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8.1 fnasneassaiionn (Content Creator)
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01-110-004

01-110-007

01-110-009

01-110-012

01-110-017

01-110-020

01-110-021

01-110-022

01-110-023

01-110-024

01-110-025

01-110-026

01-110-027

01-110-028
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Fpufudaunaon

Society and Environment
msAeasiudany
Communication and Society

NSRLIAMA T INRA AL

Quality of Life and Society Development

USWEY ATHENINDLNEUNDNTHRIUTIEE Y
Sufficiency Economy for Sustainable
Development

A mAndiAveanaiiosyali
Quiality of Life for New Generation
wiades asndedeny

One Voice for Social Empowerment
Finluderunyinmuessy

Life in Multicultural Society
wosdnLey1TNIeY

Sociological Perspective as a Researcher
wanleafifnuifuszunsulng

Good Citizen by Democratic Way
Fininerfivstugiityalne
Sufficiency Life with Thai Wisdom
Fnuidufinsuduwanasy
Eco-friendly Society
ondoulugarnsTui 21

ASEAN in the 21 Century
AANAULATUFNI

Society and Economy
UfTRnsAdengdinunsuous
Green Activity towards a Low Carbon

Society

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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01-110-029

01-110-030

gnanuan1silesiunaiiiesgaluy
Political Identity and Modern Citizens
TInAnnIun

Trendy Life
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00-100-102

01-210-007

01-210-017

01-210-018

01-210-022

01-210-023

01-210-024

01-210-025

01-210-027

01-210-028

01-210-029

01-210-030

01-210-031

SPAN LT YIAASY S
RMUTT Identity
pssnzlutinuszdniu

Logic in Daily Life
ANTAUNALAZ N TVIUTIEIUNIIVING
Information and Academic Report
Writing

ASAUALENTAUNA

Information Retrieval
EARERFRRINIE,

The way of Thai Ethics
URAIIENMIEn

Miracle of Love
ﬁﬂmmﬁﬁaugﬁmmﬁm%
Learning Skills to Success
wosT AR Lay

Life on Films
walansAuANEsEumAaTe L
Modern Information Searching
Techniques
mi'gl,vhﬁumﬁaumduqﬂﬁ%ﬁa
Information Literacy in Digital Age
InivefieTinflenay

Psychology for Beautiful Life
ARLAMUMITIR

Balance of Life
AuAvDsTInuarI3esTauludn T

Value of Life and Professional Ethics

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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01-210-032

01-210-033

01-210-034

nsluwmananayatemans
Reasoning and Ethics
UAANNNEAINANTT

Personality to Success

3(3-0-6)

3(3-0-6)

NN UNDNTHAIUIUSEANT ANV 3(3-0-6)

Psychology for Work Efficiency

Improvement
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01-610-003

01-610-005

01-610-006

01-610-007

01-610-008

01-610-009

01-610-010

01-610-012

01-610-013

01-610-014

01-610-015

HUNUINIT

Recreation

nsdAnIsATERLIY

Camp Management
miﬁﬂﬁ?’mﬁmﬁmﬁaqmmw

Weight Training for Health
smhauden

Basic Skin Diving

fanufioguam

Social Dance for Health
AU in

Health for Life
unmunnsiitemsiaunaun g
Recreation for Quality of Life
Development
aunmiilon1sisstindmsuausulu
Health for New Generation Living
miﬂ’mﬂmﬁﬂﬂﬂﬂLL@%EU%NLW@@%HWW
Weight and Body Shapes Control for
Health

vinwgAwiioguam

Sports Skills for Health
Aanssumstifioguaim

Water Activities for Health

1(0-2-1)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-2-1)

3(2-2-5)
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00-100-203

00-100-204

09-000-001

09-000-002

09-090-013

09-111-001

09-111-002

09-111-051

09-121-001

09-121-002

09-130-002

UNIVELETY?

Green University

NISAALT9DDNLUY

Design Thinking
Tesmslyrenfrimesuazinaliled
ANTAUNA

Computer and Information
Technology Skills
mslsilsunsudnfagUiiionu
Hamdine

Program Package for Multimedia
mi%’@mimiﬁummﬁaﬁgﬂizﬂaUmi
Information Management for
Entrepreneur
maﬁmmzmﬂﬁmawa

Thinking and Reasoning
adnmansiiien1smedien
Mathematics for Tourism
adamansuTinusesn iy
Mathematics in Daily Life
aﬁﬁﬁugmﬁm%’umiﬁ@umui’mﬂﬁu
Elementary Statistics for Innovation
Development

MTATIEZVYELATURUAIENTLY

TUSUATUAITINU

Introduction to Data Analytics Using

Spreadsheet Program
a ] a aa o
aumanumﬂaiiwaﬂmjfmﬂsmnu

Internet of Things in Everyday Life

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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09-130-003 FInAITA 3(3-0-6)
Digital Life
09-150-001 Wsusaaseruayiiiosdansey 3(2-2-5)

Smart Farm and Smart City

09-210-001 willugARITa 3(3-0-6)
Chemistry in Digital Life

09-210-003 ANLIAEARS AMUANATINATIA Wae 3(3-0-6)
uInNITU

Science, Creativity, and Innovation

09-210-033 wialulagd@ive) 3(3-0-6)
Green Technology

09-311-051 FAnuazdsunao 3(3-0-6)
Life and Environment

09-410-001 nmviumelulad 3(3-0-6)
Keep Pace with Technology

09-410-003 nossenfuUNEAvAsITLYR 3(3-0-6)
Survival with Natural Disaster

09-410-004 wAluladndsnunaunuiisaudadu 3(3-0-6)
Renewable Energy Technologies for
Sustainability

09-510-001 Fngelvanazanuuaendoe s 3(3-0-6)
Modern Life with Food Safety
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01-320-001 mmé’mqmﬁamiﬁams 3(3-0-6)
English for Communication

01-320-002 AUNUINIYIDINGY 3(3-0-6)
English Conversation

01-320-003 M vENTe A IS NG 3(3-0-6)
English Reading Development

01-320-004 NITNAUTINYENSREUNIBISING Y 3(3-0-6)

English Writing Development
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01-320-005

01-320-006

01-320-007

01-320-008

01-320-009

01-320-010

01-320-011

01-320-012

01-320-013

01-320-014

01-320-015

01-320-016

01-320-017

01-320-018

mMwanguiion1siaueuIansuLaY
55109

English for Innovation and Business
Presentation
ﬂ’ﬁ?}’}éjﬂﬂQUL‘ﬁI@ﬂ’ﬁﬁBULLUUWﬂﬁ@U
URIFU

English for Standardized Tests
mMwdanguilontsadase

English for Job Application
AN uilon1s AN TwmTe
English Edutainment
mmé’aﬂqmﬁamsﬁamﬁmqqsﬁa
English for Business Communication
ﬂ’W‘l‘fﬂ’gﬂﬂﬂ@Lﬁ@Q@ﬁ?%ﬂﬁiNU%ﬂ’ﬁ
English for Service Industry
awSainguiiiedneneansuay
walulad

English for Science and Technology
AMSangEilanIsNeIUa

English for Nursing
mmé’mqmﬁamuﬂmﬁu

English for Home Economics
AMwdanguiienuimngsy

English for Engineering
mwdanguianumnaluladnisinuns
English for Agricultural Technology
mMwdanguilenufaunssu

English for Fine and Applied Arts
ﬂ']‘l&f’]Eq]Jx‘iﬂquﬁﬁ]ﬂﬂﬁLLWVIéiﬁl'ﬁﬂﬂﬂ’]ﬁ
English for Integrative Medicine
MwdanguilenuanTnenssy

English for Architecture
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3(3-0-6)
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3(3-0-6)

3(3-0-6)
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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01-310-001

01-310-002

01-310-003

01-310-004

01-310-005

01-310-006

01-310-007

01-310-008

01-330-001

01-330-002

01-330-006

01-330-007

awneludfdeaudagiu

Thai Language in Today's Society
13304NTINAUTIN

Literature and Life

159U DN AT TARAZLAUDNAIL
Reading for Creativity and
Presentation
nsousarnsdsufionsfinwiFous
MADATIN

Reading and Writing for Lifelong
Education
Mvdalifienuesnnsuagindn
Rhetoric for Corporate and
Professional Work
nMsdeufionuennsuagindn
Writing for Corporate and
Professional Affairs
gunssnnvaan i ngluuminasuay
A9IUNTINSIATIA

Thai Aesthetics in Song and Literary
Creations

AINUIAUTIT

Language and Culture
awRuitugiu

Basic Chinese
nsaunuaeIudomuy

Basic Chinese Conversation
mm@;ﬂu‘ﬁugm

Basic Japanese
auwmmmaﬂﬂmﬁaﬁu

Basic Japanese Conversation
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00-100-304 uinnssuLfiogumy 3(1-4-4)
Innovation for the Community

00-100-305 ui’mﬂﬁmﬁa’qmammim 3(1-4-4)
Innovation for the Industry

00-100-103 ﬂ’JﬁﬁJL‘ljwjﬂizﬂa‘Uﬂ’l'i 3(2-2-5)
Entrepreneurship

05-700-101  LeiswgAansUszgnm 3(3-0-6)
Applied Economics

09-121-003 aﬁﬁﬁugmﬁm%’ugﬂizﬂaumi 3(3-0-6)
Basic Statistics for Entrepreneurs

09-121-004 adAfLg LA MTUNTAUgRl 3(3-0-6)

Elementary Statistics for Modern Investment

2. BUINIVUANIE 91 WUIWAA
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08-999-101 wnelulaBdoansinavy 3(3-0-6)
Mass Communication Technology

08-999-102 MANNITEENUUUATIATIANILATIAN 1(1-0-2)
Principle on Creative Graphics Design

08-999-103 Ug‘jﬁamiaaﬂLLUUﬂgwqaiiﬁqwuﬂiwﬂﬂ 2(0-4-2)
Pracitce on Creative Graphics Design

08-223-101  mIsmenmiienisdeanstunulavanuasussanduius  2(2-0-)
Photography for Communication in Advertising and
Public Relations

08-223-102  UFvAnsanenmitenisdeanslunulavanuas 1(0-3-1)
Usyanduitus
Practice on Photography for Communication in
Advertising and Publc Relations

08-223-103  wialulaBnslavanuasuszanduius 3(3-0-6)

Advertising and Public Relations Technology
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08-223-104

08-223-105

08-224-101

08-224-102

08-224-103

08-224-201

08-224-202

08-224-203

08-224-204

08-224-205

08-224-206

08-224-207

08-224-208

08-224-209

08-224-210

wdnnsfinnadelfviruaislny
Principles of Video Editing for New Media
UfuRnsfnnededIfvirualelny

Practice on Video Editing for New Media

2.2 nguivideAu 48 wiein TiAnwiansedusaluil

ﬂg‘ﬁmEJR]%EJ’GSwLLazﬂ']igLﬁ’lﬁuﬁa

Law Ethics and Media Literacy

ned

Color Psychology

UfTRNMInLAnInend

Practice on Color Psychology
nMadeuiienislavanuasyszduius

Writing for Advertising and Public Relations
UftRnsmsdeuiionslavanuazyssanduius
Practice on Writing for Advertising and Public Relations
nsoonLULAssassATLlavan

Creative Design for Advertising
mﬁmmﬁﬁgﬁim

Consumer Insight Analysis
Mﬁﬂﬂ?i%@ﬂﬁﬂ’ﬁﬁ]ﬁ’]ﬂLLUU‘UUimei

Principles of Integrated Marketing Communication
UftRnsiemsmsmanauuuysanns

Practice on Integrated Marketing Communication
vidnnsanea1miiienislaen

Principles of Photography for Advertising
UftAnsmenmitenislawan

Practice on Photography for Advertising
wanmsuandedenvealay

Principles of Social Media Content Creator
UftRnsuandedsnuaaulay

Practice on Social Media Content Creator
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08-224-211

08-224-212

08-224-301
08-224-302
08-224-303

08-224-304

08-224-401

08-224-402

08-224-403

2.3 nguivngen 15
08-225-201

08-225-202

08-225-203

waflanmsiiauenulasauazysenduius
Presentation Techniques in Advertising

and Public Relations
vinsenstiavenulasauarUssanduiug
Presentation Skills for Advertising

and Public Relations
nMiseditenslavanuazyszduius

Research for Advertising and Public Relations
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Event Creation and Planning
nsnsnLdeLiionslavauazyssrduius

Media Planning for Advertising and Public Relations
nMsfnyiamgmanaluladnislavanuasUssaduius 1
Special Study in Advertising and Public Relations
Technology 1
nsfnwiangmamaluladnislavanuasUssanduius 2
Special Study in Advertising and Public Relations
Technology 2

N15IANINTIUNLAY

Event Management and Organizing
nsUimsdansnagmsiitenslasanuasseanduius
Strategic Campaign Planning for Advertising and Public

Relations

wiagda IMdenfnwainsedvseluil
miﬁ%aua%am”a

Data Presentation
Mé’ﬂﬂﬂiﬁ@ﬁﬁi@iwﬁugwLﬁ@éﬂisﬂ@ﬂﬂﬂi

Principle of Brand Communication for Entrepreneur
Ug’jﬁamiﬁamimwﬁuﬁ?ﬁLﬁ@ﬁﬂﬁxﬂ@Uﬂﬁi

Practice on Brand Communication for Entrepreneur
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08-225-204

08-225-205
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08-225-302

08-225-303

08-225-304

08-225-305

08-225-306

08-225-307

08-225-308

08-225-309

08-225-310

08-225-311

winmsasaumaiisnulavanuazyszduius
Principle of Information Technology for Advertising
and Public Relations
UftRmsasaumaiienulavauasyseunduius
Practice on Information Technology for Advertising
and Public Relations
sudatlunulasanuagssanduius

Art Direction in Advertising and Public Relations
vanmsndndeinglnsirussuudivaionslavaiuoy
Uszanduius

Principles of Digital Television Media Production for
Advertising and Public Relations
UftRnsnandeing InsiauszuuATiaiiemslavanuag
Usznduius

Practice on Digital Television Media Production for
Advertising and Public Relations
nsasedeuTangsy

Innovative Media Production
nsaseassaioniiionislavanuazUssanduiius
Content Creation for Advertising and Public Relations
ﬂ?iU%Wﬁx‘i’WQﬂgﬂ

Client Management
wollwduionslavanuasUssvrduius

Animation for Advertising and Public Relations
MvinewiionislavanuazUssvduius

Speech for Advertising and Public Relations
nsuAndoUfduiusiionslevanuagUszudurius
Interactive Media Production for Advertising and
Public Relations

nsenensitenITUsTduius

Photography for Public Relations

mAdiAnsianEes

Storytelling Technique

14

2(2-0-4)

1(0-3-1)

3(1-4-4)

1(1-0-2)

2(0-4-2)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

3(1-4-4)

2(0-4-2)

3(1-4-4)
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08-225-312

08-225-313

08-225-314

08-225-315

08-225-401

08-225-402

08-225-403

08-225-404

08-225-405

08-225-406

08-225-407

08-225-408

08-225-409

08-225-410

wdNMSINViLEe arsauma LagAiia

Principle of Media Information and Digital Literacy
UjtRnsmiude ansauma uavAdsia

Practice on Media Information and Digital Literacy
uinnssudenuuasyUszneunsdny

Social Innovation and Social Entrepreneur
WNLHAUATIETTA

Creative Portfolio
vidnmsnanameunsionislavauazsEndusius
Principles of Film Production for Advertising

and Public Relations
UitRnssannmeunsiiiontslavanuazUssandusius
Practice on Film Production for Advertising

and Public Relations
wannsuandedsiumAviauaznsianiesmevoya
Principles of Digital Print Media Production and Data
Storytelling
UjtRnswandedsiumAiviauasnisiansesmeveya
Practice on Digital Print Media Production and Data

Storytellng
ASNANFBLABNBDNS WAL UTSUNEUNUS

Sound Media Production for Advertising and Public
Relations

FULUIAUNALULAT NS WA US LU EUNUS

Seminar in Advertising and Public Relations
Technology
%é}ﬂﬂﬁiﬂgﬁﬂﬁii?ﬁﬂmﬁﬁéﬁu

Principle of Creating Shared Value

U URN5a519855AR AT

Practice on Creating Shared Value
wdnmsUsznduiusiiedanisnngings

Principle of Public Relations for Crisis Management
UftRnsuseanduitusluniigings

Practice on Public Relations for Crisis Management

15
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3(1-4-4)

3(1-4-4)

1(1-0-2)

2(0-4-2)

1(1-0-2)

2(0-4-2)

3(0-6-3)

3(1-4-4)

1(1-0-2)

2(0-4-2)

1(1-0-2)

2(0-4-2)


aunan
Pencil

aunan
Pencil
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08-000-001 MStA3ENANUNSoNTNUSTAUNSAAT TN 1(0-2-1)

Preparation for Professional Experience

wazlmdanAnuduiu 12 wulein 91NV MUUERAIRNEY “Indiaduanduaiatdanfne,

gV UUHNUENULA

2.4.1 S193¥IUVENRNIRNE

08-224-305

08-000-402

08-000-403

avfarnwtileulavaLazUss v duwus 6(0-40-0)
Cooperative Education for Advertising and

Public Relations

ANNaFn®EN 6(0-40-0)
Cooperative Education
ANNAANYINIIUTZNA 6(0-40-0)

International Cooperative Education

2.4.2 5793 UUENIU

08-224-306

08-000-304

08-000-305

Aneudilonulavanuazyseuduius 3(0-40-0)
Apprenticeship for Advertising and Public Relations

Hnau 3(0-20-0)
Apprenticeship

Anaunauseine 3(0-20-0)

International Apprenticeship

wazlidanfnwiainsiedviselull 3w 6 viaein

08-000-307

08-000-308

08-000-406

Tnwsdvinmemuneluladdoasuiavy 3(0-6-3)
Professional Skills for Mass Communication

Technology

UsyaunmsainsUsene 3(0-6-3)
International Experience

UgyiAganan1uysznaunig 3(0-6-3)
Workplace Special Problem
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s183919uq TdenAnwunudnlaainsiedvdelui

(nasiundrefnduniindviidantasia)

08-000-109

08-000-210

08-000-311

08-000-312

08-000-413

mi%’mﬂﬁzaumﬁaﬁwé’nqm

Pre-course Experience
UHURNUNAFUY

Field Work

NSARMUNYANTIUNFYINU

Job Shadowing

nsAnEWIERLYTLY

Practicum
nsEnURURDSINBNAIE NSNS BUNG )

Post-course Internship

3. BUINIVADNLET 6 WUIWNA

2(0-6-3)

2(0-6-3)

2(0-6-3)

3(0-16-8)

6(0-40-0)

mdend@nwanaginndeaeulundngasuninedemalulagsivunasyys laglug

o a e ¥ ¥ ! a A o ¥ee "o ' a
NUINYIVINANYIULLAD LLagfﬂ@\ﬂ@JLﬂu3qﬂﬁeﬁqﬂﬂqﬁu®1ﬁﬁﬂwqiﬂEJINUUVU’JEJ?W]
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3.1.5 AN95UYS182%

01-110-004

01-110-007

01-110-009

Ferufivdauandon 3(3-0-6)
Society and Environment

ﬂ’l’]ﬂJﬁWﬂiUsUE)\‘iﬂ\‘]mJﬂUﬁQLL’JG]@@@J LLu%ﬂﬂWU%’]u%N‘UL’Jﬁ’JWSﬂ‘Vli‘W?ﬂﬂiﬁSﬁJSU’W]LLau
aﬂufmaau mawwmmmaama msmum ﬂ’li’JLﬂiT"‘VTi vukagn1susELiiung
ﬂiS‘VI‘U?NLL’J@]ﬁ@NL‘W@ﬂ’]iﬁ]@ﬂ’]iﬁﬂLL’JﬂaaﬁJ%mu’]BﬁﬁJ

Importance of society and environment, basic concepts in ecology, natural
resources and environment, environmental pollution and control, system
analysis and environmental impact assessment for appropriate

environmental management

msdessiudeny 3(3-0-6)
Communication and Society

ANFNTUS 55911190158 0a 3 TUFIAN N52UIUNISE panTUAENg U TLA BITes
5w%wasuaﬂmi?4'aaﬁﬁiamiL‘U?ﬂ'ﬁuLLUaawqﬁmimwwﬂuﬁ'ﬁm UNUYBIADLIATY
A dsnswanodsanuazTausisulne n1sdignsIsasled eUszian
A4 9 natiuayun iAo iasughe dnuua Tanssu

Relationship between communication and society, communication processes
and related theories, influence of communication on human behavior
changes in society, role of mass media influencing on Thai society and
culture, applying strategies of different types of media to promote political,

economic, social and cultural development

NINAILIAMNNIIAUATHIAY 3(3-0-6)
Quality of Life and Society Development

wnAnRfUAmNMTAnLazdin Usvauasudnsssuiasadunsiamn
AMAINT 6 A5E3 1NMUIAALAZLIAARYDIAULOY UNUIN NUIT LaZAITL
SUHAYEUVRITILUARA YENNITUIMNSUAZNISHRILIAULEY WwaTianisasadlanu
wdnmsiauilniiusyansam nsilausalufenssumadng

Concept of quality of life and society, philosophy and dharma principles

to develop quality of life, creating their own ideas and attitudes, individuals
roles, duties and responsibilities, principles of management and self-
development, techniques of winning the one’s hearts, principles for

effective job development, participation in social activities
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01-110-012

01-110-017

01-110-020

USvgasughanaifisailonswauniideiu 3(3-0-6)
Sufficiency Economy for Sustainable Development

Aunue Audunn AnudAyvesUssyasygianoiissasn1swau
iAsugRanuudaiu wunAnuazunyjiRvesufugyuasugianeifioaiiotilug
ﬂ’]iﬁlﬁuu%ﬂi‘b@ﬁf\]Lngﬁgu ﬂﬁﬂisﬂﬂﬂ%ﬂ%’%@’]Lﬂi@gﬁﬁlwmﬁmﬁumilﬁlm
Tyniiasegianazdeanvedlng nsadldres19iasugAanelies
fiuszauaudnsa

Meaning, history, importance of sufficiency economy philosophy and
sustainable development, concepts and practices of the philosophy to to
contribute to sustainable economic development, application of the
sufficiency economy philosophy to solving Thai economic and social
problems, case studies on successful sufficiency economy activities

AuNNIIaNRvaWaLligA Ty 3(3-0-6)

q

Quality of Life for New Generation
AN TIE YT s ian T Tede Uikl ass
dieiduaudniialuaseunss esans dpuuaznisaszadnluannudfyves
dawanasy Mé’ﬂﬁiimmﬂmamw%ﬁLLasmamﬁ'ugjmiLﬂuwaLﬁaﬁﬁﬁ WUIAN
L?{EJ’Jﬁ/ULL’Nt’gﬂﬂumiﬂﬁﬁax‘iWuﬁﬂ’liLﬁuéjﬁ’lﬁﬁU%aW%ﬂWW uazmsilnousaLile
nsdeanslugaluy

Meaning and importance of having a good quality of life, adaptability and
understanding the culture to be a good member of the family,
organization, society and awareness on the importance of environment,
buddhism and other religious principles towards good citizenship, concepts
of operational motivation towards effective leadership and training for

communication in the modern age

PUWFYY F319NA9FIAL 3(3-0-6)

One Voice for Social Empowerment

ﬂWiLﬂuﬂiu“lﬂﬂi‘ﬁlﬁUi ﬁ‘l/lﬁﬂ?‘w ﬂ"liﬁiN’JUEJSL%LﬂWWEN ﬂ"li’]’NLLNHLﬁi‘Hﬁﬂﬁﬂ%
mmuum ﬂﬁL%ﬂ%WﬁLN@WI’J@EﬂQ ﬂ’]'iLMUﬂmﬂ’lﬁUE]ﬂ’JGMUSﬁJJVLV]EJ ﬂ’]'ﬂ%ﬁﬁ]ﬁ]&ﬂﬂ
Eﬁ’]x‘i?ﬁiﬂ mﬂ%’mmﬁummﬂumLlfmaau LLavmmmmamswwmmm

Being effective citizens, disciplinary creation toward power, economic
planning for life security, honoring model citizens, appreciation of Thai
culture, creative use of media, eco-friendly living, participation to social
power building
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01-110-021

01-110-022

01-110-023

FAnludepunInusssy 3(3-0-6)
Life in Multicultural Society

FaaulugalanATou AunaINNaIBvedna uAL 9179 Na NIIAWUS AU
wiusssy Avduararndusssumedsan n1sdeansmelafifrnurainuaieng
Tausssy wumanmsianmsdiaunyinusssuluusundaulng ondounazlan uay
nsenuLazAIATHlLANLANATTE AL

Society in globalization, diversity of peoples e. ¢. ethnic groups and

multiculturalism, rights and social justice, communication under multi-cultural
dimension, guidelines for multicultural social management in the contexts of
Thai, Asian, and global societies, and acceptance and respect for differences

of people

UDIHIANBELENUNITY 3(3-0-6)
Sociological Perspective as a Researcher
wEnMIRaTRIANA e TUTE UdT T eadeaumansiieany MIALUMANINDS
miﬁmsmliwﬂg]miajmaé’aﬂ:ur;huﬂssmumsmaizLﬁauﬁ'ﬁﬁﬁ’a NSUIMANNI5VBY
nszuumsITelusulluiinused u

Principles and concepts of basic social science research methodology, Truth-
seeking and study of social phenomena through research methodology

processes, application of principles of research process to daily life

wawiasfinanuifuszeniulag 3(3-0-6)
Good Citizen by Democratic Way

ArvIY Unun sniiveswauiost msuftinudunaidesimuiduszesulag
Uueﬁ"aﬂuaaulaﬁua351’&%8;?11‘1/131' WU URAMIUNTOUNUUNETEEITUY LAY
NITUIUNITELDINITUNATEN %w%uawﬁﬂﬁwaLﬁaﬂ‘wsmmwﬁzyﬂa%’gﬁiimgﬁyuaz
melaiduszsulnsluusundindlnewasdsalan n1sdanisaudaueddudsay

UuANIN L gNd lUgn1TaT LA ugY
Meaning, roles, and duties of good citizens, being a good citizen by democratic

way on social media and modern society, practices on the constitutional
framework and political processes, rights and duties of Thai citizen according
to constitution and democratic way under the contexts of Thai, and global

societies, conflict management in society on equality leading to peacefulness
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01-110-024

01-110-025

01-110-026

Fnineaiiesiugiidealne 3(3-0-6)
Sufficiency Life with Thai Wisdom

AUNUY VBULYR ANAIATY wagn1IRRNINISYeIdvyy g nTEUINNIg

a

Seusvesnivayainewasgidag ey nslygiidyailneiiion1siamundin

a

welfles nsdlfees¥infineifiosvesyanaludsasilng ﬂiajé’aasmmiﬁwguﬂﬁyap
IneanUszgnalelunismssdinaulszavanudisaluendn

Meaning, scope, importance and development of Thai wisdom, learning
process of Thai and local wisdom, application of Thai wisdom for self-sufficient
lives development, case studies of self- sufficiency of individuals in Thai

society, case studies of applying Thai wisdom to living and career success

fnuiduiinsiudandoy 3(3-0-6)
Eco-friendly Society

A0IUNNTUFWINADULALNANTENUYI L UTEAUY UYL deAN Useind uazseaulan

<y v '

Mﬁ”ﬂmm%Luaﬂmuiumi%’ﬂmﬁﬁﬂLnﬂayammmmgmvm?ﬁanayau LLm‘LJﬁﬁjmu
fmLeﬁuagwwqﬁmiﬂﬁlﬂuﬁmﬁ’uéaan:am nIAlANYINITUIMSNNITHAZ LY
UfthuUszgnalslunshsdiafelndsuduinstuiuanaon

Environmental circumstances and impacts at community, social, national and
global levels, basic guidelines for environmental management in accordance
with environmental standards, practical guidelines for eco-friendly behavior
strengthening, case studies of applying principles and practices for living eco-

friendly society

oudeulugaAnassui 21 3(3-0-6)
ASEAN in the 21°t Century

LnARNMITIINgNUesUsEmalusEANe oY AnusadevesUsruaue Ty
Tufifmedinuuaziausssy finumaidenazanuiung iaswgia nszuans
WasuudasarnmsdSuiuiiensasidenannmsiduandnusyanauondeu
Concept of regional integration in the ASEAN Community, of ASEAN
Community cooperation in the social and cultural dimensions, political and
security dimensions, economy, changing trend and adaptation for opportunity

creation for ASEAN Community membership
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01-110-027

01-110-028

01-110-029

fAUAULATEFAD 3(3-0-6)

Society and Economy

AIUVINNY YOULH haTLUIAAYBIITILATIENNNFIRUAIENT AIUFUTUTTENINS

fIANLAZIATEENT TTRUINITVDITLUULATHINALATAUTNUFIUNLATYTANENT

AANALAEVSNEINTUY WY A0 TUMINATEENY N1sHRILLATYgRIkaYdIRUNLiNan D
d‘ a % U A

nmsifsuwlaaasugnakavdenuunuudagy

Meaning, scope and concepts of social science analysis methodology,
interrelationship between society and economy, evolution of economic
systems, and fundamentals of economics, market and human resources,
economic institutions, socio- economic development affecting sustainable

economic and social transformation

UftRnsdidengdenunifuauni 3(2-2-5)
Green Activity towards a Low Carbon Society
wAnuarnsUumfiiufinsnedauinaoy Aanssuasausstunialalunisugn
Indrilnuaziudsunginssuiiedsalaaiusin MsaseuuMIMTauT LAY
nemeauinnTsy “I AM RMUTT Low Carbon Sodiety” UftRms@ilengdsnunsuey

andiessgenandunaismeansueuiaznisUassnuSounszangvisidueue

Eco- friendly concept and adaptation, motivational activities for consciousness
creation and behavior changing for society as a whole, participation suidelines
creation and innovations transfer "l am RMUTT Low Carbon Society", green activity

towards a low carbon society for achieving carbon neutrality and net zero emissions

ananvalnsdlasiunaiiasgalvd 3(3-0-6)
Political Identity and Modern Citizens

mnAndRdnvainiles audnuazvemaiiosyaly mnudenlsswesdndnn
madleafunaidlesyalny uumansilauslufanssunsidesivnzauiuge
GHE mw{a@;'lum%ma%’ﬂ%’u MsiAsErRansIunssiossei Uy danu
Uszirnazlan uniseunaznsafnwvesnsiduandnvesdenumniinisiios
Political identity concepts, characteristics of modern citizens, the conection of
political identity and the modern citizens, participation guideline in politics
activities in accordance with the era, anti- corruption, analysis of politics

activities at community, social, national and ¢lobal levels, lessons and case

studies of membership of political society
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01-110-030

00-100-102

01-210-007

FInRamnIua 3(3-0-6)
Trendy Life

mlwﬂuﬁ’mmﬂmsmﬁ'ﬁuwaﬂ dvnSuay MJW‘ﬁﬁ@ﬂWﬁLﬁ@ﬂl%Sﬂ’]ﬂi@yi $UDU
Uszv15ulng ﬂgﬁfimamﬂm%aﬂﬂumimmu mimmsmmsmiwﬁﬂmwamm
Tuadu@in aaunisaidawanasuuazanunssainludwanasy msdsusnela
mMswdsuwlawedandiionswauisd

Thai citizens in the era of change, rights and duties of Thai citizens under
democracy, work- related laws, economic management for life security,
environmental situation and environmental awareness, adaptability under
global change for sustainable development

ananualuies1vIRasYY3 3(2-2-5)
RMUTT Identity

AunAiTtalunvIne e nsUSuilniunensasunlawesnaluladuay
Faw msianlassy msBumwhaudiidimnedaey NISEIAUANUFIAY VDU
LaZANSUA AT UNB91UBE 1T 0D TN NSHMUIYAGNAIN N15TTAAITITONY
1ITYINMNIIAIAY ﬂ’ﬁ@gl;il’sllﬁ’UﬁiI?)IUQWEJIG;’ﬂQi%LﬁEJULL@%‘Mﬁlﬂﬂﬂi‘Uﬂﬂiaﬂiz‘US‘U
Uszrsuley Mé’ﬂiumiﬁlsﬁjs?ﬁmmm%’ﬁmpLﬁi@gﬁawmﬁm

University pride, adapting to changes in technology and society, having
initiative and being proactive, beginning with clear goals, prioritizing tasks, and
being professional, personality development, public consciousness, social
manners, living democracy, principles of living based on the philosophy of

Sufficiency Economy

nssnzludinuszaniu 3(3-0-6)
Logic in Daily Life

uyuEUMAEE N3AA msaywmmma msay'mmmmaﬁiﬁ’aﬁ’umiaywmmaquﬁa
WAKNATUR é’ﬂwmvmaqszj”aaywmmamm ﬂ’li‘d‘ﬁ‘”L?,JULLa”WQ?{aUﬁUyE]EJyWQLMGlNaiu
PInUszaniu

