĨńĺŀĵŗŅĚȮȮĽĩŇĨŇıŊŘĬģŅĬĽņľĶńĭĔŅĶĺŇŏėĶŅŃľśĕŘŀĴŌĸȮĽĩŇĨŇ
ĽņľĶńĭĔŅĶĺŇŏėĶŅŃľśĽĩŅĬĔŅĶĦśĮńěěŋĭńĬȮŐĸŃĔĶĦňĻŉĔļŅĭĪĭŅĪĕŀĚĽĩŇĨŇĽņľĶńĭįŌŘĮĶŃĔŀĭĔŅĶ 
Basic knowledge of statistics for entrepreneurs, data collection and data 
presentation for entrepreneurs, sampling, fundamental statistics for data analysis, 
statistics for current situation analysis, andȮcase studies of the roles of statistics 
for entrepreneurs 

 
.7+/0/+..2 ĽĩŇĨŇıŊŘĬģŅĬĽŜŅľĶńĭĔŅĶĸĚĪŋĬĵŋėŒľĴƞ    ȮȮȮȮȮȮȮȮȮȮȮȮ3&3+0+6' 
  Elementary Statistics for Modern Investment 

ėĺŅĴĶŌŘŏĭŊŘŀĚĨŘĬŏĔňŗĵĺĔńĭĔŅĶĸĚĪŋĬĵŋėŒľĴŗȮĮńěěńĵĪňŗĔĶŃĪĭĨŗŀĔŅĶĸĚĪŋĬȮĽĩŇĨŇŏıŊŗŀĔŅĶĨŇħĨŅĴ
ĽĩŅĬĔŅĶĦśĔŅĶĸĚĪŋĬȮĔŅĶıĵŅĔĶĦśŐĬĺőĬŘĴĨĸŅħȮŐĸŃĔŅĶĺŇŏėĶŅŃľśėĺŅĴŏĽňŗĵĚŏıŊŗŀĔŅĶ
ĨńħĽŇĬŒěŒĬĔŅĶĸĚĪŋĬ 
Introduction to modern investment, factors affecting investment, statistics for 
investment situation monitoring, market trend forecast, andȮrisk analysis for 
investmentȮdecisionȮmaking 

 
 
 
 
 
 



08+999+101 ŏĪėőĬőĸĵňĽŊŗŀĽŅĶĴĺĸĝĬȮȮ 
Mass Communication Technology 

3&3+0+6' 

 ľĸńĔĪķļġňĔŅĶĽŊŗŀĽŅĶȮėĺŅĴľĴŅĵȮŀĚėśĮĶŃĔŀĭȮĔĶŃĭĺĬĔŅĶȮĸńĔļĦŃŐĸŃĭĪĭŅĪ
ľĬŘŅĪňŗĕŀĚĔŅĶĽŊŗŀĽŅĶȮĮĶŃŏĳĪŐĸŃĶŃħńĭĕŀĚĔŅĶĽŊŗŀĽŅĶȮĳŅļŅŒĬĔŅĶĽŊŗŀĽŅĶȮ
ĺŇĺńĥĬŅĔŅĶĕŀĚĔŅĶĽŊŗŀĽŅĶȮŏĪėőĬőĸĵňħŘŅĬĔŅĶĩŗŅĵĳŅıȮĳŅıĵĬĨĶśȮĺŇĪĵŋłȮőĪĶĪńĻĬśȮ
ĽŇŗĚıŇĴıśȮĽŊŗŀőęļĦŅȮĮĶŃĝŅĽńĴıńĬīśȮŏĪėőĬőĸĵňĴńĸĨŇĴňŏħňĵȮĽŊŗŀĪňŗĴňĮĢŇĽńĴıńĬīśȮĽŊŗŀħŇěŇĪńĸȮ
ŐĸŃĽŊŗŀŒľĴŗȮĔŅĶĶŌŘŏĪŗŅĪńĬĽŊŗŀȮŐĬĺőĬŘĴĕŀĚŏĪėőĬőĸĵňŐĸŃĬĺńĨĔĶĶĴĔŅĶĽŊŗŀĽŅĶĴĺĸĝĬ   
Communication theories, meaning, communication models, characteristics and 
role of communication, types, and levels of communication the language of 
communication, the evolution of communication, photography, film, radio, 
television, print, advertising, public relations, multimedia technology, interactive 
media, digital media, new media,media literacy, future trends, and innovations 
in Mass communication Technology. 
 

08+999+102 ľĸńĔĔŅĶŀŀĔŐĭĭĽĶƟŅĚĽĶĶėƢĚŅĬĔĶŅĲƕĔ 
Principles of Creative Graphic Design 

1&1+0+2' 

 ėĺŅĴľĴŅĵŐĸŃėĺŅĴĽņėńĠĕŀĚĔŅĶŀŀĔŐĭĭĔĶŅĲŇĔȮĶŌĮŐĭĭŒĬĚŅĬĔĶŅĲŇĔȮĪķļġň
ĔŅĶŀŀĔŐĭĭȮŐĬĺėŇħŒĬĔŅĶŀŀĔŐĭĭȮŀĚėśĮĶŃĔŀĭĻŇĸĮśŒĬĚŅĬŀŀĔŐĭĭȮĪķļġňĽňȮ
ĔŅĶŀŀĔŐĭĭĽńĠĸńĔļĦśȮĔŅĶŀŀĔŐĭĭĨńĺŀńĔļĶȮĔŅĶěńħĺŅĚȮŐĬĺőĬŘĴĕŀĚĚŅĬŀŀĔŐĭĭ
ĔĶŅĲŇĔ 
Meaning and importance of graphic design,Ȯpatterns in graphic design, 
design concepts,Ȯelements of art in design, colour theory, symbol design, 
font design,Ȯlayout,Ȯand trends in graphic design 
 

08+999+103 ĮĢŇĭńĨŇĔŅĶŀŀĔŐĭĭĽĶƟŅĚĽĶĶėƢĚŅĬĔĶŅĲƕĔ 
Practice on Creative GraphicȮDesign 

2&0+4+2' 

 ĮĢŇĭńĨŇĚŅĬħŘŅĬŀŀĔŐĭĭĔĶŅĲŇĔȮŀĚėśĮĶŃĔŀĭĻŇĸĮśŏıŊŗŀĚŅĬŀŀĔŐĭĭĔĶŅĲŇĔȮĔŅĶŒĝŘ
ĨńĺŀńĔļĶŒĬĔŅĶŀŀĔŐĭĭȮĔŅĶŏĸŊŀĔŒĝŘĽňĔńĭįĸĪŅĚěŇĨĺŇĪĵŅȮĔŅĶŏĸŊŀĔŒĝŘĳŅıŏıŊŗŀĔŅĶ
ĽŊŗŀĽŅĶȮĔŅĶŒĝŘŏėĶŊŗŀĚĴŊŀŒĬőĮĶŐĔĶĴĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶŀŀĔŐĭĭȮ 
Practice on graphics designs, composition for graphic designs, 
typography, emotions and relationship between colours and psychology, 
picture selection for communication,Ȯusing design programming tools 
 



08+221+101 ĔŅĶĩƞŅĵĳŅıŏıŊŗŀĔŅĶĽŊŗŀĽŅĶŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Photography for Communication in Advertising and 
Public Relations 

0&2+0+4' 

 ŏĪėőĬőĸĵňĕŀĚĔĸŘŀĚĩŗŅĵĳŅıȮĽŗĺĬĮĶŃĔŀĭŐĸŃĔŅĶĪņĚŅĬĕŀĚĔĸŘŀĚħŇěŇĪńĸĽŃĪŘŀĬ
ĳŅıŏĸĬĽśŏħňŗĵĺĕĬŅħȮ13ȮĴĴ,ȮŐĽĚĔńĭĔŅĶĩŗŅĵĳŅıȮėŗŅėĺŅĴœĺŐĽĚȮĶŌĶńĭŐĽĚȮėĺŅĴ
ŏĶŖĺĝńĨŏĨŀĶśȮĔŅĶĔņľĬħėŗŅĔŅĶĶńĭŐĽĚȮĻŉĔļŅĔŅĶĨńŘĚėŗŅĕŀĚĔĸŘŀĚȮĶŃĭĭĺńħŐĽĚȮŏĸĬĽśȮ
ŀŋĮĔĶĦśĮĶŃĔŀĭŒĬĔŅĶĩŗŅĵĳŅıȮĕĬŅħĳŅıȮĴŋĴĔĸŘŀĚȮĔŅĶěńħŀĚėśĮĶŃĔŀĭĳŅı 

 Camera technology, component and operation of 13mm digital single 
lens reflex camera, light and photography, light sensitivity, aperture, 
shutter speed, exposure setting, camera metering, camera setting, lens, 
other tools for photography, image size, camera angle and composition 
 

08+221+102 ĮĢŇĭńĨŇĔŅĶĩƞŅĵĳŅıŏıŊŗŀĔŅĶĽŊŗŀĽŅĶŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 1&.+3+1' 
 Practice on Photography for Communication in 

AdvertisingȮand Public Relations 
 

 ĮĢŇĭńĨŇĔŅĶŒĝŘĚŅĬĔĸŘŀĚĩŗŅĵĳŅıȮĔŅĶĮĶńĭĨńŘĚėŗŅĕŀĚĔĸŘŀĚȮĶŃĭĭĺńħŐĽĚȮŏĸĬĽśȮŀŋĮĔĶĦś
ĮĶŃĔŀĭŒĬĔŅĶĩŗŅĵĳŅıŐĸŃĔŅĶħŌŐĸĶńĔļŅŀŋĮĔĶĦśȮĕĬŅħĳŅıȮĴŋĴĔĸŘŀĚȮĔŅĶěńħ
ŀĚėśĮĶŃĔŀĭĳŅıȮİŉĔĪńĔļŃĩŗŅĵĳŅıŏıŊŗŀĔŅĶĽŊŗŀĽŅĶŒĬĚŅĬőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīśŐĸŃİŉĔĪńĔļŃĔŅĶĮĶńĭŐĨŗĚĳŅıŏĭŊŘŀĚĨŘĬ 
Practice on the camera application for photography, camera setting, lens, 
other tools for photography and equipment maintenance, image size, 
camera angle and composition, practice the skills of photography for 
communication in advertising and publicrelations and basic image 
customization 
 

.6+001+/.1ȮȮ ŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Advertising and Public Relations Technology 

3&3+.+4' 

 ėĺŅĴľĴŅĵȮľĸńĔĔŅĶȮŐĸŃıńĥĬŅĔŅĶĕŀĚŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮ
ĔĶŃĭĺĬĔŅĶȮĶŌĮŐĭĭȮĺŇīňĔŅĶȮŏėĶŊŗŀĚĴŊŀȮȮĽŊŗŀőęļĦŅŐĸŃĮĶŃĖŅĽńĴıńĬīśȮĶĺĴĩŉĚ
ŏĪėőĬőĸĵňĔŅĶįĸŇĨĽŊŗŀȮėĺŅĴĶŌŘŏĔňŗĵĺĔńĭŀĚėśĔĶŐĸŃĭĶŇļńĪĨńĺŐĪĬŒĬĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīśȮěĶĶĵŅĭĶĶĦŒĬĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Definition, principles, and development in advertising and public 
relations technology, processes, models, methodologies, tools, amedia, 
and technology for media production knowledge of advertising and 
public relations organization and agencies, ethics in advertising and 
public relations 



.6+001+/.2 ľĸńĔĔŅĶĨńħĨƞŀĽŊŗŀĺňħŇĪńĻĬƢĽĴńĵŒľĴƞ 
Principles of Video Editting for New Media 

/&/+.+0' 

 ŏĪėőĬőĸĵňȮŐĬĺėŇħȮŏĪėĬŇėȮĮĶŃŏĳĪȮŐĸŃĺŇīňĔŅĶĨńħĨŗŀĳŅıȮĔŅĶŒĽŗŏĽňĵĚĮĶŃĔŀĭȮ 
ĔŅĶĽĶŘŅĚŏĪėĬŇėıŇŏĻļŒľŘĔńĭĳŅıŐĸŃŏĽňĵĚŐĸŃĔĶŃĭĺĬĔŅĶľĸńĚĔŅĶįĸŇĨĪňŗĪņŒľŘĽŊŗŀ
ĽņŏĶŖěŏĮŖĬĽŊŗŀőęļĦŅľĶŊŀĽŊŗŀĮĶŃĝŅĽńĴıńĬīśĪňŗĽĴĭŌĶĦśıĶŘŀĴȮĽņľĶńĭĔŅĶĬņœĮŏįĵŐıĶŗ
ĝŗŀĚĪŅĚĨŗŅĚŕ 
Technological concepts, techniques, methods of production and 
modification,ȮVoice input Creating special effects for audio and video 
processes and post+production makes successful media or public 
relations tools available for multi+channel publishing 
 

.6+001+/.3 ĮĢŇĭńĨŇĔŅĶĨńħĨƞŀĽŊŗŀĺňħŇĪńĻĬƢĽĴńĵŒľĴƞ 
Practice on Video Editting for New Media 

0&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶĨńħĨŗŀĳŅıȮĔŅĶŒĽŗŏĽňĵĚĮĶŃĔŀĭȮĔŅĶĽĶŘŅĚŏĪėĬŇėıŇŏĻļŒľŘĔńĭĳŅıŐĸŃ
ŏĽňĵĚŐĸŃĔĶŃĭĺĬĔŅĶľĸńĚĔŅĶįĸŇĨĪňŗĪņŒľŘĽŊŗŀĽņŏĶŖěŏĮŖĬĽŊŗŀőęļĦŅľĶŊŀĽŊŗŀ
ĮĶŃĝŅĽńĴıńĬīśĪňŗĽĴĭŌĶĦśıĶŘŀĴĽņľĶńĭĔŅĶĬņœĮŏįĵŐıĶŗŒĬĝŗŀĚĪŅĚĨŗŅĚŕ 
Practice on production and modification,ȮVoice input Creating special 
effects for audio and video processes and post+production makes 
successful media or public relations tools available for multi+channelȮ
publishing 
 

.6+002+101 ĔġľĴŅĵěĶŇĵīĶĶĴŐĸŃĔŅĶĶŌƟŏĪƞŅĪńĬĽŊŗŀ 
Law Ethics and Media Literacy 

3&1+.+4' 

 ėĺŅĴĽņėńĠĕŀĚĔġľĴŅĵĽŊŗŀĽŅĶĴĺĸĝĬȮĔŅĶĶŌŘŏĪŗŅĪńĬĽŊŗŀȮěĶĶĵŅĭĶĶĦȮŐĸŃěĶŇĵīĶĶĴ
ĕŀĚĽŊŗŀȮįĸĔĶŃĪĭĕŀĚĽŊŗŀĨŗŀĭŋėėĸŐĸŃĽńĚėĴȮľĸńĔĔŅĶĺŇŏėĶŅŃľśȮĮĶŃŏĴŇĬŐĸŃĔŅĶ
ŏĸŊŀĔĶńĭĽŅĶȮĔŅĶĮĶŃĵŋĔĨśŒĝŘėĺŅĴĶŌŘŏĪŗŅĪńĬĽŊŗŀĽņľĶńĭĭŋėėĸȮŐĸŃŐĬĺĪŅĚĔŅĶĽŗĚŏĽĶŇĴ
ĽńĚėĴĶŌŘŏĪŗŅĪńĬĽŊŗŀ 
The importance of media law, media literacy, and ethics, the impact of 
media towards individual and society, the analysis principles, the 
application of media literacy knowledge for individual and the guidelines 
for supporting the media literacy 

 
 
 



08+222+/.0 ěŇĨĺŇĪĵŅĽň 
Color Psychology 

2&2+0+4' 

 ŐĽĚŐĸŃĽňȮĔŅĶĴŀĚŏľŖĬŐĸŃĔŅĶĶńĭĶŌŘĽňȮėĺŅĴĭĔıĶŗŀĚĪŅĚĔŅĶĴŀĚŏľŖĬĽňȮĔŅĶ
ŏėĸŊŗŀĬœľĺĕŀĚħĺĚĨŅȮŐĭĭěņĸŀĚĽňŐĸŃĶŃĭĭĔņľĬħĽňȮĔŅĶĔņľĬħĝŊŗŀĽňŐĸŃĔŅĶĽŊŗŀ
ėĺŅĴľĴŅĵȮĽňĔńĭıķĨŇĔĶĶĴĴĬŋļĵśȮėĺŅĴĝŀĭĽňȮŀŅĶĴĦśĽňȮėĺŅĴĽŃħŋħĨŅĽňȮĮńěěńĵĪňŗ
ĽŗĚįĸĨŗŀĔŅĶĶńĭĶŌŘĽňȮŏĝŗĬȮŏıĻȮŀŅĵŋȮĺńĥĬīĶĶĴȮĔŅĶŒĝŘĽňĪŅĚĔŅĶĨĸŅħŐĸŃĔŅĶĽĶŘŅĚ
ŏėĶŊŗŀĚľĴŅĵĔŅĶėŘŅȮĔŅĶŒĝŘĽňŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Light and color, vision and color perception, color deficiency, eyeȮ
movement, color models and color systems, color naming and color 
meanings, color and human behavior, color preference, color emotion, 
color attractiveness, factors influencing to color such as gender, age, 
culture, and so on, color in marketing and branding, color in the field of 
advertisements and public relations 
 