Man and reason, thinking, argumentation, deductive and inductive

argumentation, fallacy, characteristics of sound argument, evaluation and

verification of an argumentum daily life
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01-210-017

01-210-018

01-210-022

ANTAUNALAZNNTIUEUIIBIIUNIGIVING 3(3-0-6)
Information and Academic Report Writing

mmglﬁmﬁ’uaﬁaul,%ﬂ miﬁ'wﬁyumiaumﬂluqﬂﬁaﬁa nsUsEIuasauLIna
ﬂ’]iﬁ?La‘uaﬁ']iﬂ‘uL‘I/I?’1E]Ehﬂﬂ%]ﬂﬁiié%ﬁ%ﬁ%ﬁ]’]imfyﬂZu ﬂ’]'ﬁL%ElUi’]EJmu%’]ﬁsmﬂ’]i
migﬁx‘iax‘iLLazUﬁmmﬂsu

Information literacy, information searching in the digital age, information
evaluation, creative and critical presentation of information, academic report,

references and bibliography

NSAUAUETTAUNA 3(3-0-6)
Information Retrieval

L‘Vlﬂ‘aﬂLLaSﬂigU’Juﬂ’]ﬁﬁUV;Uﬁ’ﬁﬁumﬂ mi%wﬁ”uw%’wmﬂimiammﬁaaagm
mi?mgugﬂwgagamsuﬁwmmam% miﬁ‘u5u§wusgagammé’mumam§
miﬁugugm%auuaamwﬁﬁm uazmsAuALATaUMAULBwNeTLEn
Techniques and procedure of information retrieval, library information
research search system, scientific database search, social sciences database
search, multidisciplinary database search, and information retrieval on the

internet on the Internet

Asssuinine 3(3-0-6)
The way of Thai Ethics
audusnuarvdnsssufasuvesmauniddglulsemalne nmsfwunauAn
pumauvesnulngluunazaty AudITUssEMINANAR AUEBR TUAEL
ﬁui’wuﬁiimlwaiugwu'iﬁﬁ?ﬁmmmLﬁuag \wsugha Maflesnisnases vimudad
Wonssy wseming wazUszindlng

History and doctrines of important religions in Thailand, religious thought
development of Thai people in different periods, relationship between

religious thoughts or believes and Thai culture in the aspect of way of living,

economy, politics, visual arts, ceremony, Thai manners, and tradition
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01-210-023

01-210-024

01-210-025

URATTOIWNISN 3(3-0-6)
Miracle of Love

ummaam’]mﬂ ﬂ’ﬂﬂJiﬂﬂUﬂ'J’lﬂJﬂsﬂ ﬂ’J'lll'iﬂiu'JEJLiEJUﬂUF’]’JWﬂJSUﬂLLEN mmamm
Li DILNFA mﬁammwmiﬂ’lwamaua llﬂ'ﬁllﬁ‘ll AMTTIUN uﬁwuiumiam
ﬂ’J’lllﬂll‘WL!ﬁ msaiwmmamwuﬁmmau WAILINITVDIAIUTA LAZAIIUTN
‘VIEI'JEN'WlI

Definition of love, love and happiness, conflict of love in university, sexual
literacy, balancing love and happiness for life management, basic moral for
relationship buidling, sustainable relationship building, development of love,

and beautiful love

inwen1siieudganudnia 3(3-0-6)
Learning Skills to Success

wndnduganudiia nsfnuaznisdaduladia masugiieatunuesuaranssouy
LUt 9A1ud@ S AuA1Y0INITIaU n15gniud oy aluy
A5ds 19T U T UTEANS A LLazmiﬁ’mu’]ﬁ’ﬂwqhamﬁ’]L%ﬁ]mﬁuﬁﬁmiim
wazlAsINIg

Key to success, effective thinking and decision making, self-perception towards
self-esteem and self-efficacy for success, value of working, modern media

literacy, effective teamwork building, and skills development for success

through activities and projects

UDITIANIUN A 3(3-0-6)
Life on Films

miﬁﬂuil,l,azL“Jﬂf\]%‘imLLazmmﬁwaﬁ‘imﬁugmmmﬂm‘waum% mmujuwwsj
nsuduaundniifvesdsny LLazmiLG{TWI%%%GU@WWL@QLLazsﬁué’uﬁﬂUémSagj
sufuseniiduian

Learning and understanding lives and realities from movies, humanity, being a
good citizenship, and understanding of self-living and others toward peaceful

living together
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01-210-027

01-210-028

01-210-029

01-210-030

watiaN1sAUAIESaUWAELY T 3(3-0-6)

Modern Information Searching Techniques
UnumkazANEA et sEumARLEliL  matiansaum @ sauwmAsLE i A

1% (%

FRsRluNuMAINNT waemUssenalvansaunaadellunisiiauenanisauai
Role and importance of modern information, modern information searching
techniques, integrity in academic work, and application of modern information in

research presentations

ns3winviuansaunalugaflva 3(3-0-6)
Information Literacy in Digital Age

F’]’J’]ZLIUjUQJ’] ﬂ’]’]ﬂJﬁ’]ﬂiULLﬁ LL‘L!’]ﬂﬂ?]@ﬂﬂ’]iiﬂ?iﬁwmﬂiu&lﬂﬂ"\]‘I/lﬁ Nﬂﬁli%’mﬂ’ﬁim’]
WUANTAULNA msm‘mu@mmm BIN1TFNIAULNA ﬂ’ﬁL‘U Wﬂ Jd17dULNA
n15UsELUaTAUNA ﬁaﬁiiwwmiaummmmg‘wma‘mLﬂmsum

History, importance, concept of information literacy in the digital age,
information literacy standards, information requirement identification, access

to information, information evaluation, information ethics and related laws

InInenieTindienanu 3(3-0-6)
Psychology for a Beautiful Life

Inineniernualanuios mimwﬁfﬂguawmLa%ma%amnﬁuﬂmﬂ'ﬂummm
LL@%B;E':J"H ﬂﬁﬁﬁWUWﬂSBULLU’JﬁWLL‘U‘UL@‘UI@ m'5La%a;ﬁqmmammmﬂmimj n19
Ufuigdanuatitlv anuinuagnisladinosnaiimnuge

Psychology for self- understanding, self- awareness and strengthening self-
esteem and others, growth mindset development, emotional intelligence

building, adaptation to modern society, love and live happiness

ARBNINLVIYIN 3(3-0-6)
Balance of Life

m’mwmaLLazﬂmﬁwamaamwLwﬁ%em Mé’ﬂﬂ’;’mamqamaﬁlwma ARPREER
AUTTONINNIIT A ‘lTiUiU’]LLa“ﬂ’liiyﬁﬂ ﬂﬁﬂ%’ﬂﬁﬂ%ﬂﬂ%ﬁdmﬁﬁ 8819
P REUGET ﬂﬁiﬁ]ﬂﬂ’liﬂUﬂ%’]ﬂmﬂ‘U miLLamaaﬂwqmmimmwm dl UNUINNN
FIP NIAIIANTINAY ﬁlmﬁum'lml,wamimmml,a AUENSe

Importance and value of life balance, physical balance principles, mental
capacity building, wisdom and cognition, happily adaptation in various
situations, dealing with suffering, appropriate expression of behavior, social

roles, faith and spirituality building for work and success
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01-210-031

01-210-032

01-210-033

AMAIYRITINUAZATESIIUIUAYI TN 3(3-0-6)
Value of Life and Professional Ethics

ANA199T3N wunAnistuauIsiedlaniasdin wunAaiAeadunisiuslan
ABUDN gunIsmans a3esTINiUNIMTITin wuAndesnuiefuaiosssulu
VTN

Values of life, concepts about the truth of the world and life, concept of
external world perception, aesthetics, ethics and living, basic concepts of

professional Ethics

nsldvanauazaseaans 3(3-0-6)
Reasoning and Ethics

ﬁll@\‘iﬂilﬂ’]iﬂﬂ ﬂ')']ii‘lﬁll'??—.lLLﬁuUiuLﬂVl"UE]\‘iﬂﬁia'NmmNa ﬂ’]iE)'NLVG]NaVIU’]LGUE]ﬂE]
el ﬂ’ﬁ@’NL‘VTWNa’J‘UW ﬂ’)?ﬂﬁﬂ’]ﬁl%@ﬂﬁ]i&lﬂ?ﬂ@i LuIAALAY Lﬂm%fﬂ@ﬁu%’m 3¢
ﬂ’]ﬁ@lﬁ ﬂ@%?ﬂ?ﬂﬂiﬂﬂ?ﬁ@ﬁiﬁwﬁiﬂﬂ

Brain and thinking, meaning and types of reasoning, reliable reasoning and
fallacies, definition of ethics, theories and criteria of ethics, contemporary

ethical problems

UuAa ﬂﬂ"lWﬂﬂ’J']llﬁ’]L%Q 3(3-0-6)

9 Y

Personality to Success

ﬂ’J’]ﬂJiLUEJQG]UIUﬂ’]iWGMH’]Uﬂﬁﬂﬂ’]W ﬂ’JWZJLLG]ﬂG]NiuWJ’]\‘]Uﬂﬂa mammuanwmaz
LW@ﬁﬁ?Qﬂ’J’WﬂJﬁQJﬂaIU“U’JW V]i]‘l‘&{]‘Uﬂaﬂﬂ’]W ﬂ’]ﬁ’JLﬂi’]uV‘;LLa ﬂ’]SU‘iuLiJu‘Uﬂaﬂﬂ’WW
wﬂuﬂmmmmuaﬂuammﬂmuu m'ﬁmmuﬂﬂuamuwm@,Juﬁsa:u q1YINLAY
wnwmwamﬂmmaww 21 ﬂ’ﬁLLﬁﬂﬂa@ﬂaﬁJNL‘Vim’]wﬁﬁJ ﬁsUﬂ’TWﬁ]G]LLﬁ n15USUA
IUﬁﬂﬂlIEJﬂIMlI ﬂﬂﬁLﬂiﬂJﬁiNUﬂﬁﬂﬂ’]WLW@ﬂ’]iLSU’]ﬁ’EJ’]“UW

Introduction to personality development, individual differences, emotion and
maturity for life balance creation, personality theory, personality analysis and
assessment, appropriate attitude in today's society, awareness in a
multicultural society, manners and social skills in the 21 century, proper
expression, Mental health and adjustment in modern society, Personality
development for career entry
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01-210-034

01-610-003

01-610-005

01-610-006

InInguiemsnanUszAnS Wiy 3(3-0-6)
Psychology for Work Efficiency Improvement

yadnamAUNsiaui SUsEansam ﬂws%’u';TLLasmié‘]’mﬁuﬁlwamqwéﬁum3
‘vf’m'mmiL?&Ju{uazmsﬂ%’quﬁmﬁuiumiﬁwm NANTENUVBIDNTURIN D
Uszansnmaruuazauain nsgslafiiuida fu N13UTINIALT ALY IUAENS
19591M0589 M3dAnIsALMaInanslufiviy ﬁﬁwﬁumaﬁmmgjmmﬁ%%ﬁ
faihu nagnsnsiaLUsE VB A ML LLazamwanyaumsﬁmmiuﬂmﬁ’u
Personality and efficient work, human perception and decision-making at work,
learning and behavior modification at work, effects of emotions on work
efficiency and health, excellent motivation, team, conflict management and
negotiation, diversity management in the workplace, leadership and
development for sustainable success, strategies for work efficiency, and work

environment in today's world

TUNUINIG 1(0-2-1)
Recreation
ANUIRLUAINTUTUNWINT AANssuiunuINsuunng 9 uagiienianssy

PUNUINISNALZ AL

General knowledge of recreation, types of recreational activities and
selection of appropriate recreational activities

N13AANTANENALTY 3(3-0-6)
Camp Management

yanMsTauaEMIUTIMIAETILTY Uspinnusaneinisy Aanssunoinusy t;;ﬁw
Aesinusa waznsUszifiunanisdanisaesinusy

Principles of camping arrangement and management, types of camping,

camping activities, camp leaders, and evaluation of camping

ms‘c’]né’wﬁmﬁmﬁaq%mw 3(2-2-5)
Weight Training for Health

mmgﬂl"ﬂuL?{mﬁumﬁﬂﬂﬁwﬁmﬁfﬂ psAUsznavvaInIsiiqunnd nsiaiuasis
AUTIANIMMINELTBAUA M Finweiiugiuvesnsiinaetmin nsflnudilewaun

' ¥ & & A
NRNNATNLUD LLagﬂqiLa@ﬂI‘UﬁLLﬂiuﬂqﬁﬁﬂ‘V}L‘WﬂquaﬂJ

General knowledge of weight training, elements of good health, building up
physical fitness for health, basic skill of weight training, muscles development
and appropriate weight training programs selection
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01-610-007

01-610-008

01-610-009

01-610-010

snthauidesdu 3(2-2-5)
Basic Skin Diving

ﬂlﬂmgﬁilﬂ%@ﬂﬂ’]iﬁ’]ﬁ?ﬁﬂlﬁ@x‘léﬂ Mﬁﬂﬂ’]iﬁﬂﬁéﬂguiﬂﬂisgqﬂﬂiﬂj 1152780 luN
P9 9 TEEnInETin wasmsasaasLaNssaaamelaesinisnyuenaaud
General knowledge of basic skin diving, principles of skin diving by using equipment,

swimming strokes, lifesaving skills, and physical fitness enhancement with field trip

FaneLNagunw 3(2-2-5)
Social Dances for Health

mmgﬁﬂﬂLﬁlmﬁ'uamfﬂ’izﬂaummqmmw nsiEsuEs NS sIATINIaNe Usedh
AU uLNvRsdand ﬁﬂmﬁugmsmmmiﬁmﬂ LLazmaﬁmmﬁam’%m;ﬁfﬂmw
General knowledge of health composition, physical fithess enhancement, history

of social dances, basic skills for social dances and social dances for good health

HUNINLINDYIN 3(3-0-6)

Health for Life

NIWAUINITURINU ¥Y N15UTUAIYDITET UAUNITWRIUIUAG NATN

VANLAYUINISENDFUAIN AIUAINUINIINGIPNAATAVAIN  UAZAUTIANINYDY
~ Ao

MIAAUANIR

Human development, adaptation of adolescents and personality

development, principles of healthy nutrition, advances in health sciences, and

fitness of good health

Tunumsiinaniswaaunwdia 3(2-2-5)
Recreation for Quality of Life Development

ANINMENY VUV AINHAIATYLALUTEANTEITUNNINIG ANYAELAYUNUINTEY
pgﬁwﬁfuwmms wAauATNgu s uTunuINITIeINYYE NMsATINASY
qﬁumwéwma 3le onsual denuuavaidayan nemidsdianuvasadelunis
U URnanssutunuing

Definition, scope, importance and types of recreation, characteristics and roles
of recreation leaders, concepts and theories related to human recreation,
principles of recreational activities management in various patterns, physical,
mental health emotional, social and intellectual enhancement with safety of

recreational activities concerns
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01-610-012

01-610-013

01-610-014

01-610-015

gunwiansisedindmiuausulug 3(2-2-5)

Health for New Generation Living

LnaEARAITUguA I B3AUsznaUasNsTaun NG maEuasisaunmlng
Ailsdandnnismamadinw nseeniidanieiiioguain Tnvurnsiugunin nng
NAFBUALTIONTNNINAEAIEAULES NTUUNYIUNS Lazn1U eI UMTUIRE U
nspEnMAmIeuazNISauTN

Concepts about health, elements of being good healthy, health enhancement
based on principles of physical education, fitness for health, nutrition vs.
health, self-test physical fitness, first aid and injury prevention from exercises

and sports

msmuquﬁmﬁnLLazgiJs'NLﬁaqﬁumw 3(2-2-5)
Weight and Body Shapes Control for Health

FUlinanIy aussnnINNIeNIg é’ﬂwngﬂiwﬂizmmé’m 9 mmil,ﬁafﬂﬂ’lwmi
muqmﬁmﬁﬂ wagnnseenidsneiiioguamn

Body mass index, physical fitness, types of body shapes, healthy food,

weight control, and exercise for health

VinwgAviNegunmw 1(0-2-1)
Sports Skills for Health

mmiﬁ"ﬂﬂﬁmﬁwﬁmﬁm nsimLIgUN AT 6la 015Ul uazdaen M3
Anufsavinueiugiuveswinfiwiiiden 35n15iau uaznfinin1suvatuGeneral
knowledge about sport types, health development on physical, mental,
emotional and social aspects, practices on basic skills of chosen sports, sports

play methods, and sport rules for competition

Avnssumnstiiaguam 3(2-2-5)
Water Activities for Health

ﬂawmgﬁalﬂLﬁaaﬁUQ%ﬂﬁw N34S UAS19ANTIOAINNIINEN DULAENS 3157
nanssu mmgﬂ"ﬂm?{mﬁuﬁaﬂssimmaﬁw ﬁﬂwzﬁugmmidwﬁﬁ nstilagly
QIJﬂsajl,l,azhﬂ%qﬂﬂﬁajLLazmiiJﬁﬁaﬁﬁ]ﬂisumqﬁmﬁaqﬁumwﬁﬁ

General knowledge about health, physical performance enhancement before
and after doing the activity, general knowledge about water activities, basic
skills of swimming, diving using equipment and without equipment and water

activities for good health
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00-100-203

00-100-204

09-000-001

UNINYA8TLUY 3(2-2-5)
Green University

amWLngaum‘MﬁmsﬂﬁS e Ul Ranking W& 441U Y82UaYN1TIANITVDUEE
ﬂ?i"fl}ﬂﬂ’liﬁ’uﬁﬁvﬁﬁn ﬂgmm?{unmgamﬁawﬁ N15LEUDlATINULAEUTANT T
AsUseiug

University environment, Ul ranking criteria, energy, waste and waste
management, green space management, introduction to environmental law,

project proposals and invention innovation

N13AALTIDDNLUY 3(2-2-5)
Design Thinking

nslamuAnaseassn nsAndeszuu nsiadule ﬂ'ﬁLLfTﬂ’ZUUW] NTUNIEUIUNITAR
L%qaaﬂLLUUﬁ@!aLﬁuﬂﬂsLﬂTﬂﬁwgﬁmﬂmié’qmmLLazmié’umwgﬂLﬁTmﬁﬂLﬁaﬁmumiwé
ﬂ’ﬁﬂ;’]\‘iLL‘H’Jﬂ’J’mﬁﬂ wémﬁmsﬁ ATEUIUNT ﬂ’]i‘U%ﬂ?ﬁ%%@ﬂi@ﬂiiﬂﬁﬁ@UI%%gﬁu
38@11?111@&Lﬁ@ﬂ;’]ﬂiﬁ)LaﬁJﬁﬂﬁ’lﬂﬁaﬁﬁl a%w?mwmﬁlamamLLazmaaummﬁmmq
u%@ﬂiimﬁﬁ@“ﬁu 5’33J5\‘1ﬂ’]5‘1j?LﬂUE]E]EJINﬂ;'NﬁiW’;I‘

A use of creative thinking, system thinking, decision making, problem solving
through a design thinking, which is a human- centric approach, gain deep
understanding of users via deep user observation and interview, design

products, process, service or innovation, ideate several alternatives, create

prototypes, and test the innovative solutions, including creative presentations

inwznsldnauinasuazimalulatansaumne 3(2-2-5)
Computer and Information Technology Skills
Armgiiuguvessruuaeufinsesuaznslomaluladarsauma nnandsdeddna
nsdeanseeulanazinieredinuesula mﬁgl,mﬁu?{aﬁ%ﬁaLLazmmﬂaaﬂﬁ’ﬂ
vilanlsives mswamuinssuRAdaiuguAEnIEUIUNSIIINEIAmERT LAY
NNWLTIFLAY

Fundamental of computer system and information technology usage, access
to digital media, online communication and social network, digital literacy and
cyber security, and development of elementary digital innovation with

scientific process and numerical skills
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09-000-002

09-090-013

09-111-001

nsldenilusunsudiiaguiieausianiiie 3(2-2-5)
Program Package for Multimedia

ATy it uguaunealuladd edsrauussinneoay nnds des nmad euln
Wainle miﬂizqﬂéﬁ%ﬂmiﬂmnsu%’mmi?%aﬂizau i Tsunssdansamnsfinuuy
51am03 TWIHATUTANITATNASIAARUULINMDS TUTLATHAT19ATINLAE aulny
2 7% Waunsudnnisnniile Tusunsuudadinanmuas3ile Tusunsniiauenanude
Uszau LLazmiLNEJLLW%N@Q’]U%@ﬂ?%ﬁ@J‘UH%ULV]@'gLﬁ@UUﬁu‘ﬁ"IuﬂﬁWWUWU%@ﬂiiu

Basic knowledge in multimedia technology including text, image, audio,
animation and video, applications of multimedia software such as raster
graphics editor software, vector graphics editor software, 2D animation
software, video editing software, image and video file conversion software,
multimedia presentation software, and multimedia publishing on the internet

based on fundamental of innovation development

nsdamsansaumAiegUsznounis 3(2-2-5)
Information Management for Entrepreneur

ﬂ’l’]ﬂJMM"IEJLLﬁ%UV]U'W]GUENﬂ?iﬁﬂﬂ'ﬁ‘g@%aﬁﬁﬁ%%ﬂ?iLﬁUéﬂi%ﬂ@Uﬂ?i %@HﬁLLﬁ%ﬂ?ﬁ
LﬁUijUiaszayJa mi’mLLmuLLazﬂ’ﬁ(ﬁ’mﬁﬂﬁmuﬁugmmm%@aﬂa nsiasuLas

Y

satalnsnsaseuarlrunnssumaluladidna nisledsslovnanimaluladida
ﬂﬁ&ﬂ%ﬂummﬁﬂmﬁﬁLL@%MS‘U%‘U‘U?Qﬂi%U’Jumiﬂ/}Nﬁq‘iﬁﬂ FYUUGINTDINILY LAy
NsUSNSTANIINSNEAUAT

Meaning and role of information management for entrepreneurship, data and
data collection, planning and decision making based on information, business
transformation by creating and using digital technology innovation, utilization

of new digital technologies to solve and improve business operations, business

intelligence system, and digital assets management

nsAauaznsliuaNa 3(3-0-6)
Thinking and Reasoning

miﬁmasﬁqﬁmawa ﬂ?ﬂﬂ/?ﬁ/i&]ﬂﬁ%’]ﬂﬂﬂj@]ﬂﬁﬁﬂi‘ Usenau §adeuniemssnaians
PITNAANLASE FaTTuns Fusiina wazmsenangHa

Rational thinking, mathematical reasoning, statements, logical connectives,

truth table, tautology, quantifiers, and arguments
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09-111-002

09-111-051

09-121-001

09-121-002

adiaAnandiionivieiien 3(3-0-6)
Mathematics for Tourism

nsdrTRiuiinesiion msduansvesmg ﬁﬁé?uﬁqm nsdanIsATleane wavns
Uizqﬂémqwﬁﬂiwﬂumsﬁauﬁm

Exploration tourism area, distance calculation, shortest path, expense

management, and application of graph theory in tourism

AlaANERNS TUAIRUSZI1TU 3(3-0-6)
Mathematics in Daily Life

nsfnavsadnmanstuiugiu Shsnaiu sesay ME mudidyeniseoniiy
L‘J’]MN"IEJﬂ’ﬁ’eJ’eJQJ LLﬂ%ﬂ’]ﬂ%ﬂl’]EJLLﬁSﬂWﬁ@@M@éWﬂﬁﬂi%%%%ﬂﬁW

Basic mathematical calculations, ratio, percentages, taxes, importance of

savings, savings goals, and effective spending and savings

adnNugIudmiu AU TAnIy 3(3-0-6)
Elementary Statistics for Innovation Development
ATVINBLAY U MTRIAR RLUN TN TN TN N1sAnwTeyadmTUASTALY
UINNTTU Lf-ﬁ'aaﬁaLLazmsmmﬁaU@mmw wSesdlodmSunsiamuuinnssy N9
MT2980UUTEANT AIMUTRNTIN LaZATAANYIUNUINVDIFDAAINTUNTIT WAL
UINTI

Meaning and roles of statistics in innovation development, data study for
innovation development, quality tools and assessment, tools for innovation
development, evaluation of innovation performance, and case studies of

statistics role for innovation development

nsdnsgidayatuduslensliliusunsumsneay 3(2-2-5)
Introduction to Data Analytics Using Spreadsheet Program
mmg‘ﬁugmlﬁmﬁ’u‘[ﬂnmimmiwmu miﬁwmﬁ’usﬂlmﬂa nsFnuaslandy
nMsdngunvuesaiifeuly N1TAINAITIUINUAIAIIN m'ﬁmiwﬁ{agaaﬁﬁ
Do ﬂinLLazﬂWiﬁ’]Laua%auUa

Basic knowledge for spreadsheet program, working with data, calculations and

functions, conditional formatting, creating a frequency distribution table, basic

statistical analysis, graphs and data presentations
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09-130-002

09-130-003

09-150-001

Sumesidiaynasswasdudiausziu 3(3-0-6)
Internet of Things in Everyday Life

LLmﬁmﬁyugmﬁuaaﬁumas‘lﬁmnﬂaiswﬁlq p1AUsENaUYRIB wmasIdan nasTnas
m'mﬂaamﬁaiumﬂ%musuaﬂ%uma%Lﬁmwﬂaiiw?ﬁ miﬂiz&;ﬂéi%LwﬂIuIaﬁauLmagLﬁmnﬂ
asanadluTAnUseaiu aslsmeanalilaBumedidaynasmas

Basic concept of Internet of Things, elements of Internet of Things, security in
the usage of the Internet of Things, the application of Internet of Things

technology in everyday life, and trend of Internet of Things technology

IS o/

FInRNa 3(3-0-6)
Digital Life

AsARmd eI neneans og1adusEUU N1SAABIALAIT AINLANES19ETIAA Y
ATEUIUNITAILY NNEINEIAIERS Lﬁaﬁwiﬂq'miﬁmmui’mmwLLaszIuIaﬁﬁ
Aemestunuainssy dmnssuwargaamnssuaielu weluladadfelnuuasnis
‘Uizqﬂﬁi{j’luﬁums{’m 9 e ﬁu’mqmmw 9IS LNUATNTIN NENIU LAZAUWING oY
Lﬁ@iﬁﬁﬂamgﬁuéammﬁuﬂwﬂﬁLLazmiL‘U?ﬁJuLLUmLﬁamiﬂ’mmﬁﬁa‘éu
Systematic and scientific thinking, research, creative thinking through scientific
processes for innovative and technological development related to
agriculture, engineering and modern industries, modern technologies and

various applications such as health, food, agriculture, energy, and environment

to keep up with progresses and changes for sustainable development

W15udaRduzuaziiinsdIndey 3(2-2-5)
Smart Farm and Smart City

AUNLNYVDILI B980T mmwmmamﬁmé’aaﬁwL,Lazl,ﬂwmtmus]’wqq wSesle
LazfnsIvTUAMIUSTUUS RS Tassasnvesdumesiinvesdssnds niseanuuy
srUUNSUIISInnIsdmsuThsusansssnialosdaaleruuiugiuresdumes i
vosasInds nadiAnwidosdaaiosuionsinnisvhiudaaioy nsUszgnanIuslu
nsasslasimssiesdansezvdenisusanies

Definition of smart city, definition of smart farm and precision agriculture,
tools and sensor for smart system, Internet of Things platform, smart farm or
smart city management system design based on Internet of Things, case
study on smart city or smart farm management, application on creating

smart city or smart farm project
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09-210-001

09-210-003

09-210-033

wiilugAfddia 3(3-0-6)
Chemistry in Digital Life

ﬁugmﬁuaqmquaxmiﬂizﬂau dupsevetansiall tlwaznisaulvl a1stiluana ans
amfin wAndualuadauieu mdszanameluladansaumelumadenlouasnisnde
wAnsTamne 9 lnessUaensouasinyseloviluiindsysriu

Fundamentals of elements and compounds, chemical hazards, fire and
extinguishing, biomolecules, narcotics, household products, application of
information technology in the selection and production of various products

safely and beneficially in daily life

INYIAENT ANMUANATINATIA WAZUIANTIY 3(3-0-6)
Science, Creativity, and Innovation

nsAndInermansesadusyuy MIFnuALAI AINLAREIISETIAMIENTEUILNTS
A1e 9 MeIngrmans wietlugniatauiuianssusazimaluled i sresty
\nuAINTIN dmnssuuargaavnssvadielva maluladadeluuuasnnsuszgnalyly
AR 9 ey G;qusum‘w 915 LNUATNITU WA uavdInaey Lﬁ@lﬁﬁmmgﬁu
pemunTIMILaznsasuLaiien s iigdu

Systematic and scientific thinking, research, creative thinking through scientific
processes for innovative and technological development related to
agriculture, engineering and modern industries, modern technologies and
various applications such as health, food, agriculture, energy, and environment

to keep up with progresses and changes for sustainable development

walulagdie 3(3-0-6)
Green Technology

Jaymdsnaeuannsiauiauingimansuasmalulad ndnnsuarnszuInms
younalulagdiden n15Useliudninsdin n1eenwuuuinnssudsinATuegie
nsdAnsMsUImsiansuwasmsdenlumaluladfiduinsmedunasy
Environmental problems caused by science and technology development,
principle and process of green technology, life cycle assessment, design of
eco- innovation, case studies of management and appropriate use of

environmental-friendly technology

35


aunan
Pencil


09-311-051

09-410-001

09-410-003

FIaunardawinasy 3(3-0-6)

Life and Environment

v v

mmgﬁugmﬁy’mﬁmmgau dLaAInen VI%‘WEJ’]ﬂ’ﬁﬁiSZJGU’]aLLazﬂ’]iauﬁ'm; ANy
%ﬂLL’Jﬂg’GQJ ﬂ?iﬁﬂﬂﬁ’iéﬂLL'JﬂgaiJ LLﬁ%uijﬁ]ﬂﬁiﬂJLﬁl@aﬂLL’mgﬁm

Basic knowledge of environment, ecology, natural resources and conservation,
environmental pollutions, environmental management and innovation for

environment

Aviumalulag 3(3-0-6)
Keep Pace with Technology
LANTInemansuagnsUszgneludinUsedriu msysanniamaluladi
A grveatuiiauszdiu weluladerniauaznisdearsinsauuiny nalulad
fedesuarnslyusslovimedud ulumalulad waluladan weluladiums
fiaunaunmdin maluladfunstauniddy

Scientific concepts and the application in everyday life, integration of
technologies related to everyday life, space technology and
telecommunications, nuclear technology and peaceful uses, nanotechnology,

materials technology, technology with life quality improvement, technology

and sustainable development

fD95aANUABNUASIINYIRA 3(3-0-6)
Survival with Natural Disaster

UselnnvesdgiUasssund deiiviniessd deidaniegdainia ssglenansvoese
fivhmassd weluladnafeustuasnarisy Tafefivhnessd gnfeuinemesds
fivAmanfionna waluladnisneinsaiennia nMsufoRnuiiofadoivAssuna
nsanAIEssINSeRtRsTIIA NsTamIauteRTRsTsuTRuarassae
Types of natural disasters, geophysical disasters, climatological disasters,
geosciences of geophysical disasters, warning technology and geophysical
disasters monitoring, meteorology of climatological disasters, weather forecast
technology, self-conduct during natural disasters, natural disaster risk reduction,

natural disaster and disaster risk management
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09-410-004

09-510-001

01-320-001

WAL ATNAITUNALNULND AN U 3(3-0-6)

Renewable Energy Technologies for Sustainability

AT A ugIuAUmAlUlAENEUNALIY WHAITIINESLTAUNY daunTT
nEsumauny waluladuaznsustaanEIumawnY HansEMUN AU wIna el
M33RNTveLdeilAneINNTEUIUNTNEANE I UNAWIY miaiﬁﬂﬁwéjﬂmuaéwﬁ
T msﬂqﬂ%mﬁ’]ﬁﬂmﬂﬂgwé’muaé'mamm LAEMIRTINAINTONEMTUNS
Wasuudasmundny

Fundamentals of renewable energy technologies, renewable energy sources,
renewable energy situation, technology and renewable energy consumption,
impact on the environment, management of waste from the production of
renewable energy, involved conservation of energy, wisely awareness raising

of energy use, and preparation for the change in energy

Fingalnsinazaulaaniyamig 3(3-0-6)
Modern Life with Food Safety

Fansssumauslng onsdmsudinealya susmeluens msundevesemns msba
p1gvasomsallu MaguiAuiae s vefmuaLarngsneTiAevestua
Uaenseluanns mswauan e maenie warensaassiienatous
Consumption cultures, food for modern life, food hazards, food spoilage,
preservation of novel foods, food hysiene, food safety regulations and laws,

safety food product development, and creative food for learning

AMEBINgeianTaeaIs 3(3-0-6)
English for Communication

Msfauinwela yo 9w Weu Asududmsunisdeansludinuszdriunazns
dunadiodan Tnswunsts niswa fmdw dwau Tessassamwiisidudmdy
msdeansTuiinusediu m'iﬁummﬁgw] Tumannuanean el maﬁauﬁugﬂu
TuFinUszsniu mawswazeuiomitasneuimusssulan

Development of listening, speaking, reading, and writing skills essential for
everyday communication and global citizenship with special emphasis on
listening and speaking, vocabulary, expressions, and language patterns
essential for everyday communication, short conversations in various

situations, fundamental writing in everyday life, listening and reading texts

reflecting global culture
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01-320-002

01-320-003

01-320-004

AUNUINTNDING W 3(3-0-6)
English Conversation

fdwn g1 LLaziﬂNa%qmmﬁiﬁﬁumiawmmmamumﬁajsm6] fivanyan
FUTAUSI VBTN

Vocabulary, expressions and language patterns appropriately used in various

situations according to the native speaker’s culture

ASNAUINNYLAITBTUATEIDING B 3(3-0-6)
English Reading Development

fdm duau warUslen nsenuiiennuwnle nadinisety MsALINg
AENNINUIUN NSMIFAND198e wAliAnoTULUUTIAEuaEseulasaz S un
Uszihudrnyuazlanudday UwémLLaziTaagaﬁ?u q dedinuluinuszsrtu nsly
weluladifiovaslunisou

Words, expressions, and sentences, reading comprehension, reading strategies
including context clues, reference words, skimming and scanning, topics and
main ideas, short simple texts and information, various everyday materials,

using technology to support reading

ATRAUINEENITIIIUNIIDING 3(3-0-6)
English Writing Development

fdmm duau waslassasisvessslonUssanene msloedsmnelumsidou
A9 e U aNU ﬂﬁLG‘ﬁEJumimEJLwlﬂ”liajLLazamuﬁ AsesuteTuneuLas
ALUIUNIT milfduaua'gﬂéaaﬂﬂmsémuasm%ﬁa Msdeuundnge

Vocabulary, expressions, and sentence structures, markers and punctuations,
paragraph writing, narrative writing of events and locations, descriptive writing

of instructions and procedures, summarizing from reading and listening, writing

abstracts
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01-320-005

01-320-006

01-320-007

01-320-008

AWIDINHHNBNITUNFUIUINNTTUUALTIND 3(3-0-6)

English for Innovation and Business Presentation

fdnn druau Tassasnesnelunmsiiauenulusnastuney mslersuniviues
929uN1w1 NMsludeUsyneunmstiaueny MItiauadEin MIReraIILaEnIs
pouMusEINT e MIthiaueuiansTLaLLLANGIAY

Vocabulary, expressions, and language patterns used at different stages of
presentation, use of verbal and non-verbal language, use of visual supports,
presentation of facts and figures, asking and answering questions, presentation

of innovation and business ideas

AYIBINQWHBNTHDULUUNAFBUIATTIY 3(3-0-6)
English for Standardized Tests
EULL‘U“ULLaﬂﬂi\‘iﬁ;N“U@ﬂLLUUVI@E#QU@J’]G]ig’]Uﬂ’]H’]éJQﬂi]‘b} mmi Vinveuaznads i
Judulumsvuuunageu

Formats and structures of major English standardized tests, linguistic

knowledge, skills and strategies essential for taking the standardized tests

AITINGEHANDNITANATITY 3(3-0-6)

English for Job Application

i dunu warlassasnaneniiienvesiunmsadasay naesouiLastuneu
Tunsainsey nMseruUsznratasu Msleulssifoe nsnsenluaiasuay
LLUUW@%&J@IN‘] ARwesiunsaTasL MIduAwaIY

Vocabulary, expressions and language patterns related to job application,
preparations for job application, reading a job advertisement, writing a resume,

filling out an application form, a job interview

mmé’aﬂqmﬁamiﬁﬂw,%amim 3(3-0-6)
English Edutainment

fdn d1uau wazlasiasenieileluuunvesd et udis ANWIDINGWHAY
’fl’wumiﬂumﬁamimﬂﬂﬁ%@ULLazﬂWWLﬂgaulwa AANBUAS AZATLNAT NNSATINED
Sufinuiveiiauls

Vocabulary, expressions, and language patterns used in entertainment
contexts, English language and culture for communication from cartoons and
animation, movies, dramas, songs, creation of entertainment media according

to topics of interest
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01-320-009

01-320-010

01-320-011

mmé’anqmﬁamiﬁlamwwqiﬁ% 3(3-0-6)
English for Business Communication
miifTﬂLLazmswjmmmé’ﬂﬂqmﬁamiﬁ‘amimﬂqiﬁﬂ NITNMILAENTH UL
ﬂ?iﬁ@‘lﬁll’]EJQﬂF’T’]WWQIW?ﬁWﬁLLﬁ%%@WJWN%%@‘\]@‘Vm’lE@Lgﬂ‘ﬂiaﬁﬂé nsT0TeIUAY
N1307181 NMSHARIANUAALAL NITUBNTANS ﬂ’]ﬁLgSN%JUiENQﬂf;’]LL@%ﬂ’]iﬁ@ﬁ’]i%ﬂﬁJ
TUUSTIY

Listening and speaking in situations related to business communication,
greeting and self- introduction, making appointments by phone and text
message or email, requests and offers, giving opinions, giving directions,

entertaining clients and intercultural communication

mmé’anqmﬁ'aqﬂmwnﬁuﬁms 3(3-0-6)
English for Service Industry

Adn d o uay Imaagwamﬂmmﬁlﬁumsﬂﬁﬂ’ﬁmuqmm‘viﬂsi:umiu'%ms
pumaailen Tsausu warn1siu MsvinmMeKazNYAReE ol mﬂﬁ{fau”amm
3989 madansifutesesiou %umauiuﬁawmuﬂaamﬁaLLaSLMQQﬂLﬁu
Vocabulary, expressions and language structures used in working in service
industries of tourism, hotel and airline, greetings and small talks, giving

information, making a reservation, dealing with complaints, safety and

emergency procedures

MedenguNaIneansuazialulag 3(3-0-6)

English for Science and Technology

i druau Tassasenefiluusunneinemanswavmelulad n1sdnany
ﬁga:uua nslndndntnay Auugiil Sumeunns mséwu%aaﬂamiaummam%ﬂu
enutelenasTiisestuiIneransuaznalulad

Vocabulary, expressions, and language patterns used in science and
technology contexts, stating enquiries, providing information, definitions,
recommendations, and procedures, reading information, and writing reports or

documents related to science and technology
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01-320-012

01-320-013

01-320-014

01-320-015

AMESangeiiansneua 3(3-0-6)
English for Nursing

AENn d1uiu 1RSI gV eI UNEIUIR ASTNAINVEYA NITIVAN
F1AAI1N ALULTT TUADUANY N1TBIUYOYAATAUNALAENITNTONLBNAISH
Aeesiung1uIa

Vocabulary, expression, and language patterns used for nursing, stating
enquiries, providing information, definitions, recommendations and

procedures, reading information and writing documents related to nursing

AUBINGEABIIUARNTTY 3(3-0-6)
English for Home Economics

ANy @ uIu 1A ININEIVEITUNUAYNTIH NTUNAUDTUABUAINT N3
a13an1sUURNU NsuanIrAnWiY N15e1uAle TRy dantal A9
NS0 UUTElEALAZUDANEUY NALIVDIRUIIUANATIN

Vocabulary, expressions, and language structures used in Home Economics,
giving presentation and demonstration, expressing opinions, reading manuals,
symbols and signs, interpreting tables, graphs, and diagrams, writing short

paragraphs related to Home Economics

MBI EHNBNUIAINTIY 3(3-0-6)
English for Engineering

e druny Tassasnanendiluusunmedemnssy msluddnfanng duuzi
N5eUNETURBUANS 9 NI HUINRUIYALIATINU MIoULAZT U8 LONETS
MM IULAAINTsY

Vocabulary, expressions, and language patterns used in engineering contexts,
definitions, recommendations, giving instructions, writing a cover letter, reading

and writing reports or academic documents related to engineering

Musangesiianumalulagnisinuns 3(3-0-6)
English for Agricultural Technology

fdnm druau warlassaseaenilslununaluladnisinees mssensladanng
msdmsmslsaumiu uazgsiamumeluladinsinuas

Vocabulary, expressions, and language patterns used in agricultural technology
logistics, supply chain management and business related to agricultural

technology

a1
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01-320-016

01-320-017

01-320-018

01-310-001

MesangesiasuRaunssy 3(3-0-6)
English for Fine and Applied Arts

fdnm dunu wavlasas1ennwilslusufadnssy vidudad nseenuuy
upAaduazg3onia

Vocabulary, expressions, and language structures used in fine and applied

arts including visual arts, design, music and drama

mt-né’anqmﬁammwmsiuuim'lms 3(3-0-6)
English for Integrative Medicine
ﬁﬂ‘l%mﬂ%ﬂ’]“lﬂ’]5ﬂﬂquﬁ®ﬂ’l’iéaa”ﬁ@ﬁ%’lmiLLazmiﬁ’mi’mL“ZT’]IR]IU?T’]&@%LQW’]%
P ﬁwﬁ’wﬁt,awwﬁlﬁm%mﬁ’uLLWMETLLmulmaUszqﬂﬁ AUNMNANUN LAz InNTSy
mﬁmﬁm%qmmw Lﬁaﬁﬂﬂﬂizqﬂé Tyfumsvihauiifeves

Skills in using English for academic communication and comprehension in a
specific field: vocabularies related to Applied Thai Traditional Medicine,
Aesthetic Health, and Health Product Innovation for implementation in related

works

AMudIngeiNauaarlnenssy 3(3-0-6)

English for Architecture

e druau Tasasrsnteniileluauandnenssy nsinaueuaadnenssy
sudamaiian1seduie nsdeasuuanuAnlunisesnwuvaadnenssy
Vocabulary, expressions, and language structures used in architecture,
architectural presentation, including techniques in expressing and communicating

architectural design concepts

mulnglulifdaudagiu 3(3-0-6)

Thai Language in Today's Society

nwaurnislenwlnegunuuneg ludagsu nasviunmsdeans fingnsleniw
dielmAnnadugyd vensdududin msaway nsAnw uaznsUsznouendn ve
feseidlunsdeansnunszuiuimidnuasel

Characteristics of using various forms of Thai language at present,
communication process, language skills for achievement in life, association,
education, and profession, precautions for communication according to the

modern social paradigm
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01-310-002

01-310-003

01-310-004

01-310-005

2IIUNTIUNUIIN 3 (3-0-6)
Literature and Life

ASANBIITTNS TR BN Tl dEn e uwn T 3n UT¥uulIfn ANETN DU IAY
15TUNTIITNTUAUAaUL LU LY FNENAYeTIUNTTULUUATULAZITIANTTY
Taathuiifinedsruuardnlauyud

Literary studies to examine reflections of life, philosophy, concepts, social
reflection, literature related to other arts, influence of traditional and

contemporary literature on society and the human mind

mMyduiian1sseasfuaziauanady 3 (3-0-6)
Reading for Creativity and Presentation
ﬂ?iﬁ\‘iLﬁillﬂ')']llﬂ@ﬁi?ﬂﬂiiﬂ"\ﬂﬂﬂ?i@’mﬂiuLﬂ‘VlGl’N‘] ﬂ?iLiEJ‘ULiEJ\‘mE]EJﬂ’] d1Iums
R I’J‘Vi’]i NISNANE E]ﬁﬂﬂiJﬁﬂJEJI‘WZJLW @ﬁ\‘iﬁiiﬂﬁ\laﬂ’]uﬂ’lﬂiULLUUWMaﬁmﬂa’m
AN EUAUIBYN LLazmi‘mLauamamﬂ@aiﬁnnwwwlmamqmaﬂz

Creativity encouragement from different types of reading, wording, writing
styles, and rhetoric, modern social media production to create works in a
variety of formats suitable for the profession, and works presentation in an

artistic way

N13EMULALATSITEULINBNISAN LSBT NAAYIN 3 (3-0-6)
Reading and Writing for Lifelong Education

N1591ULBNASLBUANMIANIN LBNATIVINTG FBeuealonmuaznisiiiaus

(% 1%

mmﬁw%wamumﬁmmi LLﬁ%ﬂ’ﬁﬁEUﬂ’]i%ﬁ? UﬂJ‘mﬂﬂ’]iﬂm‘z}’]ﬂUﬂ’NLWGﬂ’ﬁﬂﬂ‘b"W
L%augymaam%‘im

Reading for knowledge seeking, academic papers, methods for content
arrangement and knowledge or academic work presentation, and main point

summary from research studies for lifelong learning

Aatianusidnsuazivnin 3 (3-0-6)
Rhetoric for Corporate and Professional Work

NANNITNA ATAUNU N151959198589 msmﬂiuﬁlﬂizﬁqmu mawjﬂiuﬂmumiaj
e esdiAadzuansiennuduiioniwienisujirnuluesansuascuiedn
Tdsvaunnudda

Principles of speaking, conversation, negotiation, and public speaking, speaking
in an artistic way to demonstrate professionalism for work in the organization

and professional success
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01-310-006

01-310-007

01-310-008

01-330-001

mMadeuiisuasdnsuasividn 3 (3-0-6)
Writing for Corporate and Professional Affairs

vdnuazAavrlunisdou Ussianvesnisdeou wagnmadeudadiauonasuil
mmgamﬁ’u%m%wLﬁaﬂ'15U;jﬁ’§mu1umﬁﬂ'ﬁLLazmuf‘m%W‘LﬁﬂizaummﬁwL%‘a]
Principles and art of writing, types of writing and writing for presentation
suitable for profession in order to work in the organization and professional

SUCcess

gunssnnuaan e ingluuninaazIssanssuseassd 3(3-0-6)
Thai Aesthetics in Song and Literary Creations

ﬂﬁiL%ﬁﬁQﬁUVI%SﬂWW qu%%EJﬁﬁIUﬂWﬂ%ﬂﬁ%l‘V]EﬂuU%L‘Wﬁﬂ 150N Isuseassa
Uszuamanae fiazvelaniiay waznwdsnluganan

Access to aesthetics, aesthetics of using Thai language in songs, various types

of literary works reflecting the worldview and social images in different eras

ANNUIAIUSITY 3(3-0-6)
Language and Culture

AMLEUTUS SEe AU s s Ine T lunwlng ANATNOUVBY
FALSTSUTINEVEANATHIRALITIUNTTY

Relationship between language and Thai culture, wisdom in Thai language,

reflection of culture transmitted from language and literature

ATYIRUNUFIY 3(3-0-6)
Basic Chinese

VOJ U U o U a al U U a ¥ a U U
nsledndnuslsdumnudes n1slsudidnusdulaglonnsgrunediuaisisnsy
Uss919udu N1IRanA 115071 waensWey dnay Ardnnuazyseleanlyussly
PInUszaniu
Roman phonetic symbols for pronunciation, basic calligraphy, basic Chinese
language skills, listening, speaking, reading and writing, numbers, words and

sentences frequently used in everyday life
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01-330-002

01-330-006

01-330-007

00-100-304

mMssununeIuiosdu 3(3-0-6)
Basic Chinese Conversation
finwgnatauazmaganiuniuluimediievestudinysysiiu wunsesnidesd
Qﬂc%Taq aruanansolunmsmenenaunosmsdun v Iulaglvanunmsaiiaes
Chinese listening and speaking on everyday life topics focus on correct

pronunciation and expressions by means of simulation

'
IS

aeduinugu 3(3-0-6)

v 9

Basic Japanese
onwslyudseasuzuavazazavuy Adnnludwiou avinmeludinusedn iy

Alay sumnsnsinasegUlseleaiiugu
Japanese alphabets, Hiragana and Katakana, vocabulary, greeting words in

daily life, numbers and practice on basic sentence structures construction

aunuin QUi 3(3-0-6)
Basic Japanese Conversation

Uwauwmmw’lfﬁQﬂUEULL‘U‘UG}’N6] 1y 1ABdn1UNITUTI0IINADTUAITURT T
Y ¥ Na o w Yo o A ¥ ~
QLiaua]meUTu‘U’mﬂizmau wazn1stuAAWNNg1ve9 uUTENaULNBYNY
YOULAUBIUNEUNU AN IR 1Y

Various types of Japanese conversation in daily life based on situational

conversation practice, and uses of relevant vocabulary for extension of
conversation

ufanssailayuLy 3(1-4-4)

Innovation for the Community
AUNUIEY NENNIT WWIAR ANUEIATY wazn15UseenalenanusvgvesAsugia

wowfles ndnmIMssu ndnmsinnle wadls Wann nsilveeansusmstassmsuas
n1ssindulaluvsunvenasugianasdiay nsufurau nslymelulafansaunadio
YUY NMSANNTEUIUNITANLULTIUTAN ST miaéywu’?mﬂ‘simﬁaﬂmmw%ﬁmﬁﬁ%ﬂ
yuulagnsyurumsilausniiienswann g

Definitions, principles, concepts, significance, and application of sufficiency
economy philosophy, the Royal Initiated Developmental Principals of His
Majesty, Understand, Achieve, and Develop, practices on project management
skill and decision making in the context of economic and social, work
performance, use of information technology for communities, practices on
innovative thinking processes, innovation creation for a better quality of life in

the community by the participation process for sustainable development
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00-100-305

00-100-103

05-700-101

ufanssuilogaamnssy 3(1-4-4)
Innovation for the Industry

mam%wszswwﬁm%’umsﬁszqﬂsﬁuqmammiu wARluMIFRINEANN N5ARLT
asaTIAkaz L InnTIY msLﬂuﬂﬂszﬂaumsﬁﬁ%é’wﬁﬂﬁiaﬁqm msviauduiiy guaniy
wazAuUannfelunsvinnu ngﬂﬂumiﬁwm wnaseududasiudaneaey ns
Uamsdamslasems maideuiansss nmameunswaUszgnalunngs

The King’ s philosophy for industrial application, productivity concepts, creative
and innovative thinking, social entrepreneur, teamwork, health and safety at
work, work motivation, eco- friendly concept, project management, research

innovation, contribution and innovation implementation

anuludusznaunis 3(2-2-5)
Entrepreneurship

wurAnuarevnlun1siigsia madugusenounisfidasesssy sanAmuIATY
A1RAIN NITTANITOIANTS N30 ﬂ’liL‘EULLaszwgmamg wuanansidu
siﬂisﬂaumiﬁﬂssaummﬁwL% N5INYIUUUTIADITINT NISANTUTIAIVU
wnaanesuosulay nsAndununiunsiiideendunt wasnislmalulad
miaumﬁLﬁaLﬁuﬁﬂHQWWTUﬂWiLLﬁQiuMWquﬁ%

Concepts and direction in business operation, ethical entrepreneurship,
knowledge regarding marketing, organizational management, accounting,
finance and economics, guidelines for being a successful entrepreneur,
business model conduction, business execution on online platforms, Import-

export operations, and using information technology to enhance business

competitiveness

i3

\AsEgAEnsUsZENA 3(3-0-6)

Applied Economics

QﬂmﬁLLaqumu ﬂa%’ﬂﬁﬁmaéaqﬂmﬁuazqﬂmu a‘ﬂa«%é'guuﬂﬂaLLazqﬂmﬁmmm
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A ul1en1sdu Sasmonide daruanidsuuaziasugiaumana MTAIATIEN

1A59115 MFAATIZANNTAMY Ussinudaquumaasygnakasn sty
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09-121-003

09-121-004

Demand and supply, shifters of demand and supply, individual demand and
market demand, demand and elasticity of demand, production, inputs, and
costs (supply analysis), output, price, and profit (marginal analysis), markets
(from competition to monopoly), Gross National Product (GNP), aggregate
demand, aggregate supply, shifters of aggregate demand and aggregate supply,
price level, growth, unemployment, inflation, fiscal policy, monetary policy,
interest rate, exchange rate and the macroeconomy, project analysis,

investment analysis, current economic and financial issues

Y

ananugudmiugusznauns 3(3-0-6)
Basic Statistics for Entrepreneurs

ﬂaﬂugﬁugﬂuwﬂﬂaﬁﬁLﬁamilﬂurzjﬂizﬂaumﬁ miLﬁUianawgagaLLazmiﬁﬂLaua
vogadmiugUsEnauns msquiiesns adfflugudmiunisiiesgvoya ad
dmdumslinsgvanunisadagu LLazﬂizﬁﬁﬂmwmmamﬁﬁéfm%’ugﬂszﬂaumi
Basic knowledge of statistics for entrepreneurs, data collection and data
presentation for entrepreneurs, sampling, fundamental statistics for data analysis,
statistics for current situation analysis, and case studies of the roles of statistics

for entrepreneurs

aﬁaﬁug'}uém%'umiamuqﬂ’lmj 3(3-0-6)
Elementary Statistics for Modern Investment
mmiLﬁaqguLﬁaaﬁumﬁamuqﬂi%u' ﬂﬂﬁaﬁﬂiwuéamiamu adfionsfnn
amumaajmiamu ﬂ’]iWEJ’]ﬂiﬂjLLu’Jiileﬁla’m LLazﬂ’]iaLﬂi’lzﬁﬂ’J’ngENLﬁIEJﬂ’l'i
Andulalunisamu

Introduction to modern investment, factors affecting investment, statistics for

investment situation monitoring, market trend forecast, and risk analysis for

investment decision making
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08-999-101

08-999-102

08-999-103

waluladdeansuiavy 3(3-0-6)
Mass Communication Technology

nanNguin1sieans muning 89AUTENOU NTLUIUNTT SNYUELAYUNUIY
WU ¥0N158 0813 UsTLANuATsEAuYeen1sa eds n1wlunisd edns
Faunnisresnisdeans wmeluladaiunisnienim ameuns Inga nsviay
Asfiam Felawan Ussmnduius ialuladiiadiiie defidufduius dofdva
wardelyy magnviude wuiluueanalulabuasuinnssunisdemsnasy
Communication theories, meaning, commmunication models, characteristics and
role of communication, types, and levels of communication the language of
communication, the evolution of communication, photography, film, radio,
television, print, advertising, public relations, multimedia technology, interactive

media, digital media, new media,media literacy, future trends, and innovations

in Mass communication Technology.

RANNNSDINUWUUAI9ETIAUNTIAN 1(1-0-2)
Principles of Creative Graphic Design
ANUNRLNELAEAUEIAYVDINITEDALUUNTINN gﬂLLUUiuaﬁuﬂiﬂﬂﬂ N8
AM308NLUU wwIRAluNsoenLUY ssnUsznaudadlumussnwuy W a
MIRENLUUALENYAl N50BNWUUFISNYS N394 Ll LLYBINUBDNUUY
N3N

Meaning and importance of graphic design, patterns in graphic design,
design concepts, elements of art in design, colour theory, symbol design,

font design, layout, and trends in graphic design

UfuANIsRRnwUUaT1eaTIAIUNIIAN 2(0-4-2)
Practice on Creative Graphic Design

Uﬁﬂ'ﬁmuﬁumaam,t,wﬂﬁﬂﬂ asrUszneudadifieseanuuunsiiin nisly
fdnwslunseanuuy madenledtunanisiningn msdenlnimitons
deans nslumdesdlelulsunsuiiieivesiunisoonuuy

Practice on graphics designs, composition for graphic designs,

typography, emotions and relationship between colours and psychology,

picture selection for communication, using design programming tools
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08-223-101

08-223-102

08-223-103

nsanenwienisaeastunulavanuazUssendunus 2(2-0-4)
Photography for Communication in Advertising and

Public Relations

mﬂiuiaﬁsuaméamwmw éauﬂizﬂamavmimmummﬂaaqﬁﬁﬁ’aaumau
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Qﬂﬂiﬂjﬂizﬂaﬂumiﬁ’l&lmw YUINAN ymgaa nsdnesnUsENOUNIN
Camera technology, component and operation of 35mm digital single
lens reflex camera, light and photography, lisht sensitivity, aperture,
shutter speed, exposure setting, camera metering, camera setting, lens,

other tools for photography, image size, camera angle and composition

Ujtianmsanenwiantsieasluslswanuasussanduwus  1(0-3-1)
Practice on Photography for Communication in

Advertising and Public Relations

‘UQUWﬂ’]ﬂ“UQ’mﬂﬁE}QﬂWUﬂWW ﬂ’ﬁﬂi‘U@\‘iﬂ’W@\‘iﬂﬁ@ﬂ JEUUTALEN Laua @‘Uﬂim
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UszmnduiusuasilnieennsuSusasamnitomu

Practice on the camera application for photography, camera setting, lens,
other tools for photography and equipment maintenance, image size,
camera angle and composition, practice the skills of photography for
communication in advertising and publicrelations and basic image

customization

wAlulagnislavanLasussvdunus 3(3-0-6)
Advertising and Public Relations Technology

ANNVLNE NENNNT wazRRILIN1STeImAlLladnslavantazUssmdunus
nsEUIUNS JULUY 38015 1ndesile Aelawanuazuszanduiius saud
walulaBnswande mmi:lﬁ'mﬁumﬁﬂmazu’%@’mﬁ’umﬂumﬂmwmLLaz
Usvanduwus assenussalunmslasanuasyssandunus

Definition, principles, and development in advertising and public
relations technology, processes, models, methodologies, tools, amedia,
and technology for media production knowledge of advertising and
public relations organization and agencies, ethics in advertising and

public relations
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08-223-104

08-223-105

08-224-101

wannsendada ATl 1(1-0-2)
Principles of Video Editting for New Media

welulad winfe weda Useuan wardsnisdanenin nisladesuszneu
nsasanedafirwliiunmuasidsasnssuiunsudiniseaniiviilvde
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Technological concepts, techniques, methods of production and
modification. Voice input Creating special effects for audio and video
processes and post- production makes successful media or public

relations tools available for multi-channel publishing

UjtiRnnsinredaInviemiasiln 2(0-4-2)
Practice on Video Editting for New Media
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Feauwaznszuaunsnaenisudaivilng ednsadud elavavied e
Usprdtusfianysamseudmiunsiilumounslureamiamnie

Practice on production and modification. Voice input Creating special
effects for audio and video processes and post- production makes

successful media or public relations tools available for multi-channel

publishing

NVNEIIEFTIULATN TS IiuED 3(3-0-6)
Law Ethics and Media Literacy

mmﬁ’]ﬁig%aﬂﬂgwuwﬁamima%u migmﬂﬁuﬁa 558UTIN LAZITLFITY
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The importance of media law, media literacy, and ethics, the impact of
media towards individual and society, the analysis principles, the
application of media literacy knowledge for individual and the guidelines

for supporting the media literacy
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08-224-102

08-224-103

08-224-201

InINYE 2(2-0-4)
Color Psychology
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Lisht and color, vision and color perception, color deficiency, eye
movement, color models and color systems, color naming and color
meanings, color and human behavior, color preference, color emotion,
color attractiveness, factors influencing to color such as gender, age,
culture, and so on, color in marketing and branding, color in the field of

advertisements and public relations

UuRnIsAuInIned 1(0-2-1)
Practice on Color Psychology

UftRnslygunsaliauamazd mstausinameininenidnd nsmageu
nsndeulmueiniin mytaaruveuduarersuadluddninenidng ns
foseiunsuesiiuuazay anansolunsueniezd ndfoRnsledluam
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Practice on light and color instrument usage, quantitative psychophysical
measurement, eye movement test, psychophysical methodology for
color preference and emotion, visual acuity and color discrimination

tests, color practices in advertisements and public relations

nslguiNanslawaLazUsUdUNUS 1(1-0-2)
Writing for Advertising and Public Relations

ANUvInY ANNEIAY Tnguizasa JULUU nanmslguunlauan WuiAnued
AT BULNDNITIAYAN NENNNSUEUNDNITUTZVIFUNUS KaNNITITBUT

= v o 9 4 !

wazunAMuNoUTErduRusTUdDR199)

Definition, importance, purpose, Formats, principles of copy writing,
concept of writing for advertising. Principles of Writing for Public

Relations, principles of writing news and articles for publicity in various

media
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aunan
Pencil


08-224-202

08-224-203

08-224-204

Ujtansmsidieuienslssanuazyssanduiug 2(0-4-2)
Practice on Writing for Advertising and Public Relations

Uvanadeurenulavan msidouniaiaudes ol es n1sideuum
Tawan venudfy venudane wavnsdouiiensvnainesulan
nsfaurit an1sUszaduius n1sifeuans nsdeuunaiiui onis
Usznduius Im8165Lwﬂ1u1aﬁﬂﬁymﬂﬂisﬁwﬁiuﬂﬁﬁwuwmuL%uLﬁami
thiauelndennasmuunAamdnvesmslavanuarUsssduiushudona o
Practice on writing advertising text, headline writing, storyline, copy
writing,  key messages, closing messages and writing for search engine
marketing. Writing news, writing articles for public relations by integrating
artificial intelligence technology to present them in accordance with the

main concepts of advertising and public relations in various media

N1399NIUUASINETIAMULABIN 3(1-4-4)
Creative Design for Advertising

wuafn psnUszney Jade uazmadalunisAnasisassn ndnnsesnuuy
v wagnmidielalunislavan nagnsuaznaislunisasisassalude
UszLannng 9 ﬂﬂﬂg‘jﬂ’amia;ﬂua‘%um’mﬁmagﬂaaiiﬁlﬁamiaamw‘umamu
delavanainnsdidnw

Concept, element, factor and technique in creative thinking, principles
of text design and advertising, strategies and tactices for creativity in
various media, practice on creative design of advertising materials from

case studies

N3AATIIEUSLNA 3(3-0-6)
Consumer Insight Analysis

mﬁmeﬁﬂ’aé’]’aﬁﬁwaﬁiamiﬁ@ﬁﬂﬁmmgﬁim iedadaniely Jade
mauaﬂsuaa;uju%lm nszvrumsdnduladedunuazuinis waluungings
yuslnelugaddvia nislumaluladdyaussiuglunisinseiveyayuilon
Analysis of factors affecting the consumer’s decision making in buying
goods and services, including the internal and external affective factors,
the process of consumer’s decision making in buying goods and services,

practice on using artificial intelligence technology for consumer data

analysis
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aunan
Pencil


08-224-205

08-224-206

08-224-207

ﬁgﬂﬂﬁigaﬂ’liﬂﬁiﬂa'}ﬂLL‘U‘U‘Uuimﬁﬂ']i 1(1-0-2)
Principles of Integrated Marketing Communication
LL‘U’Jﬁﬂﬂ’]iﬁ]a’]ﬂLLagﬂ’]i’?{@ﬁ’]iﬂ’]ima’]ﬂ mﬁmwﬁamumidumms?iami
ﬂﬁiiLﬂﬁﬂzﬁma’]ﬂLLagﬂQ‘NL‘LT’MM'WEJ NITUIUNTT ﬂ’]i'J’NLLNHLLﬁ%Lﬂ%@Qﬁ@%QﬂWi
N13Ka10 m5?1'amsmsmamwﬁuﬁlaﬁﬁﬂ’a ﬂ’ﬁg@ﬁ’]iﬂﬁiﬁlaﬁﬂ@ﬂlﬁl@%'}
ﬂ’]ié@ﬁ’]iﬂ’]i@lﬁ?ﬂ@\‘iﬁﬂﬂu ms%mamwamL%qqﬂfgﬁmﬁuﬁ‘

Marketing and marketing communication concept, situation and
communication analysis, segmentation and consumer analysis, process
and tools, digital marketing communication, content marketing
communication, social marketing communication, customer relationship

marketing communication

UjtiRn1saeansnsnanauuuysannis 2(0-4-2)
Practice on Integrated Marketing Communication
UFTANTINILNLNNTABENTNTIANALUUYIANNNT MIRALILNAANEN 113
donlind eadod eansnisnatalnimineaufuaniunisainisd easuas
ﬂﬁ;ﬂJL‘J"IVi@ﬂEJ LL@%ﬁﬂ?’ﬁiﬂﬂN‘U‘U‘iSlI’]ﬁuﬂWﬁigLﬂgaﬂﬁagaﬁﬁiﬂ’ﬁmaﬂﬂLL‘U‘U
YIUINIT

Practice on strategic marketing communication planning, developing key
message, using of appropriate marketing communication tools for
communication situation and consumer, and calculating marketing tools

budget

Wélﬂﬂ']’id’]ﬂﬂ']WLﬁ'e]ﬂ'ﬁIﬂEm'] 1(1-0-2)
Principles of Photography for Advertising

‘Vm‘uﬂﬂ’ﬁfﬂl’]EJﬂ’]WLﬁEﬂ%IUQ’]HI?JUﬂJ’] ﬁaﬂxmﬁmwﬁ(ﬂixﬂaumw WALANITIA
LLﬂQIUﬂ']’iﬁ]I'IEJﬂ’]WIGZJUﬂJ'I Lﬂﬂﬁﬂﬂﬁiﬁgﬂﬂaiﬁéﬂ’lw ﬂ'ismumsmﬁmmwimwmw
Principles of photography for advertising, the art of composition, lighting
techniques, photo creation techniques, production process of

photography for advertising
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aunan
Pencil