08+222+/.1 ĮġŇĭńĨŇĔŅĶħƟŅĬěŇĨĺŇĪĵŅĽň 
PracticeȮon Color Psychology 

1&0+2+1' 

 ĮĢŇĭńĨŇĔŅĶŒĝŘŀŋĮĔĶĦśĺńħŐĽĚŐĸŃĽňȮȮĔŅĶĺńħĮĶŇĴŅĦĪŅĚěŇĨĺŇĪĵŅĲŇĽŇĔĽśȮȮĔŅĶĪħĽŀĭ
ĔŅĶŏėĸŊŗŀĬœľĺĕŀĚħĺĚĨŅȮĔŅĶĺńħėĺŅĴĝŀĭĽňŐĸŃŀŅĶĴĦśĽňŒĬŏĝŇĚěŇĨĺŇĪĵŅĲŇĽŇĔĽśȮĔŅĶ
ĺńħĶŃħńĭĔŅĶĴŀĚŏľŖĬŐĸŃėĺŅĴȮĽŅĴŅĶĩŒĬĔŅĶŐĵĔŐĵŃĽňȮİŉĔĮĢŇĭńĨŇĔŅĶŒĝŘĽňŒĬĚŅĬ
őęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Practice on light and color instrument usage, quantitative psychophysical 
measurement, eye movement test, psychophysical methodology for 
color preference and emotion, visual acuity and color discrimination 
tests, color practices in advertisements and public relations 
 

.6+002+001 ĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Writing for Advertising and Public Relations 

/&/+.+0 ' 

 ėĺŅĴľĴŅĵȮėĺŅĴĽņėńĠȮĺńĨĩŋĮĶŃĽĚėśȮĶŌĮŐĭĭȮľĸńĔĔŅĶŏĕňĵĬĭĪőęļĦŅȮŐĬĺėŇħĕŀĚ
ĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶőęļĦŅȮľĸńĔĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīśȮľĸńĔĔŅĶŏĕňĵĬĕŗŅĺ
ŐĸŃĭĪėĺŅĴŏıŊŗŀĮĶŃĝŅĽńĴıńĬīśŒĬĽŊŗŀĨŗŅĚŕ 
Definition, importance, purpose, Formats, principles of copy writing, 
concept of writing for advertising,ȮPrinciples of Writing for Public 
Relations, principles of writing news and articles for publicity in various 
media 



08+222+202 ĮĢŇĭńĨŇĔŅĶĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Practice on Writing for Advertising and Public Relations 

2&0+2+0' 

 ĮĢŇĭńĨŇĔŅĶŏĕňĵĬĕŘŀėĺŅĴőęļĦŅȮĔŅĶŏĕňĵĬıŅħľńĺŏĶŊŗŀĚȮŏĬŊŘŀŏĶŊŗŀĚȮĔŅĶŏĕňĵĬĭĪ
őęļĦŅȮĕŘŀėĺŅĴĽņėńĠȮĕŘŀėĺŅĴĮŇħĪŘŅĵȮŐĸŃĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶĪņĨĸŅħŀŀĬœĸĬśȮ
ĔŅĶŏĕňĵĬŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīśȮĔŅĶŏĕňĵĬĕŗŅĺȮĔŅĶŏĕňĵĬĭĪėĺŅĴŏıŊŗŀĔŅĶ
ĮĶŃĝŅĽńĴıńĬīśȮőħĵŒĝŘŏĪėőĬőĸĵňĮńĠĠŅĮĶŃħŇļģśŒĬĔŅĶıńĥĬŅĚŅĬŏĕňĵĬŏıŊŗŀĔŅĶ
ĬņŏĽĬŀŒľŘĽŀħėĸŘŀĚĨŅĴŐĬĺėŇħľĸńĔĕŀĚĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśŒĬĽŊŗŀĨŗŅĚ ŕ 
Practice on writing advertising text, headline writing, storyline, copy 
writing,   key messages, closing messagesȮand writing for search engine 
marketing,ȮWriting news, writing articles for public relationsȮby integrating 
artificial intelligence technology to present them in accordance with the 
main conceptsȮof advertising and public relations in various media 
 

.6+002+0.3 ĔŅĶŀŀĔŐĭĭĽĶƟŅĚĽĶĶėƢĚŅĬőęļĦŅ 
Creative Design for Advertising 

1&1+4+4' 

 ŐĬĺėŇħȮŀĚėśĮĶŃĔŀĭȮĮńěěńĵȮŐĸŃŏĪėĬŇėŒĬĔŅĶėŇħĽĶŘŅĚĽĶĶėśȮľĸńĔĔŅĶŀŀĔŐĭĭ
ĕŘŀėĺŅĴȮŐĸŃĳŅıŏıŊŗŀŒĝŘŒĬĔŅĶőęļĦŅȮĔĸĵŋĪīśŐĸŃĔĸĺŇīňŒĬĔŅĶĽĶŘŅĚĽĶĶėśŒĬĽŊŗŀ
ĮĶŃŏĳĪĨŗŅĚȮŕȮİŉĔĮĢŇĭńĨŇĔŅĶĽĶŘŅĚŏĽĶŇĴėĺŅĴėŇħĽĶŘŅĚĽĶĶėśŏıŊŗŀĔŅĶŀŀĔŐĭĭįĸĚŅĬ
ĽŊŗŀőęļĦŅěŅĔĔĶĦňĻŉĔļŅ 
Concept, element, factor and technique in creative thinking, principles 
of text design and advertising, strategies and tactices for creativity in 
various media, practice on creative design of advertising materials from 
case studies 
 

08+222+202 ĔŅĶĺŇŏėĶŅŃľƢįŌƟĭĶŇőĳė 
Consumer Insight Analysis 

3&1+.+4' 

 ĔŅĶĺŇŏėĶŅŃľśĮńěěńĵĪňŗĴňįĸĨŗŀĔŅĶĨńħĽŇĬŒěĞŊŘŀĕŀĚįŌŘĭĶŇőĳėȮĪńŘĚĮńěěńĵĳŅĵŒĬȮȮĮńěěńĵ
ĳŅĵĬŀĔĕŀĚįŌŘĭĶŇőĳėȮĔĶŃĭĺĬĔŅĶĨńħĽŇĬŒěĞŊŘŀĽŇĬėŘŅŐĸŃĭĶŇĔŅĶȮŐĬĺőĬŘĴıķĨŇĔĶĶĴ
įŌŘĭĶŇőĳėŒĬĵŋėħŇěŇĪńĸȮĔŅĶŒĝŘŏĪėőĬőĸĵňĮńĠĠŅĮĶŃħŇļģśŒĬĔŅĶĺŇŏėĶŅŃľśĕŘŀĴŌĸįŌŘĭĶŇőĳėȮ 
Analysis of factors affecting the consumerŲs decision making in buying 
goods and services, including the internal and external affective factors, 
the process of consumerŲs decision making in buying goods and services, 
practice on using artificial intelligence technology for consumer data 
analysis 



.6+002+0.3 ľĸńĔĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŐĭĭĭŌĶĦŅĔŅĶ 
Principles of Integrated Marketing Communication 

/&1+.+0' 

 ŐĬĺėŇħĔŅĶĨĸŅħŐĸŃĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħȮĔŅĶĺŇŏėĶŅŃľśĽĩŅĬĔŅĶĦśŐĸŃĔŅĶĽŊŗŀĽŅĶȮ
ĔŅĶĺŇŏėĶŅŃľśĨĸŅħŐĸŃĔĸŋŗĴŏĮŘŅľĴŅĵȮĔĶŃĭĺĬĔŅĶȮĔŅĶĺŅĚŐįĬŐĸŃŏėĶŊŗŀĚĴŊŀĽŊŗŀĽŅĶ
ĔŅĶĨĸŅħȮĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħįŗŅĬĽŊŗŀħŇěŇĪńĸȮĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŏĝŇĚŏĬŊŘŀľŅȮ 
ĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŏĝŇĚĽńĚėĴȮĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŏĝŇĚĸŌĔėŘŅĽńĴıńĬīś 
Marketing and marketing communication concept,Ȯsituation and 
communication analysis, segmentation and consumer analysis, processȮ
and tools, digital marketing communication, content marketing 
communication, social marketing communication, customer relationship 
marketing communication 
 

08+222+204 ĮĢŇĭńĨŇĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŐĭĭĭŌĶĦŅĔŅĶ 
Practice on Integrated Marketing Communication 

0&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶĺŅĚŐįĬĔŅĶĽŊŗŀĽŅĶĔŅĶĨĸŅħŐĭĭĭŌĶĦŅĔŅĶȮĔŅĶıńĥĬŅŐĬĺėŇħľĸńĔȮĔŅĶ
ŏĸŊŀĔŒĝŘŏėĶŊŗŀĚĴŊŀĽŊŗŀĽŅĶĔŅĶĨĸŅħŒľŘŏľĴŅŃĽĴĔńĭĽĩŅĬĔŅĶĦśĔŅĶĽŊŗŀĽŅĶŐĸŃ
ĔĸŋŗĴŏĮŘŅľĴŅĵȮŐĸŃİŉĔėņĬĺĦĚĭĮĶŃĴŅĦĔŅĶŒĝŘŏėĶŊŗŀĚĴŊŀĽŊŗŀĽŅĶĔŅĶĨĸŅħŐĭĭ
ĭŌĶĦŅĔŅĶ 
Practice on strategic marketing communication planning, developing key 
message, using of appropriate marketing communication tools for 
communication situation and consumer, and calculating marketing tools 
budget 
 

.6+002+0.5 ľĸńĔĔŅĶĩƞŅĵĳŅıŏıŊŗŀĔŅĶőęļĦŅ 
Principles of Photography for Advertising 

1&1+0+0' 

 ľĸńĔĔŅĶĩŗŅĵĳŅıŏıŊŗŀŒĝŘŒĬĚŅĬőęļĦŅȮĻŇĸĮŃĔŅĶěńħŀĚėśĮĶŃĔŀĭĳŅıȮŏĪėĬŇėĔŅĶěńħ
ŐĽĚŒĬĔŅĶĩŗŅĵĳŅıőęļĦŅȮŏĪėĬŇėĔŅĶĽĶŘŅĚĽĶĶėśĳŅıȮĔĶŃĭĺĬĔŅĶįĸŇĨĳŅıőęļĦŅ 
Principles of photography for advertising, the art of composition, lighting 
techniques, photo creation techniques, production process of 
photography for advertising 
 
 
 
 
 



.6+002+0.6 ĮĢŇĭńĨŇĔŅĶĩƞŅĵĳŅıŏıŊŗŀĔŅĶőęļĦŅ 
Practice on Photography for Advertising 

2&0+4+0' 

 ĮĢŇĭńĨŇĔŅĶĩŗŅĵĳŅıŏıŊŗŀŒĝŘŒĬĚŅĬőęļĦŅȮȮĔŅĶĩŗŅĵĳŅıĭŋėėĸȮĔŅĶĩŗŅĵĳŅıĽŇĬėŘŅȮ
ĔŅĶĩŗŅĵĳŅıŀŅľŅĶŏıŊŗŀĔŅĶőęļĦŅȮĔŅĶŒĝŘŀŋĮĔĶĦśŒĬĔŅĶĩŗŅĵĳŅıőęļĦŅȮŀŋĮĔĶĦś
ĔŅĶěńħŐĽĚŒĬĽĨŌħŇőŀȮŏĪėĬŇėĔŅĶěńħŐĽĚȮİŉĔĮĢŇĭńĨŇĔŅĶĨĔŐĨŗĚŐĔŘœĕĕŘŀĭĔıĶŗŀĚŐĸŃ
ĔŅĶėĺĭėŋĴėŋĦĳŅıĕŀĚĳŅı 
Practice on photography for advertising, portrait photography, product 
photography, food photography for advertising, lighting equipment in the 
studio, lighting techniquesȮpractice on retouching and quality control of 
photos for advertising 
 

.6+002+0.7 ľĸńĔĔŅĶįĸŇĨĽŊŗŀĽńĚėĴŀŀĬœĸĬƢ  
Principles of Social Media Content Creator 

/&1+.+0' 

 ŐĬĺėŇħȮľĸńĔĔŅĶŀŀĔŐĭĭŐĸŃĔĶŃĭĺĬĔŅĶįĸŇĨŏĬŊŘŀľŅĽŊŗŀĽńĚėĴŀŀĬœĸĬśĭĬ
ŐıĸĨĲŀĶśĴĨŗŅĚŕȮĔŅĶŏĮŖĬįŌŘĴňŀŇĪīŇıĸŒĬĽŊŗŀŀŀĬœĸĬśȮĔŅĶěńħĔŅĶĪĶńıĵŅĔĶœĲĸś
ĕŘŀėĺŅĴȮĳŅıĬŇŗĚȮĳŅıŏėĸŊŗŀĬœľĺȮŏĽňĵĚȮĔŅĶĽĶŘŅĚĔŅĶĮĢŇĽńĴıńĬīśŐĸŃĭĶŇľŅĶěńħĔŅĶ
ĔĸŋŗĴĽńĚėĴŀŀĬœĸĬś 
Concepts, principles, designs, and processes for producing social media 
content on various platforms, being an influencer, resource 
management, text files, animations, sounds, interaction creation, and 
social group management 
 

.6+002+0/. ĮĢŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĽńĚėĴŀŀĬœĸĬƢ 
Practice on Social Media Content Creator 

0&.+2+2' 

 ĮĢŇĭńĨŇĔŅĶŀŀĔŐĭĭŐĸŃįĸŇĨŏĬŊŘŀľŅĽŊŗŀĽńĚėĴŀŀĬœĸĬśĭĬŐıĸĨĲŀĶśĴĨŗŅĚŕȮĔŅĶŏĮŖĬįŌŘ
ĴňŀŇĪīŇıĸŒĬĽŊŗŀŀŀĬœĸĬśȮĭĶŇľŅĶěńħĔŅĶĪĶńıĵŅĔĶœĲĸśȮŏĝŗĬȮĕŘŀėĺŅĴȮĳŅıĬŇŗĚȮ
ĳŅıŏėĸŊŗŀĬœľĺȮŏĽňĵĚȮĮĢŇĭńĨŇĔŅĶŀŀĔŐĭĭĽĶŘŅĚĽĶĶėśŐĸŃĭĶŇľŅĶěńħĔŅĶĔĸŋŗĴĽńĚėĴ
ŀŀĬœĸĬśȮĔŅĶĽĶŘŅĚĽĶĶėśŏĬŊŘŀľŅĶŗĺĴĔńĭŏĪėőĬőĸĵňĮńĠĠŅĮĶŃħŇļģśȮ 
Practice on designing and producing social media content on various 
platforms, being an influencer, manage file resources such as text, still 
images, animations, sounds, practice on designing and managing social 
network, and creating online content with artificial intelligence 
technology 



.6+002+0// ŏĪėĬŇėĔŅĶĬŜŅŏĽĬŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
PresentationȮTechniques in Advertising and Public 
Relations 

/&1+.+0' 

 ŏĪėĬŇėŐĸŃĔĸĵŋĪīśĔŅĶĬņŏĽĬŀĚŅĬȮĔŅĶŏĨĶňĵĴĨńĺħŘŅĬĨŗŅĚ ŕȮĔĶŃĭĺĬĔŅĶĬņŏĽĬŀȮ
ĔŅĶĔņľĬħŐĬĺėĺŅĴėŇħȮĽŊŗŀŐĸŃŏĬŊŘŀľŅŏıŊŗŀĔŅĶĬņŏĽĬŀȮĔŅĶŏĨĶňĵĴĨńĺȮĪńĔļŃĪňŗ
ěņŏĮŖĬȮŀŋĮĔĶĦśŐĸŃőĮĶŐĔĶĴĽņŏĶŖěĶŌĮĨŗŅĚ ŕȮŏıŊŗŀĽŗĚŏĽĶŇĴĔŅĶĬņŏĽĬŀĚŅĬőęļĦŅ
ŐĸŃĮĶŃĝŅĽńĴıńĬīśĪńŘĚĶŃĭĭŀŀĬœĸĬśŐĸŃŀŀĲœĸĬś 
Useful presentation techniques and strategies, the preparation process, 
concept creation, presentation media and content, preparation, skills, 
equipment, software and technology for both online and offline 
advertising and public relations presentation 
 