08-224-208

08-224-209

08-224-210

UfiRnsanenmiitanislawmn 2(0-4-2)
Practice on Photography for Advertising
‘Uﬁﬂ’amii{meLﬁa?ﬁumﬂ%mm miﬁwm‘wuﬂﬂa AM3a1EATMALAY
mMsaeamemsiiienislesan mﬁ%@ﬂmaﬂumidﬁamwiwm qﬂﬂiﬂj
nsdnuatluanile wmallan1sdnuas AnufuRnismnunsunlavounnsosiay
N1IAIUALALININYDININ

Practice on photography for advertising, portrait photography, product
photography, food photography for advertising, lishting equipment in the
studio, lighting techniques practice on retouching and quality control of

photos for advertising

wannsuandedeauaaulal 1(1-0-2)
Principles of Social Media Content Creator

LUIAA ‘Via‘vﬂﬂ'ﬁ@@ﬂLL‘U‘ULLﬁ%ﬂﬁ%‘U’J‘l&ﬂ'ﬁNﬁQmLﬁyaﬂﬁﬁlﬁﬁﬂﬂNBBUIaiqu
LNAANDTUA mnﬂusjﬁﬁw%wahﬁéaauiaﬁ nmsdanismineinsia
voau nmils nmadeul @es nsasensfduiusuazuimsdanis
naudsnsooulan

Concepts, principles, designs, and processes for producing social media
content on various platforms, being an influencer, resource
management, text files, animations, sounds, interaction creation, and

social group management

UjtiRnsuandadenuaaulay 2(0-4-2)
Practice on Social Media Content Creator
ﬂﬁﬁaﬂﬁaamwmmwamLﬁawﬁaﬁmmaﬂaﬁuuLLW@GW\IEJ%MIING] miLﬂurz;
d5nswaludeosulan usnissantImsweansing 1wy vany awils
amedeuly des Uﬁﬁ’ﬁmiaaﬂLLUUﬁﬁu’Naﬁiv;LLaw%msffﬂmiﬂ&imé’ﬂﬂm
voulay msagwaiiﬁtﬁam%’mﬁ’mmiuiaﬁﬂtquﬂ%ﬁmﬁ

Practice on designing and producing social media content on various
platforms, being an influencer, manage file resources such as text, still
images, animations, sounds, practice on designing and managing social

network, and creating online content with artificial intelligence

technology
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aunan
Pencil


08-224-211

08-224-212

08-224-301

wiaANsULdUDMUlABMILAUTZYRUNUS 1(1-0-2)
Presentation Techniques in Advertising and Public

Relations

wadlauaznagnsnshaey MapIBuianIuANe 9 nsruIunITiEue
AMsfvuRLLIALAR douasideniiionisdiaue Msedeusa v
$1du gunsninaglusunsudsagune 4 Wiloauaiunsiiausaulayan
wazUssduiusisruusaulatuazeanlan

Useful presentation techniques and strategies, the preparation process,
concept creation, presentation media and content, preparation, skills,
equipment, software and technology for both online and offline

advertising and public relations presentation

invznrsuiauaulavaazyssyIaunus 2(0-4-2)
Presentation Skills for Advertising and Public Relations
UFTRnsiauerlavanuazysznduiusiessuueeulauuazeonlan
nsasasIdouaievniiienisinaue mﬂ%@ﬂmaﬂmdﬂumwﬁ%%gﬂ
Uﬁﬁ@miaaﬂqumiﬁ%auavﬁyaSLWﬂIuIagﬂaquﬂﬂizﬁwé dmsunisiiaue
aulavanwarUssoduius

Practice on presentation for online and offline advertising and public
relations, outstanding presentation media and content creation, the
utilization of equipment, software, artificial intelligence technology for

design advertising and public relations presentation

mMsdeiienslasuuaz sz dunus 3(3-0-6)
Research for Advertising and Public Relations

wnAnd ey AUNUIBLAEAUEIAYVDINITITY UTLLANVBINITITY
NFLUIUNITITY NINNUATYNINITINY ATNUNIUITIUNTIN AwUTway
n15¥n Uszans nauiiostsuaznsauiiess in3eslennside adduaznns
Ansgneya Andoulasssamsifodmivalavanuasszndiius
Concept, definition and importance of research, type of research,
research process, research issue development, literature review,
variables and measurement, population sample and sampling, research
tools, statistic and data analyze, and practice to write research proposal

for advertising and public relations
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aunan
Pencil


08-224-302

08-224-303

08-224-304

NNFASINATIARAZINNUNITIANINTTUNLAY 3(3-0-6)
Event Creation and Planning

USTLNULAE FULUUYBIIUNINTTUTN LAY N3YUIUNIAI AL UIMIIANITIY
nanssuLAY miaaﬂLLUULLazagwaaiiﬁqwuﬁﬁ]ﬂisuﬂLﬁ@iﬁ%ﬁqﬂajmLﬂy’mma
T8 BUIMIANLA NS AVDINITODN U UKAZINLHUNITIAAINTTURLAY wagnIs
Usvillunananssuiiiy ﬁy’ﬂugﬂLLwaaulaﬂLLasaaMaﬁ

Types of the event, processes of creating and managing event, designing
and creating events to reach the target audience, success factors of
event design and management, and the evaluation of both online and

offline event

mMIMeuRudaiianislavanuasUssndunug 3(0-6-3)
Media Planning for Advertising and Public Relations

UjtamsnunudeiiionslavanuazUssundusius Ainsendnvarvesd o
nsidenladeussianans niluszansna IUiLLﬂimLLasﬁzymﬂﬂszﬁwéﬁi%lu
ATYIMAL MIAIWINUUTEII LA RATIIUUTEIN WavnsUsuiiunade
Practice on media planning, analyzing media charecteristics and media
selecting to effectiveness and efficiency, tool and artificial intelligent for
planning, budget culculation, budget allocation, evaluation as well as

implementation

nsAneanIznamalulagnislavauasysssdaunus 1 2(1-2-3)
Special Study in Advertising and Public Relations

Technology 1
fvualniind@nuidenuas/misUfuanulasinisfivanizaiuaiuai
aulafliievastumaluladnslasauastssvrduius Anduauvayanis
waluladvyauseAus Tnsfnwimundnnisimaluladnslavaiuae
Ussyduwusfmnzaunasindnvin el iauelasanisinesnsanuae
AFIUNTTADU

Student special projects of individual interest to study and/or work on the
topics related to advertising and public relations technology as well as data
searching by using artificial intelligence technology with focus on the forms
regulations, principles and statistics for writing project proposals,

presentations of the study and/or work projects in appropriate forms
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aunan
Pencil


08-224-401

08-224-402

08-224-403

nsAnwanIznIamalulagnislavauazUssandunus 2 4(0-8-4)

Special Study in Advertising and Public Relations

Technology 2

Jv1UeAURaY : 08-224-304 n1sAnwIaNIZIamAlulagnslavaILas
UsZedUNUS 1

Pre-requisite: 08-224-304 Special Study in Advertising and Public
Relations Technology 1

smualninAnwdndunsdnunaulassnsilaausla LLﬁ%l@T%JUE)Hﬂaﬁ]’m

mmisj‘siaauiﬁeﬁLﬁumsﬁﬂmm'alﬂic; TnednAnwazaoudousiey

miﬁmzmL.Lag/ﬁamiﬂg‘jﬁ’amuiugﬂLLUUGU@&U‘%ﬁgﬁywﬁwué

Proceedings of the approved project proposals and presentations of the

study or the practice in the form of a dissertation

N13IANAINTTUNLAY 3(0-6-3)
Event Management and Organizing
UFtRnsmsidenlumeluladfimngautunisdnfonssufim mseniuy
43198550 1MUY USINTIANTS sUsTnduius msvhausaniu n1s
undy nMsUssiduna waznUURNsIRAINTIUTLAY

Practice on event production and technology, event design, creation,
planning, management, publicity, teamwork, problem-solving,

evaluation and a practice on organizing special events

nsuSmsiansnagnsinentslavanuazussanduwus 3(0-6-3)
Strategic Campaign Planning for Advertising and Public

Relations
ﬂﬁﬁami’J’NLLN‘uLLaSLsﬁEJULLNUSEHSQ?%IUQWUI@JUN’]LLﬁzUiz“U’]ﬁJﬂJﬁué A5
40NUN1SINTA AN ﬁmumﬂejmﬁ’mma peNUUUAS9ET3A donlvdeuas
YOMINSHRANT MnueszEzaT AwInuUssinadeuazysadiung
Practice on advertising and public relations campaign planning and
writing, analyzing the situation of marketing and communication,
identifying target group, creating concept idea, using appropriate
communication tools and channels, setting timeline, calculating media

budget, and evaluating the advertising and public relations campaign
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aunan
Pencil


08-225-201

08-225-202

08-225-203

nsuEuadaya 3(1-4-4)
Data Presentation

ﬂ’]iﬁjﬂﬂ’ﬁ%mﬂa(ﬁ;j’aEJI‘lJiLLﬂiiJﬁjug’]u WU N15UTIWIY N191589dRU N1
ai’muaﬂszmwuaa%ayja mﬂsﬁﬂsLmiuﬁug']ﬂumiﬁwLauasgayjaiugmmu
AN s] U 1979 Lmugﬁm LLmuqﬁL’gu LLNHQﬁ%ﬁIMLLﬂiN WALAINATINS O
wuffidn nMsuananuduiussznitesiauts nsleiaunualuy e
UszaunSHadns

Data management by basic applications i.e. data couting, data sorting,
data categorization; basic applications for data presentation i.e. table,
bar chart, line chart, histogram, heatmap, scattered plot; relationship

among variables, trendline for result estimation

wann1saeaIasAudniiegusznounis 1(1-0-2)
Principle of Brand Communication for Entrepreneur
waAaigIfUAsIAUAT AINAIARLALANAYDINTIAUA BIAUSENBUTBY
ATIAUAT NTETNAMLANFABAITIFUAT NENNITUTITTANITHAZI 1IN
doansnaunilugaiddaly

Brand concept, importance and value, component of brand, brand
loyalty, brand management and planning principle for brand

communication in the next normal era

UjliRnsaeansnsdudiiledusznaunis 2(0-4-2)
Practice on Brand Communication for Entrepreneur
UFuinsTesiznanimnisue iy anuasawesyuilana dnauiuny
UARANN LLazﬁwLmﬁwaﬂmﬁuéjmﬁﬁ’ﬁmﬁﬁamimwﬁw;w HnufdRuuy
ﬂﬁjlllL‘I’/:‘\II@’JNLLNumi?‘i@mi@i’lauéjﬂ

Practice on analysis competitive situation, consumer truth, develop the
brand essence, personality and positioning, group Practice on planning

brand communication
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aunan
Pencil


08-225-204

08-225-205

08-225-301

wdnnsansaumaAiaulavauazUszadunus 2(2-0-4)
Principle of Information Technology for Advertising and

Public Relations

nsdamsveya Fuau Yufin Iiesent diaue warlssgnalgluaulavan
wazdszandiius nslelusunsudiSasuiiievesiunisdnniseya

Data management, search, storage, analysis, presentation and
application for advertising and public relations, utilization of software for

data management

UjtiansansaumeaiiasulswanuasUssundunus 1(0-3-1)
Practice on Information Technology for Advertising and

Public Relations

UftRnmsdamsvoya Fuau dufin iemen duaue wazdszgnalaludy
TawauazUszrndaius mslalvsunsudiSaguiiisestunisinnmsveya
Practice on data management, search, storage, analysis, presentation and
application for advertising and public relations, utilization of software for

data management

mnuRadlunulavanuazyssvrdunus 3(1-4-4)
Art Direction in Advertising and Public Relations
aaﬁﬂszﬂauﬁaﬂmawumﬁm ﬂi%‘U’J‘uﬂ’]iLLaS%UG]’EJUHWSVT’NWUﬁWﬁJUﬁﬂJ
Tunswanaulavamianimsussuaginsiay dnufvAnisesnuuuain
gunInIUsENoUAN Tnnzaufumsnannulavanuasy seanduius

The art direction of production, design processes of art dirction, film,
television production and advertising, the practices of production set
design, production setting equipment, props and costumes for

advertising and public relations

59


aunan
Pencil


08-225-302

08-225-303

08-225-304

%

wanmsuandeingnsiimissuuadviaiionslawanuas 1(1-0-2)
Uszynaunus

Principles of Digital Television Media Production for

Advertising and Public Relations

winms naef wedauaznsruiuniseanaulavanuazyszanduiusdoing
TnsvirlseuuAdTa nsaununsHan nsudmsdanisnsnennslunisanie
IngInsimussuuivalusuuuuma Tasdonmadauazineluladivayan
Principles, techniques and processes of production, advertising and
public relations, digital television, radio production planing Resource
management in the production of digital television and radio in various

forms by choosing the right technique and technology

Ujliansnandoinginsimiszuuadnaiionislavauay 2(0-4-2)
Uszndunus

Practice on Digital Television Media Production for

Advertising and Public Relations
UjtanannulavanuasUssnduiusdvsudeinglnsirissuuadia ns
MaUHUNIHAR NsuTmsianmineinslunisndndedngnsiaussuy
fdvalusuuuuney lnedonmadauazimaluladfiunzay

Practice on advertising and public relations for digital television,
production planning, resource management in the production of digital
television and radio in various forms by choosing the right technique and

technology

msad1edeudanssy 3(1-4-4)
Innovative Media Production

msaseassndemdlasnsuaunaumalulagnisnandowuuiiy dolvsl uaz
Fosamaly ?ial,%ﬂﬂﬁﬁmﬁué Founsluussennia devnaden sudunaiianis
A0a15119N159A0 ﬂﬁmmmLL‘U‘LJUE)ﬂGIE)‘Vii’e)ﬂWiG]mmLLUUﬂENIR]iiJ’]“LJquJﬂG]ISU
\Judelawanibeussnduiusiiiussansam LmJ’l”ﬂUN’i‘Uﬁ’liﬂaiJLihmJ’IEJ
Creating new media by integrating traditional media production
technologies, new media and contemporary media, interactive media,
alternative media including marketing communication techniques,
referral marketing or guerrilla marketing, the application of effective

advertising or public relations for target audience
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aunan
Pencil


08-225-305

08-225-306

08-225-307

nMsadsassAionienisTavanuazussyduiug 3(1-4-4)
Content Creation for Advertising and Public Relations

unumuung AuanURveyasassaion Anvinvznisasassaidenn
Usglananeg unan aduddle sulvinsifin suniw sukuumsiuiudin u
ulasanuarUssrduius Wiednauslmnnunzauiuyemianisd eans
UsTnnang 9

Role responsibility and charecteristics of content creator, content
creation practice; article, video clip, infographic, picture, lifestyle in
advertising and public relations and published to appropriate

communication channels

msu’%msaﬁugnﬁ'ﬁ 3(1-4-4)
Client Management

UV]‘U’W]‘VT‘U'W] AHSURNATBULAY ﬂm%‘lﬂU@lﬂ@ﬁN’lBUiﬁﬁiﬁﬂﬂ’] 1uu5wmwu
I@J‘t}ﬂﬂ ﬁm/]ﬂ‘UWU’eJ\‘iE\I‘VIﬂ“VI’NWUIUNWEJﬂ’]iUiMWﬁQ"I‘Naﬂﬂ’] A15ILASIE ‘Vi
amumim ﬂ']iWGJ,JU’TUﬁaﬂﬂ’]W Wnwen1580as YNYN15L9591R0599 A3
ULAUDIU LLﬁSﬂ’]’iL%EJUTW\‘i’m

Role responsibility and charecteristics of account executive in adverting
agency, Practice on account executive; situation analysis, personality
improvement, communication skills, negotiation, presentation and

report writing

weilwduanislasaunuazuszunduius 3(1-4-4)
Animation for Advertising and Public Relations

n&NN1T WA ATunns Ussion meluladnisudnnisguueiudu ns
gsanmadsulmmemaianig q mswumfivaznsiauduiiy s
Uszenalswotiudulunulevanuasussmduius

Concepts of evolution, type of technology, animation, animation.
Animation with various techniques. Division of duties and teamwork

Application of animation in advertising and public relations
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aunan
Pencil


08-225-308

08-225-309

08-225-310

wiAngnienulavanuazUszunduiug 3(1-4-4)
Speech for Advertising and Public Relations
mm%mauasmmﬁﬂﬁ’@ﬁuaﬂ’m%ﬁmﬁlumﬂmwmﬁLLaSUss%ﬂﬁuﬁug 19
LG]%‘EJZJLﬁl@ﬁ’lﬁ’l3LLﬁ8ﬂ1§Wﬂ®1u07uLLﬂaﬂ‘d7’3 ﬂﬂiiﬁa*’mzwmaj?iamuasuu ﬂ’li%@ﬁ'ﬁ
TuesAns ﬂ’]igaﬁﬁiﬂﬁmLLaBﬂﬂﬁL%iﬂﬁﬁ@iaﬂﬁUQﬂgﬂ msfinsinuznisieansu
sulavanwarUsseduius

Definition and importance of speech in advertising and public relations,
message preparation and speaking in press conference, press interview,
organization communication, group communication, and customer

negotiation as well as practicing communication in advertising and public

relations

nsuandeufduiusinanislawanuazUssundusiug 3(1-4-4)
Interactive Media Production for Advertising and Public

Relations

aumang AnudAyveanaluladnisudadoufduiusTunulavaiuas
Usynduiius n1seenuuy gULL‘U‘Uﬁmmzauﬁ’uqﬂﬂsiﬂuamwa \3esiiefily
Tunsuandoufdusius deiaffousss woenisdszgnalalusulavanuas
Usznduius

Definition, importance of interactive media technology in advertising and
public relations, designing appropriate formats for display devices, tools
in process of media production, virtual media and application in

advertising and public relations

nsgneniiNensUsEadunus 2(0-4-2)
Photography for Public Relations

nsanenmiientsussyduius n1sanenmdeninaumang n1saten e
A5 93 WAWR BN19018AIM N15TRBIAYTENOUAIN UTZLANTDINTN
Usgrnduius madanisanenin n1snvauuaznisdenlygunanilunig
menmilenIsUszduius meufiRdvesinnenimitenisussuduius
Photography for public relations, photography to create the meaning,
lishting, composition for photography, type of public relations
photography, techniques, control and selection of photographic
equipment for public relations, the practice on photographers for public

relations
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Pencil


08-225-311

08-225-312

08-225-313

08-225-314

mAlANSLENE09 3(1-4-4)
Storytelling Technique

L‘V]ﬂﬁﬂﬂ’]il,al?L%E’ENI‘LN’MIGZJHN’] Lﬂ/lﬂﬁﬂﬂ’ﬁﬁ’]ﬁUL%‘lENi’]’J msaiywmméfmﬁuﬁs
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ﬂiu‘U’Juﬂ’]SLﬁ’WLiaﬂ ﬁﬂ@?’]Lﬂi’b%ﬂ?ﬂNﬁmiﬂ,%HM’] mwaum ‘Vli@ﬁ’e)(ﬂ’]ﬂ i ‘Vl
ummimmuiuwammmwm “LJ;‘]‘UG]ﬂWiLaWLiEN

Techniques of storytelling in advertising, techniques of organizing the
story, creating a relationship between a story and a product or brand,
creating the interest of the story, learning the narrative process, analyzing
from advertisement, film or other media that has a unique story,

practicing the story telling

wdnnSWITiude ansauwme wazhvvia 1(1-0-2)
Principle of Media Information and Digital Literacy
WALNNTVDILUIAA ANUNINY AILENATY mﬁLﬂiwﬁﬁmumizﬁmzﬁagm 3
Sinsemnquilavane madenlyde uariinennsddnwviniamiiude
ANTAUNA LazhIvia

Development of media information and digital literacy concept,
definition, importance, situation and problem analysis, media selection,

and analyze the case studies

UfjiAnswiniude ansaume uazidvia 2(0-4-2)
Practice on Media Information and Digital Literacy
UtATiasevaanunsaiwas Ui 19Ky wavassassadevianansauile
asainuznsiude @sauwme uazhara

Practice on analyzing situation and problem, planning and creating

media or activities for building media information and digital literacy skill

winnssudpunasgusznaunisdeny 3(1-4-4)
Social Innovation and Social Entrepreneur

AUTILNY WIAA dnuae NTEUIUNTT JULUU uaznsaldnwvesinnssy
GRGH UWU’W]GUENﬂ;Ui%ﬂE]Uﬂ’ﬁV]’NﬁJﬂmJ Wiotuindsunisunludymde
pe9dsBureanAgIiauardsay

Definition, concepts, characteristics, processes, models and case studies
of social innovation, role of social entrepreneurs to drive sustainable

social problems of the business sector and society
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08-225-315

08-225-401

08-225-402

08-225-403

WAUNAIIUEEIIETIA 3(1-4-4)
Creative Portfolio

thndnnswandeluguuuunig 9 fatinunlalunsassassaununaay iy
S'JUi’JiJNaﬂ'IUGLUEULL‘U‘UﬁLLG]ﬂG]I'NLLﬁ%ﬁ%Nﬁii?;mlI’lSaMﬁUﬂ’ﬂmg{aﬂﬂ’lﬁ"UE}QLLW‘
avAY LLazLﬁjm’mﬁuyjaﬁﬂﬁﬁwmm

Principles of media production to create portfolio, collecting assigned
works in various forms and creating the works to fit individual’ s need,

add value to the assigned works

wanmMInannmeuasiionslavanuazszandunus 1(1-0-2)
Principles of Film Production for Advertising and Public

Relations

NanNNg mwﬁ LAYNIZUIUNITNBUNITHER NTLUIUNNTNER NTEUILNNTNAES
nswananEuAsTlrlunsnannweuRs ol avanuasUss g
Principles, theories and pre-production process, production process and

post-production process of film for advertising and public relations

UjiAnsnannmeunfiienslawanuazyssunduus 2(0-4-2)
Practice on Film Production for Advertising and Public

Relations

Uivamsuannmeunsiiiolrlunulawan msnsununeunstan Tuneuy
ASHAANINEUAT T UABUNSINITNANATNEUAT mﬂﬁgqﬂﬂ‘mﬁummﬁm
Aneuns WANANSIALAY WATANSHARAMEUAS

Practice on film production for advertising, pre- production process,
production process, post-production process, equipment Practice on

film production, lighting techniques, production technigoes

wannsnandeasiunAITauaznsiaFesedeya 1(1-0-2)
Principles of Digital Print Media Production and Data

Storytelling

UseinnvesdodsilunAdna nszuiun1suazt uneuNINand e A iuNAIVa
NMTIATIZNUTUN NENNISEzUTEATTBINITUARNINIIN N153RI9esAYszNOY
nsluasnus amuard ilendndedsiumAdviouazianiomsveya

The type of digital print media, the process of digital print media
production, context analysis, appropriate visual display, art element
composition, the use of typography, image and color for producing digital

print media and data storytelling
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08-225-404

08-225-405

08-225-406

UtAnswandedsiurindanaznsianizesdiedaya 2(0-4-2)
Practice on Digital Print Media Production and Data

Storytelling

ﬂﬁﬁ’ﬁmmﬁm%ﬁﬂuﬁﬁ%ﬁa N15DONKUVTIN LABBM WazranImLisn nng

a [y N

ARTIEIUTUN M5Taesadszney nsloRasnes nnuazd enande
GRTR ”auamé%’%lmg’m{aga

Practice on digital print media production, the design of sketch, layout
and artwork, context analysis, the design of typography, image and color

to create digital print media and data storytelling

nswandedeaianislavanwasussundunus 3(0-6-3)
Sound Media Production for Advertising and Public

Relations

wdnnnslydoidoslunislavanuasdszndusius nsleTan sunsaiuas
w3efledmiumsnandodeuiinaneg luszuvenndenuariava waie
MsKAREDIEEY MITEuUN nsrLIuNIINARA BE B LATUNBUNSHER Tu
NAR waztundansnan

Principles of sound media production for advertising and public relations,
sound production equipment and tools utilization for analog and digital
system, sound media production techniques, script writing, sound media

production process

dunudnumalulagnslawanuazUssyndunus 3(1-4-4)
Seminar in Advertising and Public Relations Technology

WRALAR HENNSTAduLL Mssvavatesiiown Tnn mMsviausiusy
LLazm'iL%EJu'gIﬂaﬂizmumimju 09AUsTNEUTBINTEULY T LazyYAAa
ffgrveatumssaduuLn Msdaviienans medilun1sdaduaun A9
Ussidiuma warnadeusisnunissaduuuiaumaluladnislavanuas
Uszanduius

Concepts and principles of seminar, brain storming for problem solving,
collaboration and learning by grouping process, seminar components,
personnel and their responsibilities in  seminar arrangement,
documentation, evaluation and report writing for future development of

advertising and public relations technology
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08-225-407

08-225-408

08-225-409

08-225-410

NANNITAT19ETIAAMAITIN 1(1-0-2)
Principle of Creating Shared Value
W@JUWﬂTﬁ‘U@QLLU?ﬂ@ﬂ'NNiUNWU’B‘UG\E]ﬂQﬂiJa ﬂ’]iaiﬂﬁiiﬂﬂmﬂﬁa ?Nﬂll
AUALNY LU NTEUIUATT NTUANY LAy ﬂ??ﬂi%?%?&l%@ﬂﬂ?iﬁi?ﬂﬂiiﬂ
ﬂmmimL‘W@ﬂﬂiagiamﬁuaﬂﬂﬂgﬂﬂu%a&m@qﬁ%LLazﬁdﬂm

Development of corporate social responsibility to creating shared value
concept, definition, approach, process, case studies, and challenge of

sustainable coexistence of business and society

UuAnIsaeassAamaIEIN 2(0-4-2)
Practice on Creating Shared Value
UjuAnunulasinisassassaianssuiianinuansiy Ussidunadnsids
‘U‘%mmu@&%mmmwﬁLﬁm%uawﬂﬁﬁ]mimﬁag’mﬂméﬂmﬂﬁjﬁﬁ]gjﬁaﬂu wazin
nsdauelAIINIg

Practice on planning creating shared value project, evaluating
quantitative and qualitative outcome from creating shared value
activities from business to society sector and practicing project

presentation

wannsuszdunRudiiosanisn1azings 1(1-0-2)
Principle of Public Relations for Crisis Management

LAAR ALY ALEIREY NTEUINNNT NagnsTUsEduiuslune
Angm AsIAnIsUTELAY waznsdiAnwnislndnnisdssduiusiitonnls
ﬂﬁgmﬂy’ﬂuﬂﬁzmmawﬁaﬂimm

Concept, definition, importance, process, and public relations strategy in
crisis situation, issue management, and the local and global case studies

using public relations to solve the problem

UfuRnisuszvdunuslunginga 2(0-4-2)
Practice on Public Relations for Crisis Management
UFtRnsdnnsUssdiu msassassailonuaznagns maidenlvde uas
Nunwlszrduiusiiedanisanigings

Practice on issue management, content and strategy creating, media

selection as well as planning public relations for crisis management
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08-000-001

NSASENAUNSBNANUSZTAUNTITAIIV TN 1(0-2-1)
Preparation for Professional Experience

[ % ¥
[

mmyﬁawuﬁmﬁ’ugﬂLLUULLazﬂizmumsﬁﬂﬂszaUmsahsm%‘w ALEATY
maamsﬁnﬂagaumaaﬂ%ﬁw NINNISLWUIAUUILALATINU N15LRBNENTY
Usgnaums nanmMIduntunlanue T Tausssueanns nmswaLnyainam
AIFYIVTIUIVIN AMFIIUITUFTIN NYVILNELTIU MsUseiuday Aanssy
5 & ssuuaInIgIunsUseiuaunniazanuUasadelunisinau m’mg
Lﬁ@ﬂGQlJULﬁEJ’JﬁUﬂ’ﬁLﬂut’gﬂi%ﬂ@Uﬂ’ﬁ ﬂ’]ﬂ%ﬂ’?‘u‘ﬂ’]H’]’&‘lﬂq‘lﬁLﬁ@ﬂWi’?{l@ﬁﬁi
mu%uwsmu AMFUNAUDNAIY TINWLAITINUHY ﬁﬂmmﬁmswﬁ Vinwe
Asundgrianiznuuasnissnaula ﬂawmgyﬁalﬂLﬁaaﬁu walulad
miaumﬁLLazﬂgmmamﬂiuiagmsaul,m LLﬁSﬂWﬁ%UV‘;}u‘J@Ha
NUYLHA nsusediumatindn neseduazuudy

W.A. %39 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Basic knowledge of forms and process of professional experience,
importance of professional experience, application letters preparation,
workplace selections, job interview, organizational culture, personality
development, professional morality, virtue ethics, labor laws, social
security, 5S’s Keys, systems of quality assurance and safety standards at
work, English communication in the workplace, report writing,
presentations, planning skills, analytical skills, immediate problem
solving skills, decision making, basic concepts of information technology,
IT laws, and information retrieval
Note Student evaluation is graded as

S - Satisfactory
U — Unsatisfactory
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08-224-305

avivAnw e nulavuuazU STy duus 6(0-40-0)
Cooperative Education for Advertising and Public Relations
AydeAunaY : 08-000-001 MIAIBUAMUNIBURNUTZAUNITAIAVITN
Pre-requisite : 08-000-001 Preparation for Professional Experience
UdRnuluanuiuiRnuadouduninmuiiasufunaivesaniui
UL Tuhumsuiiessiudvdnneaunsiavanwazssnduius
Huszozinaluuosn 16 dUaw Ujthaumussdeunisuimanuyana
yasanuiufiRnunaenszeznansuftRnu ﬁmmiéﬁmmazéﬁmmm
ynulAusnw e sUivRnu Sn1sfaniunaznisussdunanis
UfvReuesaduszuu aaoaszerna1ufvieu lndndnwila u
Ussaumiajﬁamﬂmsﬂﬁﬁ’amu
NUYLHA nsussdiumatindn Inaseduazuudy

W.A. %39 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study which is advertising and
public relations, for 16-week minimum of placement in compliance with
the workplace’ s mandatory terms, conditions, and obligations,
responsibility and commitment fulfillment for a particular role assigned
by the workplace, supervision and evaluation under a systematic follow-
up process throughout the course by both a certified cooperative
education teacher and a cooperative education coordinator from the
workplace, an opportunity to enhance a student’s in-school learning
while developing greater awareness and understanding of the real world
of work to develop skills, knowledge, and attitudes needed to become
a productive and satisfied member in a work environment immediately
after graduation
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory
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08-224-306

Tneuieslavaunuazyssdunus 3(0-40-0)
Apprenticeship for Advertising and Public Relations
AydeAunaY : 08-000-001 MIAIBUAMUNIBURNUTZAUNITAIAVITN
Pre-requisite : 08-000-001 Preparation for Professional Experience
UdRnuluanuiuiRnuadouduninmuiiasufunaivesaniui
UL Tuhumsuiiessiudvdnneaunsiavanwazssnduius
Huszozinaluuosn 16 dUaw Ujthaumussdeunisuimanuyana
yasanuiufiRnunaenszeznansuftRnu ﬁ@’]ﬁ]’ﬁﬁjﬁWlmLaw;:ﬁWlﬂ\ﬂu
ynulAusnw e sUivRnu Sn1sfaniunaznisussdunanis
UfvReuesaduszuu aaoaszerna1ufvieu lndndnwila u
Ussaumiajﬁamﬂmsﬂﬁﬁ’amu
NUYLHA nsuszdiumatindn Inaseduasiuudy

W.A. %39 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study which is advertising and
public relations, for 16-week minimum of placement in compliance with
the workplace’ s mandatory terms, conditions, and obligations,
responsibility and commitment fulfillment for a particular role assigned
by the workplace, supervision and evaluation under a systematic follow-
up process throughout the course by both a certified cooperative
education teacher and a cooperative education coordinator from the
workplace, an opportunity to enhance a student’s in-school learning
while developing greater awareness and understanding of the real world
of work to develop skills, knowledge, and attitudes needed to become
a productive and satisfied member in a work environment immediately
after graduation
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory

69


aunan
Pencil


08-000-402

annadnen 6(0-40-0)
Cooperative Education

AyrUsAunau : 08-000-001 N1EAIBUAMUNTONRNUTELAUNITAIIYVITN
Pre-requisite : 08-000-001 Preparation for Professional Experience

a wva

‘UQUmmuluamuﬁ‘dﬁﬁaﬁ’mmﬁamﬁuwﬂ’mm%mnLﬁunawaﬂamuﬁ
UjuRau Iwi’%mﬁqmmﬁmqﬁ’ﬁm%wLLazmmzauﬁummgmmmmia
YOIUNANEN Lﬁ’e]L%@NIUQQUWNiW’]WIQHﬁﬁJUmiiJﬁﬁjaﬂ’m ﬁgﬁgULLUU"Ua\‘mu
Uszdwiselassony Wusseznanlutesn 16 §Unm UftRmunuseidey
MsUImMsnuyAnavesanuiuiRnunasasseznanmsu iRy fivndi
sulnvounuueu TnAnwinessuiaveusudilnsuteunuisainanu
U52N0UnN158814A UAIINAINITE ﬁmmiéﬁLWﬂLLamjﬁmmmﬁ’mﬁ’lmﬁ
FUFnusenafiReu nsfamuuaznisussifiunanisujiRaussns
dusvuu maemszeznajifinu slmindnuledulsyaunisanieainnis
U Usau Lﬁ(ﬂﬂ’]iﬁl(ﬁuu’muLE]QI‘I/}IL“ljUB;IIﬁﬂUWNW;@NIUﬂWEVTWQWH WaZEINITE
Fendlaviuiingsdiiansan
RUBLNG msUstiiunatindne nenseduazuuutu

W.2. %58 S — wela (Satisfactory)

1.4, vio U - lunela (Unsatisfactory)
Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study and abilities for the success
of applying, expanding, and extending the curriculum expectations in
practical situations, whether they be of a workplace setting, a project, or
both, for 16-week minimum of placement in compliance with the
workplace’s mandatory terms, conditions, and obligations, responsibility
and commitment fulfillment for a particular role assigned by the
workplace, supervision and evaluation under a systematic follow- up
process throughout the course by both a certified cooperative education
teacher and a cooperative education coordinator from the workplace,
an opportunity to enhance a student’ s in- school learning while
developing greater awareness and understanding of the real world of
work to develop skills, knowledge, and attitudes needed to become a
productive and satisfied member in a work environment immediately
after graduation
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory
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08-000-403

annafnuf1UseIng 6(0-40-0)
International Cooperative Education
Fy109AUNBaY : 08-000-001 N1sLATEUANUNSaNENUSTEUNITAIAUTN

Pre-requisite : 08-000-001 Preparation for Professional Experience
Utanuluaauiivjiinunsaiouduninnuinsnudunaivesaniud
U UuRauuenyssind Iuﬁf’lLLMﬁWl’]@JﬁG]NﬁJU’QJ‘UW%WLLﬁ%LMNW%ﬁNﬁUWNNi
ANAINITOVOIUNANE L‘ﬁaL%E):MIENmm;;quwﬁﬁjumiﬂﬁﬁamu ﬁgQEULLUU
vesulsydmiolasenu Wusseznarsualuvesnin 16 dUam Tnsmoudy
nsufTRnulumsszmaluuesnin 12 d&Uau Uidhaunussdounis
USMINUYAAATRIAn U U URIuRABRT B IA NS U TR Tuund
Fuflaveunuuou YnAnwiaessuinrousui la Suteunuieandaiy
U52NaunIsee1ufunI1Na11150 ﬁmmigﬁwlmLaw;ﬁmmmvﬁwjﬂmﬁ
AUInwsemeUfuRau InsamuuaznissediunanisufiRnueadu
FEUU MaBRsrezlIaIUunau yinlnifnAnunla sulszaunisaassainnng
JftRou ansiauaweddmdugianunsenlunismau uazaunsn
vhenilaruiindsdganisine
RUNBLNA nsUspidiunatindnu nenssduaziuudy
W.9. %39 S - wela (Satisfactory)
1.4, e U - lunela (Unsatisfactory)

Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study and abilities for the success of
applying, expanding, and extending the curriculum expectations in practical
situations, whether they be of a workplace setting, a project, or both, for
16-week minimum of placement, with at least 12-week placement in a
foreign country, in compliance with the workplace’s mandatory terms,
conditions, and obligations, responsibility and commitment fulfillment for
a particular role assigned by the workplace, supervision and evaluation
under a systematic follow-up process throughout the course by both a
certified cooperative education teacher and a cooperative education
coordinator from the workplace, an opportunity to enhance a student’s
in-school learning while developing greater awareness and understanding
of the real world of work to develop skills, knowledge, and attitudes
needed to become a productive and satisfied member in a work
environment immediately after graduation
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory
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08-000-304

Hnau 3(0-20-0)
Apprenticeship

JyrUsAunau : 08-000-001 nsssuAMUNFaNRNUSTAUNTAIIYITN
Pre-requisite : 08-000-001 Preparation for Professional Experience

a

UfvRnuluaauiufufnunisadowdundnaudinsrfuaivesaniun

UuRau IwﬁLmﬁqmmﬁmqﬁ’ﬁm%wLLazmmsauﬁummgmmmmm
YNAN LﬁaL%auimmmgﬂquwaﬁ’umiﬂﬁﬂ’amu uspezianlunos
11 8 dUam UTRnumussisunsuInsiuyAnavesan AU iRy
paonsvuzamsUTRny dnfnviresfuiiaveunuillasuneunueain
A0UUTENDUNITRENALAIINANNTD ﬁmmi&jﬁmmaz%ﬁmmmﬁmﬂﬂﬁ
Iﬁf-ﬁ’w?ﬂmswﬁwﬂﬁﬂ’ﬁmu finsfamuuarmsussdunanisufoRnues
\Juszuu maenszeznan i ieidunswieuindnwgauitindnw
aulanaziauninwednIndmsunisvinenu
NUYLHA nsusediunatindn nenseduazuudy
W.2. %58 S — wela (Satisfactory)
1.4, vio U - luwela (Unsatisfactory)

Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study and abilities for the success
of applying, expanding, and extending the curriculum expectations in
practical situations, whether they be of a workplace setting, a project, or
both, for 8 - week minimum of placement in compliance with the
workplace’s mandatory terms, conditions, and obligations, responsibility
and commitment fulfillment for a particular role assigned by the
workplace, supervision and evaluation under a systematic follow- up
process throughout the course by both a certified cooperative education
teacher and a cooperative education coordinator from the workplace,
preparation for a student to develop skills, knowledge, and attitudes
needed to become a productive and satisfied member in a work
environment
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory
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08-000-305

Hnausnsuseina 3(0-20-0)
International Apprenticeship
AydeAunaY : 08-000-001 MIAIBUAMUNIBURNUTZAUNITAIAVITN
Pre-requisite : 08-000-001 Preparation for Professional Experience
UftRmiluanuiufiinunmsuentsema  aflouduniinaudansriiy
nawesanuiiufoRny MG‘]’Wmemuﬁmqﬁu%w%wLLazmmzﬁmﬁ’Uﬂmug
AILANNTOVRITINAN LﬁaLs?'famimﬂ’nugquwiﬁumiﬂﬁﬁ’amu Wu
svozarallivesna 8 dUaw Im@?@qLﬁjumiﬂg‘jﬁ’amﬂumwismwﬂ,ai
uaENI"6 dU v UftRnumuszideunsuimsnuyaravesanuiu iR
naaAsTELaINSURURU tihAnwaesiuinteunuiilafuseungan
A01UUTENBUNTOLIANAIINAINNT ﬁmms'&jﬁmﬂLLaw;ﬁmmmﬁmﬁﬁﬁ
Iﬁf-ﬁ’ﬁﬂ%"ﬂmswiwﬂﬁﬁ’aam fimsfnnuuagnisUssiliunansufifanuesng
duszuu maeasvaznaUfiion Werdunmsiwioutindnugnuitndnw
aulauazimunvinwedvdndusunisvingu
WU nsUszdiunainane Tuenseiuasuuudy
W.2. %39 S — wela (Satisfactory)
1.4, e U - luwela (Unsatisfactory)

Practice in a workplace as a temporary full-time employee in a relevant
position that suits a student’s field of study and abilities for the success
of applying, expanding, and extending the curriculum expectations in
practical situations, whether they be of a workplace setting, a project, or
both, for 8-week minimum of placement, with at least 6-week
placement in a foreign country, in compliance with the workplace’s
mandatory terms, conditions, and obligations, responsibility and
commitment fulfillment for a particular role assigned by the workplace,
supervision and evaluation under a systematic follow-up process
throughout the course by both a certified cooperative education teacher
and a cooperative education coordinator from the workplace,
preparation for a student to develop skills, knowledge, and attitudes
needed to become a productive and satisfied member in a work
environment
Note Student evaluation is graded as

S - Satisfactory

U — Unsatisfactory
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08-000-307

08-000-308

TinwzAndnmadumaluladdosnsulavy 3(0-6-3)
Professional Skills for Mass Communication Technology
JyrUsAunay : 08-000-304 TN e

08-000-305  WnsumIsUszInNe
Pre-requisite : 08-000-304 Apprenticeship or

08-000-305 International Apprenticeship
Andfinunalilaffoasinanluesufoins viensdnwuenanud
ﬁﬂﬁgaﬂaéﬂﬂﬂigﬂﬁi@jLLﬁ%@ﬂ@’]‘U’]iéﬁﬂzaﬂ@’mﬂ’l’mf;lﬂ’lifiizlﬁéﬂaﬂﬁﬂﬁﬂi% LAy
Seuissadeutusenu
RUBLN nsussidiusatindne Tnaseduasuudu

W.2. %58 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Mass communication technology practical training in laboratories or field
trips under the supervision of supervisors in following the student’s
progress and report writing
Note Student evaluation is graded as

S — Satisfactory

U — Unsatisfactory

UszaunisalanaUszime 3(0-6-3)
International Experience
whsNAInsIiasuaTaszaumsalunsUseme lawn Msviidense
¥28338 n15UT2NIA NTUTITU NITUAAIHAIU N150UTUTIUF TR
UIWIYIA NTUTTYUUIUIVIRA MRIANEUIINR TSalaEMINedende
p9AnIneUszna viodnsutuuminedomaluladnausnasyys lnely
awnsUsznaduntvvdnlunisduduianssy desnswashansulaun
ﬂ’liUiiSJWEJT\]’]ﬂTZEL%EJ’JGU’]iyJ MUGURN MsnTeunIunwISingy n1eusy
noumaiumslUnsUssing siaufinw Aanssusutamusssaianisluna
MeueNtuSeY LarmniEuendnduaInaeUsEng
RUNBLNG nsussidiusatn@ne Tnaseduazuuudy

W.9. %58 S- wola (Satisfactory)

1.4, w30 U- lunela (Unsatisfactory)
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08-000-406

Participate in activities to enhance international experiences e.g. research
and research assistance, contest, competition, international workshop,
international conference and symposium, and international camp
organized by international universities/organizations or co-organized with
RMUTT, foreign language is used as an official language in conducing the
activities, examples of activities are featured lectures given by experts,
practice, English preparation, pre-departure briefing, field trips, cultural
activities both inside and outside classroom, as well as post-departure
presentation
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory

Ugyminiawainaaiulsznaunis 3(0-6-3)
Workplace Special Problem
Jvdeduneu : Sulunguilnuszaunmsalindniesntlnuszaunisal
NYUBNUWIINYIAY

msilangdgymiitlaananiudszneunis Mannaensu $53a1vAa S5una
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avniviiveuusdiuaziduil s Imﬂﬁé’miam’mqﬂmﬂwm a0y
Usenoumsviieruutiy
RUBLN msUssidiunatindng nenseduazuuutu

W.A. %39 S — Wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Analysis of problems a student gains during his or her apprenticeship,
amid fieldwork, or in other activities while undertaking a job training
course in a private sector, a state enterprise, a government agency, or a
community placement, use of a student’ s in- school learning and
transitions to professional applications of resolution skills and method
and process development skills through a research project under
supervision of an academic expert in the field in cooperation with a
cooperative education coordinator from the workplace
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory
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08-000-109

n1sdnUszaunsalAuNEngns 2 (0-6-3)
Pre-course Experience
nsdalndndnvieiluogludswinaounalsdnsrsmureanisdnwily
dngns Anstmualssfuiiismeduindn dolninAnyvdunanizal
wazifutayaisy anwuanaonlumvhau unumvesyaaaludv ns
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RUBLN msUstidiunatindne nenseduazuuutu

W.2. %58 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Placement preparation for a student by engaging him or her in a
professional environment at the beginning of the curriculum,
management of relevant professional agendas for critical observation
and data collection, such as a workplace environment assessment and
professional roles of individuals, reflection of issues observed during a
placement involvement, exchanges among peers and between a
student and an assigned teacher on a professional conceptual
framework and a professional role in a working setting, presentation skills
in form of both a research project presentation and a academic paper
Note Student evaluation is graded as

S - Satisfactory

U — Unsatisfactory
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08-000-210

UURUNIAEUY 2(0-6-3)
Field Work
nslmindne wilvdananmsauasiignsalunmshoudussesnady 9
#oLieInAANIANITANY) ﬁmiﬁ”mu@ijammiﬂﬁﬂ’amumﬂaumﬁ'aaﬂ
ArestuaL T LLasmmsa:uﬁ’ummgmﬂwqﬁmaqﬁfﬂﬁﬂmmuLm'az%”’uﬂ
ﬁqﬁgaqﬁmsm%smmmw%amﬁfﬂﬁﬂmsgﬁauﬁymmmﬂaamﬁ’a nsvosiu
Tsnfinnevievefisssds neuufvanuniaau ialenalvindnuile
Jszgnalyanugnangueinntudsutunisufoanuaelaaninunaon
231 Ingeransisnisdousludnuarres madeulaglyoudugiu s
Fouananmdsay n1siFeunlen1svuinisguu uegUiuudu fins
UsmﬁumaﬁgﬁamﬂuiwzﬁgﬁwiwLLazéuqﬂﬂﬁiﬂﬁﬁﬁawuﬂwﬂaum N3
‘L‘hLaua%’jﬂugﬂLLUUsuaﬁiﬁsmwﬂw%uﬁau WarFULUUTIENNUY
RUBLN msUssiiunatindng nenseduazuuurtu

W.A. %39 S — Wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Observation of and short- term participation in a working setting
throughout a certain semester, appropriate content for fieldwork
operation in line with professional studies and a student’s academic
knowledge level, preparation for a student of safety assurance,
workplace health control, and placement precautions all in a workplace
before doing fieldwork, exposure of applications of theories and
principles learned in the classroom to work in a field setting, knowledge
and new skills while performing a task in a community workplace via
work- base learning, community learning, service learning, or other
frameworks, evaluation of a student during and at the end of a fieldwork
term through a research project presentation and academic paper
Note Student evaluation is graded as

S - Satisfactory

U - Unsatisfactory
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08-000-311

ANIAARIUNGANTIUNITNINIU 2 (0-6-3)
Job Shadowing
miﬁmmlﬂ;ﬁ’ﬂﬁﬂmLﬁaLszTﬁlﬂﬁaLﬂawqﬁﬂﬁmaqmsv‘fwmmamﬂﬂa lagdl
nsrmungAludananginnssunisia wasnesinisniouaumsen
fnfnw NeUNIIARMLNGANITUNNTIINY WU UHLNNIAAAIY Aanssuiines
Ainau iduy ﬁfﬂﬁﬂmmmmﬁsmgw%ﬁ@mquaﬂﬁmmsv‘mmsuaq;gﬁL{ﬁ
Tudanamginnssunisvha lalnsnisdann MINAAY WagAsYUTINAY
;gﬁLﬁgﬂﬂé’qLﬂquﬁwmimmsﬁwmu Uspidiunamenisagvaumiudn i
dnfinwies dnAnvnmeiueasiuenaselugUresnmsaunuingueos lns
E]’]ﬁ]L?IQJ}I};IJyﬁIL?T’]blﬂﬁlx‘iLﬂG]‘Wi]QWﬂiijJilﬁiJﬂﬁﬁu‘l/m’mqluﬁllaEJ i owanid oy
Uszaunisel ImaﬁmsﬁwLauaﬂ”’ﬂugﬂqusuaaiwmwﬁﬂ%m%au warguuuu
N8U
RUBLN nsussifiusatindne Tnaseduasuudu

W.2. %38 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Observation of people in a working community for day-to-day activities
as they perform their regular job duties, preparation for cooperative
education strategies before a shadowing process, such as of a follow-up
of professional plans and agendas, insight into a particular career for
career awareness and exploration through workplace observation, talks,
cooperation involvements, assessment of thought reflection of a
student, among peers, and with a cooperative education teacher in the
course through focus group discussions, invitation for observers to join
the discussions for exchanges of workplace experience, evaluation on
both a research project presentation and academic paper
Note Student evaluation is graded as

S — Satisfactory

U - Unsatisfactory
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08-000-312

ASENRNIZATLALY 3(0-16-8)
Practicum

Ay1UsAUnaU : 08-000-001 N1SLASINANUNSBNENUSZTAUNITAIIYNTN
Pre-requisite : 08-000-001 Preparation for Professional Experience
nsfnpsua i dnveaindnw Tuaouiujuiianuduszozinamm
digawe WnAnwiannsnideuniugiunsvheu ielninAnsiivnusua
AUTIOULANINITN miﬁmawwﬁ’nmﬁwg{aammzauﬁ’ummgﬁmmqwﬁmu

Fudvesinfny) uazanunsasniunismivaiunisiseulutuingsdu dnns
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wisnarumseutindnudomuieatuinued sudunenisyia e
U c;aau “3oAgHn Tuiusnvuazinmuanun1amuvesin@ne $n1s
waniAsudsraunsal semananisiin etutnAnwineduweasfuydna
11U yaou wioasin fmsussdiunayoudussesissmiansilnuanie
?;uqmmiﬁﬂ ﬁmiﬁﬂLaua‘ﬁﬂugﬂLLUUGUaﬁﬂEmum:wguL?&Ju uagguuuy
IN8U
NUYLHA nsusediunatindn nenseduazuudy

W.A. %39 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Exposure of a student to his or her professional role by completing
sufficient hours in the field of his or her academic curriculum and by
applying and sharing the knowledge that he or she has gained from his
or her academic studies, an appropriate placement or practicum for a
student’s academic knowledge level, course completion possible during
his or her progress to a higher year in his or her university study, basic
preparation for a student of necessary working skills under supervision
and follow-up of a cooperative education coordinator form a workplace,
exchanges of workplace setting experience during a placement or
practicum among peers and between a supervisor and a student,
evaluation of a student both during and after a placement or practicum
through a research project presentation and academic paper
Note Student evaluation is graded as

S - Satisfactory

U - Unsatisfactory
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08-000-413

nsEnUf iR nenaedan s euNg Bl 6(0-40-0)
Post-course Internship

A¥109AUNBY : 08-000-001 N1SEATTUAIMUNSANRNUTEAUNITAII VTN

Pre-requisite : 08-000-001 Preparation for Professional Experience
nsiinufoRndannnsidsunianguiesumundnansuaiviofiouasuany
sdngns Tuaouiiufdinu dnmswdsuamnunsoudn@nvteineemisaiu
Fnisuaginuedisudunenisvhau fadenadunisiinufoRniugiunis
Seouluanufnu wunsdnufuReuusssmielassuinssmuane
AN t}gﬁEJuﬁmiLLaﬂLUSEJuﬂizaumiaj ﬁgﬁwdwmiﬁﬂLLazLﬁaﬁyuq@ms
AnffugSeumetuesasiugaou Jssdunadloduaamsfinisnisaseny
WALNITUILAUDNAIIY ﬁmiﬁﬂl,auaﬁy'ﬂugﬂLLUU“UmiWEmqu’Fﬁy'uL%EJu ey
JULUUTIBIU
RUBLNG msUstiiunatindne nenseduazuuutu

W.A. %39 S — wela (Satisfactory)

1.4, e U - lunela (Unsatisfactory)
Practice in a workplace after or almost after completion of theoretical
studies of a curriculum, preparation for necessary academic and
professional skills to practical working situations, probably during the
university studies, focus on a full- time placement or a relevant
professional project, exchanges of professional reflection during and at
the end of an internship among peers and with a cooperative education
teacher, evaluation of a student at the end of an internship through a
research project presentation and academic paper
Note Student evaluation is graded as

S - Satisfactory

U - Unsatisfactory
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M13eaNsTIaUsVangasmalulagUugn a1vndvimalulagnislavaunuazussuduiius

AuzwAlulagfioasuiavy wIngrdemalulagsnvuenasyys

21N a19U IWel Hoaussauz 378391 Wianauay AANsAnYY/
@i 1 4o 8) A | aussouz Ussiliunaaussouz | suliiidnaeu

1 thassassaiiion (Content 1 0822011 | msluauneniiamesiiionts 08-999-102 MdNNFDBNKUUATNATIANUNTIAN | 1. GRININNEG A1ANISANIIT 2
Creator) 29NLUUY 08-999-103 ﬂﬁﬁ’amiaaﬂLLU‘uaivNaiiﬁmu Fudil 1
2 ;gaiywaﬁﬁ%amm (Copy Writer) (Computer for Graphic Design) N3N
3 tneenuuuNsIfin (Graphic 2 0822021 | msasuassAslsvaLay 08-224-201 Msivuiitenislawanuay 1. @auUfus AANIANYIT 2
Designer) Uszandusius Usyandumus Fudf 2
4 éﬁmmsnaaﬂ'w (Production (Advertising and Public 08-224-202 UfdAnsmsidouritonislamanuas
Manager) Relations Creation) Uszduius
5 Undafanssuitiay (Event 08-224-203 M3vONKUUATIATIAMUIBIWAN
Organizer) 3 0822031 | nsasassAnanssuiiley 08-224-302 N3ATNATIAUALIIUHLNNTTR 1. @auUfU? A1ANISANIT 2
6 tinmenmduen (Product (Event Creation) Aanssuiiiay 2. wauin@nw Fudil 3
Photography) 08-225-301 fudadlusmiawanuas
7 tinUseduius (Public Relations Uszmnduiius
Officer) 4 0822041 | nsdanislawanuay 08-224-403 miﬁmﬁmmiﬂﬁ&méLﬁ@mﬂmMm 1. aeudf U ANANNSANYIT 1

8 UIMTIUgNAT (Account
Executive)

9 91TIWDU°) AABIVDY

Uszandusius
(Advertising and Public

Relations Management)

uarUssundunus
08-225-401 MANNISHARNINEUATADAT LY
uazUssudunus

08-225-402 VTN sHaRAmeunsitenslawan

LAz Useudunus

2. nauin@nwn

Judi 4
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M13191ANgAT Credit bank/Module dv13sunalulagnislavanuasuszviduius

AuzwAlulagfioasuiavy wIngrdemalulagsnvuenasyys

anu Sa Fos1e3 Credit bank 5%a Module o Module
1| 08-999-101 | weluladdeasnavy 08-999-101M001 | Mgufinsdeans
Mass Communication Technology Communication Theories
08-999-101M002 | wialuladdentavy
Mass Media Technology
08-999-101M003 | wnaluladdelv
New Media Technology
2 08:999-102 | wdnmseenuuvas9E@sIANUATIAN 08-999-102M001 | M ufkaskuIAALUNITBONLUY
Principles of Creative Graphic Design Concept of Creative Graphic Design
08-999-102M002 | asAUsznauRatluniseenuuy
Elements of Art in Design
3 08-999-103 | Uftifin1seenuuuassassnnunsifin 08-999-103M001 Uﬁﬁﬁmwg{maamwumﬂﬂﬂ
Practice on Creative Graphic Design Practice on Graphics Designs
08-999-103M002 Uﬁﬁ’ﬁmumﬂ%‘lﬂmmuﬁLﬁ'm‘ﬁu@ﬂﬁumsaamwu
Practice on Design Programming Tools
4 08223101 | Asoreaiwid onsd eanslusiulawmiuay | 08-223-101M001 | nassuazgUnsainIsanenm

Uszrduius
Photography for Communication in Advertising

and Public Relations

Camera and Photographic Equipment

08-223-101M002

A15A18ANNBNISEBEANS

Photography for Communication
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il sWa Fo318391 Credit bank s¥a Module #a Module
5 | 08223102 | UfUAnsanenmienisdeanslusulavanuas | 08-223-102m001 | UftRnnslegunsailunisanenn
Usvanduius Practice on the Use Photographic Equipment
Practice on Photography for Communication in 08-223-102M002 Uﬁﬁamiﬁwmmﬁ'amﬁami
Advertising and Public Relations Practice on Photography for Communication
6 | 08223103 | welulaBnislavanuasUssandusius 08-223-1013M001 | wndnniswmalulagnislaven
Advertising and Public Relations Technology Principles of Advertising Technology
08-223-103M002 | wdnmsinelulaBnisussandusius
Principles of Advertising Technology
08-223-103M003 mmiLﬁ'mﬁuaﬂﬁﬂiuaw%ﬁ’%é’mmu Tusulawun
wazUszaduius
Knowledge of Organization and Agencies, Goals, in
Advertising and Public Relations
7 08-223-104 | wdnnssanedeTnviruaisla 08-223-104M001 | ndnnisdiamennuazides
Principles of Video Editing for New Media Principle for Media Editing
08-223-104M002 | nénnIsweunskamudeiaviavadsly
Principle for Exporting Media
8 | 08223105 |UjtAnsianedeiaviauatiylu 08-223-105M001 | UFuAnsAanennuazides

Practice on Video Editing for New Media

Practice on Media Editing

08-223-105M002

UFURnsensNanudeIaviauads Ty

Practice on Exporting Media
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a1Aui e Fos1e3 Credit bank s¥e Module #o Module
9 08-224-101 ﬂgwmEJﬁsJﬁii:JLLazmigwhﬁu?ﬁ 08-224-101M001 mmﬁﬁmmmﬂgwmaﬁamimaw
Law Ethics and Media Literacy The importance of Media Law
08-224-101M002 | 9385550d0a537a%Y
Ethics for Mass Communication
08-224-101M003 | nsgifude
Media Literacy
10 08-224-201 | maideuiienslavanuasUssandusiug 08-224-201M001 | nsideuifionslawanuasUszandus
Writing for Advertising and Public Relations Writing for Advertising and Public Relations
11 08224202 | UAtRNsdeuitenslamauasyszaduius 08-224-202M001 | UFuAmaiBsuritonislanmn
Practice on Writing for Advertising and Public Practice on Writing for Advertising
Relations 08-224-202M002 | UfTANsITeuiiionsuszandusius
Practice on Writing for Public Relations
12 08-224-203 | N1500ALUUATINETIANIEAN 08-224-203M001 | ndnnnsAmaseassAdmsuaulawan

Creative Design for Advertising

Principle for Advertising Creative

08-224-203M002

NANNITODNUUUETNETIAN UL

Principle for Advertising Design

08-224-203M003

UfuRn1sAnaseassaaulavan

Practice on Advertising Creative

08-224-203M004

UfjURnnseeniuvassassanulayan

Practice on Advertising Design
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dudl e Fos1e3 Credit bank s¥e Module #o Module
13 | 08224200 | meeenguilag 08-224-204M001 | wdnMsATwugUIlan
Consumer Insight Analysis Principle of Consumer Insight Analysis
08-224-204M002 | WeANIIUNNTTRAUAVBIHUTIAA
Consumer Purchasing Behavior
08-224-20aM003 | nsluweluladlumsduauveyanuilna
Technology for Data Analysis
14 08-224-205 Mé’ﬂmiﬁamimimmﬂLLuugsmﬁﬂﬁi 08-224-205M001 NANNIIAAIN
Principles of Integrated Marketing Principles of Marketing
Communication 08-221-205M002 LLmﬁﬂmiﬁlamsmimmmLL‘U‘U‘Qﬁmms
Integrated Marketing Communication Concept
15 | 08-224-206 | UftiAinisAeansmseananuuysanms 08-224-206M001 | ANNTTIUNLNNSHOAISNIARNAKUUYIANNS
Practice on Integrated Marketing Communication Practicing for Integrated Marketing Communication
Planning
08-224-206M002 | NMstdanlaleiediiodoansnisnain
Selecting the Marketing Communication Tools
16 08-224-207 | #ANAIIANBANLNENTIABAI 08-224-207M001 | #dnn1sataA WLEN1TlawuN

Principle of Photography for Advertising

Principle of Photography for Advertising

08-224-207M002

PANNITATATIANINLNDNT LY WU

Principle of Photo Creation for Advertising
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dudl e Fos1e3 Credit bank 5¥a Module #o Module
17 08-224-208 | UfuAn1sanenmiitenislaman 08-222-208M001 Uﬁﬁ’ﬁmﬂ%@;ﬂﬂinﬂumimstwT,f:wm
Practice on Photography for Advertising Practice on the Use Equipment for Photography
Advertising
08-222-208M002 | UfjtiRnsnnentmiitonslaan
Practice on Photography for Advertising
08-222-208M003 Uﬁﬁ’ﬁmmfﬁ%%%ﬂw%mLLaxmuammmwmwma
Practice on Retouching and Quality Control of Photos
18 08-224-209 mé’ﬂmmamﬁaé’mmaﬂaﬁ 08-224-209M001 ﬁﬁﬂﬂ?ﬁﬁ)ﬁ]ﬂLLUULﬁ@V?ﬁ@gﬂﬂﬂJ@@uvLa{J
Principles of Social Media Content Creator Principle for Social Media Content Creator
08-224-2090M002 | Wdnn1susmsdanisdedsnueaulan
Principle for Social Media Administration
19 08-224-210 | UitAnsnandedenuesulau 08-224-210M001 | UfjiAnseanuuuLilemdedsauesulan
Practice on Social Media Content Creator Practice on Social Media Content Creator
08-224-210M002 | UfjtAnsUsmsdnnsdedsnuosulay
Practice on Social Media Administration
20 08-224-102 | InInend 08-224-102M001 mimauﬁuuazmﬁuga

Color Psychology

Vision and Color Perception

08-224-102M002

dfungAnssusyue

Color and Human Behavior
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a1Aui e Fos1e3 Credit bank 5¥a Module #o Module
21 08-224-103 | UftAnuinined 08-224-103M001 | UfjiRimslugunsaiianauazd
Practice on Color Psychology Practice on Light and Color Instrument
08-224-103M002 | UfURnsinsziunisusatiu
Practice on Visual Acuity
22 08-224-211 L%ﬂﬁﬂﬂ"liﬂ’]Lﬁ‘u@muisll‘wmﬂLLﬁ%Uig‘U’]gNﬁ’Uﬁ( 08-224-211M001 L%ﬂﬁﬂﬂ’]i@@ﬂLLUUL‘lf’e]%%ﬁ@ﬂ’ﬁﬁ%ﬂu@
Presentation Techniques in Advertising and Content Design Tecniques for Presentation
Public Relations 08-224-211M002 | waflanseenuuudeiiion1siniaue
Visual Aids Design Techniques for Presentation
23 08-224-212 | vinuenisunauenulsunnuazseanduius 08-224-212M001 | UfjtiRnnseenuuudenisiiaue
Presentation Skills for Advertising and Public Practice on Visual Aids Design and Creation
Relations 08-224-212M002 Uﬁﬂ’aﬁﬂwmﬂ%‘humwuﬁamsﬁ’mua
Practice on Verbal Languages for Presentation
08-224-212M003 Uﬁﬂ’aﬁﬂwﬂ'ﬁs[fga"'iaummL‘ﬁamiﬁuaua
Practice on Non-verbal Languages for Presentation
24 | 08-224-301 | medeiiionslavanuazyszunduius 08-224-301M001 | manMTiuglunTide

Research for Advertising and Public Relations

Principle of Research

08-224-301M002

selgulnIeY

Research Methodology

08-224-301M003

PANNISRYULATITINTIVY

Principle on Writing Research Proposal
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anudl Sa Fo318397 Credit bank 5% Module #a Module
25 08-224-302 | N385 19@35ALAEIUNUNNTINAINTIURLAY 08-224-302M001 | N5AT1NATIANNTINAINTIURALAY
Event Creation and Planning Event Creation
08-224-302M002 | N99BNLUUNITINNINTTUNLAY
Event Design
08-224-302M003 | NFINLNUNITIANINTIUNLAY
Event Planning
26 08-224-303 | nMsakudeiionslawaLazUsEr&uwus 08-224-303M001 ﬂﬂﬂﬁﬂ’@msimiwﬁ%a
Media Planning for Advertising and Public Practice on Media Analysis
Relations 08-224-303M002 | HnufURnslvde
Practice on Media Usage
08-224-303M003 | HAnU{UANITIMNUKAZNTINNITED
Practice on Media Planning and Management
27 08-224-402 | NFIANINTIUTLAY 08-224-402M001 | nstdenluwmaluladfimuizay
Event Management and Organizing Event Production and Technology
08-222-402M002 | UfUAnsInnanssuiiiay
Practice on Event Creation and Organization
28 08-224-403 | n15uSm1sTan1snag sl en1slavauay | 08-224-403M001 | msuimsiansnagns