.6+002+0/0 ĪńĔļŃĔŅĶĬŜŅŏĽĬŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
PresentationȮSkills for Advertising and Public Relations 

0&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶĬņŏĽĬŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśĪńŘĚĶŃĭĭŀŀĬœĸĬśŐĸŃŀŀĲœĸĬśȮ
ĔŅĶĽĶŘŅĚĽĶĶėśĽŊŗŀŐĸŃŏĬŊŘŀľŅŏıŊŗŀĔŅĶĬņŏĽĬŀȮĔŅĶŒĝŘŀŋĮĔĶĦśŐĸŃőĮĶŐĔĶĴĽņŏĶŖěĶŌĮȮ
ĮĢŇĭńĨŇĔŅĶŀŀĔŐĭĭĔŅĶĬņŏĽĬŀħŘĺĵŏĪėőĬőĸĵňĮńĠĠŅĮĶŃħŇļģśȮĽņľĶńĭĔŅĶĬņŏĽĬŀ
ĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Practice on presentation for online and offline advertising and public 
relations, outstanding presentation media and content creation, the 
utilization of equipment, software, artificial intelligence technology for 
design advertising and public relations presentation 
 

.6+002+1./ ĔŅĶĺŇěńĵŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Research for Advertising and Public Relations 

3&1+.+4' 

 ŐĬĺėŇħŏĭŊŘŀĚĨŘĬȮėĺŅĴľĴŅĵŐĸŃėĺŅĴĽņėńĠĕŀĚĔŅĶĺŇěńĵȮĮĶŃŏĳĪĕŀĚĔŅĶĺŇěńĵȮ
ĔĶŃĭĺĬĔŅĶĺŇěńĵȮĔŅĶĔņľĬħĮńĠľŅĔŅĶĺŇěńĵȮĔŅĶĪĭĪĺĬĺĶĶĦĔĶĶĴȮĨńĺŐĮĶŐĸŃ
ĔŅĶĺńħȮĮĶŃĝŅĔĶȮĔĸŋŗĴĨńĺŀĵŗŅĚŐĸŃĔŅĶĽŋŗĴĨńĺŀĵŗŅĚȮŏėĶŊŗŀĚĴŊŀĔŅĶĺŇěńĵȮĽĩŇĨŇŐĸŃĔŅĶ
ĺŇŏėĶŅŃľśĕŘŀĴŌĸȮİŉĔŏĕňĵĬőėĶĚĶŗŅĚĔŅĶĺŇěńĵĽņľĶńĭĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Concept, definition and importance of research, type of research, 
research process, research issue development, literature review, 
variables and measurement, population sample and sampling, research 
tools, statistic and data analyze, and practice to write research proposal 
for advertising and public relations 



.6+002+100 ĔŅĶĽĶƟŅĚĽĶĶėƢŐĸŃĺŅĚŐįĬĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļ 
EventȮCreation and Planning 

1&1+.+4' 

 ĮĶŃŏĳĪŐĸŃĶŌĮŐĭĭĕŀĚĚŅĬĔŇěĔĶĶĴıŇŏĻļȮĔĶŃĭĺĬĔŅĶĽĶŘŅĚŐĸŃĭĶŇľŅĶěńħĔŅĶĚŅĬ
ĔŇěĔĶĶĴıŇŏĻļȮĔŅĶŀŀĔŐĭĭŐĸŃĽĶŘŅĚĽĶĶėśĚŅĬĔŇěĔĶĶĴıŇŏĻļŒľŘŏĕŘŅĩŉĚĔĸŋŗĴŏĮŘŅľĴŅĵȮȮ
ĮńěěńĵŐľŗĚėĺŅĴĽņŏĶŖěĕŀĚĔŅĶŀŀĔŐĭĭŐĸŃĺŅĚŐįĬĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļȮŐĸŃĔŅĶ
ĮĶŃŏĴŇĬįĸĔŇěĔĶĶĴıŇŏĻļȮĪńŘĚŒĬĶŌĮŐĭĭŀŀĬœĸĬśŐĸŃŀŀĲœĸĬś 
Types of the event, processes of creating and managing event, designing 
and creating events to reach the target audience, success factors of 
event design and management, and the evaluation of both online and 
offline event 
 

08+222+1.1 ĔŅĶĺŅĚŐįĬĽŊŗŀŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Media Planning for Advertising and Public Relations 

3&.+6+3' 

 ĮĢŇĭńĨŇĔŅĶĺŅĚŐįĬĽŊŗŀŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮĺŇŏėĶŅŃľśĸńĔļĦŃĕŀĚĽŊŗŀ
ĔŅĶŏĸŊŀĔŒĝŘĽŊŗŀĮĶŃŏĳĪĨŗŅĚȮŒľŘĴňĮĶŃĽŇĪīŇįĸȮőĮĶŐĔĶĴŐĸŃĮńĠĠŅĮĶŃħŇļģśĪňŗŒĝŘŒĬ
ĔŅĶĺŅĚŐįĬ ĔŅĶėņĬĺĦĚĭĮĶŃĴŅĦŐĸŃěńħĽĶĶĚĭĮĶŃĴŅĦȮŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĽŊŗŀ  
Practice on media planning, analyzing media charecteristics and media 
selecting to effectiveness and efficiency,ȮtoolȮand artificial intelligent  for 
planning*budget culculation*budget allocation, evaluation as well as 
implementation 
 

08+222+3.2 ĔŅĶĻŉĔļŅŏĜıŅŃĪŅĚŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮ1 
Special Study in Advertising and Public Relations 
Technology 1 

2&1+2+3' 

 ĔņľĬħŒľŘĬńĔĻŉĔļŅŏĸŊŀĔŐĸŃ-ľĶŊŀĮĢŇĭńĨŇĚŅĬőėĶĚĔŅĶıŇŏĻļŏĜıŅŃħŘŅĬĨŅĴėĺŅĴ
ĽĬŒěĪňŗŏĔňŗĵĺĕŘŀĚĔńĭŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮİŉĔĽŊĭėŘĬĕŘŀĴŌĸħŘĺĵ
ŏĪėőĬőĸĵňĮńĠĠŅĮĶŃħŇļģśȮőħĵĻŉĔļŅĨŅĴľĸńĔĔŅĶŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīśĪňŗŏľĴŅŃĽĴŐĸŃĬńĔĻŉĔļŅĨŘŀĚĬņŏĽĬŀőėĶĚĔŅĶĪňŗĨŘŀĚĔŅĶĻŉĔļŅĨŗŀ
ĔĶĶĴĔŅĶĽŀĭ 
Student special projects of individual interest to study and-or work on the 
topics related to advertising and public relations technology as well as data 
searching by using artificial intelligence technology with focus on the forms 
regulations, principles and statistics for writing project proposals, 
presentations of the study and-or work projects in appropriate forms 



08+222+2./ ĔŅĶĻŉĔļŅŏĜıŅŃĪŅĚŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮ2 2&.+6+2' 
 Special Study in Advertising and Public Relations 

Technology 0 
 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮ8Ȯ.6+004+1.2ȮȮĔŅĶĻŉĔļŅŏĜıŅŃĪŅĚŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃ
    ȮȮȮȮȮȮȮĮĶŃĝŅĽńĴıńĬīƢȮ/ȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 
Pre+requisite8Ȯ.6+224+1.2ȮȮSpecial Study in Advertising and Public 
    ȮȮȮȮȮȮȮRelations Technology / 

 ĔņľĬħŒľŘĬńĔĻŉĔļŅħņŏĬŇĬĔŅĶĻŉĔļŅĨŅĴőėĶĚĔŅĶĪňŗœħŘŏĽĬŀœĺŘȮŐĸŃœħŘĶńĭŀĬŋĴńĨŇěŅĔ
ŀŅěŅĶĵśįŌŘĽŀĬŒľŘħņŏĬŇĬĔŅĶĻŉĔļŅĨŗŀœĮœħŘȮőħĵĬńĔĻŉĔļŅěŃĨŘŀĚŏĕňĵĬĶŅĵĚŅĬ
ĔŅĶĻŉĔļŅŐĸŃ-ľĶŊŀĔŅĶĮĢŇĭńĨŇĚŅĬŒĬĶŌĮŐĭĭĕŀĚĮĶŇĠĠŅĬŇıĬīś 
Proceedings of the approved project proposals and presentations of the 
study or the practice in the form of a dissertation 
 

08+222+2.0 ĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļ 
Event Management and Organizing 

3&.+6+3' 

 ĮĢŇĭńĨŇĔŅĶĔŅĶŏĸŊŀĔŒĝŘŏĪėőĬőĸĵňĪňŗŏľĴŅŃĽĴĔńĭĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļȮĔŅĶŀŀĔŐĭĭȮ
ĽĶŘŅĚĽĶĶėśȮĺŅĚŐįĬȮĭĶŇľŅĶěńħĔŅĶȮĔŅĶĮĶŃĝŅĽńĴıńĬīśȮĔŅĶĪņĚŅĬĶŗĺĴĔńĬȮĔŅĶ
ŐĔŘĮńĠľŅȮĔŅĶĮĶŃŏĴŇĬįĸȮŐĸŃİŉĔĮĢŇĭńĨŇĔŅĶěńħĔŇěĔĶĶĴıŇŏĻļȮ 
Practice on event production and technology, event design, creation,Ȯ
planning, management, publicity, teamwork, problem-solving, 
evaluation and a practice on organizing special events 
 

.6+002+2.1 ĔŅĶĭĶŇľŅĶěńħĔŅĶĔĸĵŋĪīƢŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Strategic Campaign Planning for Advertising and Public 
Relations 

3&.+6+3' 

 ĮĢŇĭńĨŇĔŅĶĺŅĚŐįĬŐĸŃŏĕňĵĬŐįĬĶĦĶĚėśŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮĺŇŏėĶŅŃľś
ĽĩŅĬĔŅĶĦśĔŅĶĽŊŗŀĽŅĶȮĔņľĬħĔĸŋŗĴŏĮŘŅľĴŅĵȮŀŀĔŐĭĭĽĶŘŅĚĽĶĶėśȮŏĸŊŀĔŒĝŘĽŊŗŀŐĸŃ
ĝŗŀĚĪŅĚĔŅĶĽŊŗŀĽŅĶȮĔņľĬħĶŃĵŃŏĺĸŅȮėņĬĺĦĚĭĮĶŃĴŅĦĽŊŗŀŐĸŃĮĶŃŏĴŇĬįĸȮ 
Practice on advertising and public relations campaign planningȮand 
writing, analyzing the situation of marketing and communication, 
identifying target group, creating concept idea, using appropriate 
communication tools and channels, setting timeline, calculating media 
budget, and evaluating the advertising and public relations campaign 



.6+003+0./ ĔŅĶĬŜŅŏĽĬŀĕƟŀĴŌĸ 
Data Presentation 

1&/+2+2' 

 ĔŅĶěńħĔŅĶĕŘŀĴŌĸħŘĺĵőĮĶŐĔĶĴıŊŘĬģŅĬȮŏĝŗĬȮĔŅĶĬńĭěņĬĺĬȮĔŅĶŏĶňĵĚĸņħńĭȮĔŅĶ
ěņŐĬĔĮĶŃŏĳĪĕŀĚĕŘŀĴŌĸȮĔŅĶŒĝŘőĮĶŐĔĶĴıŊŘĬģŅĬŒĬĔŅĶĬņŏĽĬŀĕŘŀĴŌĸŒĬĶŌĮŐĭĭ
ĨŗŅĚȮŕȮŏĝŗĬȮĨŅĶŅĚȮŐįĬĳŌĴŇŐĪŗĚȮŐįĬĳŌĴŇŏĽŘĬȮŐįĬĳŌĴŇŁňĽőĪŐĔĶĴȮŐįĬĳŅıėĺŅĴĶŘŀĬȮ
ŐįĬĳŌĴŇıŇĔńħȮĔŅĶŐĽħĚėĺŅĴĽńĴıńĬīśĶŃľĺŗŅĚĨńĺŐĮĶȮĔŅĶŒĝŘŏĽŘĬŐĬĺőĬŘĴȮŏıŊŗŀ
ĮĶŃĴŅĦĔŅĶįĸĸńıīś 
Data management by basic applications i,e,Ȯdata couting, data sorting, 
data categorization; basic applications for data presentation i,e,Ȯtable, 
bar chart,Ȯline chart, histogram,Ȯheatmap, scattered plot; relationship 
among variables, trendline for result estimation 
 

.6+003+0.0 ľĸńĔĔŅĶĽŊŗŀĽŅĶĨĶŅĽŇĬėƟŅŏıŊŗŀįŌƟĮĶŃĔŀĭĔŅĶ 
Principle of Brand Communication for Entrepreneur 

/&/+.+0' 

 ŐĬĺėŇħŏĔňŗĵĺĔńĭĨĶŅĽŇĬėŘŅȮėĺŅĴĽņėńĠŐĸŃėŋĦėŗŅĕŀĚĨĶŅĽŇĬėŘŅȮŀĚėśĮĶŃĔŀĭĕŀĚ
ĨĶŅĽŇĬėŘŅȮĔŅĶĽĶŘŅĚėĺŅĴĳńĔħňĨŗŀĨĶŅĽŇĬėŘŅȮľĸńĔĔŅĶĭĶŇľŅĶěńħĔŅĶŐĸŃĺŅĚŐįĬ
ĽŊŗŀĽŅĶĨĶŅĽŇĬėŘŅŒĬĵŋėĺŇĩňĩńħœĮ  
Brand concept, importance and value, component of brand, brand 
loyalty, brand management and planning principle for brand 
communication in the next normal era 
 

.6+003+0.1 ĮġŇĭńĨŇĔŅĶĽŊŗŀĽŅĶĨĶŅĽŇĬėƟŅŏıŊŗŀįŌƟĮĶŃĔŀĭĔŅĶ 
Practice on Brand Communication for Entrepreneur 

2&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶĺŇŏėĶŅŃľśĽĳŅıĔŅĶŐĕŗĚĕńĬȮėĺŅĴěĶŇĚĕŀĚįŌŘĭĶŇőĳėȮİŉĔıńĥĬŅŐĔŗĬ
ĭŋėĸŇĔĳŅıȮŐĸŃĨņŐľĬŗĚĕŀĚĨĶŅĽŇĬėŘŅĮġŇĭńĨŇĔŅĶĽŊŗŀĽŅĶĨĶŅĽŇĬėŘŅȮİŉĔĮġŇĭńĨŇŐĭĭ
ĔĸŋŗĴŏıŊŗŀĺŅĚŐįĬĔŅĶĽŊŗŀĽŅĶĨĶŅĽŇĬėŘŅ 
Practice on analysis competitive situation, consumer truth, develop the 
brand essence, personality and positioning, group Practice on planning 
brand communication 
 
 
 
 
 



08+223+0.2 ľĸńĔĔŅĶĽŅĶĽĬŏĪĻŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Principle of Information Technology for Advertising and 
Public Relations 

0&0+.+2' 

 ĔŅĶěńħĔŅĶĕŘŀĴŌĸȮȮĽŊĭėŘĬȮĭńĬĪŉĔȮĺŇŏėĶŅŃľśȮĬņŏĽĬŀȮȮŐĸŃĮĶŃĵŋĔĨśŒĝŘŒĬĚŅĬőęļĦŅ
ŐĸŃĮĶŃĝŅĽńĴıńĬīśȮȮĔŅĶŒĝŘőĮĶŐĔĶĴĽņŏĶŖěĶŌĮĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶěńħĔŅĶĕŘŀĴŌĸ 
DataȮmanagement, search, storage, analysis,Ȯpresentation and 
application for advertising and public relations, utilization of software for 
data management   
 

08+223+2.3 ĮĢŇĭńĨŇĔŅĶĽŅĶĽĬŏĪĻŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Practice on Information Technology for AdvertisingȮand 
Public Relations 

/&.+1+/' 

 ĮĢŇĭńĨŇĔŅĶěńħĔŅĶĕŘŀĴŌĸȮȮĽŊĭėŘĬȮĭńĬĪŉĔȮĺŇŏėĶŅŃľśȮĬņŏĽĬŀȮȮŐĸŃĮĶŃĵŋĔĨśŒĝŘŒĬĚŅĬ
őęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮȮĔŅĶŒĝŘőĮĶŐĔĶĴĽņŏĶŖěĶŌĮĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶěńħĔŅĶĕŘŀĴŌĸ 
Practice on data management,Ȯsearch, storage, analysis, presentationȮand 
application for advertising and public relations, utilization of software for 
data management 
 