Uszurdunwus
Strategic Campaign Planning for Advertising and

Public Relations

Strategic Management

08-224-403M002

AOLATVRINNNISEREANS

Media and Communication Channel

08-224-403M003

JuUsEIlaznIsUSELEUNG

Budget and Evaluation
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anu Sa Fo318391 Credit bank 598 Module #o Module
29 | 08225315 | urluwanuassasn 08-225-315M001 | vdnnssARFegULUIUMA 7
Creative Portfolio Principle for Media Production
08-225-315M002 | AnuUfiAnandesULUUmMS 9
Practice on Media Production
08-225-315M003 | AnUfURAUTIUTIMIHANY
Practice on Collecting of Assigned Works
30 08-225-201 | MstiauoTaLa 08-225-201M001 | mdnnsdanisvaya
Data Presentation Principle for Data Management
08-225-201M002 | UftiRnstiiausveya
Practice on Data Presentation
31 | 08225202 | winmsAeansamduaniienusznounis 08-225-202M001 | MdNn5AT19ATIAUAT
Principle of Brand Communication for Entrepreneur Principle for Brand Building
32 08-225-203 Uiﬁ@ﬂ’liﬁ@ﬁﬂiﬁiﬁu;{?Lﬁaﬁgﬂizﬂaumi 08-225-203M001 Uﬁﬂ’ami’mLLmumia%Vwaaw?w
Practice on Brand Communication for Practice on Brand Building Planning
Entrepreneur 08-222-203M002 Ug‘jﬁ’amﬁbmmswﬁuéﬂ
Practice on Brand Communication
33 08-225-204 | wdnnsansaumeiiionlevauazUssvduius 08-225-204M001 | e3pUsznoumelulaBansauine

Principles of Information Technology for

Advertising and Public Relations

Components of Information System

08-221-204M002

shunaluladasauna

Information Technology Implement
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anaudl eV Fos1e3 Credit bank 598 Module #o Module
34 08-225-205 | UAtRnsansaumaiiionulavnnuagUssaduius | 08-225-205M001 UfTRnsnslymaluladansauinea
Practice on Information Technology for Practice on Information Technology
Advertising and Public Relations 08-225-205M002 | UuRmsdmiumaluladansaume
Practice on Storing Information Technology
35 08225301 | MudaUlusmilannuayUsswndusius 08-225-301M001 | AszuIuMshauesyiiudal
Art Direction in Advertising and Public Relations Process of Art Direction
08-225-301M002 | 83nUsznevAaluagniseanuuuain
Art direction and scene design
08-225-301M003 | UftRmsrAuday
Practice on the Art Direction
36 08-225-302 | vdnmsuAndeinginsimussuudinaiionislavan | 08-225-302M001 | wénnswandeimglnsvimiszuuidviaiiennslavanuay
wazUszaduius Usgnduius
Principles of Digital Television Media Production Principles of Digital Television Media Production for
for Advertising and Public Relations Advertising and Public Relations
37 08-225-303 | UftiRnsudndoinglnsiiauszuuddviaiiions 08-225-303M001 | UftAnswansnilawanuazUszvduiusdmivdoing

lawaasysesrndunus
Practice on Digital Television Media Production for

Advertising and Public Relations

InsiiAUsZUUATYIA
Practice on Advertising and Public Relations for Digital

Television

08-225-303M002

a

Uuinisnanaulavanuazyszurduiiusdmivieing
Insiirusyuusdva
Practice on Advertising and Public Relations for Digital

Television

92



aunan
Pencil


dudl eV Fos1e3 Credit bank 598 Module #o Module
38 08225304 | msasnedenianssa 08-225-304M001 | ndnn1sas1eassnae v
Innovative Media Production Principle for Creating New Media
08-225-304M002 | wiafiAnnsdeansnienisnaie
Marketing Communication Techniques
08-225-304M003 | Ufjtifin1sassassndeiny
Practice on Creating New Media
08-225-304M004 | UfURNsAoasnIen1snaie
Practice on Marketing Communication
39 | 08225305 | msassassmileniiienislawanuasssrnduius | 08-225-305M001 | msasisassaLiev
Content Creation for Advertising and Public Content Creator
Relations 08-225-305M002 mﬁmwﬁgﬂuwmiﬁwLﬁuﬁ?ﬁmaﬂﬂﬁjmlﬂ’mmw
Target Group & Lifestyle Analysis
08-225-305M003 Uﬁﬂ’aﬂﬁa;waisﬁufam
Practice on Content Creator
08-225-305M004 Uﬁﬂ’amﬁmeﬁgmmumiﬁﬂLﬁu%%ﬁuaqﬂﬁjwﬂmmﬂ
Practice on Target Group & Lifestyle Analysis
40 08-225-306 ﬂ”liU%Viﬁmugﬂf;W 08-225-306M001 mw'%mimugﬂhuw

Client Management

Client Management

08-225-306M002

U URNSALIYNYENITUIINTNUGNAN

Practice on Developing Client Management Skills
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dudl eV Fos1e3 Credit bank 598 Module #o Module
08-225-306M003 | UfjUfin1siaszaniunsamaznsihluly
Practice on Analyzing Situation and Implication
41 08-225-307 | weilwduiiionslavanuazyssvduius 08-225-307M001 mm%ﬁugm’lumuuaﬁm%’u
Animation for Advertising and Public Relations Basic Knowledge of Animation
08-225-307M002 | #dnnN1588NkUULaluTY
Principle of Animation Design
08-225-307M003 Ug‘jﬁ’amia%qmwmﬁaﬂmLﬁyamyu
Practice on Basic Motion Graphic
08-225-307M004 | UfjUsn1seaniuukailiuguy
Practice on Animation Design
42 08-225-308 | vwinenilonulasanuazysyunduius 08-225-308M001 | nanniline
Speech for Advertising and Public Relations Principle of Speech Communication
08-225-308M002 | Hlnvinwgnsyn
Practice on Speaking
08-225-308M003 | flnvinwennsdoansnay
Practice on Group Communication
43 08-225-309 | mindndeufduiusiionulanauosUssenduius | 08-225-300M001 | Anavisnevesdeufjduius

Interactive Media Production for Advertising and

Public Relations

Definition of Interactive Media Technology

08-225-309M002

v d a o L <
waﬂmsaammuﬁaﬂgauwua

Principles of Interactive Media Technology
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il sWa Fo318391 Credit bank 5% Module #a Module
08-225-309M003 | U U@n saun1slalusunsulunisesnuuy 4 e
URduRLS
Practice on Interactive Media Technology Production
08-225-309M004 | UfuAn1sawmalulagnislalusunsuesniuunande
Ladlouas
Practice on Virtual Media Production
44 08-225-310 | nsaneamdiontsuszunduius 08-225-310M001 | nsanenmidionisuszunduius
Photography for Public Relations Photography for Public Relations
08-225-310M002 | nsassassAnmiiiensussdusius
Creation of Photography for Public Relations
45 08-225-311 | wafiansianided 08-225-311M001 | wiaflAnsianizes
Storytelling Technique Storytelling Technique
08-225-311M002 | Aasizinsianides
Storytelling Analysis
08-225-311M003 | UfjtiRmsiandos
Practice on Storytelling
46 08-225-312 | ndnmswniiude ansauma waziava 08-225-312M001 | wdnnnswviude ansauwne uazidsa

Principles of Media Information and Digital

Literacy

Principle of Media Information and Digital Literacy

08-225-312M002

AFINLEUINVIUED @1TAUNA LATAINA

Planning for Media Information and Digital Literacy
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a1iunn sWa Fo318391 Credit bank %d Module | %2 Module
47 08-225-313 | UfuAn1amviude ansauine uazdaa 08-225-313M001 | Anvinweinviude ansaune uazdasa
Practice on Media Information and Digital Literacy Practice on Media Information and Digital Literacy
Planning
08-225-313M002 | nnseenuuvdeuazianssy
Design and Creating Media and Activities
48 08-225-314 ufmﬂsimﬁ’mmLLaxgﬂizﬂaUﬂﬂié’aﬂu 08-225-314M001 | uinnssudaay
Social Innovation and Social Entrepreneur Social Innovation
08-225-314M002 | iusznaunsdsn
Social Entrepreneur
49 08-225401 | na'nn 1sudnn1neuns it enislavaiuay | 08-225-401M001 | nmsudnnmeunsifionisiasanuazyszuduius
Uspmnduniug Film Production for Advertising and Public
Principle of Film Production for Advertising and Relations
Public Relations 08-225-401M002 | NT¥UAUNITHA AATNIUAT L ON1TluyUILAY
Usyanduius
The Production Process for Film Advertising and
Public Relations
50 08-225-402 UﬁﬁamiwammwaumiﬁamﬂmmLLaz 08-225-402M001 Uﬁﬂ’éﬁmﬂ%qﬂﬂiﬂﬁummémmwaumiﬁamu‘lmwmuaz

Usgduius
Practice on Film Production for Advertising and

Public Relations

Uszduius
Practices on Film Equipment for Advertising and Public

Relations
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il sWa Fo318391 Credit bank 5% Module #a Module
08-225-402M002 Uﬁﬂ’amﬂﬁgﬁgﬂmiﬂmﬁmLmﬂum'ﬁmﬁmmwsmmiﬁmm
TawanuazUszanduius
Practices on Ligthing Equipment for Advertising and
Public Relations
08-225-402M003 | UftRn1suannmeumsiiionulavanuayUssanduius
Practices on Film Production for Advertising and Public
Relations
51 08-225-403 wé’ﬂmmamﬁa?qﬁuﬁﬁ%ﬁaLLazmsLéWL‘%'amquaga 08-225-403M001 | 83apUsznauNsHandedRunaaa
Principles of Digital Print Media Production and Digital Print Media Production Element
Data Storytelling 08-225-403M002 | nszurunIsKARdedsfiunAava
Digital Print Media Production Process
52 08-225-404 | UjtAn1snAndedsiiunddviauazmatandesmeveya | 08-225-40aM001 | Ufjtifiniseenuuudedsiiumadsa
Practice on Digital Print Media Production and Data Practice on Digital Print Media Design and Creation
Storytelling 08-225-404M002 Uﬁﬁaﬁﬂwmﬂé’]L%wiuw%aaﬂaLﬁaﬁaﬁaﬁmﬁa%ﬁa
Practice on Data Storytelling for Digital Print Media Creation
08-225-404M003 Uﬁﬂ’amimu@mmmw%yumu?ﬁﬁmﬁﬁ%ﬁa
Practice on Digital Print Media Quality Control
53 08-225-405 | msuandedeaiionslavanuasUssnduius 08-225-605M001 | wdnnsladeideddunislavanuazyssenduius

Sound Media Production for Advertising and

Public Relations

Principles of Sound Media Production for Advertising

and Public Relations
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anu Sa Fo318391 Credit bank 5% Module #o Module
08-225-405M002 | AnufjTinandeideslutuneunsunisude
Practice on Sound Pre-Production
08-225-405M003 | fAnufdanandeidusludundn uazdundsnianan
Practice on Sound Production and Post Production
54 08-225-407 Mﬁﬂmiaiwaﬁﬁqmmmm 08-225-407M001 ﬂ?iﬁiﬁdﬁii?’;ﬂmmi’m
Principles of Creating Shared Value Creating Shared Value
08-225-407M002 LLu’ﬂﬁuﬂﬂiagﬂdaiiﬁ@mm%’m
Creating Shared Value Trends
55 08-225-408 Ug‘jﬁaaiwaiiﬁ@mmsm 08-225-408M001 | INUNUNITATINAUAITIN
Practice on Creating Shared Value Practicing for Creating Shared Value
08-225-408M002 | AnUsziduna
Practicing for Evaluating
56 08-225-409 wé’ﬂmiﬂizmé’mﬁuéLﬁaﬁmmimwﬁﬂqm 08-225-409M001 | N3UsEdUUsAUNITIANITNNLINGA
Principle of Public Relations for Crisis Public Relations and Crisis Management
Management 08-225-409M002 LLmIﬁmmi%’mmam’gﬁﬂqm
Crisis Management Trends
57 08-225-410 | UftAMsUsEandusiuslunigingn 08-225-410M001 | UfTinslansdssduiusiiiednmsusaifiuuaznngings

Practice on Public Relations for Crisis

Management

Practice on Using Public Relations in Issue and Crisis

Management

08-225-410M002

N UUTETEURUSNOIANI5A1IEINgR

Planning Public Relations for Crisis Management
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08-999-101

waluladdeansuiavu 3(3-0-6)

Mass Communication Technology

nanMquin1sdeans AuvE1e peAUTENBU NTFUIUNT SNumzuaY
UnUmMIINRvesnsaeans Ussianuarseduveinisaeans awlunis
doans Wannmsvesmisdeas weluladaunismenm ameuns nge
Tnsiiau Asfiun dolavan Usswduius weluladdaddie defid
Ufjdustus AoRdva ungdeluy msgmitude wnluuveuneluladuay
ui’mﬂﬁiums?iamimaéuu

Communication theories, meaning, communication models,
characteristics and role of communication, types, and levels of
communication the language of communication, the evolution of
communication, photography, film, radio, television, print,
advertising, public relations, multimedia technology, interactive
media, digital media, new media,media literacy, future trends, and

innovations in Mass communication Technology.

08-999-101M001

gufinsdeans 1(1-0-3)

Communication Theories

%ﬁﬂﬂqwﬁﬂﬁi?{@ﬁ”ﬁ AITNNRUY ’eNﬁ“Ui%ﬂE]‘U NIZUIUNTT anveUTLaY
Ummwmﬁwﬁ%mmsﬁams ‘Ui%Lﬂ%LLﬁ%ﬁ%ﬁU%@ﬂﬂ’ﬁgaﬁﬁi L“Ul‘u N9
g@ﬁ?ii%‘ﬁ’hﬂuﬂﬂa ﬂ’ﬁ?{'@ﬂ’ﬁ@\‘iﬁ(ﬂi msﬁamima%u LL@%ﬂWi%@ﬁ’ﬁ
i%%’i?ﬂ’%‘uﬁﬁﬁim mwﬂumﬁﬁ'ami

Communication theories, meaning, communication models,
characteristics and role of communication, typesand levels of
communication, including interpersonal communication and
corporate communication, mass communication and intercultural

communication, the language of communication.

08-999-101M002

weluladdewnavy 1(1-0-3)

Mass Media Technology

AIUNNNTOIE DA UAL TTMUINITVOIE 06 SLRL mwﬁ(ﬂym?{'ama%u
A¥aunsmnumAluladnienud siaw Tnseiay Yy 1150780
wazaweuns wurlunvesmeluladdonaii

Definition of traditional media, the evolution of traditional media,
mass media theory, the evolution of print, television, radio, printing,

photography and film, futuretrends in traditional media technology.
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08-999-101M003

weluladdeluy 1(1-0-3)

New Media Technology

aumnevesdelvy anudunndawinisvesdeatvluy FTaunig
yanumelulafdafiiie Foffujduius delavanuazdserduius
doRdvia wardelvn nsgmviude uwlunveanaluladuasuinnssy
mMsAeasuiavy

Definition of new media, the evolution of new media, the evolution
of multimedia technology, interactive media,advertising and public

relations media, digital media and new media, media literacy, future

trends, and innovations in Mass communication Technology.

08-999-102

NANNITDNLUUES19855AIUNTIAN 1(1-0-2)

Principles of Creative Graphic Design

AMUNUIBLAEAIUAIAYVDINITEDNLUUNTINN EULLuuiuamﬂsﬂﬂﬂ
VWi N1509NIUY wnAnlunseenuuy asnUsynaudadlunuesniuy
nguid nseenuuudydnual Mseenuuuiisnys 159999 wwaluy
YBIUDDNLUUNTINN

Meaning and importance of graphic design, patterns in graphic
design, design concepts, elements of art in design, colour theory,

symbol design, font design, layout, and trends in graphic design

08-999-102M001

Vg ufhazwnAnluN1ToRNIUY 0.5(0.5-0-1)

Concept of Creative Graphic Design

mmmmaLLamamﬁwﬁ’aujsuaqmiaamwu E‘LJLLUUGL‘U\?’]Uﬂﬁ’]ﬂﬂ ‘Vli]‘i‘:%ﬁﬂ’]i
PONLUY LUIARTUNITBBALUU
Meaning and importance of graphic design, patterns in graphic

design, design concepts

08-999-102M002

sarUsznevRatluniseanuiuy 0.5(0.5-0-1)

Elements of Art in Design

asnUsznauAallunuesnwuu nquld n1sesniuudydnuu N3
2ONLUUAIDNEST NITINING LL‘LJ’JIU&JSUI’NQ'IUG’E]ﬂLL‘U‘Uﬂ'ﬁ']ﬂﬂ
elements of art in design, colour theory, symbol design, font design,

layout, and trends in graphic design
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08-999-103

U URANI5R0NLUUETINATIAIUNTINN 2(2-0-4)

Practice on Creative Graphic Design

Uﬁﬁ’ﬁmuﬁymaamwumwﬂﬂ psrUsznavAalifiesuoanuuunsdin
nslomasnuslunsesnuuu madenledfunamsdningt madenly
mmﬁamﬁams ﬂ?ii%Lﬂ%@ﬂﬁ@IUIﬂiLLﬂiuﬁLﬁ‘EJ'JSETENﬁ’UﬂﬁE]E]ﬂLLUU

Practice on graphics designs, composition for graphic designs,
typography, emotions and relationship between colours and
psychology, picture selection for communication, using design

programming tools

08-999-103M001

UURUALRRNLUUNTIAN 1(1-0-2)

Practice on Graphics Designs

U URnuaueanuuuniiin asnUsenauAaliiasussnuuunsiin
nslyddneslunisesniuy

Practice on graphics designs, composition for graphic designs, typography

08-999-103M002

UfiRnunisialusunsuiieivesiumsseniuy 1(1-0-2)

Practice on design programming tools

I~ a o a a A A =)
ﬂ?ﬁLaaﬂiﬂjﬂﬂUNaﬂﬂﬂﬁ]@’JWEﬂ ﬂ'ﬁLaEmIGUﬂWWL‘W 8NN3 8d1T ﬂ'ﬁi‘ﬂ
w3esllolulusunsulunisesniuy
emotions and relationship between colours and psychology, picture

selection for communication, using design programming tools

08-223-101

ArsatgnInNtNan1saaanslusrulawanas | 2(2-0-4)
Uszudunus

Photography for Communication in Advertising

and Public Relations

aa v

wmiuiaﬁsuaﬂﬂgaadwmw ?{I’Juﬂﬁzﬂ@‘ULLﬁ%ﬂ’]iVTN’]U“U@ﬂﬂgSQﬁQ‘V]ﬂ
azﬁaummauélﬁmmum 35 uy. LLﬁ\‘iﬁUﬂ’ﬁﬂl’]ﬂﬂWW ﬂl’]ﬂ’NﬂJI’JLLﬁ\‘i E%J‘U
15N ﬂ’JW@JL%’J%@]LWBg maﬁ’mumﬁwmﬁmm ﬁﬂ‘lﬂ’m’]igﬂﬁ’m@ﬂﬂgaﬂ
FLUUIALEN Laué QUﬂﬁﬂjUi%ﬂ@UiUﬂ’]if]l’]EJﬂ’]W YUINNTN l‘I‘lIﬂE;JE]Q N7
SnearUsznounm

Camera technology, component and operation of 35 mm. digital
single lens reflex camera, light and photography, light sensitivity,
aperture, shutter speed, exposure setting, camera metering, camera
setting, lens, other tools for photography, image size, camera angle

and composition
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08-223-101M001

NABILATEUNTUNNTANEA N 1(1-0-2)

Camera and Photographic Equipment

waluladee9naeea1en1n a9uUsENaULALNISUYBINABIRTTA
azﬁaumwmuélﬁmsﬂmﬂ 35 wy. ﬂl’lﬂ'l’]lIvL'JLL?N E%JULLEN ﬂ’JWiJL%’J“BJG]LG]E]%
ASAINUAAINSTULES ANBINTSAIAII8INE DY SEUUTALES Laud
gunsaisznaulumsnignm

Camera technology, component and operation of 35 mm. digital
single lens reflex camera, light sensitivity, aperture, shutter speed,
exposure setting, camera metering, camera setting, lens, other

tools for photography,

08-223-101M002

ANSONUAINNDNSERANS 1(1-0-2)

Photography for Communication

LESLINDNIIANEAIN VUIAATN Hunaes N159P03AYTENDUAN

Ligh for photography, image size, camera angle and composition

08-223-102

Yjuanisaneniniivenisdearsluulawaiuas | 1(0-3-1)
Uszyrduwus

Practice on Photography for Communication in

Advertising and Public Relations

Uﬁﬁﬁﬂ’]ﬂ%ﬂ’]uﬂﬁyadﬂlﬁﬂﬂ"lw nsUsudRsAnans seuutauas aud
Q‘UﬂiﬁjﬂizﬂaﬂumimEJmWLLazmi@JLLa%’ﬂw’lqﬂﬂizﬁ YUIANIN YU
naes MyvaesnUsznaunn Anvinwenisanenimiientsdeansluau
TawanuasUszduiusuasiininuensuusnsnmdomuy

Practice on the use camera application for photography, camera
setting, lens, other tools for photography and equipment
maintenance, image size, camera angle and composition, practice
the skills for photography for communication and basic image

customization

08-223-102M001

UfvAnslugunsailunsanenn 0.5(0-1.5-0.5)

Practice on the Use Photographic Equipment

UtAnslysunassatenin nsududaninass szuuinuas laud
QﬂﬂiajﬂizﬂaﬂumiﬁwmwLLazmﬁaLLa%’ﬂquniaj

Practice on the use camera application for photography, camera
setting, lens, other tools for photography and equipment

maintenance
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08-223-102M002

Uﬁﬂ’amﬁﬁ’]ammﬁamiﬁami 0.5(0-1.5-0.5)

Practice on Photography for Communication

YUIANIN JUNABI N15INBIAUTZNBUNN ANTINBENITANIEANLINBNNT
doansuazilnyinwenisusuwmsninilomu
Image size, camera angle and composition, practice the skills for

photography for communication and basic image customization

08-223-103

walulagnslavanuazuszandunus 3(3-0-6)
Advertising and Public Relations Technology

ALY UANNTT hazimuIn1svaunalulagnislavuiuay
Uz duRus nszuIunis sUluU 35019 3 oeiio defily sauis
L‘Vlﬂiuiaﬁmsﬁumimamﬁa m’mgﬁmﬁuaﬁmuazﬁﬁwﬁaLLVI‘Lﬂ,umi
TawauasUszanduius Anviuimunesotsdu muduiingou uaz
assnussalunslavanuasUssnduius

Definition, principles, and development in advertising and public
relations technology, processes, models, methodologies, tools,
media, and technology for media production knowledge of
advertising and public relations organization and agencies, goals,
regulations responsibility, and ethics in advertising and public

relations

08-223-1013M001

pannsmAlulagnislaean 1 (1-0-2)

Principles of Advertising Technology

AUYLNEY MENNTT tasiauIn1sveamalulagnislawan nszuIuns
aa A A 4 g ¥ = o % a
sUWUU 35015 1aTedile devily sutanalulagilylunisudnde
Definition,  principles, and development in advertising
technology, processes, models, methodologies, tools, media, and

technology for media

08-223-103M002

pann1swmalulagnisussudunus 1 (1-0-2)

Principles of Advertising Technology

AN NENNIT wazwauIn1sveunalulad Ussyrduius
nIzUILNT SUMUU 83 wedestle Fefily suufamaluladilalunis
nande

Definition, principles, and development in public relations
technology, processes, models, methodologies, tools, media,

and technology for media
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08-223-103M003

ANNAEITUBIANTLAzUS IV Tunulayuiuas 1(1-0-2)
Yszndunus

Knowledge of Organization and Agencies, Goals, in

Advertising and Public Relations

AugiAgItunsRnsuaruIEniunulunslavanuasUssduriug
Anvndmneveteiu pmnufuiinweu war asseussalunslaven
wazUszduNus

Knowledge of organization and agencies, goals, regulations

responsibility, and ethics in advertising and public relations

08-223-104

nann1sanfadaInnAdaNe T 1(1-0-2)

Principles of Video Editing for New Media

welulad wunfn weda Ussan wagismsdanenin msladsssenay
ﬂ"liﬁ%”‘lﬂLV]ﬂﬁﬂﬁLﬂ‘lﬂﬂ:ﬁUﬂ’]WLLazLﬁﬂﬂLLﬂ%ﬂﬁ%U?Uﬂ’]ﬁMﬁqjﬂﬂ’ﬁﬂdamﬁﬁﬂi};
dodusududolavanviedoussrduiusiiauysamsey dusumsily
LNEILLWiISUI@QVlNG]I’NS]

Technological concepts, techniques, methods of production and
modification. Voice input Creating special effects for audio and video
processes and post-production makes successful media or public

relations tools available for multi-channel publishing

08-223-104M001

PANNITHANDANLAL L 0.5(0.5-0-1)

Principle for Media Editing

walulad wwiAn wada Useian LLﬁ%%gﬂﬂigfﬂﬁiaﬂ’]W ﬂ’]ﬂ?iLﬁEN‘USBﬂEJ‘U
nsaramaiafiaslniunmuasides

Technological concepts, techniques, methods of production and
modification, voice input, creating special effects for audio and video

processes

08-223-104M002

PANNITHLNIHANUAD I AVIFUaT T 0.5(0.5-0-1)

Principle for Exporting a Media

wannsudsnsuanfivinludedusadudelavaunsodoUsyaduiusi
auysNTeu dmunsnlURELNIIeINIema 9
Principle of post- production makes successful media or public

relations tools available for multi-channel publishing

104



aunan
Pencil


08-223-105

UuAnisansedenviadadislva 2(0-4-2)

Practice on Video Editing for New Media

UftRnsdnnenin msladosuszneu nisasamaiafieslntunin
wazidsaarnsrurumsndanisuaaivhiivdedSadudelavanviede
Usprndutusiiauysamseudmiuilumeunslugesama

Practice on production and modification. Voice input Creating
special effects for audio and video processes and post- production
makes successful media or public relations tools available for multi-

channel publishing

08-223-105M001

UftRnsdanenmuazides 0.5(0-1-1)

Practice on Media Editing

Uumnisdnananin nsladessznau msasianelianiawluiunin
IHEER
Practice on production and modification. Voice input Creating

special effects for audio and video processes

08-223-105M002

UURNsweLnsHaudaeIfAualelny 1.5(0-3-1)

Practice on Exporting a Media

UfuRnsuasnsudnfivhindedniadudelavanvsedeussuduiusy
auysaunsondmumsthlumeunsluyemimi
Practice on post- production makes successful media or public

relations tools available for multi-channel publishing

08-224-101

NOMINEATLTITUUALNTILVINTIUGD 3(3-0-6)

Law Ethics and Media Literacy

mmﬁ’wﬁ’qgmaqﬂgmmaﬁamima%u ATUFITN LAEANFIAYVDINIT
gwhﬁuﬁa guuaapg%’uaﬁﬁ’umﬁimﬁuﬁa NANSTNUVBIABMBYARAUAL
s vannsliesen Yssiunaznnsidensuans miﬂisqﬂﬁh?m’m
gl,viflﬁu?%aﬁ'm%’uqﬂﬂal,t,azLmemmiém%mé’mmgmwﬁu?ia

The importance of media law and ethics, the importance of media
literacy, receiver’ s point of view and media literacy, the impact of
media towards individual and society, the analysis principles,
evaluation and message selection, the application of media literacy
knowledge for individual and the guidelines for supporting the

media literacy society
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08-224-101M001

ANUAIAYVDINYVUUFDETUIAYY 1(1-0-2)

The Importance of Media Law

NUNVDINYNUNY @1FUTUVBINYNUEY WIEI1U AN LA 830y
dounaTu

Law history, law level and an Act of mass media

08-224-101M002

A3UTIIUADAITUIAUU 1(1-0-2)

Ethics for Mass Communication

UNUINAUNTIVBIFDENSUIATU D3855SUNADUIAYUN]

Role and responsibility of mass media, ethics for mass media

08-224-101M003

MsgiLde 1(1-0-2)

Media Literacy

nsuszgnalvanugmviudedmiuyanalaziuinanisasasuday
JMViudEe
The application of media literacy knowledge for individual and the

guidelines for supporting the media literacy society

08-224-201

ANSLEUINENTS e Ba U ST HUNUS 1(1-0-2)

Writing for Advertising and Public Relations

AuMINe Auddey Trquszasa sULUY ndnnsilsuumnlawan
LL‘Ll’JﬁﬂmaﬂﬂﬁiL%SULﬁaﬂﬂiiﬂJHM’] Mﬁﬂﬂ’]iL%SULﬁ@ﬂ?ﬁﬂi%%ﬂﬁﬂﬁﬂé
wdnMITeuu wavunauileUssrduiusiudens o

Definition, importance, purpose, formats, principles of copy writing,
concept of writing for advertising, Principles of writing for public
relations, principles of writing news and articles for publicity in

various media

08-224-201M001

ASTVYUNDNNT LA WUNLAE U TS EUNUS 1(1-0-2)

Writing for Advertising and Public Relations

AuMIng Auddey Taquszasa sULUY ndnnsilsuumnlawan
LLU?ﬁWU’ENﬂ’]ﬁL%EJULﬁE]ﬂ'ﬁI"ZJEm'] Méjﬂﬂﬁ'ﬁL%‘EJULﬁE]ﬂ?ﬁﬂi%%?gmﬁug
wdnMITeuu wavunauileUssrduiusiudens o

Definition, importance, purpose, Formats, principles of copy writing,
concept of writing for advertising, principles of writing for Public
Relations, principles of writing news and articles for publicity in

various media
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08-224-202

Ujoanssuivenislesanuazuszunduniug 2(0-4-2)
Practice on Writing for Advertising and Public

Relations

UQUWﬂWiLGUFJUSU@ﬂ’J’]ﬂJI"ZJHm’] ﬂ’ﬁL"UEJ‘lJW’m‘VI’JLi’eN L‘lJ’eJLﬁEN U‘VlI%?J‘UﬂJ’]
SUE]ﬂ’J’lﬁJa’lﬂiU LLamammﬂmma ﬁﬂUgUmﬂWﬁL‘U"dULW@ﬂ?iﬂ'ﬁu"U’lﬂlIW‘LJﬁ
ﬂ’]iLGU EJ‘L!SU 11 ﬂ’]iLSU YUUNAITULN amsﬂszmamw ‘L!ﬁ LN au%auaﬂ,‘m
aamééwmLLmﬁwé’ﬂmimaamﬂmwmLLazﬂizmé’mﬁuﬁ‘Iuﬁamm

Practice on writing advertising text, headline writing, storyline, copy
writing, key messages, and closing messages. Writing news, writing
articles for public relations, to present them in accordance with the

main concepts of advertising and public relations in various media

08-224-202M001

UURNIseLNanIslaw 1(0-2-1)
Practice on Writing for Advertising

UQUWﬂWiL?JEJU?JE]ﬂ'J']@JI"ZJHQﬂ ﬂ'ﬁL‘?JEJ‘UW'W@WJLiEN L‘LJE]LTPN UV]I"ZJ‘HEL!’]
SU’eJﬂ’NlIﬁ’]ﬂiU LLausU@ﬂ’J'HJﬂWW'WEJ L‘Wammuaiwaamaaammmmm
NaNN13Y0INTNAWAUN

Practice on writing advertising text, headline writing, storyline, copy

writing, key messages, and closing messages, to present them in
accordance with the main concepts of advertising

08-224-202M002

UURN1sRsuien1sUsEduius 1(0-2-1)

Practice on Writing for Public Relations

Uﬁﬂ'ﬁmw‘ﬁEJuLﬁami‘LJizémﬁuﬁué N1508UYI NMITEUUNAIUID
AsUsEandunus Wi et auelnaenna i uLLIRANENN15YEINNS
Usznduriushudenie

Practice on writing for public relations, writing news, writing articles
for public relations, to present them in accordance with the main

concepts of public relations in various media

08-224-203

AN59NLUUES198TANULgIEN 3(1-4-4)

Creative Design for Advertising

wwIAn aaUszneu Jade wavmadialunsfnaseasse Mdnnisesniuy
von wazamiiiolslunislavan nagnsiagnaislunisassassaiy
AoUseLnnangg ﬂﬂﬂg’jﬁamia;’mLa%:ummﬁma%aaisﬁtﬁamiaamLUU
raudelevanannsdifinw

Concept, element, factor and technique in creative thinking,
principles of text design and advertising, strategies and tactics for
creativity in various media, practice on creative design of advertising
materials from case studies
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08-224-203M001

PANNISANATINETTAEINS U UL WU 0.5(0.5-0-1)

Principle for Advertising Creative

PANNITANATIATIAANSUNUIAWT kUAR BIaUsENaUTIY NaNNIS
ANASINATIA LAaLLASD9LBlUNISANAS9ATIA

Concept, element, factor and technique in creative thinking

08-224-203M002

NANN1T0NLUUATINETIANIUIL BN 0.5(0.5-0-1)

Principle for Advertising Design

VANNITEDNHUUATINATIANULZIYAN TANNITOBNIUUVBAIN WAZAIN
d‘ %% s aa ¥ S d'
wialylunislavan nagnsuagnadslunsasassalavantudeyseiam
M9 9

Principles of text design and advertising, strategies and tactics for

creativity in various media

08-224-203M003

UjURnsAnassassasnulaenn 0.5(0-1-1)

Practice on Advertising Creative

Ufuansluesesiiolunshnasvasse dnujianisinsenlavan was
Top3osilolun1sfnassassaiionisesniuusulawun
Practice on creative thinking, communication analysis, and creative

design an advertising media

08-224-203M004

UftiRnseonuuuassassaaulawan 1.5(0-3-1)

Practice on Advertising Design

UfuRnseenkuvaseassanulava AnUGURN1s0entuureny was
awivelylunislawan nagnskaznaislunisaseassalavan
Practice on creative design of advertising materials, text design and

advertising, strategies and tactics for creativity in various media

08-224-204

N15AATIRIUS LA 3(3-0-6)

Consumer Insight Analysis

Ansendtenidnanenisinduladevesusiaalunisteduniiay
U3n1s Madadenigly wardadeniguenvaauilaa NIgUIUNIS
sndulagedunazuinig Anujianslumalulaglunsduauveys

PR v

dmumsianenveyaruilan

Analysis of factors affecting the consumer’s decision making in
buying goods and services, including the internal and external
affective factors, the process of consumer’s decision making in
buying goods and services, practice on using technology for data

analysis
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08-224-204M001

VANNITIATIEVHUTLAA 1(1-0-2)

Principle of Consumer Insight Analysis

pdnmslenzndaiefifinanonisinauladevesuslnalunistodua
uazU3nIs adaduniely wazdaduneen

Analysis of factors affecting the consumer’s decision making in
buying goods and services, including the internal and external

affective factors

08-224-204M002

WOANITUNTFOAUAIVDINUT LA 1(1-0-2)

Consumer Purchasing Behavior

nsguIuNsAnaula n1sde M5l wagn1sUseliunaenisladua1ves
HUSLAA
Consumer decision process, purchase, use and evaluation of

product and services

08-224-204M003

nslowmalulaglunsduauveyanuslon 1(1-0-2)

Technology for Data Analysis

a ad ¥ IS =) ¥ ¥ a ¢ a
wadaisnismslumalulaglunsduaureyalunisiisenyuslnaly
gAUgUY

Practice on using technology for data analysis

08-224-205

NANNTSHREITNTNANALUUYIANTS 1(1-0-2)

Principles of Integrated Marketing Communication

LL‘L!’Jﬁﬂﬂ’]iG]ﬁWﬂLLﬁ%ﬂ?ﬁﬁ@ﬁWiﬂ’]i@ﬁ’]ﬂ ﬂ’]i’jLﬂi’]%ﬁﬁﬂ?ﬂﬂ?‘iﬂjuﬁgﬂ’ﬁ
g@ﬁ’ﬁ mﬁmiwﬁmmmmzﬂq‘mL‘Jﬂ‘wma NIZUIAUNTIINTITINLNULAS
Lﬂ"%"aaﬁa?famsmsmam msﬁ‘émsmsmamwﬁuﬁaﬁﬁ 8 ﬂ’]ﬁa‘l@ﬁ’]i
mimmm%mﬁam ﬂ']’i?dilﬁ]ﬁ'lﬁﬂ’]'i@a’]ﬂl,%ﬂﬁﬂﬂu ﬂ?ﬁ?{aa’]’iﬂ’]‘ﬁmaﬁmﬁ?ﬂ
Qﬂgﬁﬁmﬁué

Marketing and marketing communication concept, situation and
communication analysis, segmentation and consumer analysis,
process and tools, digital marketing communication, content
marketing communication, social marketing communication,

customer relationship marketing communication
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08-224-205M001

PANNITNANA 0.5(0.5-0-1)

Principles of Marketing

LUIRANIIAAINKAZAITABAITNIIABIN N1TIATITAAATUNITAINAZNIT
ﬁam'ﬁ ﬂ’]i%Lﬂi']%V;G]a']ﬂLLazﬂEiﬂJL‘J’]MZJ’]EJ ATTUIUNTTNTITINWLNULLAS
\n3esiiedeansnisnan

Marketing and marketing communication concept, situation and
communication analysis, segmentation and consumer analysis,

Marketing communication process and tools

08-221-205M002

LLUQaﬂﬂﬂiaaﬁqiﬂ’ﬁmﬁﬂﬂLL“UULJJiIZMWﬂ’li 0.5(0.5-0-1)

Integrated Marketing Communication Concept

Y]

deansnsmainrudeniva uavnmsieansniseainidailen nsdeans
NTNAIALTIFIAN LLazmiﬁamimimmmL%ﬂ@ﬂgﬁmﬁug

Digital  marketing communication and content marketing
communication, social marketing communication and customer

relationship marketing communication

08-224-206

UUANTSHRENINITAANALULYININTG 2(0-4-2)

Practice on Integrated Marketing Communication

U;‘j{]’ﬁﬂ'm’mLLmumi?{amimimmLLuuyim'}mi nsidenlueiosie
ai’e]?ﬁiﬂ’ﬁﬁlﬁ7@1%L%M78ﬁﬂﬁUﬁﬂ’Wﬂ’ﬁﬂj mﬁaa’mmzmjulﬂmma Y31
ﬁﬂﬁ’mqmQ‘U‘Ui8M7mﬂW§1%Lﬂéaﬂﬁa§@aﬁiﬂ’ﬁma’]ﬂLLU‘U‘iﬁliﬂMﬂﬁ

Practice on strategic marketing communication planning, using of
appropriate marketing communication tools for communication

situation and consumer, and calculating marketing tools budget

08-224-206M001

ANN132MUNUNNHOENTNTAAIALUUYTINTT 1(0-2-1)
Practice on Integrated Marketing Communication

Planning

AATIEVEDIUNIT IATendynin1sdeans Insiennqulviing way
MyuAIngUsTasALasnagns
Analyzing situation, analyzing communication problem, consumer,

and determining objective and strategy
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08-224-206M002

AN5LEBN b ULATRILRERANTNNSNAA 1(0-2-1)

Selecting the Marketing Communication Tools

ANNakRULAaN kA3 09 @RANTNITHANALALATUINUUST S U ULAS B9l
H0A13NIAAALUUYITUINTSG
Practice on selecting the marketing communication tools and

calculating the budget

08-224-207

wannsEnenwian1 sl 1(1-0-2)
Principle of Photography for Advertising

vdnmsonenmielylunulasan favznisdnesauszneunin wede
ms%’mLLaﬂumiémeI@mm Lﬂﬂﬁﬂﬂﬁia;’]ﬂﬁiiﬁfﬂ’]w NTEUIUNITNER
RRIENTTY

Principle of photography for advertising, the art of composition,
lighting techniques, photo creation techniques, production process

of photography for advertising

08-224-207M001

wSnsIEAmLiienI e 0.5(0.5-0-1)

Principle of Photography for Advertising

pannIsanen s lyluulawm  NTEUIUNISHNANNINIZYAIN
Principle of photography for advertising, production process of

photography for advertising

08-224-207M002

PANNNTATIATIANINLNDNT 9N 0.5(0.5-0-1)

Principle of Photo Creation for Advertising

AaUznN159MeIAUILABUAIN L‘Vlﬂ‘ljﬂﬂ’ﬁfajﬂLLﬁQI‘Uﬂ’Wﬂ’]SﬂWWI"ZJ‘HmW
WMANANITETINATIANIN
The art of composition, lighting techniques, photo creation

techniques

08-224-208

UjiAn1saneniianislawan 2(0-4-2)

Practice on Photography for Advertising

Uﬁﬁ’amﬁﬁiwmwLﬁ@iﬁgiumﬂ%me midﬂam‘wqﬂﬂa AM3aNEAINALAT
mMsanenImemsiienislasn ﬂﬂﬂ%@ﬂﬂiaﬂumiﬁmmw Q‘Uﬂiﬂjﬂ’ﬁ
Jouasluagile nallansdaua ﬁﬂﬂﬁﬁamimmwﬁLLFTVLSU“JE]UﬂW’ilaﬂLLaz
N1IPIUANALNTNYDININ

Practice on photography for advertising, portrait photography,
product photography, food photography for advertising, lighting
equipment in the studio, lighting techniques, practice on retouching

and quality control of photos
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08-222-208M001

UjtRnslugunsailunisansamlawan 0.5(0-1-0.5)

Practice on the Use Equipment for Photography

Advertising

Uitanislagunsallunisanenm gunsunisdauasluagile wadanis
Jouasluandle
Practice on the use of photographic equipment, lighting equipment

in the studio, lighting techniques

08-222-208M002

UfuRnIsanenmEinenisleayan 1(0-2-1)

Practice on Photography for Advertising

dfuinisamenimivelylunislawan nMsaeninyana N1 ndunn
Msmenmesiienislauan

Practice on photography for advertising, portrait photography,
product photography, food photography for advertising

08-222-208M003

UURNsuNlaveuNNsaIMaTAIUANAMAINAING Y 0.5(0-1-0.5)

Practice on Retouching and Quality Control of Photos

UHURNInNUALN L0 Un o euazN1SAIVANANAIMTBIN WA BL B Y
Tunslawan

Practice on retouching and quality control of photos for advertising

08-224-209

nannsHandedenuaaulall 1(1-0-2)

Principles of Social Media Content Creator

LA vdnnNseenLULLaznIrUIuMINanlemdedenueaulauuuy
wnaaneasuas 9 ol lunislawanuassznduius n1sdanis
n3nensliarennu nwils nwedeuln ides nsasensufauius
uazUdmsdanisnqudsnuooulan

Concepts, principles, designs, and processes for producing social
media content on various platforms for advertising and public
relations, resource management, text files, animations, sounds,

interaction creation, and social group management

08-224-209M001

nannsoonuuuLlomdednusulay 0.5(0.5-0-1)

Principle for Social Media Content Creator

WNAA ©ANN1TERNLULLAZNTEUIUNSNARTBvE adenueaulauuy
waanesuns 9 witelylunislavauazssmduius n159anas
n$wenslwaveninu awds amedeulm des

Concepts, principles, designs, and processes for producing social
media content on various platforms for advertising and public
relations, resource management, text files, animations, sounds,

interaction creation.
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08-224-209M002

NANNISUSITINNSFedInLoaulau 0.5(0.5-0-1)

Principle for Social Media Administration

anNN1sETINTUJduiusuazUIMsInn1snaudenueaulan
Principles of social group’s communication, interaction, and

management

08-224-210

Ujjuansnandedenuaaulay 2(0-4-2)

Practice on Social Media Content Creator

UftRnseonuuunazkandomaedsruesulauuuunanylasunias e
TalunslawanuasUszoduius uimsdansminennsiva wu venna
amids nwiad oulu 1Fee nnsasenqudsauesulau nsdeans
Uffustusuarn1suIdans

Practice on designing and producing social media content on various
platforms for advertising and public relations, manage file resources
such as text, still images, animations, sounds, social groups,

communication, interaction, and management

08-224-210M001

Ufunisesnuuuilemdedinueaulay 0.5(0-1-1)

Practice on Social Media Content Creator

UjvAnnseenuuuuaznaniendedsnussulauvuunanasunis
dielulunslawanuazysyanduius uswssanisnineinsiva iy
garu Al mmadeul e

Practice on designing and producing social media content on various
platforms for advertising and public relations, manage file resources

such as text, still images, animations, sounds

08-224-210M002

UfuRn1susMsInnsdedinuseaulau 1.5(0-3-1)

Practice on Social Media Administration

UuRnisasengudeanesulan n1sdeans UJdunusuaznisuinig
IANTT
Practice on designing social groups, communication, interaction, and

management

08-224-102

InInend 2(2-0-4)
Color Psychology

NIUERAULAYNI3SUTE N1swrdeulmveIniinn wuudiaeduassruy
fuuad n1smnuadeduagnisdeaumine dfungAnssuuyue
ATUTOUA D13uAd ANAzAAnd Jadefiamananistusd wu ne
07y ausssw mslsdsnmsmanauagmsanaaiasanenisn mslya
Tusulewanuasyssanduius
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Vision and color perception, eye movement, color models and color
systems, color naming and color meanings, color and human
behavior, color preference, color emotion, color attractiveness,
factors influencing to color perception such as gender, age, culture,
and so on, color in marketing and branding, color in the field of

advertisements and public relations

08-224-102M001

MINBAuLazNNTTUSE 1(1-0-2)

Vision and Color Perception

MIuewULasn13SUIE wuudiaesduazszuuivund n1sivuaded
wAENITFRANUNINY
Vision and color perception, color models and color systems, color

naming and color meanings

08-224-102M002

afungAnssuane 1(1-0-2)

Color and Human Behavior

P R a o A " v o Y
AITNUBUA D1IUUE ﬂ??ﬂﬂz@@@l’]ﬂ ﬂﬁ]ﬁ]ﬂmﬂﬂmﬁ@@ﬂqii‘t@ﬂ ﬂ?ﬂ“ﬁﬁﬂ/ﬂ\‘i
ﬂ"liﬁ]ﬁ’](ﬂLLﬂSﬂWﬁﬁﬁ’]\‘iLﬂ%@ﬁ‘ﬁlﬁ‘&]ﬂ'ﬁﬂﬁ
Color preference, color emotion, color attractiveness, factors

influencing to color perception, and color in marketing and branding

08-224-103

UUaauInInend 1(0-2-1)

Practice on Color Psychology

Udanslugunsaiauaiasd nsiadiunamiednine1ndna ns
wmaaumsl,ﬂﬁlaulmsuaqmqm ﬂ’]i’SJﬂﬂ’J’]ZJGU’EJUﬁLLagﬁJ’]iiJﬂjasL‘LlL%Q
Innefidng nmsiasedunisuesiiukazauannsalunsuenuezd i
UfTRnslalunulavanuagUssnduius

Pracitce on light and color instrument usage, quantitative
psychophysical measurement, eye movement test, psychophysical
methodology for color preference and emotion, visual acuity and

color discrimination tests, color practices in advertisements and

public relations

08-224-103M001

UfvAnmslugunsalinuasuasd 0.5(0-1-0.5)

Practice on Light and Color Instrument

Ufuinislygunsainuauasd n1siausunalaglyiuini@aineidna
Tunsinanuseud
Practice on light and color instrument, quantitative psychophysical

measurement
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08-224-103M002

UATRNsInszAUN SO 0.5(0-1-0.5)

Practice on Visual Acuity

Uuanslygunsalunisinssaunisueaiiu wazanuaunsalunis
IERIGEE

Practice on visual acuity and discrimination tests

08-224-211

watan1sutauaulavukasUssUFuUNUS 1(1-0-2)
Presentation Techniques in Advertising and Public

Relations

L‘VlﬂﬁﬂLLaSﬂaqwﬂumiﬁ%aumm MMV NSRS BUFIATUATS 9
nsTUINMsLEaLe NMsHMUALLIALAR deuaziieniiionsiiaue
nsimsuda WnueAsudu gunsniuazlusunsuduiagunie q uie
auasunisinausnulavauasUssaduiusiassuvoeulatuay
anlay

Useful presentation techniques and strategies, the speech, the
preparation process, concept creation, presentation media and
content, preparation, skills, equipment, software and technology for

both online and offline advertising and public relations presentation

08-224-211M001

wiatlan1soaniuuLlawiien1sulEue 0.5(0.5-0-1)

Content Design Techniques for Presentation

MANNITHALLUIAANITODAKUULL DU NLN 8N1SULEUD NITAINUA
LUIANUAR NTLUIUNITUNEUBIUIR BN LA UL AUNUS
Principles and concept of content design for presentation, concept

creation, presentation process for advertising and public relations

08-224-211M002

WATANTOBNLUUEDMNDNISULEUD 0.5(0.5-0-1)

Visual Aids Design Techniques for Presentation

NANNITLAZLUIANNITODNLUUEBLINONITUILEUD WATANITERNLULLAY
v I 0 " ‘ e
AINAIIAEDNDNTIULAUD ﬂ'ﬁi“UQUﬂimLLﬁﬂ‘UiLLﬂiNﬂﬁiuqLE"IL!E)
Principles and concept of visual aids design for presentation, tips
and techniques for visual aids design and creation for presentation,

equipment and software use for presentation
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08-224-212

NnwensdduasulawatazUszvdunus 2(0-4-2)
Presentation Skills for Advertising and Public

Relations

Ufvansiiausulavatayussundusiussisszuvesulauuas
powlay n3as1eassndsnasiidoniionisinaus mﬂ%qﬂﬂszﬁuaz
TusunsudifagudmiunminaussmilaanuazUsynduius

Practice on presentation for online and offline advertising and public
relations, outstanding presentation media and content creation, the
utilization of equipment, software and technology for advertising

and public relations presentation

08-224-212M001

UfdRniseanwuvdenisiaue 1(0-2-1)

Practice on Visual Aids Design and Creation

UuRnIseanuLLazaTNasIAFaINENTULEURI
Practice on visual aids and media design and creation for

presentation

08-224-212M002

UfuRinuenislyiaunivienisiiaue 0.5(0-1-0.5)

Practice on Verbal Languages for Presentation

UfuinislnwuazoseAiiion1suausu

Practice on verbal languages and wording for presentation

08-224-212M003

UuRvinuwenslyeiaunwiivenisiaus 0.5(0-1-0.5)

Practice on Non-verbal Languages for Presentation

Uuinsludsaaznislunwineiianisiiausu

Practice on non-verbal languages, voice and gesture for presentation

08-224-301

AN53LLNBNIT LB U TS HUNUS 3(3-0-6)

Research for Advertising and Public Relations

wuaAadeIny ANuMLNELaAINAAYT8INNTITE Ussinnreanisise
NTZUIUNITIVY NNSAMUATYNINITIVY NTNUNIUITTUNTIY AU
warmsin Usznns nauinesnauaznsaudiesns in3esilonside ai
wagn1siasIznveya Andoulasssensidedmivaulavaiuas
Uszanduius

Concept, definition and importance of research, type of research,
research process, research issue development, literature review,
variables and measurement, population sample and sampling,
research tools, statistic and data analyze, and practice to write

research proposal for advertising and public relations
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08-224-301M001

nannsnugIulunITy 1(1-0-2)

Principle of Research

winfmdosmu ANUNUIBRASAIUEIAYVDINITIY  UTSLANUBINIT
7Y NTTUIUNITITY NMISAUUATYNINITIFE NITNUNIUITTUNTTU A7
wUsHazn13In

Concept, definition and importance of research, type of research,
research process, research issue development, literature review,

variables and measurement

08-224-301M002

s 0gUITIVY 1(1-0-2)

Research Methodology

U589105 NAUAIDYIUALNITANAIDYN LAT09IIBN15ITEY adfnazns
AATENVRYA
Population, sample and sampling, research tools, statistic and data

analyze

08-224-301M003

PANNSYULATISINNTIVY 1(1-0-2)

Principle on Writing Research Proposal

AndeulasesenmTedmivnulavaniasUszyduiue
Practice on writing research proposal for advertising and public

relations

08-224-302

N5A319E5IALAZINUNUNNTINNINTTUNLAY 3(3-0-6)

Event Creation and Planning

UTgLnnUarULUUTRIIUAINTTUNLAY ATEUIUNITATIUALUTUIS
IANTITINUNINTTUNLAY N1TODNLUULALATNATTAIUNINTTUNLAEIN

[

[wANINaNLUINNY ‘frﬂﬁﬂLLWQﬂ’J’]ﬂJﬁ’]L%Qﬂ]@x‘iﬂﬂiaaﬂLLU‘ULLﬁ%’J’NLLN‘UﬂWﬁ

q

[y

ANINTTULAY UaLN1TUTHUNANINTTUTILAY ﬁgﬂugmwuaaﬂaﬁum
sewlau

Types of the event, processes of creating and managing event,
designing and creating events to reach the target audience, success
factors of event design and management, and the evaluation of

both online and offline event
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08-224-302M001

ANTATINATIANITINNANTTUNLAY 1(1-0-2)

Event Creation

UTELANUarFULUUTBINUNINTTUNLAY NITATNEATIANINTTUNLAY NS
Wennaumung

Type of event, event design, the selection of target audience

08-224-302M002

ANSRBNLUUNITIANINTIUNLAY 1(1-0-2)

Event Design

A1598NLUUNISIANINTTUNLAY N15NLUULL DM IUAINTTUN LAY
ANSLADNANIUN

Event creation, content design, location consideration

08-224-302M003

ANTINLAUNITIANINTTUN LAY 1(1-0-2)

Event Planning

ASLUIUNITNITINBRUNITIANANTTUNLAY N15UTELIUNANITIANANTTU
NLAY

Event planning process, event evaluation

08-224-303

nINsLRUdRIian ST uasUsT Y duWLE 3(0-6-3)
Media Planning for Advertising and Public

Relations

HnvinweuURn1snaunudaielayaniasyssvduius Jasen

£y -d' = ydl' ' yd a a
anwuzvesdotaznIsdentydoussinneng 9 Iuluszansna n1g
INFTIUUITTUIU NMSUTELUNAED

Practicing of media planning, analyzing media characteristics and
media selecting to effectiveness and efficiency, media budget

allocation and evaluation

08-224-303M001

YR seude 1(0-2-1)

Practice on Media Analysis

UM Tenanysvesde ventasvalduvatdainiwasdalny
Practice on analyzing media characteristics, advantage and

disadvantage of traditional media and new media

08-224-303M002

UftRnnslude 1(0-2-1)

Practice on Media Usage

Yunnisidenlede dnufjuaauwinsudssunalunislvdennas
Useiam

Practice on selecting and calculating media budget skill
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08-224-303M003

UURNITIHLLAZNTINNITEE 1(0-2-1)

Practice on Media Planning and Management

Ut nsdnarsuussnadielavanuayUssenduius
mﬁqms‘dsmﬁumams’mumuﬁa 11/?1‘1/111’183115UQU‘U'§83J’1MLL68W3’13J
9{31?1"1

Practice on media planning, media budget allocation, evaluation

and implementation

08-224-402

NSAANINTTUNLAY 3(0-6-3)

Event Management and Organizing

nsidentumalulad i muizaniunIsInnanITUN LAY wazn1sHAn
UAURNTINAINTIUNLAY
Event production and technology and a practice on creating and

organizing special events

08-224-402M001

mMswaenluwaluladiuunyay 1(0-2-1)

Event Production and Technology

Anufjufnisidenluwmalulagmnzauiunisdnnanssuiiey

Practice on event production and technology

08-222-402M002

UHURANSIANINTTUN LAY 2(0-4-2)

Practice on Event Creation and Organization

UAUANSTINAINTITUNLAY

Practice on creating and organizing special event

08-224-403

n1susTuIsIAnITnagnsiNeniIslawmIwas | 3(0-6-3)
Usgurdunus
Strategic Campaign Planning for Advertising and

Public Relations

YAUAnIsIuRususatuulavuIwasyssr1dunus ItATIEn
ANUNITU FAIALAZNITHDENT DONUUUATINATIA LEDNIYADLAZYDINIY
= ° - a

ANSERENT AUINNUUSTUNUFBATUSELIUNA

Practice on advertising and public relations campaign planning,
analyzing the situation of marketing and communication, creating
concept idea, using appropriate communication tools and channels,
calculating media budget, and evaluating the advertising and public

relations campaign
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08-224-403M001

NIUINTINNITNAYNS 1(0-2-1)

Strategic Management

ANILATIERADIUAITEUBIANT N1TAANA WAEN1TEDENT
Practice on organization situation, marketing, and  communication

analysis

08-224-403M002

ADLATYDINIINITADAT 1(0-2-1)

Media and Communication Channel

Anooniuuaseasse wenlvdonazyevnenisdedns
Practice on concept idea creating and creative designing, selecting

communication tools and channels

08-224-403M003

JUUTZUAZNSUSELIUNE 1(0-2-1)

Budget and Evaluation

HnAunasuUssanadouasUseiliung
Practice on calculating media budget, and evaluating the advertising

and public relations campaign

08-225-315

LAUNAIIUES9E55A 3(1-4-4)

Creative Portfolio

vhudnmswandelusduvunieg Aatnunlelumsasiassausiunay
LﬁUi’JUimmmmﬂLugULLUUﬁLLGmG{NLLazagﬂqaﬁh‘aiiﬁiﬁmmgauﬁ"u
ALABINTVDILARZAL LLazLﬂumilﬁmgaﬁﬂﬁﬁuwmm

Practice on media production to create portfolio, collecting assigned
works in various forms and creating the works to fit individual’s need,

add value to the assigned works

08-225-315M001

MANMSHARFDFULUUAN 9 1(1-0-2)

Principle for Media Production

nanNIsHAndo3ULUUAI9 Fodefiun Fonnadeulud deninias de
aa v A a a A a o A s = Y 'al

AANEA JDINYNTEIBLALN amwsﬂmwm donaulau LLazaaamﬂmJau‘]
Principle for media production, printed media, moving image,
photograph, digital media, radio, television, online media and new

media

08-225-315M002

UfURnandeguuuunns o 1(0-2-1)

Practice on Media Production

UgummammvaswaﬁﬂmmmaaiﬂLmumq 9 AuALEulaLarAIu
G]E]\‘iﬂ’l’ileE]QNLﬁﬁJu LLa‘”LﬂUﬂ’]’iLWJ\INaﬁﬂ%ﬂUNaﬂ’m
Practice on production and creating the works to fit individual’ s

need, add value to the assigned works
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08-225-315M003

URURAUTIUTIMAIY 1(0-2-1)

Practice on Collecting of Assigned Works

UfTRAuTIUTmasuiiySeulandnuarassasianasnudosuuuunns
mummaﬁﬂﬁ]LLazmmé’famﬂisuaa;JL%'au LLazLﬂum'ﬁLﬁugaéﬂﬁﬁ’u
NANU

Practice on collecting assigned works in various forms and creating

the works to fit individual’s need, add value to the assigned works

08-225-201

nsuEuadaya 3(1-4-4)

Data Presentation

ﬂ’]i%\ﬂ’]i%@%ﬁg’sEJIUiLLﬂiﬂJ‘ﬁIug’m wu nMsfudiuau masesdidu ms
FuunUsznnvesvaya nslalusunsuiugiulunsinaueveyaly
EULLUUG{N 749U #1919 LquqﬁLLm LquqﬁL'gu WU AFalnunsy
WNLATNADILTOU WNUQ TR MswanIALEUTUSsEINeials nsley
wunluy Weussnansasns

Data management by basic applications i.e. data counting, data
sorting, data categorization; basic applications for data presentation
i.e. table, bar chart, line chart, histogram, heatmap, scattered plot;

relationship among variables, trendline for result estimation

08-225-201M001

UANNNTINNTVOLA 1(1-0-0)

Principle for Data Management

N153ANTsvaLaMElUTLNTUIUE Y LU NISTUTINIY NSITeeERY
NMSIMUNUTLANVBIVDYA
Data management by basic applications i.e. data counting, data

sorting, data categorization

08-225-201M002

U iRnsinausveya 2(0-4-9)

Practice on Data Presentation

UftRmslslusunsuiiugiulunsihiaueroyalusUuuunng 4 wu ms
uauQ TN LquQﬁLayu WU Bl Ty LHUNTWNATITDU WHUNAANR
MsuARIANAITUSTEMIauUs msluiauuualun eUssananis
NAENS

Practice on basic applications for data presentation i.e. table, bar
chart, line chart, histogram, heatmap, scattered plot; relationship

among variables, trendline for result estimation
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08-225-202

nannsfeaInTIUANeUTENaUNT 1(1-0-2)

Principle of Brand Communication for

Entrepreneur

wuAneafumT AR mmﬁwﬁiguaz@mhwaqmﬁw;’] 04AUsENOY
YINTIAUAT MENNTUSMTTANITUALIIUNLNNTA a1 TN1TAA1ALTTE
asenAunlugeifdaly

Branding concept, importance and value, component of brand,
brand management and planning principle for brand

communication in the next normal era

08-225-202M001

NANNITATIHTIAUAN 1(1-0-2)

Principle for Brand Building

WUIAANITHTIATIAUAT AUEIARYLAZANAT DIAUTTNBUVDINT
AuAn NISUIMTIANITATIAUAT
Branding concept, importance and value, and component of

brand, branding management

08-225-203

Uuanisaeansnsduaegusznaunis 2(0-4-2)
Practice on Brand Communication for

Entrepreneur

a wa

U Rnsiaszran1mnsusaty anuaswesusiaa dniauiunu

a o

YAANAN LAZFAILALITDIATIA LA ﬂﬁﬁ’amiﬁ'amimﬁu% fn
Uﬁﬁauwﬂzjmﬁm’mLLmumiﬁamimﬁugﬂ

Practice on analyze competitive situation, consumer truth,
develop the brand essence, personality and positioning, group

Practice on planning brand communication

08-225-203M001

UHURANISINURUNITAT AT IFUAN 1(0-2-1)

Practice on Brand Building Planning

U UANTIATenRUIlaa @n1uNNTNYRINTIAUAT NTIATIENAKYS

Practice on onsumers, brand situation and compititors anlysis.

08-222-203M002

UftRnsdoasnduen 1(0-2-1)

Practice on Brand Communication

U URNITINUHUNITHBAITNIIAAIALNDATIATIAUAT
Practice on marketing communication planning to build and

maintain brands.