.6+003+1./ ĔŜŅĔńĭĻŇĸĮƝŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮȮ 
Art Direction in Advertising and Public Relations 

3&1+4+4' 

 ŀĚėśĮĶŃĔŀĭĻŇĸĮśĕŀĚĚŅĬįĸŇĨȮĔĶŃĭĺĬĔŅĶŐĸŃĕńŘĬĨŀĬĔŅĶĪņĚŅĬĔņĔńĭĻŇĸĮśȮ 
ŒĬĔŅĶįĸŇĨĚŅĬőęļĦŅĪŅĚĳŅıĵĬĨĶśŐĸŃőĪĶĪńĻĬśȮİŉĔĮĢŇĭńĨŇĔŅĶŀŀĔŐĭĭĜŅĔȮ
ŀŋĮĔĶĦśĮĶŃĔŀĭĜŅĔȮŒľŘŏľĴŅŃĽĴĔńĭĔŅĶįĸŇĨĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
The art direction of production, design processes of art dirction, film, 
television production and advertising, the practices of production set 
design, production setting equipment, props and costumes for 
advertising and public relations 
 
 
 
 
 
 
 
 
 
 
 
 



 

.6+003+1.0ȮȮ ľĸńĔĔŅĶįĸŇĨĽŊŗŀĺŇĪĵŋőĪĶĪńĻĬƢĶŃĭĭħŇěŇĪńĸŏıŊŗŀĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīƢ 
Principles of Digital Television Media Production for 
Advertising and Public Relations 

/&/+.+0' 
 

 ľĸńĔĔŅĶȮĪķļġňȮŏĪėĬŇėŐĸŃĔĶŃĭĺĬĔŅĶįĸŇĨĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśĽŊŗŀĺŇĪĵŋ
őĪĶĪńĻĬśĶŃĭĭħŇěŇĪńĸȮĔŅĶĺŅĚŐįĬĔŅĶįĸŇĨȮĔŅĶĭĶŇľŅĶěńħĔŅĶĪĶńıĵŅĔĶŒĬĔŅĶįĸŇĨĽŊŗŀ
ĺŇĪĵŋőĪĶĪńĻĬśĶŃĭĭħŇěŇĪńĸŒĬĶŌĮŐĭĭĨŗŅĚŕȮőħĵŏĸŊŀĔŏĪėĬŇėŐĸŃŏĪėőĬőĸĵňĪňŗŏľĴŅŃĽĴȮ 
Principles, techniques and processes of production, advertising and 
public relations, digital television, radio production planing Resource 
managementȮin the production of digital television and radio in various 
forms by choosing the right technique and technology 
 

.6+003+1.1 ĮĢŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĺŇĪĵŋőĪĶĪńĻĬƢĶŃĭĭħŇěŇĪńĸŏıŊŗŀĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīƢ 
Practice on Digital Television Media Production for 
Advertising and Public Relations 

0&.+2+2' 

 ĮĢŇĭńĨŇįĸŇĨĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśĽņľĶńĭĽŊŗŀĺŇĪĵŋőĪĶĪńĻĬśĶŃĭĭħŇěŇĪńĸȮĔŅĶ
ĺŅĚŐįĬĔŅĶįĸŇĨȮĔŅĶĭĶŇľŅĶěńħĔŅĶĪĶńıĵŅĔĶŒĬĔŅĶįĸŇĨĽŊŗŀĺŇĪĵŋőĪĶĪńĻĬśĶŃĭĭ
ħŇěŇĪńĸŒĬĶŌĮŐĭĭĨŗŅĚŕȮőħĵŏĸŊŀĔŏĪėĬŇėŐĸŃŏĪėőĬőĸĵňĪňŗŏľĴŅŃĽĴ 
Practice on advertising and public relations for digital television,Ȯ
production planning, resource management in the production of digital 
television and radio in various forms by choosing the right technique and 
technology 
 

.6+003+1.2 ĔŅĶĽĶƟŅĚĽŊŗŀĬĺńĨĔĶĶĴ 
Innovative Media Production 

1&1+4+4' 

 ĔŅĶĽĶŘŅĚĽĶĶėśĽŊŗŀŒľĴŗőħĵĔŅĶįĽĴįĽŅĬŏĪėőĬőĸĵňĔŅĶįĸŇĨĽŊŗŀŐĭĭŏħŇĴȮĽŊŗŀŒľĴŗȮŐĸŃ
ĽŊŗŀĶŗĺĴĽĴńĵȮĽŊŗŀŏĝŇĚĮĢŇĽńĴıńĬīśȮȮĽŊŗŀŐİĚŒĬĭĶĶĵŅĔŅĻȮĽŊŗŀĪŅĚŏĸŊŀĔȮĶĺĴĩŉĚŏĪėĬŇėĔŅĶ
ĽŊŗŀĽŅĶĪŅĚĔŅĶĨĸŅħȮĔŅĶĨĸŅħŐĭĭĭŀĔĨŗŀľĶŊŀĔŅĶĨĸŅħŐĭĭĔŀĚőěĶĴŅĮĶŃĵŋĔĨśŒĝŘ
ŏĮŖĬĽŊŗŀőęļĦŅľĶŊŀĮĶŃĝŅĽńĴıńĬīśĪňŗĴňĮĶŃĽŇĪīŇĳŅıȮŏľĴŅŃĔńĭįŌŘĶńĭĽŅĶĔĸŋŗĴŏĮŘŅľĴŅĵ 
Creating new media by integrating traditional media production 
technologies, new media and contemporary media, interactive media, 
alternative media including marketing communication techniques, 
referral marketing or guerrilla marketing, the application of effective 
advertising or public relations for target audience 



08+223+1.3 ĔŅĶĽĶƟŅĚĽĶĶėƢŏĬŊŘŀľŅŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Content Creation for Advertising and Public Relations 

1&/+2+2' 

 ĭĪĭŅĪľĬŘŅĪňŗȮėŋĦĽĴĭńĨŇĕŀĚįŌŘĽĶŘŅĚĽĶĶėśŏĬŊŘŀľŅȮȮİŉĔĪńĔļŃĔŅĶĽĶŘŅĚĽĶĶėśŏĬŊŘŀľŅ
ĮĶŃŏĳĪĨŗŅĚŕȮĭĪėĺŅĴȮėĸŇĮĺŇħňőŀȮŀŇĬőĲĔĶŅĲŇĔȮĶŌĮĳŅıȮĶŌĮŐĭĭĔŅĶħņŏĬŇĬĝňĺŇĨȮŒĬ
ĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮŏıŊŗŀĬņŏĽĬŀŒľŘŏľĴŅŃĽĴĔńĭĝŗŀĚĪŅĚĔŅĶĽŊŗŀĽŅĶ
ĮĶŃŏĳĪĨŗŅĚ ŕȮ 
Role responsibility and charecteristics of content creator, content 
creation practice; article, video clip, infographic, picture, lifestyle in 
advertising and public relations and published to appropriate 
communication channels 
 

08+223+1.4 ĔŅĶĭĶŇľŅĶĚŅĬĸŌĔėƟŅ 
Client Management 

1&/+2+2' 

 ĭĪĭŅĪľĬŘŅĪňŗȮėĺŅĴĶńĭįŇħĝŀĭŐĸŃėŋĦĽĴĭńĨŇĕŀĚİŗŅĵĭĶŇľŅĶĸŌĔėŘŅȮŒĬĭĶŇļńĪĨńĺŐĪĬ
őęļĦŅȮİŉĔĪńĔļŃĕŀĚįŌŘĪňŗěŃĪņĚŅĬŒĬİŗŅĵĔŅĶĭĶŇľŅĶĚŅĬĸŌĔėŘŅȮȮĔŅĶĺŇŏėĶŅŃľś
ĽĩŅĬĔŅĶĦśȮĔŅĶıńĥĬŅĭŋėĸŇĔĳŅıȮĪńĔļŃĔŅĶĽŊŗŀĽŅĶȮĪńĔļŃĔŅĶŏěĶěŅĨŗŀĶŀĚȮĔŅĶ
ĬņŏĽĬŀĚŅĬȮŐĸŃĔŅĶŏĕňĵĬĶŅĵĚŅĬ 
Role responsibility and charecteristics of account executive in adverting 
agency, Practice on account executive; situation analysis, personality 
improvement, communication skills, negotiation, presentation and 
report writing 
 

.6+003+1.5 ŐŀĬŇŏĴĝńĬŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮ 
Animation for Advertising and Public RelationsȮȮȮȮȮȮȮȮȮ 

1&1+4+4' 

 ľĸńĔĔŅĶȮŐĬĺėŇħȮĺŇĺńĥĬŅĔŅĶȮĮĶŃŏĳĪȮŏĪėőĬőĸĵňĔŅĶįĸŇĨĔŅĶśĨŌĬŐŀĬŇŏĴĝńĬȮĔŅĶ
ĽĶŘŅĚĳŅıŏėĸŊŗŀĬœľĺħŘĺĵŏĪėĬŇėĨŗŅĚ ŕȮĔŅĶŐĭŗĚľĬŘŅĪňŗŐĸŃĔŅĶĪņĚŅĬŏĮŖĬĪňĴȮĔŅĶ
ĮĶŃĵŋĔĨśŒĝŘŐŀĬŇŏĴĝńĬŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Concepts of evolution, type of technology, animation, animation,Ȯ
Animation with various techniques,ȮDivision of duties and teamwork 
Application of animation in advertising and public relations 
 
 
 
 
 



.6+003+1.6 ĺŅĪĺŇĪĵŅŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮȮ 
Speech for Advertising and Public Relations 

3&1+4+4' 

 ėĺŅĴľĴŅĵŐĸŃėĺŅĴĽņėńĠĕŀĚĺŅĪĬŇŏĪĻŒĬĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮĔŅĶ
ŏĨĶňĵĴŏĬŊŘŀľŅĽŅĶŐĸŃĔŅĶıŌħŒĬĚŅĬŐĩĸĚĕŗŅĺȮĔŅĶŒľŘĽńĴĳŅļĦśĽŊŗŀĴĺĸĝĬȮĔŅĶĽŊŗŀĽŅĶ
ŒĬŀĚėśĔĶȮĔŅĶĽŊŗŀĽŅĶĔĸŋŗĴŐĸŃĔŅĶŏěĶěŅĨŗŀĶŀĚĔńĭĸŌĔėŘŅȮĔŅĶİŉĔĪńĔļŃĔŅĶĽŊŗŀĽŅĶŒĬ
ĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Definition and importanceȮof speech in advertising and public relations, 
message preparation and speaking in press conference, press interview, 
organization communication, group communication, and customer 
negotiation as well as practicing communication in advertising and public 
relations 
 

.6+003+1.7 ĔŅĶįĸŇĨĽŊŗŀĮĢŇĽńĴıńĬīƢŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Interactive Media Production for Advertising and Public 
Relations 

1&1+4+4' 

 ėĺŅĴľĴŅĵȮėĺŅĴĽņėńĠĕŀĚŏĪėőĬőĸĵňĔŅĶįĸŇĨĽŊŗŀĮĢŇĽńĴıńĬīśŒĬĚŅĬőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīśȮĔŅĶŀŀĔŐĭĭȮĶŌĮŐĭĭĪňŗŏľĴŅŃĽĴĔńĭŀŋĮĔĶĦśŐĽħĚįĸȮŏėĶŊŗŀĚĴŊŀĪňŗŒĝŘ
ŒĬĔŅĶįĸŇĨĽŊŗŀĮĢŇĽńĴıńĬīśȮĽŊŗŀŏĽĴŊŀĬěĶŇĚȮŐĸŃĔŅĶĮĶŃĵŋĔĨśŒĝŘŒĬĚŅĬőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīś 
Definition, importance of interactive media technology in advertising and 
public relations, designing appropriate formats for display devices, tools 
in process of media production, virtual media and application in 
advertising and public relations 
 

.6+003+1/. ĔŅĶĩƞŅĵĳŅıŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīƢȮ 
Photography for Public RelationsȮȮ 

0&.+2+0' 

 ĔŅĶĩŗŅĵĳŅıŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīśȮĔŅĶĩŗŅĵĳŅıĽŊŗŀėĺŅĴľĴŅĵȮĔŅĶĩŗŅĵĳŅıŏıŊŗŀ
ŏĸŗŅŏĶŊŗŀĚȮŐĽĚŏıŊŗŀĔŅĶĩŗŅĵĳŅıȮĔŅĶěńħŀĚėśĮĶŃĔŀĭĳŅıȮĮĶŃŏĳĪĕŀĚĳŅı
ĮĶŃĝŅĽńĴıńĬīśȮŏĪėĬŇėĔŅĶĩŗŅĵĳŅıȮĔŅĶėĺĭėŋĴŐĸŃĔŅĶŏĸŊŀĔŒĝŘŀŋĮĔĶĦśŒĬĔŅĶ
ĩŗŅĵĳŅıŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīśȮĔŅĶĮĢŇĭńĨŇĨńĺĕŀĚĬńĔĩŗŅĵĳŅıŏıŊŗŀĔŅĶĮĶŃĝŅĽńĴıńĬīś 
Photography for public relations, photography to create the meaning, 
lighting, composition for photography, type of public relations 
photography, techniques, control and selection of photographic 
equipment for public relations, the practice on photographers for public 
relations 



.6+003+1// ŏĪėĬŇėĔŅĶŏĸƞŅŏĶŊŗŀĚ 
Storytelling Technique 

3&1+4+4' 

 ŏĪėĬŇėĔŅĶŏĸŗŅŏĶŊŗŀĚŒĬĚŅĬőęļĦŅȮȮŏĪėĬŇėĔŅĶĸņħńĭŏĶŊŗŀĚĶŅĺȮĔŅĶĽĶŘŅĚėĺŅĴĽńĴıńĬīś
ĶŃľĺŗŅĚŏĶŊŗŀĚĶŅĺĔńĭĽŇĬėŘŅľĶŊŀŐĭĶĬħśȮĔŅĶĽĶŘŅĚėĺŅĴĬŗŅĽĬŒěĕŀĚŏĶŊŗŀĚȮŏĶňĵĬĶŌŘ
ĔĶŃĭĺĬĔŅĶŏĸŗŅŏĶŊŗŀĚȮĻŉĔļŅĺŇŏėĶŅŃľśěŅĔįĸĚŅĬőęļĦŅȮĳŅıĵĬĨĶśȮľĶŊŀĽŊŗŀĨŗŅĚ ŕȮĪňŗ
ĴňėĺŅĴőħħŏħŗĬŒĬŏĶŊŗŀĚĔŅĶŏĸŗŅŏĶŊŗŀĚȮĮĢŇĭńĨŇĔŅĶŏĸŗŅŏĶŊŗŀĚ 
Techniques of storytelling in advertising, techniques of organizing the 
story, creating a relationship between a story and a product or brand, 
creating the interest of the story, learning the narrative process, analyzing 
from advertisement, film or other media that has a unique story, 
practicing the story telling 
 

.6+003+1/0ȮȮȮ ľĸńĔĔŅĶŏĪƞŅĪńĬĽŊŗŀȮĽŅĶĽĬŏĪĻȮŐĸŃħŇěŇĪńĸ 
Principle of Media Information and Digital Literacy 

/&/+.+0' 

 ıńĥĬŅĔŅĶĕŀĚŐĬĺėŇħȮėĺŅĴľĴŅĵȮėĺŅĴĽņėńĠȮĔŅĶĺŇŏėĶŅŃľśĽĩŅĬĔŅĶĦśŐĸŃĮńĠľŅȮĔŅĶ
ĺŇŏėĶŅŃľśĔĸŋŗĴŏĮŘŅľĴŅĵȮĔŅĶŏĸŊŀĔŒĝŘĽŊŗŀȮŐĸŃĺŇŏėĶŅŃľśĔĶĦňĻŉĔļŅĔŅĶŏĪŗŅĪńĬĽŊŗŀȮ
ĽŅĶĽĬŏĪĻȮŐĸŃħŇěŇĪńĸ 
Development of media information and digital literacy concept,Ȯ
definition, importance, situation and problem analysis, media selection, 
and analyze the case studies 
 

.6+003+1/1 ĮĢŇĭńĨŇĔŅĶŏĪƞŅĪńĬĽŊŗŀȮĽŅĶĽĬŏĪĻȮŐĸŃħŇěŇĪńĸ 
Practice on Media Information and Digital Literacy 

0&.+2+0' 

 ĮĢŇĭńĨŇĺŇŏėĶŅŃľśĽĩŅĬĔŅĶĦśŐĸŃĮńĠľŅȮĺŅĚŐįĬȮŐĸŃĽĶŘŅĚĽĶĶėśĽŊŗŀľĶŊŀĔŇěĔĶĶĴŏıŊŗŀ
ĽĶŘŅĚĪńĔļŃĔŅĶŏĪŗŅĪńĬĽŊŗŀȮĽŅĶĽĬŏĪĻȮŐĸŃħŇěŇĪńĸ 
Practice on analyzing situation and problem, planning and creating 
media or activities for building media information and digital literacy skill 
 

.6+003+1/2 ĬĺńĨĔĶĶĴĽńĚėĴŐĸŃįŌƟĮĶŃĔŀĭĔŅĶĽńĚėĴȮȮ 
Social Innovation and Social EntrepreneurȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

1&/+2+2' 

 ėĺŅĴľĴŅĵȮŐĬĺėŇħȮĸńĔļĦŃȮĔĶŃĭĺĬĔŅĶȮĶŌĮŐĭĭȮŐĸŃĔĶĦňĻŉĔļŅĕŀĚĬĺńĨĔĶĶĴ
ĽńĚėĴȮĭĪĭŅĪĕŀĚįŌŘĮĶŃĔŀĭĔŅĶĪŅĚĽńĚėĴȮŏıŊŗŀĕńĭŏėĸŊŗŀĬĔŅĶŐĔŘœĕĮńĠľŅĽńĚėĴ
ŀĵŗŅĚĵńŗĚĵŊĬĕŀĚĳŅėīŋĶĔŇěŐĸŃĽńĚėĴȮ 
Definition, concepts, characteristics, processes, models and case studies 
of social innovation, role of social entrepreneurs to drive sustainable 
social problems of the business sector and society 



08+003+1/3 ŐĲƚĴįĸĚŅĬĽĶƟŅĚĽĶĶėƢ 
Creative Portfolio 

3&1+4+4' 

 ĬņľĸńĔĔŅĶįĸŇĨĽŊŗŀŒĬĶŌĮŐĭĭĨŗŅĚ ŕȮĪňŗĩĬńħĴŅŒĝŘŒĬĔŅĶĽĶŘŅĚĽĶĶėśŐĲŘĴįĸĚŅĬȮŏĔŖĭ
ĶĺĭĶĺĴįĸĚŅĬŒĬĶŌĮŐĭĭĪňŗŐĨĔĨŗŅĚŐĸŃĽĶŘŅĚĽĶĶėśŏľĴŅŃĽĴĔńĭėĺŅĴĨŘŀĚĔŅĶĕŀĚŐĨŗ
ĸŃėĬȮŐĸŃŏĮŖĬĔŅĶŏıŇŗĴĴŌĸėŗŅŒľŘĔńĭįĸĚŅĬ 
Principles of media production to create portfolio, collecting assigned 
works in various forms and creating the works to fit individualŲs need, 
add value to the assigned works 
 

.6+003+2./ ľĸńĔĔŅĶįĸŇĨĳŅıĵĬĨĶƢŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Principles of Film Production for Advertising and Public 
Relations 

/&/+.+0' 

 ľĸńĔĔŅĶȮĪķļġňȮŐĸŃĔĶŃĭĺĬĔŅĶĔŗŀĬĔŅĶįĸŇĨȮĔĶŃĭĺĬĔŅĶįĸŇĨȮĔĶŃĭĺĬĔŅĶľĸńĚ
ĔŅĶįĸŇĨĳŅıĵĬĨĶśĪňŗŒĝŘŒĬĔŅĶįĸŇĨĳŅıĵĬĨĶśŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīś 
Principles, theories and pre+production process, production process and 
post+production process of film for advertising and public relations 
 

.6+003+2.0 ĮĢŇĭńĨŇĔŅĶįĸŇĨĳŅıĵĬĨĶƢŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮ 
Practice on Film Production for Advertising and Public 
RelationsȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

0&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶįĸŇĨĳŅıĵĬĨĶśŏıŊŗŀŒĝŘŒĬĚŅĬőęļĦŅȮĔŅĶĺŅĚŐįĬĔŗŀĬĔŅĶįĸŇĨȮĕńŘĬĨŀĬ
ĔŅĶįĸŇĨĳŅıĵĬĨĶśȮĕńŘĬĨŀĬľĸńĚĔŅĶįĸŇĨĳŅıĵĬĨĶśȮĔŅĶŒĝŘŀŋĮĔĶĦśŒĬĔŅĶįĸŇĨ
ĳŅıĵĬĨĶśȮŏĪėĬŇėĔŅĶěńħŐĽĚȮŏĪėĬŇėĔŅĶįĸŇĨĳŅıĵĬĨĶś 
Practice on film production for advertising, pre+production process, 
production process, post+production process, equipment Practice on 
film production, lighting techniques, production techniqoes 
 

.6+003+2.1 ľĸńĔĔŅĶįĸŇĨĽŊŗŀĽŇŗĚıŇĴıƢħŇěŇĪńĸŐĸŃĔŅĶŏĸƞŅŏĶŊŗŀĚħƟĺĵĕƟŀĴŌĸȮȮȮȮ 
Principles of Digital Print Media Production and Data 
StorytellingȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

1&1+0+2' 

 ĮĶŃŏĳĪĕŀĚĽŊŗŀĽŇŗĚıŇĴıśħŇěŇĪńĸȮĔĶŃĭĺĬĔŅĶŐĸŃĕńŘĬĨŀĬĔŅĶįĸŇĨĽŊŗŀĽŇŗĚıŇĴıśħŇěŇĪńĸȮ
ĔŅĶĺŇŏėĶŅŃľśĭĶŇĭĪȮľĸńĔĔŅĶŐĸŃĮĶŃŏĳĪĕŀĚĔŅĶŐĽħĚĳŅıȮĔŅĶěńħĺŅĚŀĚėśĮĶŃĔŀĭȮ
ĔŅĶŒĝŘĨńĺŀńĔļĶȮĳŅıŐĸŃĽňȮŏıŊŗŀįĸŇĨĽŊŗŀĽŇŗĚıŇĴıśħŇěŇĪńĸŐĸŃŏĸŗŅŏĶŊŗŀĚħŘĺĵĕŘŀĴŌĸȮ 
The type of digital print media, the process of digital print media 
production, context analysis, appropriate visual display, art element 
composition, the use of typography, image and color for producing digital 
print media and data storytelling 



.6+003+2.2 ĮĢŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĽŇŗĚıŇĴıƢħŇěŇĪńĸŐĸŃĔŅĶŏĸƞŅŏĶŊŗŀĚħƟĺĵĕƟŀĴŌĸȮ 
Practice on Digital Print Media Production and Data 
Storytelling 

0&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶįĸŇĨĽŊŗŀĽŇŗĚıŇĴıśħŇěŇĪńĸȮĔŅĶŀŀĔŐĭĭĶŗŅĚȮŏĸĵśŏŀŅĪśȮŐĸŃŀŅĶśĨŏĺŇĶśĔȮĔŅĶ
ĺŇŏėĶŅŃľśĭĶŇĭĪȮĔŅĶěńħĺŅĚŀĚėśĮĶŃĔŀĭȮĔŅĶŒĝŘĨńĺŀńĔļĶȮĳŅıŐĸŃĽňȮŏıŊŗŀįĸŇĨĽŊŗŀ
ĽŇŗĚıŇĴıśħŇěŇĪńĸŐĸŃŏĸŗŅŏĶŊŗŀĚħŘĺĵĕŘŀĴŌĸȮȮ 
Practice on digital print media production, the design of sketch, layout 
and artwork, context analysis, the design of typography, image and color 
to create digital print media and data storytelling 
 

.6+003+2.3 ĔŅĶįĸŇĨĽŊŗŀŏĽňĵĚŏıŊŗŀĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Sound Media Production for Advertising and Public 
Relations 

3&0+6+3' 

 ľĸńĔĔŅĶŒĝŘĽŊŗŀŏĽňĵĚŒĬĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮĔŅĶŒĝŘĺńĽħŋȮŀŋĮĔĶĦśŐĸŃ
ŏėĶŊŗŀĚĴŊŀĽņľĶńĭĔŅĶįĸŇĨĽŊŗŀŏĽňĵĚĝĬŇħĨŗŅĚŕȮĪńŘĚŒĬĶŃĭĭŀŅĬŅĸŖŀėŐĸŃħŇěŇĪńĸȮŏĪėĬŇė
ĔŅĶįĸŇĨĽŊŗŀŏĽňĵĚȮĔŅĶŏĕňĵĬĭĪȮĔĶŃĭĺĬĔŅĶįĸŇĨĽŊŗŀŏĽňĵĚĨńŘĚŐĨŗĕńŘĬĔŗŀĬĔŅĶįĸŇĨȮĕńŘĬ
įĸŇĨȮŐĸŃĕńŘĬľĸńĚĔŅĶįĸŇĨ 
Principles of sound media production for advertising and public relations, 
sound production equipment and tools utilization for analog and digital 
system, sound media production techniques, script writing, sound media 
production process 
 

.6+003+2.4 ĽńĴĴĬŅħƟŅĬŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢȮ 
Seminar in Advertising and Public Relations TechnologyȮ 

3&1+4+4' 

 ŐĬĺėĺŅĴėŇħȮľĸńĔĔŅĶěńħĽńĴĴĬŅȮĔŅĶĶŃħĴĽĴŀĚŏıŊŗŀŐĔŘĮńĠľŅȮĔŅĶĪņĚŅĬĶŗĺĴĔńĬȮ
ŐĸŃĔŅĶŏĶňĵĬĶŌŘőħĵĔĶŃĭĺĬĔŅĶĔĸŋŗĴȮŀĚėśĮĶŃĔŀĭĕŀĚĔŅĶĽńĴĴĬŅȮľĬŘŅĪňŗȮŐĸŃĭŋėėĸ
ĪňŗŏĔňŗĵĺĕŘŀĚĔńĭĔŅĶěńħĽńĴĴĬŅȮĔŅĶěńħĪņŏŀĔĽŅĶȮĔŅĶħņŏĬŇĬĔŅĶěńħĽńĴĴĬŅȮĔŅĶ
ĮĶŃŏĴŇĬįĸȮŐĸŃĔŅĶŏĕňĵĬĶŅĵĚŅĬĔŅĶěńħĽńĴĴĬŅħŘŅĬŏĪėőĬőĸĵňĔŅĶőęļĦŅŐĸŃ
ĮĶŃĝŅĽńĴıńĬīś 
Concepts and principles of seminar, brain storming for problem solving, 
collaboration and learning by grouping process, seminar components, 
personnel and their responsibilities in seminar arrangement, 
documentation, evaluation and report writing for future development of 
advertising and public relations technology 



.6+003+2.5 ľĸńĔĔŅĶĽĶƟŅĚĽĶĶėƢėŋĦėƞŅĶƞĺĴ 

Principle of Creating Shared ValueȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 
1&1+0+2' 

 ıńĥĬŅĔŅĶĕŀĚŐĬĺėŇħėĺŅĴĶńĭįŇħĝŀĭĨŗŀĽńĚėĴĽŌŗĔŅĶĽĶŘŅĚĽĶĶėśėŋĦėŗŅĽŌŗĽńĚėĴȮ
ėĺŅĴľĴŅĵȮŐĬĺĪŅĚȮĔĶŃĭĺĬĔŅĶȮĔĶĦňĻŉĔļŅȮŐĸŃėĺŅĴĪŘŅĪŅĵĕŀĚĔŅĶĽĶŘŅĚĽĶĶėś
ėŋĦėŗŅĶŗĺĴŏıŊŗŀĔŅĶŀĵŌŗĶŗĺĴĔńĬŀĵŗŅĚĵńŗĚĵŊĬĕŀĚĳŅėīŋĶĔŇěŐĸŃĽńĚėĴ 
Development of corporate social responsibility to creating shared value 
concept, definition, approach, process, case studies, and challenge of 
sustainable coexistence of business and society 
 

.6+003+2.6 ĮĢŇĭńĨŇĔŅĶĽĶƟŅĚĽĶĶėƢėŋĦėƞŅĶƞĺĴ 
Practice on Creating Shared ValueȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

0&.+2+0' 

 ĮĢŇĭńĨŇĺŅĚŐįĬőėĶĚĔŅĶĽĶŘŅĚĽĶĶėśĔŇěĔĶĶĴĪňŗĽĶŘŅĚėŋĦėŗŅĶŗĺĴȮĮĶŃŏĴŇĬįĸĸńıīśŏĝŇĚ
ĮĶŇĴŅĦŐĸŃŏĝŇĚėŋĦĳŅıĪňŗŏĔŇħĕŉŘĬěŅĔĔŇěĔĶĶĴĪňŗĽĶŘŅĚėŋĦėŗŅěŅĔīŋĶĔŇěĽŌŗĽńĚėĴ ŐĸŃİŉĔ
ĔŅĶĬņŏĽĬŀőėĶĚĔŅĶ 
Practice on planning creating shared value project, evaluating 
quantitative and qualitative outcome from creating shared value 
activities from business to society sectorȮand practicing project 
presentation 
 

.6+003+2.7 ľĸńĔĔŅĶĮĶŃĝŅĽńĴıńĬīƢŏıŊŗŀěńħĔŅĶĳŅĺŃĺŇĔķĨ 
Principle of Public Relations for Crisis ManagementȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

/&/+.+0' 

 ŐĬĺėŇħȮėĺŅĴľĴŅĵȮėĺŅĴĽņėńĠȮĔĶŃĭĺĬĔŅĶȮĔĸĵŋĪīśĔŅĶĮĶŃĝŅĽńĴıńĬīśŒĬĳŅĺŃ
ĺŇĔķĨȮĔŅĶěńħĔŅĶĮĶŃŏħŖĬȮŐĸŃĔĶĦňĻŉĔļŅĔŅĶŒĝŘľĸńĔĔŅĶĮĶŃĝŅĽńĴıńĬīśŏıŊŗŀŐĔŘœĕ
ĮńĠľŅĪńŘĚŒĬĮĶŃŏĪĻŐĸŃĨŗŅĚĮĶŃŏĪĻ 
Concept, definition, importance, process, and public relations strategy in 
crisis situation, issue management, and the local and global case studies 
using public relations to solve the problem 
 

.6+003+2/. ĮĢŇĭńĨŇĔŅĶĮĶŃĝŅĽńĴıńĬīƢŒĬĳŅĺŃĺŇĔķĨ 
Practice on Public Relations for Crisis Management 

0&.+2+0' 

 ĮĢŇĭńĨŇĔŅĶěńħĔŅĶĮĶŃŏħŖĬȮĔŅĶĽĶŘŅĚĽĶĶėśŏĬŊŘŀľŅŐĸŃĔĸĵŋĪīśȮĔŅĶŏĸŊŀĔŒĝŘĽŊŗŀȮŐĸŃ
ĺŅĚŐįĬĮĶŃĝŅĽńĴıńĬīśŏıŊŗŀěńħĔŅĶĳŅĺŃĺŇĔķĨ 
Practice on issue management, content and strategy creating, media 
selection as well as planning public relations for crisis management 
 



.6+...+../ ĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Preparation for Professional Experience 

1&0+2+1' 