122



aunan
Pencil


08-225-204

RANNTANTHUNAND U A B ILAZUTZYITUNUS 2(2-0-4)
Principles of Information Technology for

Advertising and Public Relations

A3 g1y psaUszneuvenaluladatsaumne nsUszgnaly
neluladansauna vevsiunazassenussalunslamaluladansaune
Wonulavanuazyssduiug

Components of information system, implement information
technology, rule and regulation in information technology for

Advertising and Public Relations

08-225-204M001

sarUsynauwaluladansaumna 0.5(0.5-0-1)

Components of Information System

vy - =
ANugugIuesalsEnauvsInalulagasaume

Basic knowledge and components of information system

08-221-204M002

Aslumalulagansaume 0.5(0.5-0-1)

Information Technology Implement

nsuseynalyinalulagarsauma vadsaunarassenussalunisly
wialulagansaumaianulavansUszydunus
Implement information technology, rule and regulation in

information technology for Advertising and Public Relations

08-225-205

UjtianmsansaumaiasulsvanuasUssvnduwus 1(0-3-1)
Practice on Information Technology for Advertising

and Public Relations

UTAnsnuwaluladansauma n13as19 Uszanana duau Sauiu
Ulaus LLﬁ%LNEJLL‘WiI%EJ

Practice on information technology system, implement information
technology in creation process, processing, search engine, storage,

presentation, and distribution

08-225-205M001

UfuRnsnislumalulagansaumne 1(0-2-1)

Practice on Information Technology

URnsaumaluladansaumea n15asne Useuiana duau
Practice on information technology system, implement information

technology in creation process, processing, search engine
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08-225-205M002

UftRnsdmnuwmaluladansaume 1(0-2-1)

Practice on Storing Information Technology

UfURNMIaumalulaBansaume 90U Ulaue Lagtnaunsae
Practice on information technology system, implement information

technology in creation storage, presentation, and distribution

08-225-301

mnuRatluulavawasussundunus 3(1-4-4)

Art Direction in Advertising and Public Relations

psrUsznevfalvesnundn nsvurumskazduneumshnuiifuiad
Tunsnanaulavanmenineunswasnsiiag Hnufjufniseanuuuain
gUnsalUsznevan nsneausunmsuaneilavanuaz s duius

The art direction of production, design processes of art dirction, film,
television production and advertising, the practices of production
set design, production setting equipment, props and costumes for

advertising and public relations

08-225-301M001

nIgUIUMTnNueIANUAaY 1(1-0-2)

Process of Art Direction

SeusNITUIUMSTIIUYesiiuAay

Learning the process production of art director

08-225-301M002

29AUTZNBUARULAYNITOBNLUUAN 1(0-2-1)

Art Direction and Scene Design

HnufdRniseiuauasalsenaufial n1seentuuain gunsalsenauain
AIUANUTIEINAYRIN NIz EUR DUy kar U ST TUTUS
Practices on art direction, scene design, scene equipment, and

mood and tone setting in advertising and public relations production

08-225-301M003

UftAnmsituAal 1(0-2-1)

Practice on Art Direction

UfiAnsvihnuveshefaulunisudnnulavanuwasyseanduius
Practices on art direction for production in advertising and public

relations production
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08-225-302

%

nannsuandeIngInsiAlszuuaIviaiNansisiuan 1(1-0-2)
o/ o -4

hAaTUITUIAUNUS

Principles of Digital Television Media Production

for Advertising and Public Relations

a a

MANNNT Ne wada Lagnszuiunisiannulavanuazyssuduniug
AoIMEINTIAUTEUUATR NMTIUHUNTHERN N15UTMTIANITNTNeIns

a Y]

Tumswdndeinglnsiiaussuuaivaluguiuune nedenmadauay
weluladfungay

Principles, techniques and processes of production of advertising
and public relations, digital television, radio production planning,
resource management in the production of digital television and

radio in various forms by choosing the right technique and

technology

08-225-302M001

nannINanaeInelnsiAusEUUATaL NS Ia v LaY 1(1-0-2)
Useundusiug

Principles of Digital Television Media Production for

Advertising and Public Relations

MANNIS Noud) wada waznszuIuNsHanulayuLazsEFURUS

Y a

ﬁaimq‘lmﬁﬂﬁiwua%ma NMIINUHUANTHER N1TUTINTIANITNINGINS
TumsuandedingInsimiszuuadvalugiuuun 4 Tasidenmadauas
weluladivangay

Principles, theories, techniques and process of production of
advertising and public relations digital television media, production
planning, resource management in the production of digital

television and radio in various forms by choosing the right technique

and technology

08-225-303

C%

UUan1suandadinglnsvimlszuufdviainanisiawan | 2(0-4-2)
o % '3

hASUIEYIAUNUS

Practice on Digital Television Media Production for

Advertising and Public Relations

s
Y Y]

U URnananulavanuazyssunduiusdmivaeingnsiauseuundii

2D

a Y

ANSINLHUNISHAS NITUSUITIANITNTNEINTIUNISHANEDINYINTVI A

]

JEUUATTRlugULUUANS o lneidenmaliauay inaluladfivangay

=
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Practice on advertising and public relations for digital television,
production planning, resource management in the production of
digital television and radio in various forms by choosing the right

technique and technology

08-225-303M001

U URndnnulavanuasUsssnduiusd miuaeing 1(0-2-1)
INTiAUIZUURAIIA
Practice on Advertising and Public Relations for

Digital Television

UHUANNTINUNUNITHER

Practice on production planning

08-225-303M002

a

YUAnsnannulavanuavUssnduiusd msvaeing | 1(0-2-1)
InTviAusZUURAIA
Practice on Advertising and Public Relations for Digital

Television,

a

mMsudmsdanisnineinslunisuandeinglnsiaussuuAdaluguuuy
ane 9 Inesdenwadauay naluladiivanzay

Resource management in the production of digital television and
radio in various forms by choosing the right technique and

technology

08-225-304

nsad1edauianssu 3(1-4-4)

Innovative Media Production

ANSANATIAFD INULAE N SHANNAT U ALULATNSNARABLUULAY ABluy
A o ' A a Ay o 5 A a A
wazdesinade wwu ewdaufduius douwddluusseinia denisden

=

FAUNATANITE DFITNNITAAIN LYU NITRAIALUUUDNAD NI

'
=

nsnarauuunaslasinUszenaluidud elavund eUsvundusius s
Usyangnn mmzﬁw;%’umiﬂfjmﬁmma

Creating new media by integrating traditional media production
technologies, new media and contemporary media such as
interactive media. Alternative media in the media, including
marketing communication techniques such as referral marketing or
guerrilla marketing. The application of effective advertising or public

relations. Suitable for target audience
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08-225-304M001

WaNNIsaseassAaelvL 0.5(0.5-0-1)

Principle for Creating New Media

wdnnsasEsIRae lneMsHauNanAlulad nsHandouuuiy de
T wazdosinady 1wu Aedeiduius doudsluussenna demaden
Creating new media by integrating traditional media production
technologies, new media and contemporary media such as

interactive media. Alternative media in the media

08-225-304M002

wAlANSE0E1I19N1TRANN 0.5(0.5-0-1)

Marketing Communication Techniques

LVlﬂﬁﬂﬂ’ﬁgﬁﬁﬁiVl’]\iﬂ’ﬁ@ﬁ']ﬂ L“UI‘H ﬂ']i@ﬁ’]fﬂLLUUUEJﬂfﬂI@ n39 N1IAAA
wuunadlas wUszgnalydudelavanvioussuduiusiiiussdnsam
Lvrmzﬁw;%'umsﬂﬁjmﬂ’lmna

Principle of marketing communication techniques such as referral
marketing or guerrilla marketing. The application of effective

advertising or public relations. Suitable for target audience

08-225-304M003

UftAnsaTeassadel 0.5(0-1-0.5)

Practice on Creating New Media

UURn1sasvassadolunlaonisnaunaiumalulagnisnandawuuiiy

o ' o ! @ = PN av o A o

dolvy uazdesivady wu dowdilduius doursluussennia do
&

NGB

Practice on creating new media by integrating traditional media

production technologies, new media and contemporary media such

as interactive media. Alternative media in the media

08-225-304M004

UftRnsdoasmnenisnae 1.5(0-3-1.5)

Practice on Marketing Communication

UURN1580a15M9N15A80 LU NITAAIALULUBNAD 30 N1TAATN
wuunadlas wszgnalydudelevanvioussuduiusiiiussansam
muwﬁ’w;%ua'ﬁmjmﬂmma

Practice on marketing communication techniques such as referral
marketing or guerrilla marketing. The application of effective

advertising or public relations. Suitable for target audience
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08-225-305

ANsaS19aIIAaNINENS Y wasUSSUFUNUS 3(1-4-4)

Content Creation for Advertising and Public

Relations

unu i AaantRvesyasassaent dninwenisasis asse
devmussinnansg vnanu AdUidle ulinadin sUnw JULUUNIS
fuidudia lunulnvauazszduius weotiauslninnzaudu
FOWNINTAOATUTZANAN 6‘]

Role responsibility and characteristics of content creator, content
creation practice; article, video clip, infographic, picture, lifestyle in
advertising and public relations and published to appropriate

communication channels

08-225-305M001

nsaseasIALleT 0.5(0.5-0-1)

Content Creator

%

UNUIMNUNT AuatdRvesaseassaiieont Anfinwen1sasne 455a
WeyUsziannng 9 unany aduIale dulnnsdin suan
Role and responsibility and characteristics of content creator,

content creation practice; article, video clip, infographic, picture

08-225-305M002

NMFIATEnsUluUNSAEuEInveInquIUmiNg 0.5(0.5-0-1)

Target Group & Lifestyle Analysis

J a aa LY hg i = o 7
sunvun sl udalunulavanuarUssuduius tieidausln
WngauiuYemNNIsaeaUTEIANAN 9
Lifestyle in advertising and public relations and published to

appropriate communication channels

08-225-305M003

UjtRnsassassaLiion 0.5(0-1-1)

Practice on Content Creator

UURn1saseassaiionivszinnnig 9 uneny addiale dulunsin
UM

Y

Practice on content creator, content creation practice; article, video

clip, infographic, picture

08-225-305M004

Uuinsiasignsdiuunisaiiiviinveanquidmvang | 1.5(0-3-1)

Practice on Target Group & Lifestyle Analysis

URnseenuuusdiuunsaniuddn lunulavawazUssnduius
etaue NN ZaN U0 IIN1TF0ENTUTELANAN 9
Practice on lifestyle analysis in advertising and public relations and

published to appropriate communication channels
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08-225-306

N13UMTNUGNAN 3(1-4-4)

Client Management

UNUIMMUT Ausuiinveukazaaudiveseuinisgnan Tuusen
Aaunulayan ﬁﬂﬁﬂ’lﬂz‘daﬂﬁgﬁﬁlgﬁ’]ﬁuiuﬂl’]EJﬂ'ﬁU%MWN’mQﬂ?T’l 13
ARTIErdaUNITal MINAUIYAGNNIN inwensieas Hnuen1sasen
BT NMIUNAUDIY wagNISTBUTIBY

Role and responsibility and characteristics of account executive in
adverting agency, Practice on account executive; situation analysis,
personality improvement, communication skills, negotiation,

presentation and report writing

08-225-306M001

miﬁmﬁmuqﬂm 1(1-0-2)

Client Management

VANNTYINUVBITNUTITIUGNAT UNUIMNUIT ANUTURAYOUVDS
nuisaugnan luusemsunulaven
Principal Of account executive, role and responsibility and

characteristics of account executive in adverting agency

08-225-306M002

U URNsmLinwesUIMISUgNAT 1(0-2-1)

Practice on Developing Client management Skills

UuRnsiauIyadnam vinyen1sdeans inwen1siasaIneses Tauvd
Nnwen1skNURYNI
Practice on personality improvement, communication skills,

negotiation and solving problems skills

08-225-306M003

Ufuinisiiasznantunisamwaznsinluly 1(0-2-1)

Practice on Analyzing Situation and Implication

UURNTIATIENAn NI AATIENANNNBINTTVDIGNAT ANTINYENS
AN Y LaynSWgusI8u
Practice on situation analysis, customer wants and needs analysis,

presentation and report writing skill

08-225-307

LD TLUTULNDNS L AWUIATUSTLYITUNUS 3(1-4-4)

Animation for Advertising and Public Relations

NANNIT WUIAA ATUINTT Useian LwﬁiuiaQmimﬁmmgauuaﬁmﬁu
nsasemAdeLlmmemAian1eg MswumTivarnsieuduiy
nsuszgnalsueduiulunilavanuasUssanduius

Concepts of evolution, type of technology, animation, animation.
Animation with various techniques. Division of duties and teamwork

Application of animation in advertising and public relations
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08-225-307M001

Anugiuguluule gy 0.5(0.5-0-1)

Basic Knowledge of Animation

wnAa ITwunis Uszian imalulagniswdnnisguiedudu nsasns
Aedeulmmewmaiinnig q nsuuaruiuagnsvinauduiiy
Concepts of evolution, type of technology, animation, animation.

Animation with various techniques. Division of duties and teamwork

08-225-307M002

PANNITOONLUULULUTY 0.5(0.5-0-1)

Principle of Animation Design

wannsuszenalosetiudulunulavanuasussuduiug

Principle of animation application in advertising and public relations

08-225-307M003

Ufunsasnmadoulniiawmu 0.5(0-1-1)

Practice on Basic Motion Graphic

Ufuin1sasen mefaulmmsnatanig 9 NMSwUImNLasn1sInau
Wudiy
Practice on animation with various techniques, division of duties and

teamwork

08-225-307M004

UuRniseantuukaiiudy 1.5(0-3-1)

Practice on Animation Design

UfuRniseanwuuketiwdulunulavanuasssunduiius

Practice on animation in advertising and public relations

08-225-308

MNINGINDINUTREUILATUTZYIFUNUS 3(1-4-4)

Speech for Advertising and Public Relations

AMIINELarANA A Tmaluaulavalar Ussnduiusnis
LB LﬁamaWiLLaxmimﬂiumuLLaaaéﬂn nslvduntvaidenaawy s
doansluosans mﬁamsﬂﬁmLLazmimﬁm{aiaqﬁ’UQﬂgﬁ nsAnYinwe
nsdeanstunulavan wasussduius

Definition and importance of speech in advertising and public
relations, message preparation and speaking in press conference,
press interview, organization communication, group communication,
and customer negotiation as well as practicing communication in

advertising and public relations
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08-225-308M001

PNANINTLNA 1(1-0-2)

Principle of Speech Communication

ANNRIIBLaEALEIA IR TnaluulavaLazUss g duNUs
WAZNISLAIENLLONIATT
Definition and importance of speech in advertising and public

relations, message preparation

08-225-308M002

Hnvinyen1syn 1(0-2-1)

Practice on Speaking

Anvinwen1snalunuiaaw nsludunvadeiiaty uaznisdeansly
DIANT
Practice on speaking in press conference, press interview, and

organization communication

08-225-308M003

Anvinwensdeansnay 1(0-2-1)

Practice on Group Communication

Anvinwen sdeansnay Lagn1siasnesediugnal

Practice on group communication, and customer negotiation

08-225-309

nsnandaufdunusinenulavanuazyszvdunus 3(1-4-4)
Interactive Media Production for Advertising and

Public Relations

ALY ANUEATaLnAlulan1snandeUfdunusiunulavan
wazUszunduius nseenwuy JULUUTWINEaAvaUnsuLanINg
d A ag % a A av o T4 o a ‘s %
wisaileflylun1sndndeuduius doailouass wasmsussenalyly

NulagaLazUIETdURUS

Definition, importance of interactive media technology in
advertising and public relations, designing appropriate formats for
display devices, tools in process of media production, virtual

media and application in advertising and public relations

08-225-309M001

AnuvIevesdeUfduius 0.5(0.5-0-1)

Definition of Interactive Media Technology

Anuvsy AnudRresmaluladnisndnieujduiuslunulauan
uazUsEdUUS Mseenuuy JULUUTIMINzaufUgUnTalLanINE

Definition, importance of interactive media technology in
advertising and public relations, designing appropriate formats for

display devices
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08-225-309M002

ndnmseenuuudeufduius 0.5(0.5-0-1)

Principles of Interactive Media Technology

winwenlylunisndndeuduius dowailowass waznsussenalyly
NulavlazU s auNus

Tools in process of interactive media virtual media production

08-225-309M003

Ufuanisntunislelusunsulunisesnuuy e 1(0-2-1)
Ufjdusiug
Practice on Interactive Media Technology

Production

YR

Uuanisanumalulagnislyiaissfialusunsulunisasiassnde
Uau

w5 wazmsUszenalyluaulavanwasUssndunus
Practice on interactive media production and application in

advertising and public relations

08-225-309M004

Yumnisaumalulagnislylusunsuesniuundnds 1(0-2-1)
IS a
FRRMOER

Practice on virtual media production

Uuanisanumalulagnislyaissialusunsulunisasvassnde
IS a GG % o

w@ilouase waznsusegnalylunulavanuasyssnduius

Practice on virtual media production and application in advertising

and public relations

08-225-310

ANSENENTNINENTSUSSUIEUNUS 2(0-4-2)

Photography for Public Relations

N130I8AIMLNDNITUTETIFUINUS NITANBATNEDAIILINIEY NITAIPATN
WBNISIANT B WAWNDNITANEAIN N15INBIAYTENDUAIN N1TAIUAY
A ¥ ° ' r-ﬂ' [ U s a va v
LLazﬂWiLaaﬂiﬁjqﬂﬂimiumimammwEm’liﬂi%’lauwm NIUURAY
YestinnIenInLiaNIsUTEYIEUNUS
Principle of photography for public relations, photography to create
the meaning, lighting, composition for photography, type of public
relations  photography, techniques, control and selection

photographic equipment for public relations, the practice on

photographers for public relations
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08-225-310M001

ANSONEATNNDNSUTEUVNEUNUS 1(0-2-1)

Photography for public relations

AINNYAMNNBNITUTEVIFURUS NITANIAINEDAIIUNLIY NITAIAIN

'
va o Ly

Lﬁ@ﬂWiLE{WL%“EN LLﬂQLﬁ@ﬂ’ﬁfﬁEJﬂ"]W ﬂ'WiU;jU ’JSUBQUﬂﬂ’W"dﬂWWL‘ﬁE]ﬂ'ﬁ
Usznduius

Photography for public relations, photography to create the
meaning, lighting for photography, the practice on photographers for

public relations

08-225-310M002

ANSATNATIANINNBNNTU LI AUNUS 1(0-2-1)

Creation of photography for public relations

N159ARIAYITZNOUNIN ﬂ’]iﬂ?UF’]‘uLLa3ﬂ13L§@ﬂ1%QUﬂi&1Uﬂ’liﬂ’]EJﬂ’]‘W
LWONTUIZYIENNUS
Composition for photography, control and selection photographic

equipment for public relations

08-225-311

wadansianSes 3(1-4-4)

Storytelling Technique

LV]ﬂﬁﬂﬂ"liLﬂl’]L%‘I’ENGLUQ’]UI“ZJUQA’] L‘V]ﬂﬁﬂﬂ’]ﬁﬁo’]ﬁ}UL%‘I@ﬂi’]’l ﬂ"liﬁ‘;’N
AuduTuSsTd st iuAunvienusun nsaseeaadlaes
L%IEN L%‘&JugﬂﬁgU’JUﬂ’ﬁLﬁl’]L‘%aﬂ ﬁﬂ@ﬂ%Lﬂﬁ?%ﬁﬂ’]ﬂNﬁﬂ’]ﬂI%‘Hmﬂ ﬂ’]‘WEJ‘UG]%
videdemeiianulaaeluiFenisiandes UtRnisanFes

Techniques of storytelling in advertising, techniques of organizing
the story, creating a relationship between a story and product or
brand, creating the interest of the story, learning the narrative
process, analyzing from advertisement film or other media that has

a unique story, practicing the storytelling

08-225-311M001

walansiatses 1(1-0-2)

Storytelling Technique

LVIﬂﬁﬂﬂ’]iLa’]L%E]QIUQ’]UI?JEEN’] WAL ANITAIAULS 895717 NI1SET 9
ﬂ’J’HJ?,%JWUﬁiSWJ’NL%@Qi’]'ﬂﬁU?’lUﬂ’m%’e]LLUiuﬂ ﬂﬂiﬁi’]ﬂﬂ?’]&lﬂ?ﬁﬂi‘ﬂﬂ@ﬂ
a

ISIIN

Techniques of storytelling in advertising, techniques of organizing
the story, creating a relationship between a story and product or

brand, creating the interest of the story
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08-225-311M002

AATIZUNITHAT D 1(0-2-1)

Storytelling Analysis

ANYILATIZNIINNANUIABUT NINPUAT WIDFDANN 9 NHAINTAALAU
Tuipansanies
Analyzing from advertisement film or other media that has a unique

story

08-225-311M003

UftRnsianiies 1(0-2-1)

Practice on Storytelling

UfUAnnsiseusnsruiumsanisewazinufiinisanes
Practice on learning the narrative process, practicing the

storytelling

08-225-312

wannsWinTiLde ansauwme wazidva 1(1-0-2)
Principles of Media Information and Digital

Literacy

WAIUINITVDILUIARN AUNUNY AUNEATY ASIATIEVAOUNITILEY
Jom mademennquidmne madenlvde wasinmensdinwins
wviude ansauwmA wasRdva

Development of media information and digital literacy concept,
definition, importance, situation and problem analysis, target

analysis, media selection, and analyze the case studies

08-225-312M001

PANNITINNIUAD @NSAUNA LATAINS 0.5(0.5-0-1)

Principle of Media Information and Digital Literacy

WAIUINITVDILUIARN AIUNUNY ANUFIATY NITIATIENADIUNITULL
alie
Development of media information and digital literacy concept,

definition, importance, situation and problem analysis

08-225-312M002

aa o

MTINUHIITIUED @NSEUNA Lazhava 0.5(0.5-0-1)

Planning for Media Information and Digital Literacy

NMTIATIENaumIEwaENISEontede NMTIATIEVNTARNYINITIN
VUdD a1sauUwme Lashdvia

Target analysis, and media selection, analyzing the case studies
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08-225-313

UuAniswinviugie walulad wasfdvia 2(0-4-2)

Practice on Media Information and Digital Literacy

UiTRATgvanumsaaz T 1auNY LagaTaTIRdenionanssy
Weasainwymsmude ansauna uaviaivia

Practice on analyzing situation and problem, planning and creating
media or activities for building media information and digital literacy
skill

08-225-313M001

URURANITMHLINTIUED ansaune azhvva 1(0-2-1)

Practice on Media Information and Digital Literacy

Planning

Ufufin1siiesenaniunisasasdyn 1nawnunsldevsenanssuiiie
A399INYLNITIIUED a15aUNe LazAINa
Practice on analyzing situation and problem, planning for media or

activities for building media information and digital literacy skill

08-225-313M002

NN59RNRUUFBWALNINTTU 1(0-2-1)

Design and Creating Media and Activities

24
Y

aswassrdedfioasnainunianiiude ansaund washdva as19asse
AanssutiieasiainurmsmTiude @sauwma wazAIva

Creating media for building media information and digital literacy
skill, creating activities for building media information and digital

literacy skill

08-225-314

uinnssudenuuazdusznaunisdeny 3(1-4-4)

Social Innovation and Social Entrepreneur

ATUNUNY LUIARN GNYUE NTTUIUNTT ?J‘IJLL“UU LaENIMANYI1VB
ufnnssudsan unumesyUsznaumImdny eduindeunisunly
Joyydsauegndifuvasnassfuardany

Definition, concepts, characteristics, processes, models and case
studies of social innovation, role of social entrepreneurs to drive

sustainable social problems of the business sector and society

08-225-314M001

YINNTIURIAY 1.5(0.5-2-2)

Social Innovation

AUNRUNY WUIAA §NYUE NSTUIUNIT FRUISTAY LAYNSEIANYIVDY
UINNTIUFIAY
Definition, concepts, characteristics, processes, models and case

studies of social innovation
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08-225-314M002

éjﬂﬁzﬂaumﬁé’qﬂm 1.5(0.5-2-2)

Social Entrepreneur

UNUIMYBdRUTENOUNINedIRN Weduindaunisunludymdsaueens
faguvesnngsiakavdny
Role of social entrepreneurs to drive sustainable social problems of

the business sector and society

08-225-401

RANNITNANNINYURSNDN S RWAULAZUTEBIFUNUS 1(1-0-2)
Principle of Film Production for Advertising and

Public Relations

NaNNI3 mqwﬁ WAlA WATNTZUIUNITNBUNITHERN NTTUIUNITHAN
nsTUINMIVEINsRARANeuAs T lunIHan A LRSI e Ul avan
wazUszdus

Principles, theories and pre-production process, production process
and post- production process of film for advertising and public

relations

08-225-401M001

ANSHANNINEUATHNDNNT LU YAULALUTEUNEUNUS 1(1-0-2)

Film Production for Advertising and Public Relations

ANSABANTAILAIN NITLARBUNABDS NANIILEIUNITHNARNINLURTN L LY
ANSHANNINEUATNDINUIL WAL UTE I AUNUS
Photgraphy Communication, Camera Movement, Lighting Direction

process of film for advertising and public relations

08-225-401M002

ASYUIUNISHANNINEUATNDNNT LA WULATUTE I AUNUS 1(1-0-2)
The Production Process for Film Advertising and

Public Relations

ANIHANATHEUATHILANTEUIUNITANTIIUAUNBUNTHAR NTEUIUNTT
AR NTEUIUNINAINSHARNNEURS T Y lunSHARATNE LRSI 891U
TawanuazUszsvrduius

The Production Process theories and pre- production process,
production process and post- production process of film for

advertising and public relations

136



aunan
Pencil


08-225-402

UuAnIskanm eunsivanislawauazUszvdunus | 2(0-4-2)
Practice on Film Production for Advertising and

Public Relations

Uﬁﬂ’ﬁmsw§mmwaumiﬁlaﬁiumu1@mm AMTILHUNDUNTTHAR
fumeunsnannneuns duseundinisudnn meuns mﬂsgqﬂmaﬁu
nsHAnnmEURs wadansdaua

Practices on film production for advertising, pre-production process,
production process, post-production process, equipment Practice

on film production, lighting techniques

08-225-402M001

Ufuinislygunsalunisndanineunsiieulavauas | 0.5(0-1-0.5)
Useundusiug

Practices on Film Equipment for Advertising and

Public Relations

Uuanislugunsalunisanenimeuns aunsasessunass n1siAdeu
naeslugUiuuneg
Practices on film equipment, equipment that used with camera,

camera movement

08-225-402M002

Ufuinslugunsunisdauadunmsninnmeunsiiiodu | 0.5(0-1-0.5)
lawauazUszsndunus
Practices on Ligthing Equipment for Advertising and

Public Relation

Uﬁﬂ’ﬁmﬂﬁgqﬂﬂifﬁmsﬁ’ﬂl,m MSANUANANIUED N1TAUUARAMAIN
uas madenlvgunsaimsdnuas

Practices on lighting equipment, direction for lighting, lighting
quality, selecting lighting equipment

08-225-402M003

UuRnsHannmeunsieula v wasUsEUFURUS 1(0-2-1)
Practices on Film Production for Advertising and

Public Relations

HnUumnisateningunsii e ulawadun191m1s wagn1snie
ANBUATINDUTZVIFUNUTDIANT
Practices on film production for advertising of food product and

corporate public relations
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08-225-403

vann1suandeasiunAdauaznsazesedeya 1(1-0-2)
Principles of Digital Print Media Production and
Data Storytelling

USELANU89E 0AIRUNAINE NITUIUNISLALTUROUNSHARE F SRUN
AV MINATILAUIUN MENNISUELUTHATTDINTUARIATN A1TERD19
p3AUsEnoU nslafisnes nmuad Lilenandedfiunaavauazianises
973865@33@

The type of digital print media, the process of digital print media
production, context analysis, appropriate visual display, art element

composition, the use of typography, image and color for producing

digital print media and data storytelling

08-225-403M001

29AUSENBUNTHANFDFINUNAINA 0.5(0.5-0-1)

Digital Print Media Production Element

c c 6
aa o

UseLnnvasd o siunaava aanUsEnounsNandodsiunaasta n1sly
F18nws nmuazd wedauazmaluladfidenaaouasmanaufunis
nAnFeARuNAIVA

Type of digital media, digital print media production element,
typography, image and color, the selection of appropriate

techniques and technology for digital print media production

08-225-403M002

ASLUIUNSHANFDAINUNAIVA 0.5(0.5-0-1)

Digital Print Media Production Process

ASTUIUNISHALTUANDUNITHNANE DA INUNAINALN DNISLABUILAY

Uszvdunius uagn1sianisesnieveya
Digital print media production process and steps for advertising and

public relations and data storytelling

08-225-404

UjuRn1snandedeiunaiviauaznisidFesiiedeya | 2(0-4-2)

Practice on Digital Print Media Production and

Data Storytelling

T
a LY

UURNSNARA0AiuNATIA N1509NKUUTI LAEle1N LA¥EITALITN
MTIATIEAUITUN NM3TasesnUseney mslafdnys nmuazd tile
mﬁmﬁa?aﬁmﬁﬁ%ﬁaLLazLéﬁﬁlaaﬁTwﬂla;ﬂa

Practice on digital print media production, the design of sketch,
layout and artwork, context analysis, the design of typography,

image and color to create digital print media and data storytelling
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08-225-404M001

UURn1sonLUUERAIUNARYIA 1(0-2-1)

Practice on Digital Print Media Design and Creation

U URN1500nkuUkATaI19aTIAd 0d alunAdIiai on1slawalay
Uz mduiiug N1598NwUUI AL INUAZDITALITN
Practice on digital print media design and creation for advertising

and public relations, layout and artwork creation

08-225-404M002

UjuRvinuznsiansesmeveyatiiededsiiunAina 0.5(0-1-0.5)
Practice on Data Storytelling for Digital Print Media

Creation

wa

U UATINYEN191aT89A8Y0Y AN TRONLUULAZAT NATIAT AN

Y]

VA

ho))

Practice on data storytelling for digital print media design and

creation

08-225-404M003

U URNIATUANAMANTUNUFIRUNAIS 0.5(0-1-0.5)

Practice on Digital Print Media Quality Control

a

UAUANITAIVALAUAINT UUFINUN ATV AW 0N layUILaE
Useundusiug
Practice on controlling the quality of digital print media for

advertising and public relations

08-225-405

AsHAnFaLNan1slawwasUsS YT UNUS 3(0-6-3)
Sound Media Production for Advertising and

Public Relations

wdnmslederdsdunislavanuazdssanduius nslutan gunsauas
wSeslodmIun1sndndedessinniee welusruuouiden waziava
mpdanswandeides Msileuun nszuIuNsKandaides fauntunay
M1NER Tundn uwaztundansuan

Principles of sound media production for advertising and public
relations, sound production equipment and tools utilization for
analog and digital system, sound media production techniques,

script writing, sound media production process

08-225-405M001

ndnnslydodsslunislavaunuazUszoduius 1(0-2-1)
Principles of Sound Media Production for Advertising

and Public Relations

nsledan gunsanasiaIasllodmsunisndndeidesuiinnis q vely
SEUUBIUNADA Wazhavia mallanswandeides
sound production equipment and tools utilization for analog and

digital system, sound media production techniques
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08-225-405M002

Ufuinsnandeduslutunaunaunisungs 1(0-2-1)

Practice on Sound Pre-Production

ASTYUUN NTZUIUNSHNANFBLESS TUIUNBUNISHAR

Script writing, sound media pre-production

08-225-405M003

RN SHERFoIEs S uTUNES LasTunaInIsHEs 1(0-2-1)

Practice on Sound Production and Post Production

UURNIHERFoIEsUTUNER LastunaInIsnEs

Practice on sound production and post production

08-225-407

NaNNITAT19ETIAAUAITIN 1(1-0-2)

Principles of Creating Shared Value

ﬁ'@ummﬂaqLLmﬁmm’m%"uE?mja‘um'aé{’mmjﬂﬂiagﬁaaiiﬁﬂmﬁﬂg{ﬁ'ﬂﬂu
ALY WUV ATTUIUNTT NTEANYT WATAIIUNINIEVBINIT
agﬂaasiﬁﬂmhﬁmLﬁ'amiagj%mﬁuaéwébaﬁusuaﬂmﬂ‘qiﬁml,azé’\‘iﬂm

Development of corporate social responsibility to creating shared
value concept, definition, approach, process, case study and

challenge of sustainable coexistence of business and society

08-225-407M001

ﬂ’]iaiwﬁiiﬂﬂmﬂlﬁi}ll 0.5(0.5-0-1)

Creating Shared Value

ﬁ@ummiuazmmmmmaaLLmﬁ@mwm%’uﬁmauﬁaé’muﬁmiagwaﬁﬁ
ﬂmh’]iﬂlﬁl\‘iﬂm LL‘L!’J‘VINLLa3ﬂi%‘U’]uﬂ’ﬁ“UENﬂqiﬁgﬂx‘]ﬁiiéﬂmaqéﬁﬂ

Development and definition of corporate social responsibility to
creating shared value concept, approach and process of creating

shared value

08-225-407M002

WWAlULNNTATINATIAAMANTIY 0.5(0.5-0-1)

Creating Shared Value Trends

ﬂiiﬁfﬁﬂ%}waﬂmiagﬂﬂaiiﬁ‘@mﬁ’ﬁ'wLﬁamiaQ%%uﬁ’uaﬂ’m%ﬁu%ﬂmﬂ
gInaazdeny m'lm/lu'lmwmmiaﬁy’maiiﬁﬂmﬁ’ﬁl'smLﬁamiagﬁ"mﬁ’u
oe19dsBureanAgIiauardsay

Case study of sustainable coexistence of business and society,

challenge of sustainable coexistence of business and society
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08-225-408

UfURas19asIARAI3 Y 2(0-4-2)

Practice on Creating Shared Value

AnUfoAnaunulasenisassassaianssufiasnegaasau wasdn
UszLﬁuwaé’wéﬁaﬂ%mmuam%qqmmwﬁ%Lﬁmﬁuaﬂﬂﬁﬂﬂiimﬁagw
ANANINGSADgAIAN

Practice on planning creating shared value project and evaluating
quantitative and qualitative outcome from creating shared value

activities from business to society sector

08-225-408M001

FINNUNTTATNAUATTIN 1(0-2-1)

Practicing for Creating Shared Value

’J’NLLNuIﬂiﬂﬂ"lﬁﬁiNﬁﬁiﬂﬁ%ﬂiiiﬂﬁﬁi%‘W’]MF‘mﬁ’m

Planning creating shared value project

08-225-408M002

AnUseLiung 1(0-2-1)

Practicing for Evaluating

UszillunaansidauSunanazidaannIniaziind uainianssunasi
ARIANING TN IA

Evaluating quantitative and qualitative outcome from creating
shared value activities from business to society sector

08-225-409

PANN1SUTTVIFUNUSINDINN1TA1LAINGA 1(1-0-2)

Principle of Public Relations for Crisis Management

LAAR ALY ANAIATY NTEUINNNT Nagnsn1TUsEdusius lu
AMEINgn NMIIANITUTELAY waznsalfnunslandnnsussanduius
WownluymiluussmenazaaUseine

Concept, definition, importance, process, and public relations

strategy in crisis situation, issue management, and the local and
global case studies using public relations to solve the problem

08-225-409M001

NFUTEFUITUSAUNITIANITANEINGA 0.5(0.5-0-1)

Public Relations and Crisis Management

LUIRR AEINY ANAIRYeInsUsTTd U awn ludymany
NN, NITUIUNNT ﬂaqwémaﬂazmé’i’uﬂ’uﬁmnz"?nqm WAZNITANNIT
Useliu

Concept, definition, and importance of public relations for crisis

management, Public relations process, strategy in crisis situation, and
issue management
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08-225-409M002

wnlULNIFINNITNIEINGA

Crisis Management Trends

0.5(0.5-0-1)

nsalanwnislandnnisuszrduiusiiownladymilulszme, nsadne

nslandnnisuszanduiusivewnladgymlunsuszme

Local case studies using public relations to solve the problem, Local

and global case studies using public relations to solve the problem

08-225-410

UuansUszedunusiuniizingn

practice on Public Relations for Crisis Management

2(0-4-2)

UURn1sMsdnn1susziiu nsasassailienuaznagns nsidentade

WAL INUUTEVENTUSLNEINN15A1IETNgY

Practice on issue management, content and strategy creating, media

selection as well as planning public relations for crisis management

08-225-410M001

UfvRnslonsuszoduiusiiedanmsussiiulazniig
INgA
Practice on Using Public Relations in Issue and Crisis

Management

1(0-2-1)

dansUsziu Msasassalllonaznagnsnisidenlyde

Issue management, content and strategy creating as well as media

selection

08-225-410M002

UAUUTEMEUR UG NEIAN1TNILINGY

Planning Public Relations for Crisis Management

1(0-2-1)

HNAAsIEnn1EIngs Nsdeniliemalsiasde

Crisis analysis, message and media selection
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