 ėĺŅĴĶŌŘŏĭŊŘŀĚĨŘĬŏĔňŗĵĺĔńĭĶŌĮŐĭĭŐĸŃĔĶŃĭĺĬĔŅĶİŉĔĮĶŃĽĭĔŅĶĦśĺŇĝŅĝňıȮėĺŅĴĽņėńĠ
ĕŀĚĔŅĶİŉĔĮĶŃĽĭĔŅĶĦśĺŇĝŅĝňıȮľĸńĔĔŅĶŏĕňĵĬěħľĴŅĵĽĴńėĶĚŅĬȮĔŅĶŏĸŊŀĔĽĩŅĬ
ĮĶŃĔŀĭĔŅĶȮľĸńĔĔŅĶĽńĴĳŅļĦśĚŅĬŀŅĝňıȮĺńĥĬīĶĶĴŀĚėśĔĶȮĔŅĶıńĥĬŅĭŋėĸŇĔĳŅıȮ
ěĶĶĵŅĭĶĶĦĺŇĝŅĝňıȮėŋĦīĶĶĴěĶŇĵīĶĶĴȮĔġľĴŅĵŐĶĚĚŅĬȮĔŅĶĮĶŃĔńĬĽńĚėĴȮĔŇěĔĶĶĴȮ 
3ȮĽȮĶŃĭĭĴŅĨĶģŅĬĔŅĶĮĶŃĔńĬėŋĦĳŅıŐĸŃėĺŅĴĮĸŀħĳńĵŒĬĔŅĶĪņĚŅĬȮėĺŅĴĶŌŘ
ŏĭŊŘŀĚĨŘĬŏĔňŗĵĺĔńĭĔŅĶŏĮŖĬįŌŘĮĶŃĔŀĭĔŅĶȮĔŅĶŒĝŘĚŅĬĳŅļŅŀńĚĔķļŏıŊŗŀĔŅĶĽŊŗŀĽŅĶȮ 
ĔŅĶŏĕňĵĬĶŅĵĚŅĬȮĔŅĶĬņŏĽĬŀįĸĚŅĬȮĪńĔļŃĔŅĶĺŅĚŐįĬȮĪńĔļŃĔŅĶĺŇŏėĶŅŃľśȮĪńĔļŃ
ĔŅĶŐĔŘĮńĠľŅŏĜıŅŃľĬŘŅŐĸŃĔŅĶĨńħĽŇĬŒěȮėĺŅĴĶŌŘĪńŗĺœĮŏĔňŗĵĺĔńĭȮŏĪėőĬőĸĵň
ĽŅĶĽĬŏĪĻŐĸŃĔġľĴŅĵŏĪėőĬőĸĵňĽŅĶĽĬŏĪĻȮŐĸŃĔŅĶĽŊĭėŘĬĕŘŀĴŌĸ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Basic knowledge of forms and process of professional experience, 
importance of professional experience, application letters preparation, 
workplace selections, job interview, organizational culture, personality 
development, professional morality, virtue ethics, labor laws, social 
security, 3SŲs Keys, systems of quality assurance and safety standards at 
work, English communication in the workplace, report writing, 
presentations, planning skills, analytical skills, immediate problem 
solving skills, decision making, basic concepts of information technology, 
IT laws, and information retrieval 
Note               Student evaluation is graded as 
   ȮȮS ůȮSatisfactory 
   ȮȮU ůȮUnsatisfactory 
 
 
 
 
 
 
 



.6+002+1.3 ĽľĔŇěĻŉĔļŅŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ 
Cooperative EducationȮforȮAdvertising and Public Relations  

4&.+2.+.' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+0./ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite 8Ȯ.6+...+0./ Preparation for Professional Experience 

 ĮĢŇĭńĨŇĚŅĬŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬŏĽĴŊŀĬŏĮŖĬıĬńĔĚŅĬĝńŗĺėĶŅĺŏĨŖĴŏĺĸŅĕŀĚĽĩŅĬĪňŗ
ĮĢŇĭńĨŇĚŅĬȮŒĬĨņŐľĬŗĚĨŅĴĪňŗĨĶĚĔńĭĺŇĝŅĝňıĪŅĚħŘŅĬĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮ
ŏĮŖĬĶŃĵŃŏĺĸŅœĴŗĬŘŀĵĔĺŗŅȮ/4ȮĽńĮħŅľśȮĮĢŇĭńĨŇĨĬĨŅĴĶŃŏĭňĵĭĔŅĶĭĶŇľŅĶĚŅĬĭŋėėĸ
ĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĮĢŇĭńĨŇĚŅĬȮĴňŀŅěŅĶĵśĬŇŏĪĻŐĸŃįŌŘĬŇŏĪĻĚŅĬ
ĪņľĬŘŅĪňŗŒľŘėņĮĶŉĔļŅĶŃľĺŗŅĚĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶĨŇħĨŅĴŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶ
ĮĢŇĭńĨŇĚŅĬŀĵŗŅĚŏĮŖĬĶŃĭĭȮĨĸŀħĶŃĵŃŏĺĸŅĮĢŇĭńĨŇĚŅĬȮĪņŒľŘĬńĔĻŉĔļŅœħŘĶńĭ
ĮĶŃĽĭĔŅĶĦśěĶŇĚěŅĔĔŅĶĮĢŇĭńĨŇĚŅĬȮ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace as a temporary full+time employee in a relevant 
position that suits a studentŲs field of study which is advertising and 
public relations, for /4+week minimum of placement in compliance with 
the workplaceŲs mandatory terms, conditions, and obligations, 
responsibility and commitment fulfillment for a particular role assigned 
by the workplace, supervision and evaluation under a systematic follow+
up process throughout the course by both a certified cooperative 
education teacher and a cooperative education coordinator from the 
workplace, an opportunity to enhance a studentŲs in+school learning 
while developing greater awareness and understanding of the real world 
of work to develop skills, knowledge, and attitudes needed to become 
a productive and satisfied member in a work environment immediately 
after graduation 
NoteȮȮȮȮȮȮȮȮȮȮȮȮȮȮStudent evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 
 
 



.6+002+1.4 İƗĔĚŅĬŏıŊŗŀĚŅĬőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīƢ ȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ1&.+2.+.' 
Apprenticeship for Advertising and Public Relations  

 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+0./ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite 8Ȯ.6+...+0./ Preparation for Professional Experience 
ĮĢŇĭńĨŇĚŅĬŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬŏĽĴŊŀĬŏĮŖĬıĬńĔĚŅĬĝńŗĺėĶŅĺŏĨŖĴŏĺĸŅĕŀĚĽĩŅĬĪňŗ
ĮĢŇĭńĨŇĚŅĬȮŒĬĨņŐľĬŗĚĨŅĴĪňŗĨĶĚĔńĭĺŇĝŅĝňıĪŅĚħŘŅĬĔŅĶőęļĦŅŐĸŃĮĶŃĝŅĽńĴıńĬīśȮ
ŏĮŖĬĶŃĵŃŏĺĸŅœĴŗĬŘŀĵĔĺŗŅȮ/4ȮĽńĮħŅľśȮĮĢŇĭńĨŇĨĬĨŅĴĶŃŏĭňĵĭĔŅĶĭĶŇľŅĶĚŅĬĭŋėėĸ
ĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĮĢŇĭńĨŇĚŅĬȮĴňŀŅěŅĶĵśĬŇŏĪĻŐĸŃįŌŘĬŇŏĪĻĚŅĬ
ĪņľĬŘŅĪňŗŒľŘėņĮĶŉĔļŅĶŃľĺŗŅĚĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶĨŇħĨŅĴŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶ
ĮĢŇĭńĨŇĚŅĬŀĵŗŅĚŏĮŖĬĶŃĭĭȮĨĸŀħĶŃĵŃŏĺĸŅĮĢŇĭńĨŇĚŅĬȮĪņŒľŘĬńĔĻŉĔļŅœħŘĶńĭ
ĮĶŃĽĭĔŅĶĦśěĶŇĚěŅĔĔŅĶĮĢŇĭńĨŇĚŅĬȮ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace as a temporary full+time employee in a relevant 
position that suits a studentŲs field of study which is advertising and 
public relations, for /4+week minimum of placement in compliance with 
the workplaceŲs mandatory terms, conditions, and obligations, 
responsibility and commitment fulfillment for a particular role assigned 
by the workplace, supervision and evaluation under a systematic follow+
up process throughout the course by both a certified cooperative 
education teacher and a cooperative education coordinator from the 
workplace, an opportunity to enhance a studentŲs in+school learning 
while developing greater awareness and understanding of the real world 
of work to develop skills, knowledge, and attitudes needed to become 
a productive and satisfied member in a work environment immediately 
after graduation 
NoteȮȮȮȮȮȮȮȮȮȮȮȮȮȮStudent evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 
 
 



08+000+402 ĽľĔŇěĻŉĔļŅ       6&0+40+0' 
Cooperative Education 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+0./ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite 8Ȯ.6+...+0./ȮPreparation for Professional Experience 
ĮĢŇĭńĨŇĚŅĬŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬŏĽĴŊŀĬŏĮŖĬıĬńĔĚŅĬĝńŗĺėĶŅĺŏĨŖĴŏĺĸŅĕŀĚĽĩŅĬĪňŗ
ĮĢŇĭńĨŇĚŅĬȮŒĬĨņŐľĬŗĚĨŅĴĪňŗĨĶĚĔńĭĺŇĝŅĝňıŐĸŃŏľĴŅŃĽĴĔńĭėĺŅĴĶŌŘėĺŅĴĽŅĴŅĶĩ
ĕŀĚĬńĔĻŉĔļŅȮŏıŊŗŀŏĝŊŗŀĴőĵĚėĺŅĴĶŌŘĪŅĚĪķļġňĔńĭĔŅĶĮĢŇĭńĨŇĚŅĬȮĪńŘĚĶŌĮŐĭĭĕŀĚĚŅĬ
ĮĶŃěņľĶŊŀőėĶĚĚŅĬȮŏĮŖĬĶŃĵŃŏĺĸŅœĴŗĬŘŀĵĔĺŗŅȮ/4ȮĽńĮħŅľśȮĮĢŇĭńĨŇĨĬĨŅĴĶŃŏĭňĵĭ
ĔŅĶĭĶŇľŅĶĚŅĬĭŋėėĸĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĮĢŇĭńĨŇĚŅĬȮĴňľĬŘŅĪňŗ
ĶńĭįŇħĝŀĭŐĬŗĬŀĬȮĬńĔĻŉĔļŅĨŘŀĚĶńĭįŇħĝŀĭĚŅĬĪňŗœħŘĶńĭĴŀĭľĴŅĵěŅĔĽĩŅĬ
ĮĶŃĔŀĭĔŅĶŀĵŗŅĚŏĨŖĴėĺŅĴĽŅĴŅĶĩȮĴňŀŅěŅĶĵśĬŇŏĪĻŐĸŃįŌŘĬŇŏĪĻĚŅĬĪņľĬŘŅĪňŗŒľŘ
ėņĮĶŉĔļŅĶŃľĺŗŅĚĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶĨŇħĨŅĴŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶĮĢŇĭńĨŇĚŅĬŀĵŗŅĚ
ŏĮŖĬĶŃĭĭȮĨĸŀħĶŃĵŃŏĺĸŅĮĢŇĭńĨŇĚŅĬȮĪņŒľŘĬńĔĻŉĔļŅœħŘĶńĭĮĶŃĽĭĔŅĶĦśěĶŇĚěŅĔĔŅĶ
ĮĢŇĭńĨŇĚŅĬȮŏĔŇħĔŅĶıńĥĬŅĨĬŏŀĚŒľŘŏĮŖĬįŌŘĴňėĺŅĴıĶŘŀĴŒĬĔŅĶĪņĚŅĬȮŐĸŃĽŅĴŅĶĩ
ĪņĚŅĬœħŘĪńĬĪňľĸńĚĽņŏĶŖěĔŅĶĻŉĔļŅ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace as a temporary full+time employee in a relevant 
position that suits a studentŲs field of study and abilities for the success 
of applying, expanding, and extending the curriculum expectations in 
practical situations, whether they be of a workplace setting, a project, or 
both, for /4+week minimum of placement in compliance with the 
workplaceŲs mandatory terms, conditions, and obligations, responsibility 
and commitment fulfillment for a particular role assigned by the 
workplace, supervision and evaluation under a systematic follow+up 
process throughout the course by both a certified cooperative education 
teacher and a cooperative education coordinator from the workplace, 
an opportunity to enhance a studentŲs in+school learning while 
developing greater awareness and understanding of the real world of 
work to develop skills, knowledge, and attitudes needed to become a 
productive and satisfied member in a work environment immediately 
after graduation 
Note              Student evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 



08+000+403 ĽľĔŇěĻŉĔļŅĨƞŅĚĮĶŃŏĪĻ 
International Cooperative Education 

6&0+40+0' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+0./ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı
Pre+requisite  8Ȯ.6+...+0./ȮPreparation for Professional Experience 

 ĮĢŇĭńĨŇĚŅĬŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĔŅĶŏĽĴŊŀĬŏĮŖĬıĬńĔĚŅĬĝńŗĺėĶŅĺŏĨŖĴŏĺĸŅĕŀĚĽĩŅĬĪňŗ
ĮĢŇĭńĨŇĚŅĬĬŀĔĮĶŃŏĪĻȮŒĬĨņŐľĬŗĚĨŅĴĪňŗĨĶĚĔńĭĺŇĝŅĝňıŐĸŃŏľĴŅŃĽĴĔńĭėĺŅĴĶŌŘ
ėĺŅĴĽŅĴŅĶĩĕŀĚĬńĔĻŉĔļŅȮŏıŊŗŀŏĝŊŗŀĴőĵĚėĺŅĴĶŌŘĪŅĚĪķļġňĔńĭĔŅĶĮĢŇĭńĨŇĚŅĬȮĪńŘĚĶŌĮŐĭĭ
ĕŀĚĚŅĬĮĶŃěņľĶŊŀőėĶĚĚŅĬȮŏĮŖĬĶŃĵŃŏĺĸŅĶĺĴœĴŗĬŘŀĵĔĺŗŅȮ/4ȮĽńĮħŅľśȮőħĵĨŘŀĚŏĮŖĬ
ĔŅĶĮĢŇĭńĨŇĚŅĬŒĬĨŗŅĚĮĶŃŏĪĻœĴŗĬŘŀĵĔĺŗŅȮ/0ȮĽńĮħŅľśȮĮĢŇĭńĨŇĨĬĨŅĴĶŃŏĭňĵĭĔŅĶ
ĭĶŇľŅĶĚŅĬĭŋėėĸĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĮĢŇĭńĨŇĚŅĬȮĴňľĬŘŅĪňŗ
ĶńĭįŇħĝŀĭŐĬŗĬŀĬȮĬńĔĻŉĔļŅĨŘŀĚĶńĭįŇħĝŀĭĚŅĬĪňŗœħŘĶńĭĴŀĭľĴŅĵěŅĔĽĩŅĬ
ĮĶŃĔŀĭĔŅĶŀĵŗŅĚŏĨŖĴėĺŅĴĽŅĴŅĶĩȮĴňŀŅěŅĶĵśĬŇŏĪĻŐĸŃįŌŘĬŇŏĪĻĚŅĬĪņľĬŘŅĪňŗŒľŘ
ėņĮĶŉĔļŅĶŃľĺŗŅĚĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶĨŇħĨŅĴŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶĮĢŇĭńĨŇĚŅĬŀĵŗŅĚŏĮŖĬ
ĶŃĭĭȮĨĸŀħĶŃĵŃŏĺĸŅĮĢŇĭńĨŇĚŅĬȮĪņŒľŘĬńĔĻŉĔļŅœħŘĶńĭĮĶŃĽĭĔŅĶĦśěĶŇĚěŅĔĔŅĶ
ĮĢŇĭńĨŇĚŅĬȮŏĔŇħĔŅĶıńĥĬŅĨĬŏŀĚŒľŘŏĮŖĬįŌŘĴňėĺŅĴıĶŘŀĴŒĬĔŅĶĪņĚŅĬȮŐĸŃĽŅĴŅĶĩ
ĪņĚŅĬœħŘĪńĬĪňľĸńĚĽņŏĶŖěĔŅĶĻŉĔļŅ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace as a temporary full+time employee in a relevant 
position that suits a studentŲs field of study and abilities for the success of 
applying, expanding, and extending the curriculum expectations in practical 
situations, whether they be of a workplace setting, a project, or both, for 
/4+week minimum of placement, with at least /0+week placement in a 
foreign country, in compliance with the workplaceŲs mandatory terms, 
conditions, and obligations, responsibility and commitment fulfillment for 
a particular role assigned by the workplace, supervision and evaluation 
under a systematic follow+up process throughout the course by both a 
certified cooperative education teacher and a cooperative education 
coordinator from the workplace, an opportunity to enhance a studentŲs 
in+school learning while developing greater awareness and understanding 
of the real world of work to develop skills, knowledge, and attitudes 
needed to become a productive and satisfied member in a work 
environment immediately after graduation 
Note         Student evaluation is graded as 
  ȮȮ    S ůȮSatisfactory 
        U ůȮUnsatisfactory 



08+000+304 İƗĔĚŅĬ 
Apprenticeship 

3&0+20+0' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+0./ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite  8Ȯ.6+...+0./ȮPreparation for Professional Experience 

 ĮĢŇĭńĨŇĚŅĬŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĔŅĶŏĽĴŊŀĬŏĮŖĬıĬńĔĚŅĬĝńŗĺėĶŅĺŏĨŖĴŏĺĸŅĕŀĚĽĩŅĬĪňŗ
ĮĢŇĭńĨŇĚŅĬȮŒĬĨņŐľĬŗĚĨŅĴĪňŗĨĶĚĔńĭĺŇĝŅĝňıŐĸŃŏľĴŅŃĽĴĔńĭėĺŅĴĶŌŘėĺŅĴĽŅĴŅĶĩ
ĕŀĚĬńĔĻŉĔļŅȮŏıŊŗŀŏĝŊŗŀĴőĵĚėĺŅĴĶŌŘĪŅĚĪķļġňĔńĭĔŅĶĮĢŇĭńĨŇĚŅĬȮŏĮŖĬĶŃĵŃŏĺĸŅœĴŗĬŘŀĵ
ĔĺŗŅȮ6ȮĽńĮħŅľśȮĮĢŇĭńĨŇĨĬĨŅĴĶŃŏĭňĵĭĔŅĶĭĶŇľŅĶĚŅĬĭŋėėĸĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬ
ĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĮĢŇĭńĨŇĚŅĬȮȮĬńĔĻŉĔļŅĨŘŀĚĶńĭįŇħĝŀĭĚŅĬĪňŗœħŘĶńĭĴŀĭľĴŅĵěŅĔ
ĽĩŅĬĮĶŃĔŀĭĔŅĶŀĵŗŅĚŏĨŖĴėĺŅĴĽŅĴŅĶĩȮĴňŀŅěŅĶĵśĬŇŏĪĻŐĸŃįŌŘĬŇŏĪĻĚŅĬĪņľĬŘŅĪňŗ
ŒľŘėņĮĶŉĔļŅĶŃľĺŗŅĚĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶĨŇħĨŅĴŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶĮĢŇĭńĨŇĚŅĬŀĵŗŅĚ
ŏĮŖĬĶŃĭĭȮĨĸŀħĶŃĵŃŏĺĸŅĮĢŇĭńĨŇĚŅĬȮŏıŊŗŀŏĮŖĬĔŅĶŏĨĶňĵĴĬńĔĻŉĔļŅĽŌŗĚŅĬĪňŗĬńĔĻŉĔļŅ
ĽĬŒěŐĸŃıńĥĬŅĪńĔļŃĺŇĝŅĝňıĽņľĶńĭĔŅĶĪņĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace as a temporary full+time employee in a relevant 
position that suits a studentŲs field of study and abilities for the success 
of applying, expanding, and extending the curriculum expectations in 
practical situations, whether they be of a workplace setting, a project, or 
both, for 6+week minimum of placement in compliance with the 
workplaceŲs mandatory terms, conditions, and obligations, responsibility 
and commitment fulfillment for a particular role assigned by the 
workplace, supervision and evaluation under a systematic follow+up 
process throughout the course by both a certified cooperative education 
teacher and a cooperative education coordinator from the workplace, 
preparation for a student to develop skills, knowledge, and attitudes 
needed to become a productive and satisfied member in a work 
environment 
NoteȮȮȮȮȮȮȮȮStudent evaluation is graded as 
       S ůȮSatisfactory 
       U ůȮUnsatisfactory 
 



08+000+305 İƗĔĚŅĬĨƞŅĚĮĶŃŏĪĻ 
International Apprenticeship 

3&0+20+0' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+0./ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite  8Ȯ.6+...+0./ Preparation for Professional Experience 

 ĮĢŇĭńĨŇĚŅĬŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬĔŅĶĬŀĔĮĶŃŏĪĻȮ ŏĽĴŊŀĬŏĮŖĬıĬńĔĚŅĬĝńŗĺėĶŅĺŏĨŖĴ
ŏĺĸŅĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬȮ ŒĬĨņŐľĬŗĚĨŅĴĪňŗĨĶĚĔńĭĺŇĝŅĝňıŐĸŃŏľĴŅŃĽĴĔńĭėĺŅĴĶŌŘ
ėĺŅĴĽŅĴŅĶĩĕŀĚĬńĔĻŉĔļŅȮ ŏıŊŗŀŏĝŊŗŀĴőĵĚėĺŅĴĶŌŘĪŅĚĪķļġňĔńĭĔŅĶĮĢŇĭńĨŇĚŅĬȮ ŏĮŖĬ
ĶŃĵŃŏĺĸŅĶĺĴœĴŗĬŘŀĵĔĺŗŅȮ 6Ȯ ĽńĮħŅľśȮ őħĵĨŘŀĚŏĮŖĬĔŅĶĮĢŇĭńĨŇĚŅĬŒĬĨŗŅĚĮĶŃŏĪĻœĴŗ
ĬŘŀĵĔĺŗŅ4ȮĽńĮħŅľśȮĮĢŇĭńĨŇĨĬĨŅĴĶŃŏĭňĵĭĔŅĶĭĶŇľŅĶĚŅĬĭŋėėĸĕŀĚĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬ
ĨĸŀħĶŃĵŃŏĺĸŅĔŅĶĮĢŇĭńĨŇĚŅĬȮ Ȯ ĬńĔĻŉĔļŅĨŘŀĚĶńĭįŇħĝŀĭĚŅĬĪňŗœħŘĶńĭĴŀĭľĴŅĵěŅĔ
ĽĩŅĬĮĶŃĔŀĭĔŅĶŀĵŗŅĚŏĨŖĴėĺŅĴĽŅĴŅĶĩȮ ĴňŀŅěŅĶĵśĬŇŏĪĻŐĸŃįŌŘĬŇŏĪĻĚŅĬĪņľĬŘŅĪňŗ
ŒľŘėņĮĶŉĔļŅĶŃľĺŗŅĚĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶĨŇħĨŅĴŐĸŃĔŅĶĮĶŃŏĴŇĬįĸĔŅĶĮĢŇĭńĨŇĚŅĬŀĵŗŅĚ
ŏĮŖĬĶŃĭĭȮĨĸŀħĶŃĵŃŏĺĸŅĮĢŇĭńĨŇĚŅĬȮŏıŊŗŀŏĮŖĬĔŅĶŏĨĶňĵĴĬńĔĻŉĔļŅĽŌŗĚŅĬĪňŗĬńĔĻŉĔļŅ
ĽĬŒěŐĸŃıńĥĬŅĪńĔļŃĺŇĝŅĝňıĽņľĶńĭĔŅĶĪņĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace as a temporary full+time employee in a relevant 
position that suits a studentŲs field of study and abilities for the success 
of applying, expanding, and extending the curriculum expectations in 
practical situations, whether they be of a workplace setting, a project, or 
both, for 6+week minimum of placement, with at least 4+week 
placement in a foreign country, in compliance with the workplaceŲs 
mandatory terms, conditions, and obligations, responsibility and 
commitment fulfillment for a particular role assigned by the workplace, 
supervision and evaluation under a systematic follow+up process 
throughout the course by both a certified cooperative education teacher 
and a cooperative education coordinator from the workplace, 
preparation for a student to develop skills, knowledge, and attitudes 
needed to become a productive and satisfied member in a work 
environment 
Note          Student evaluation is graded as 
         S ůȮSatisfactory 
         U ůȮUnsatisfactory 
 



08+000+307 ĪńĔļŃĺŇĝŅĝňıĪŅĚħƟŅĬŏĪėőĬőĸĵňĽŊŗŀĽŅĶĴĺĸĝĬ 
Professional Skills for Mass Communication Technology 

3&.+6+3' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ08+000+104 İƗĔĚŅĬȮľĶŊŀȮ 
   08+000+105Ȯ İƗĔĚŅĬĨƞŅĚĮĶŃŏĪĻ 
Pre+requisite  8Ȯ08+000+104ȮȮȮApprenticeshipȮorȮ 
  08+000+105 ȮȮȮȮInternational Apprenticeship 

 İŉĔĮĢŇĭńĨŇħŘŅĬŏĪėőĬőĸĵňĽŊŗŀĽŅĶĴĺĸĝĬŒĬľŘŀĚĮĢŇĭńĨŇĔŅĶȮľĶŊŀĔŅĶĻŉĔļŅĬŀĔĽĩŅĬĪňŗȮ
ĪńŘĚĬňŘĨŘŀĚŀĵŌŗĳŅĵŒĨŘĔŅĶħŌŐĸĕŀĚŀŅěŅĶĵśĪňŗěŃĨŇħĨŅĴėĺŅĴĔŘŅĺľĬŘŅĕŀĚĬńĔĻŉĔļŅȮŐĸŃ
ŏĶňĵĭŏĶňĵĚŏĕňĵĬŏĮŖĬĶŅĵĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Mass communication technology practical training in laboratories or field 
trips under the supervision of supervisors in following the studentŲs 
progress and report writing 
NoteȮȮȮȮȮȮȮȮȮȮȮȮȮȮStudent evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 

08+000+306 ĮĶŃĽĭĔŅĶĦƢĨƞŅĚĮĶŃŏĪĻ 
International ExperienceȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮȮ 

1&.+4+1' 

 ŏĕŘŅĶŗĺĴĔŇěĔĶĶĴŏıŊŗŀŏĽĶŇĴĽĶŘŅĚĮĶŃĽĭĔŅĶĦśŒĬĨŗŅĚĮĶŃŏĪĻȮœħŘŐĔŗȮĔŅĶĪņĺŇěńĵľĶŊŀ
ĝŗĺĵĺŇěńĵȮĔŅĶĮĶŃĔĺħȮĔŅĶŐĕŗĚĕńĬȮĔŅĶŐĽħĚįĸĚŅĬȮĔŅĶŀĭĶĴŏĝŇĚĮĢŇĭńĨŇĔŅĶ
ĬŅĬŅĝŅĨŇȮĔŅĶĮĶŃĝŋĴĬŅĬŅĝŅĨŇȮĔŅĶŏĕŘŅėŗŅĵĬŅĬŅĝŅĨŇȮĪňŗěńħőħĵĴľŅĺŇĪĵŅĸńĵľĶŊŀ
ŀĚėśĔĶĨŗŅĚĮĶŃŏĪĻȮľĶŊŀěńħĶŗĺĴĔńĭĴľŅĺŇĪĵŅĸńĵŏĪėőĬőĸĵňĶŅĝĴĚėĸīńĠĭŋĶňȮőħĵŒĝŘ
ĳŅļŅĨŗŅĚĮĶŃŏĪĻŏĮŖĬĳŅļŅľĸńĔŒĬĔŅĶħņŏĬŇĬĔŇěĔĶĶĴȮĨńĺŀĵŗŅĚĕŀĚĔŇěĔĶĶĴœħŘŐĔŗȮ
ĔŅĶĭĶĶĵŅĵěŅĔįŌŘŏĝňŗĵĺĝŅĠȮĔŅĶĮġŇĭńĨŇĚŅĬȮĔŅĶŏĨĶňĵĴħŘŅĬĳŅļŅŀńĚĔķļȮĔŅĶŀĭĶĴ
ĔŗŀĬĔŅĶŏħŇĬĪŅĚœĮĨŗŅĚĮĶŃŏĪĻȮĪńĻĬĻŉĔļŅȮĔŇěĔĶĶĴħŘŅĬĺńĥĬīĶĶĴĪńŘĚĳŅĵŒĬŐĸŃ
ĳŅĵĬŀĔĝńŘĬŏĶňĵĬȮŐĸŃĔŅĶĬņŏĽĬŀľĸńĚĔĸńĭěŅĔĨŗŅĚĮĶŃŏĪĻ 
ľĴŅĵŏľĨŋ ĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS+ȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU+ȮœĴŗıŀŒěȮ&Unsatisfactory' 
 



Participate in activities to enhance international experiences e,g,Ȯresearch 
and research assistance, contest, competition, international workshop, 
international conference and symposium, and international camp 
organized by international universities-organizations or co+organized with 
RMUTT, foreign language is used as an official language in conducing the 
activities, examples of activities are featured lectures given by experts, 
practice, English preparation, pre+departure briefing, field trips, cultural 
activities both inside and outside classroom, as well as post+departure 
presentation 
NoteȮ  Student evaluation is graded as 
             S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 

08+000+406ȮȮȮ ĮƤĠľŅıŇŏĻļěŅĔĽĩŅĬĮĶŃĔŀĭĔŅĶ 
Workplace Special Problem 

3&0+6+3' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8ȮĺŇĝŅŒĬĔĸŋƞĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňıĪňŗŀŀĔİƗĔĮĶŃĽĭĔŅĶĦƢ
     ĳŅĵĬŀĔĴľŅĺŇĪĵŅĸńĵ 

 ĔŅĶĬņőěĪĵśĮńĠľŅĪňŗœħŘěŅĔĽĩŅĬĮĶŃĔŀĭĔŅĶȮĪńŘĚĳŅėŏŀĔĝĬȮĶńģĺŇĽŅľĔŇěȮĶńģĭŅĸȮ
ľĶŊŀĝŋĴĝĬȮȮĪňŗĬńĔĻŉĔļŅœħŘŀŀĔĪņĔŅĶİŉĔĮĶŃĽĭĔŅĶĦśȮĪńŘĚŒĬĶŌĮŐĭĭĕŀĚĔŅĶİŉĔĚŅĬȮ
ĮĢŇĭńĨŇĚŅĬĳŅėĽĬŅĴȮȮľĶŊŀŀŊŗĬŕȮŏıŊŗŀĬņĴŅĻŉĔļŅȮĺŇŏėĶŅŃľśȮőħĵŒĝŘėĺŅĴĶŌŘĪŅĚħŘŅĬ
ĺŇĝŅĝňıĕŀĚĬńĔĻŉĔļŅȮĴŅĪņĔŅĶĮĶŃĵŋĔĨśľŅĺŇīňȮĔŅĶŐĔŘĮńĠľŅȮĔŅĶıńĥĬŅĺŇīňĔŅĶȮľĶŊŀ
ĔĶŃĭĺĬĔŅĶȮőħĵěńħĪņĨŅĴĶŌĮŐĭĭĕŀĚőėĶĚĚŅĬȮőħĵĴňŀŅěŅĶĵśįŌŘŏĝňŗĵĺĝŅĠŒĬ
ĽŅĕŅĺŇĝŅŒľŘėņŐĬŃĬņŐĸŃŏĮŖĬĪňŗĮĶŉĔļŅȮőħĵĴňĽŗĺĬĶŗĺĴěŅĔĭŋėĸŅĔĶĕŀĚȮĽĩŅĬ
ĮĶŃĔŀĭĔŅĶľĶŊŀĝŋĴĝĬĬńŘĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Analysis of problems a student gains during his or her apprenticeship, 
amid fieldwork, or in other activities while undertaking a job training 
course in a private sector, a state enterprise, a government agency, or a 
community placement, use of a studentŲs in+school learning and 
transitions to professional applications of resolution skills and method 
and process development skills through a research project under 
supervision of an academic expert in the field in cooperation with a 
cooperative education coordinator from the workplace 
Note             Student evaluation is graded as 
         ȮȮȮS ůȮSatisfactory 
        ȮȮȮ U ůȮUnsatisfactory 



08+000+109 ĔŅĶěńħĮĶŃĽĭĔŅĶĦƢĨƟĬľĸńĔĽŌĨĶ 
Pre+course Experience 

2 &0+6+3' 

 ĔŅĶěńħŒľŘĬńĔĻŉĔļŅŏĕŘŅœĮŀĵŌŗŒĬĽŇŗĚŐĺħĸŘŀĴĪŅĚĺŇĝŅĝňıĝŗĺĚĨŘĬĕŀĚĔŅĶĻŉĔļŅŒĬ
ľĸńĔĽŌĨĶȮĴňĔŅĶĔņľĬħĮĶŃŏħŖĬĪňŗŏĔňŗĵĺĕŘŀĚŒĬĺŇĝŅĝňıȮŏıŊŗŀŒľŘĬńĔĻŉĔļŅĽńĚŏĔĨĔŅĶĦś
ŐĸŃŏĔŖĭĕŘŀĴŌĸŏĝŗĬȮĽĳŅıŐĺħĸŘŀĴŒĬĔŅĶĪņĚŅĬȮĭĪĭŅĪĕŀĚĭŋėėĸŒĬĺŇĝŅĝňıȮĴňĔŅĶ
ĬņĮĶŃŏħŖĬĪňŗœħŘěŅĔĔŅĶĽńĚŏĔĨȮĴŅĪņĔŅĶĽŃĪŘŀĬėĺŅĴėŇħȮŐĸĔŏĮĸňŗĵĬĔńĭĬńĔĻŉĔļŅ
ħŘĺĵĔńĬŏŀĚŐĸŃĔńĭŀŅěŅĶĵśȮĬńĔĻŉĔļŅĨŘŀĚĽĶŋĮĕŘŀėŘĬıĭȮŏĝŗĬȮĔĶŀĭėĺŅĴėŇħĶĺĭĵŀħȮ
ŏĔňŗĵĺĔńĭĺŇĝŅĝňıȮĭĪĭŅĪĕŀĚĭŋėėĸŒĬĺŇĝŅĝňıȮőħĵĴňĔŅĶĬņŏĽĬŀĪńŘĚŒĬĶŌĮŐĭĭĕŀĚ
ĶŅĵĚŅĬľĬŘŅĝńŘĬŏĶňĵĬȮŐĸŃĶŌĮŐĭĭĶŅĵĚŅĬȮ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Placement preparation for a student by engaging him or her in a 
professional environment at the beginning of the curriculum, 
management of relevant professional agendas for critical observation 
and data collection, such as a workplace environment assessment and 
professional roles of individuals, reflection of issues observed during a 
placement involvement, exchanges among peers and between a 
student and an assigned teacher on a professional conceptual 
framework and a professional role in a working setting, presentation skills 
in form of both a research project presentation and a academic paper  
NoteȮ  Student evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 
 
 
 
 
 
 
 
 



08+000+210ȮȮ ĮĢŇĭńĨŇĚŅĬĳŅėĽĬŅĴ 
Field Work 

2&0+6+3' 

 ĔŅĶŒľŘĬńĔĻŉĔļŅȮŏĕŘŅœĮĽńĚŏĔĨĔŅĶĦśŐĸŃĴňĽŗĺĬĶŗĺĴŒĬĔŅĶĪņĚŅĬŏĮŖĬĶŃĵŃŏĺĸŅĽńŘĬȮŕȮ
ĨŗŀŏĬŊŗŀĚĨĸŀħĳŅėĔŅĶĻŉĔļŅȮĴňĔŅĶĔņľĬħŏĬŊŘŀľŅĔŅĶĮĢŇĭńĨŇĚŅĬĳŅėĽĬŅĴĪňŗĽŀė
ėĸŘŀĚĔńĭĽŅĕŅĺŇĝŅĝňıȮŐĸŃŏľĴŅŃĽĴĔńĭėĺŅĴĶŌŘĳŅėĪķļňĕŀĚĬńĔĻŉĔļŅĨŅĴŐĨŗĸŃĝńŘĬĮňȮ
ĪńŘĚĬňŘĨŘŀĚĴňĔŅĶŏĨĶňĵĴėĺŅĴıĶŘŀĴĬńĔĻŉĔļŅįŌŘŏĶňĵĬħŘŅĬėĺŅĴĮĸŀħĳńĵȮĔŅĶĮŘŀĚĔńĬ
őĶėĨŇħĨŗŀľĶŊŀĕŘŀıŉĚĶŃĺńĚȮĔŗŀĬĮĢŇĭńĨŇĚŅĬĳŅėĽĬŅĴȮŏĮŇħőŀĔŅĽŒľŘĬńĔĻŉĔļŅœħŘ
ĮĶŃĵŋĔĨśŒĝŘėĺŅĴĶŌŘĳŅėĪķļġňěŅĔĝńŘĬŏĶňĵĬĔńĭĔŅĶĮĢŇĭńĨŇĚŅĬĳŅĵŒĨŘĽĳŅıŐĺħĸŘŀĴ
ěĶŇĚȮőħĵŀŅěĔŅĶĬņĺŇīňĔŅĶŏĶňĵĬĶŌŘŒĬĸńĔļĦŃĕŀĚȮĔŅĶŏĶňĵĬőħĵŒĝŘĚŅĬŏĮŖĬģŅĬȮĔŅĶ
ŏĶňĵĬěŅĔĽĳŅıĽńĚėĴȮĔŅĶŏĶňĵĬħŘĺĵĔŅĶŒľŘĭĶŇĔŅĶĝŋĴĝĬȮľĶŊŀĶŌĮŐĭĭŀŊŗĬȮĴňĔŅĶ
ĮĶŃŏĴŇĬįĸįŌŘŏĶňĵĬŏĮŖĬĶŃĵŃĪńŘĚĶŃľĺŗŅĚŐĸŃĽŇŘĬĽŋħĔŅĶĮĢŇĭńĨŇĚŅĬĳŅėĽĬŅĴȮĴňĔŅĶ
ĬņŏĽĬŀĪńŘĚŒĬĶŌĮŐĭĭĕŀĚĶŅĵĚŅĬľĬŘŅĝńŘĬŏĶňĵĬȮŐĸŃĶŌĮŐĭĭĶŅĵĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Observation of and short+term participation in a working setting 
throughout a certain semester, appropriate content for fieldwork 
operation in line with professional studies and a studentŲs academic 
knowledge level, preparation for a student of safety assurance, 
workplace health control, and placement precautions all in a workplace 
before doing fieldwork, exposure of applications of theories and 
principles learned in the classroom to work in a field setting, knowledge 
and new skills while performing a task in a community workplace via 
work+base learning, community learning, service learning, or other 
frameworks, evaluation of a student during and at the end of a fieldwork 
term through a research project presentation and academic paper 
NoteȮ  Student evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 
 
 
 



08+000+311ȮȮȮ ĔŅĶĨŇħĨŅĴıķĨŇĔĶĶĴĔŅĶĪŜŅĚŅĬ 
Job Shadowing 

2 &0+6+3' 

 ĔŅĶĔņľĬħŒľŘĬńĔĻŉĔļŅŏıŊŗŀŏĕŘŅœĮĽńĚŏĔĨŋıķĨŇĔĶĶĴĕŀĚĔŅĶĪņĚŅĬĕŀĚĭŋėėĸȮőħĵĴň
ĔŅĶĔņľĬħįŌŘĪňŗŏĕŘŅœĮĽńĚŏĔĨıķĨŇıĔĶĶĴĔŅĶĪņĚŅĬȮŐĸŃĨŘŀĚĴňĔŅĶŏĨĶňĵĴėĺŅĴıĶŘŀĴ
ĬńĔĻŉĔļŅȮĔŗŀĬĔŅĶĨŇħĨŅĴıķĨŇĔĶĶĴĔŅĶĪņĚŅĬȮŏĝŗĬȮŐįĬĔŅĶĨŇħĨŅĴȮĔŇěĔĶĶĴĪňŗĨŘŀĚ
ĨŇħĨŅĴȮŏĮŖĬĨŘĬȮĬńĔĻŉĔļŅĽŅĴŅĶĩŏĶňĵĬĶŌŘľĶŊŀĨŇħĨŅĴıķĨŇĔĶĶĴĔŅĶĪņĚŅĬĕŀĚįŌŘĪňŗŏĕŘŅ
œĮĽńĚŏĔĨıķĨŇıĔĶĶĴĔŅĶĪņĚŅĬȮœħŘőħĵĔŅĶĽńĚŏĔĨȮĔŅĶıŌħėŋĵȮŐĸŃĔŅĶĪņĚŅĬĶŗĺĴĔńĭ
įŌŘĪňŗŏĕŘŅœĮĽńĚŏĔĨıķĨŇıĔĶĶĴĔŅĶĪņĚŅĬȮĮĶŃŏĴŇĬįĸħŘĺĵĔŅĶĽŃĪŘŀĬėĺŅĴėŇħȮĪńŘĚĨńĺ
ĬńĔĻŉĔļŅŏŀĚȮĬńĔĻŉĔļŅħŘĺĵĔńĬŏŀĚŐĸŃĔńĭŀŅěŅĶĵśŒĬĶŌĮĕŀĚĔŅĶĽĬĪĬŅĔĸŋŗĴĵŗŀĵȮőħĵ
ŀŅěŏĝŇĠįŌŘĪňŗŏĕŘŅœĮĽńĚŏĔĨıķĨŇıĔĶĶĴĶŗĺĴĔŅĶĽĬĪĬŅĔĸŋŗĴĵŗŀĵȮŏıŊŗŀŐĸĔŏĮĸňŗĵĬ
ĮĶŃĽĭĔŅĶĦśȮőħĵĴňĔŅĶĬņŏĽĬŀĪńŘĚŒĬĶŌĮŐĭĭĕŀĚĶŅĵĚŅĬľĬŘŅĝńŘĬŏĶňĵĬȮŐĸŃĶŌĮŐĭĭ
ĶŅĵĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Observation of people in a working community for day+to+day activities 
as they perform their regular job duties, preparation for cooperative 
education strategies before a shadowing process, such as of a follow+up 
of professional plans and agendas, insight into a particular career for 
career awareness and exploration through workplace observation, talks, 
cooperation involvements, assessment of thought reflection of a 
student, among peers, and with a cooperative education teacher in the 
course through focus group discussions, invitation for observers to join 
the discussions for exchanges of workplace experience, evaluation on 
both a research project presentation and academic paper  
NoteȮ ȮȮȮȮȮȮȮȮȮȮȮStudent evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 
 
 
 
 
 



08+000+312ȮȮȮ ĔŅĶİƗĔŏĜıŅŃĨŜŅŐľĬƞĚ 
Practicum 

3&0+16+8' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ.6+...+../ȮĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite 8Ȯ.6+...+../ȮPreparation for Professional Experience 

 ĔŅĶİŉĔĨĶĚĨŅĴĽŅĕŅĺŇĝŅĝňıĕŀĚĬńĔĻŉĔļŅȮŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬŏĮŖĬĶŃĵŃŏĺĸŅĬŅĬ
ŏıňĵĚıŀȮĬńĔĻŉĔļŅĽŅĴŅĶĩŏĶňĵĬėĺĭėŌŗĔńĭĔŅĶĪņĚŅĬȮŏıŊŗŀŒľŘĬńĔĻŉĔļŅĴňĪńĔļŃŐĸŃ
ĽĴĶĶĩĬŃĨŅĴĺŇĝŅĝňıȮĔŅĶİŉĔŏĜıŅŃĨņŐľĬŗĚĨŘŀĚŏľĴŅŃĽĴĔńĭėĺŅĴĶŌŘĪŅĚĪķļġňĨŅĴ
ĝńŘĬĮňĕŀĚĬńĔĻŉĔļŅȮŐĸŃĽŅĴŅĶĩħņŏĬŇĬĔŅĶėĺĭėŌŗĔńĭĔŅĶŏĶňĵĬŒĬĝńŘĬĮňĪňŗĽŌĚĕŉŘĬȮĴňĔŅĶ
ŏĨĶňĵĴėĺŅĴıĶŘŀĴĬńĔĻŉĔļŅŏĭŊŘŀĚĨŘĬŏĔňŗĵĺĔńĭĪńĔļŃĪňŗěņŏĮŖĬĨŗŀĔŅĶĪņĚŅĬȮĴňįŌŘĬŇŏĪĻ
ĚŅĬȮįŌŘĽŀĬȮľĶŊŀėĶŌİŉĔȮŒľŘėņĮĶŉĔļŅŐĸŃĨŇħĨŅĴėĺŅĴĔŘŅĺľĬŘŅĕŀĚĬńĔĻŉĔļŅȮĴňĔŅĶ
ŐĸĔŏĮĸňŗĵĬĮĶŃĽĭĔŅĶĦśȮĶŃľĺŗŅĚĔŅĶİŉĔȮĪńŘĚĔńĭĬńĔĻŉĔļŅħŘĺĵĔńĬŏŀĚŐĸŃĔńĭįŌŘĬŇŏĪĻ
ĚŅĬȮįŌŘĽŀĬȮľĶŊŀėĶŌİŉĔȮĴňĔŅĶĮĶŃŏĴŇĬįĸįŌŘŏĶňĵĬŏĮŖĬĶŃĵŃĪńŘĚĶŃľĺŗŅĚĔŅĶİŉĔŐĸŃŏĴŊŗŀ
ĽŇŘĬĽŋħĔŅĶİŉĔȮĴňĔŅĶĬņŏĽĬŀĪńŘĚŒĬĶŌĮŐĭĭĕŀĚĶŅĵĚŅĬľĬŘŅĝńŘĬŏĶňĵĬȮŐĸŃĶŌĮŐĭĭ
ĶŅĵĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Exposure of a student to his or her professional role by completing 
sufficient hours in the field of his or her academic curriculum and by 
applying and sharing the knowledge that he or she has gained from his 
or her academic studies, an appropriate placement or practicum for a 
studentŲs academic knowledge level, course completion possible during 
his or her progress to a higher year in his or her university study, basic 
preparation for a student of necessary working skills under supervision 
and follow+up of a cooperative education coordinator form a workplace, 
exchanges of workplace setting experience during a placement or 
practicum among peers and between a supervisor and a student, 
evaluation of a student both during and after a placement or practicum 
through a research project presentation and academic paper ȮȮȮ 
NoteȮ  Student evaluation is graded as 
   S ůȮSatisfactory 
   U ůȮUnsatisfactory 

 



08+000+413 ĔŅĶİƗĔĮĢŇĭńĨŇěĶŇĚĳŅĵľĸńĚĽŜŅŏĶŖěĔŅĶŏĶňĵĬĪķļġň 
Post+course Internship 

4&.+2.+.' 

 ĺŇĝŅĭńĚėńĭĔƞŀĬȮȮ8Ȯ08+000+.01 ĔŅĶŏĨĶňĵĴėĺŅĴıĶƟŀĴİƗĔĮĶŃĽĭĔŅĶĦƢĺŇĝŅĝňı 
Pre+requisite  8Ȯ08+000+001 Preparation for Professional Experience 

 ĔŅĶİŉĔĮĢŇĭńĨŇľĸńĚěŅĔĔŅĶŏĶňĵĬĳŅėĪķļġňėĶĭĨŅĴľĸńĔĽŌĨĶŐĸŘĺľĶŊŀŏĔŊŀĭėĶĭĨŅĴ
ľĸńĔĽŌĨĶȮŒĬĽĩŅĬĪňŗĮĢŇĭńĨŇĚŅĬȮĴňĔŅĶŏĨĶňĵĴėĺŅĴıĶŘŀĴĬńĔĻŉĔļŅĪńŘĚĪńĔļŃĪŅĚħŘŅĬ
ĺŇĝŅĔŅĶŐĸŃĪńĔļŃĪňŗěņŏĮŖĬĨŗŀĔŅĶĪņĚŅĬȮĪńŘĚĬňŘŀŅěŏĮŖĬĔŅĶİŉĔĮĢŇĭńĨŇėĺĭėŌŗĔńĭĔŅĶ
ŏĶňĵĬŒĬĽĩŅĬĻŉĔļŅȮŏĬŘĬĔŅĶİŉĔĮĢŇĭńĨŇĚŅĬĮĶŃěņľĶŊŀőėĶĚĚŅĬĪňŗĨĶĚĨŅĴĽŅĕŅ
ĺŇĝŅĝňıȮįŌŘŏĶňĵĬĴňĔŅĶŐĸĔŏĮĸňŗĵĬĮĶŃĽĭĔŅĶĦśȮĪńŘĚĶŃľĺŗŅĚĔŅĶİŉĔŐĸŃŏĴŊŗŀĽŇŘĬĽŋħĔŅĶ
İŉĔĔńĭįŌŘŏĶňĵĬħŘĺĵĔńĬŏŀĚŐĸŃĔńĭįŌŘĽŀĬȮĮĶŃŏĴŇĬįĸŏĴŊŗŀĽŇŘĬĽŋħĔŅĶİŉĔĪńŘĚĔŅĶĽŗĚĶŅĵĚŅĬ
ŐĸŃĔŅĶĬņŏĽĬŀįĸĚŅĬȮĴňĔŅĶĬņŏĽĬŀĪńŘĚŒĬĶŌĮŐĭĭĕŀĚĶŅĵĚŅĬľĬŘŅĝńŘĬŏĶňĵĬȮŐĸŃ
ĶŌĮŐĭĭĶŅĵĚŅĬ 
ľĴŅĵŏľĨŋȮȮȮȮȮȮȮȮȮĔŅĶĮĶŃŏĴŇĬįĸĬńĔĻŉĔļŅȮŒľŘėŗŅĶŃħńĭėŃŐĬĬŏĮŖĬ 
   ı,ě,ȮľĶŊŀȮS ůȮıŀŒěȮ&Satisfactory' 
   Ĵ,ě,ȮľĶŊŀȮU ůȮœĴŗıŀŒěȮ&Unsatisfactory' 
Practice in a workplace after or almost after completion of theoretical 
studies of a curriculum, preparation for necessary academic and 
professional skills to practical working situations, probably during the 
university studies, focus on a full+time placement or a relevant 
professional project, exchanges of professional reflection during and at 
the end of an internship among peers and with a cooperative education 
teacher, evaluation of a student at the end of an internship through a 
research project presentation and academic paper 
NoteȮ  Student evaluation is graded as 
   S ůȮSatisfactory 
   UȮůȮUnsatisfactory 

   ȮȮȮȮȮȮȮȮȮȮȮȮȮ 
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